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HE HAMILTON WATCH COMPANY wishes 

to again bring to your attention very strongly 

the question of the principle of Price Main- 
tenance on Standardized articles. This our experience 
has proven, and our experience coincides with that 
of practically every retail commercial body in the 
country, is the fairest method of merchandising for 
Consumer, Retailer, Jobber and Manufacturer. 


The STEVENS BILL, H.R. 13,305, is the one piece 
of remedial business legislation which will preserve 
to the consuming public and the retailers this great 


benfit of One Price to All. 


We are exercising every legitimate effort toward 
the passage of this bill. We again ask you to use 
your most earnest efforts in helping us in the fight 
for One Price - Square Deal Merchandising, as this can 
only be brought about by the combined efforts of all. 


Hamilton Watch Company 


Masterbuilders of Accurate Timepieces 


Lancaster + Pennsylvania 
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All Ready For Your Customer 


A MOST ATTRACTIVE AND RELIABLE 
Lady’s Convertible Bracelet Watch 


encased in a handsome velvet-lined box 








All movements are timed in the cases before being shipped and are guaranteed to give 
satisfaction. Gold filled bracelets furnished with center snap and detachable links. 


A few of the best sellin 


Bristol Q ligne 


: 9 
” 10 
” 10 
Montauk 10 
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styles and sizes of Convertible Bracelet Watches 


Jewel with Bristol Gold Filled Case . . $25.60 


" is ™ .. 2a 
' ” " o _ a 
7 ” " wi a | 
‘““ Montauk °° i “ .. 20.30 


Prices subject to catalogue discount 


Also furnished in 8, 9 and 10 ligne with 14K solid-gold cases. 


JOSEPH FAHYS & CO. 


NEW YORK 


BOSTON CHICAGO 
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Like a Searchlight 
for Brilliance 


Qur diamonds scientifically 
cut by the most skillful 
workmen obtainable, for 
utmost brilliancy, are full of 
life and fire. 
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They are of the finest cut- 
ting. Ihe prices we ask tor 
them are the cost of the 
rough plus the money paid 
the men who cut the stones, 
and our modest profit. 
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J. R. Wood & Sons 


Diamond Cutters 


170 Broadway, Corner of Maiden Lane New York 
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They’re Catching 






» a Our Plain 
¥; > Rings 
ae 
— i 
“Blest ™ 


Be the Tie 
That Binds” 





The pledge that is made when 
the wedding ring is given binds the 
contracting parties in a union that 
should last ‘til death doth part. 











Our seamless plain solid gold rings 
are bands that will prove bonds to 
maintain our relations with every 
jeweler who buys them of us, and a 
continuance of his trade through many 
years of satisfactory dealings. 





J. R. WOOD & SONS 


Wedding Ring Makers 









170 Broadway, Corner of Maiden Lane aw ul 
y, Corner of g@—F SS 
NEW YORK KS Ne Recon: 


“ , — . 
. s — 
= Ma. << | 
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FOR THE PAST 30 YEARS 


We have}been buying Old Gold and Silver in connection with our manufac- 
turing business to use in our own shops. 

This use permitted us to pay FULL VALUE and we cheerfully paid it. That 
is why we survive. 

Had we been under the same expense for advertising, soliciting, refining, etc., 
as the innumerable concerns which entered into competition with us, we, too, 
would have succumbed as they have. 

The difference between the value of old gold (before refining) and fine gold 
was our profit. It kept usin business, it kept others out, and the trade was satisfied. 


Test All Old Gold That You Take In 


So many jewelers do not test the old material they take in, but accept the quality 
stamps as the actual quality and allow accordingly. 

To prevent disappointment and loss, every piece should be carefully tested to properly 
value same. Before the National Stamping Act becanie operative, there were manutactur- 
ers in all branches who were not particular as to the correct stamping of their wares. We 
receive watch cases with caps and centers from 2 to 4 K. lower than quality stamped in the 
backs; chains with swivels stamped a certain quality, and the links of much lower grade; 
old-fashion 14 K. enameled band bracelets stiffened with silver solder that would not melt 
over 4 or 5 Kk.; besides, almost every article in jewelry of much lower quality than supposed 
to be. 

We remit the same day consignment is received, and hold same until remit- 
tance is accepted. 


HIGHEST MARKET PRICES PAID FOR OLD SILVER AND PLATINUM 
DO NOT PAY YOUR BILLS WITH OLD GOLD 


Sell it to us for cash, and pay your bills with the proceeds. You will make 
money by doing so. 


WENDELL & COMPANY 


THREE BIG WONDERFUL SHOPS 
alee 47 John Street, New York yrs thn pent 
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NEW STEEL MANICURE and Other Toilet Pieces fitted in Sterling Handles 


and 





and 





WwW \ 


Sterling Silver and Plated,Ware 
Repaired, New Parts Made, ... 


i Repaired, Relined, Replated Silver Plated, Polished; _.; 
| $1.30 to $2.00, list, which includes Gold Plating, Coloring 
i return parcel postage Renewing 





Movements 











Wendell & ©. 


3 BIG, WONDERFUL SHOPS 
NEW YORK 








Family Crests 


* iw, Engraved on Stones or 
Enamel Painted Jewelry CHICAGO on Gold 





of all kinds 


Swiss Cases Re-enameled 


HAIR BRUSHES | 


Repaired and 
Strengthened 


$1.50 to $2.50 list 


NEW BRUSH HEADS (bristles) fitted to order, $4.00 to $6.00 list 
NEW ROUND MIRRORS fitted in sterling frames, $1.25 to $1.50 list 


Dents out and repairing extra. Special shape Mirrors ground to order. 


VANITY 


CIGARETTE 
CASES 


Repaired 
Straightened 
New Springs Fitted 


Renewed | 






and Changed to Fit American 





in the finest manner 


Re-enameled and Repaired K AN S AS C ITY poo yey 
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RWALLACE STERLING 


No. 2338/3 
Sherbet Cup 
Height, 48 inches 


"No. 2369/3 Sandwich Tray 


Diameter, 9+ inches 




















wwe 
Sandwich and Olive 


Combination 


ERE is an exquisite Tray, 

No. 2369/3, of excellent weight 
and dainty pierced design, the 
inside center so fashioned as. to just 
hold Sherbet Cup, No. 2338/3, a 
pretty cup (also of pierced design) 
with glass lining —together these 
pieces make an attractive luncheon 
combination for sandwiches and 
olives —and with a “Puritan” olive 
fork, there’s your set all ready for 
use. 


Taken separately each can be put to 
individual use, as Sandwich Tray, 


Sherbet Cup and Olive Fork. 


In Combination, or separately, they 
serve as a simple, useful and inex- 
pensive wedding gift, at a moderate 
price. The pieces are all finished 
bright. 


Sandwich Tray, No. 2369/3 $19.30 
Sherbet Cup, No. 2338/3 . — 6.50 
Olive Fork (Puritan) . . 1.80 


R. Wallace & Sons Mfg. Co. 


WALLINGFORD, CONNECTICUT 


NEW YORK CHICAGO SAN FRANCISCO LONDON 
PHILADELPHIA 
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~R. WALLACE STERLIN 


Versailles 


Washington Carmel 
| Madison 



























Corinthian 


TRADE MARK 


RURLS SE 





STERLING ]S& 


Puritan 


Violet 





Iced Tea Y 


J Spoons are 








, ( F made in eve ry 


3 2 7 
Matware pattern in \ \ 
\\ 














. Wallace Sterling. \ 











| Hh | he series not only \\ \ 


ffers a splendid oppor- \ \ 


tunity for special selling effort YW 





Nc 


Sduring the summer months, but 


provides a seasonable feature in 














fwhich to interest customers who 








are completing table services in 


any particular pattern. 





Jee =CConssult your WALLACE 
we ~—SCiépprriic:‘ilist or apply to 


} Be Wallace & Sons Mfg. 


WALLINGFORD, CONN. 


be New York Chicago San Francisco Philadelphia 
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GUARANTEED 10 KARAT GOLD FILLED 


Spring Beauties 


An assortment of late patterns of the most 


popular lady’s watch made, the Dueber- 
Hampden “Four-hundred” Series, popular 
because the correct size and will keep time. 


Dueber-Hampden Watch Works 


Canton, Ohio 
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A Mighty Handsome 


Cigarette Case—and a 
Nifty Way of Using it 
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in HAMMERED METAL effect, 


giving the distinct touch of individu- 
ality so valued by connoisseurs of 
the artistic, to an article of personal 
every day use. 


CHV igarette (Ase 


4 tool carries | EN cigarettes 
in ONE ROW in upright central car- 
rier. [his W. & H. Cigarette Case is 
the ONE CIGARETTE CASE ON 
THE MARKET THAT APPEALS 
STRONGLY and PERMANENTLY 


TO IMPORTANT DEALERS EVERYWHERE. 












PATENTED 


HIGHEST GRADE HAND-MADE ONLY. 


Is made in 14k. Gold, Fine Rolled Plate, Sterling Silver, Nickel-Siluer and Nickel-Silver Gilded. 
Jewel catches on every case. Plain, Engine Turned and Rich Hand Engraved designs. 


This W. & H. Match Caseis a Saleswinner 











Made as dainty as a miniature Vanity 
Case, in Sterling Silver and Fine Rolled 
Gold. 


A worthy salemate to the beautiful 
W. & H. Cigarette Case. 


Thru Jobbers 


Wightman 
& Hough Co. 


Main Office and Factory, Providence, R. I. 
New York, - - - 15-17-19 Maiden Lane 
San Francisco,- - - - 704 Market Street 








Tear this page out and use the upper half-tones as a 
selling hint. Show them to prospective buyers. 
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Heller’s Synthetics 
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A New Mounting 


This new setting embodies the primary 
factor—permanent Rigidity— 

And in addition —exposes more of the 
stone than any other setting. 

In combination—these two features rep- 





resent a notable development in original 
and thoroughly practical stone mountings. 


Ask your Jobber 


UNTERMEYER, ROBBINS & CO. 


71 Nassau Street - New York City 
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American Beauty Watch Bracelets 






When you remember that year 
after year—the most careful buyers 





unanimously concede the superior- 
ity of American Beauty lines— 
doesn’t it occur to you to wonder— 


“Why?” 


The surest, most emphatic an- 
swer is in the line itself ! 












Ask your Jobber 


UNTERMEYER, ROBBINS & CO. 


71 Nassau Street New York 
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Star Watch Case Company 


We have no complaint to make about business 
being dull—Neither would you if you handled 


STAR CASES 
You will find that STAR CASES are business 


getters. Give them show room and they will sell 


themselves. 
Every discriminating Jeweler carries a STAR 


WATCH CASE. He knows that STAR CASES 
have greater intrinsic gold value than any other 
filled cases, at the same price. He appreciates 
the SAFETY BOW, which prevents any possible 
accident to his watch by the bow being pulled 
out, and he knows that when he buys a STAR 
CASE he can select from a great number of 
original and artistic designs all hand engraved. 








Cuts show a few of these 


Wachter Patent 916,809 
FACTORY, Ludington, Mich. 





SS Tey 


~~ 





CHICAGO, Heyworth Bldg. 


NEW YORK, Silversmiths Bldg. 


























Ci as EL si 




















July 7, 1915. 





THE JEWELERS’ CIRCULAR-WEEKLY 














Brooches Hat Pins, 
Scarf Pins Tie Clasps 
Cuff Buttons Fobs 
Handy Pins Crosses 


Bouquet Holders Pocket Knives 0) a | N oe 
Lingerie Clasps Pendants 


Neck Chains 
Waldemars 
Slipper Buckles 







,. 6496E! 


Very Reasonable 
But Very Good 


We want every Retail Jeweler to know about the 
new, very moderate-priced things that we have added 
to our line. 





They are as bright and snappy as can be, but in spite 
of being very low in price, are very durable and 
particularly well-made. 


Every Jeweler knows all about our designs in general, 
so it is hardly necessary to say that our new ad: 
ditions are as salable as anything that we have ever 
turned out. 


Wait for our travelers, or send for selections. 


New accounts always solicited. 


CAMP<s ORCHARD STS. 
NEWARKE N.J. 


Bar Pins 
Lockets 
Lapel Chains 


























16 THE JEWELERS’ CIRCULAR-WEEKLY July 7, 1935. 
9DOOOOHOOOOOOGOOOOOOOOOGOOOOOOOOOOOOOOGOOOOGQOOLE OOOOOGOOGOGOOOOOOOGHGHSGSGGHGGOOGOOOO OD OOPSOOD 











Invariably choosesthe 
Mesh Bag as a requi- 
site for all occasions. 





Whether it is to meet the 
serviceable demands of the 
shopper or to put an added 
touch to the costume, the 
mesh bag is always in ex- 


cellent taste. 





Its practicability and 
possibilities are unlimited. 
New shapes, new sizes are 
being constantly produced 
and can be supplied to suit 
any requirement. 

Especial attention Is 
called to the completeness 
and stability of the Whiting 
& Davis mesh bag line. 
The most complete line of 
mesh bags in the world. 

Distributed by the lead- 
ing wholesalers throughout 
this country and Canada. 


WHITING & 
DAVIS CO 


PLAINVILLE 
(NORFOLK CO.) 
MASS. 


NEW YORK 
15-17-19 Maiden Lane 


CHICAGO 
31 N. State Street 


SAN FRANCISCO 
717 Market Street 


BRANCH FACTORY 
Sherbrooke, P. Q., Canada 
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The Whiting Chain Co. | 


is showing this season 
many new and salable 
articles at decidedly 
attractive prices. 








Sold Through the Jobbing Trade 








WHITING CHAIN CO. 


PLAINVILLE (NORFOLK CO.), MASS. 


NEW YORK CHIGAGO SANJ FRANCISCO 
15-17-19 Maiden Lane 31 N. State Street 717 Market Street 
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For nearly half a century 
the standard. Made from 
plump alloys, all struck in dies. 


The mark O-B is inside the 
ring. 





If you cannot get these rings 
from vour jobber, write for 


the O-B Ring Book and send 
us your jobber’s name. 





12312 







OSTBY & BARTON CO. 


The Largest Ring Manufacturing House 
in the World 


ili RINGS—CORRECT SHAPE—PUT UP 
IN INDIVIDUAL BOXES 
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Waltham New Convertible 


Disappearing Eye 


Bracelet Watch 


(Depollier Patent May 11, 1915 


CONVERTED INTO A MILITARY WATCH 





EYE CLOSED 
WHEN WORNASA 
REGULAR WATCH 





DISAPPEARING 
EYE CLOSED 





EYE OPENED / 
FOR ATTACHING 
BRACELET il 


Detachable Ornaments 
for Changing Ribbon 





THE ONLY PERFECT CONVERTIBLE WATCH 
Worn in any [manner its appearance is perfect and unmarred 


JAQUES DEPOLLIER & ‘SON 


DUBOIS WATCH CASE CO., ESTABLISHED 1887 


Main Officefand’Factory Salesroom : 
Brooklyn, N. Y. New York 


Patent applied for in foreign countries. 
Brevet déposé dans tous pays. 
Auslands-Patente augemeldet. 


Patented 
United States 
Canada 
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ICED TEA SPOONS 








In Rockford Quality 


(HEAVIER THAN STANDARD) 


Our line of Iced Tea Spoons is designed to add to the 
daintiness and convenience of serving this most pop- 
ular Summer beverage. 


Your stock is not complete 
without this seasonable line. 
Send us your orders, we will 
fill them promptly. 
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Sold to the Retail Jeweler exclusively by the 


Rockford Silver Plate Co. 


ROCKFORD, ILL. 


—— — a 
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Ask For 















(Reg. Trade Mark) 





AND 
hy 


i (Reg. Trade Mark) 





























| stamped 

They Are Leaders 

| 

j The trade-mark with the world-wide reputation 
| Sold through jobbing houses 


F. Speidel Co. «= Providence, R. I. 
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 @ LP. CO. 


GL. P. Co., the Manufacturer, whose Goods Have Created 
- Absolute Confidence with the Entire Jewelry Industry 


bho 
no 


iil 





























G. L. P. CO. 
(Trade-Mark Registered) 


Headquarters for Goods made and manutactured in 
Solid Gold Plumb 10Kt, Solid Gold Lapped front, 


also Gold Filled. 
A Conceded Fact :—G. L. P. Co. always LEAD. 


ThetFinish that Has Characterized Our Make of Goods positively and absolutely places 


all our production in a class by itself. 
The Immense Business the Jobbers have favored us with alone enables us to produce same 





at the prices. 


Ask Your Jobber to Show You what G. L. P. Co. have added for new merchandise for the 


GEO. L. PAINE CO. 


New York Office, 9 Maiden Lane ee me North Attleboro, Mass. 
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G. L. P. CO. 


Design, Quality and Finish 





Our Real Pink Shell Cameo Goods, a line in themselves. 


Again We Lead 


Watch for the Line of Wedgwood Cameos we shall put in the market this 
coming season. Not a Wedgwood Cameo is genuine that does not have the 
word “Wedgwood” stamped right in the back of every cameo, so there is no 
chance of your buying imitations. 





Tremendous Trade Revival in sight this fall for the Retail Jewelers, who through 
their Jobbers, handle these new goods that we shall put on the market for this 
coming season. 


Neither Time nor Expense Has Been Considered in getting out this New, Up-To- 
Date Merchandise. 


G. L. P. Co. Always Have in Mind the Retail Jeweler and the High Standard 


of all our goods is conclusive proof. 


An lIron-Clad Guarantee:—Every piece of merchandise shipped from our factory, 
the retail jeweler can give his guarantee when making a sale, and this means 
satished customers. 


To Protect the Entire Jewelry Industry, we give this our Iron-Clad Guarantee: 
—Every piece of goods made and manufactured by us is stamped with our 
initials, “G. L. P. Co.,” night in the stock. Could there be a stronger guarantee 
possible to safe-guard the interests of the jewelry industry ? 


Look for this Stamp on your merchandise, “G. L. P. CO.,” and then there will be 
no chance of your purchasing other makes of jewelry because they are carded 


on G. L. P. Co.’s cards. 


We Receive Innumerable Letters each and every day in the year from different 
jewelers and they all write G. L. P. Co.'s goods is the merchandise to tie up 
to, for it is a pleasure to buy and sell same. 


GEO. L. PAINE CO. 


New York Office, 9 Maiden Lane and Worke: North Attleboro, Mass. 
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| NELLIE CUSTIS, 


Granddaughter of Martha Washington. | 


The name, NELLIE CUSTIS, 
is fitting and carries prestige 
the design is original and ex- 




















: ceptionally beautiful— | a | 
| the line, wherever it has been | 3 | 
displayed, has invariably met with | 

immediate, enthusiastic approval— 

\ the initial sales have been 

a unusually large. | 

» These tacts point to a great | 

= success tor the Nellie Custis pattern. | 


aoe Ct te 
~ 


Wrue for Brochure N-C 


Rogers, Lunt & Bowlen Co. 


Stlversmiths 


GREENFIELD, MASS. 





New York Chicago San Francisco 





“The Silver That Sells’ 


+ j 
ap ¢ 
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| TRADE MARK BO STERLING 
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Operation No. 1 
Rolling the ““I-Beam’’ 


The gold bar, after 
being taken from the 
ingot, is run between 

; the grooved rollers ot 


this machine. 


By this operation 
the gold is given a 
grain and cohesion 

























resulting 1n the great- 


est strength. 








At the same time 
the |-Beam assumes 
the uniform cross- 
section required be- 
fore being cut into 
segments. 
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~The New Waltham Canvatiile 


Eye Is A Tremendous Success. 











REGULAR WATCH 


D. E. Convertible 


This perfected convertible watch has caught the 
popular fancy. Both the trade and the buying public 
recognize the appeal of this combination of an up-to- 
date novelty and a splendid regular timepiece. 


It is not only preferred by customers who are /ook- 
ing for a watch but also by its special merit it creates 
desire on sight even with people who are not in the mar- 


ket for another timepiece. 

Fveryone prefers it to the old form of bracelet 
watch—(even above the former convertible watch) 
because of the unique disappearing eye. It 1s therefore 
displacing and making obsolete all other wrist watches. 
You will find this new watch the liveliest piece of mer- 
chandise you can possibly show. 
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Bracelet Watch With Disappearing 
Are You Taking Advantage Of It? 








D. E. Convertible 





As shown in the illustrations the eye disappears into 
the case when the watch is worn without the bracelet, 
and it becomes in appearance a full fledged, regular 
watch. The old fashioned projection at the bottom of 


' the case is thus done away with. 


The former convertible watch, not being protected 
by patent, was imitated and put out in the form of 
inferior merchandise. This new watch has been pat- 
ented and dealers can therefore stock it in the confi- 
dence that they will not meet with unfair competition. 

The y woth’ | for these watches is already crowding our 
manufacturing capacity. We, therefore, urge our retailer 
friends to get in their orders at once to avoid disappointment 
through delayed delivery. 

Order through your jobber. Cuts show special 10 
ligne bracelet size. ‘These watches can also be supplied 


in Jewel Series and 3/0 Size. 
Waltham Watch Company 


W It} M Patent applied for in foreign countries 
a am, ass. Brevet dep se dans tous pays \uslands- 
ate angemeldet. 
< '< -. 
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“Fa 
Off with the Vests, Boys! “| 


Now comes the season for Lapel chains 
and Belt chains. And you'll find the 
“Foster” line well equipped to meet your 
demands. Quality goods, every piece 
trade-marked and guaranteed. Manufac- 
turers’ prices figured at cost plus a rea- 
sonable profit. Quick, sure service. 


Don’t forget Catalog “S.” 


Rolled Gold Filled Lapel Chains 


a 125L/443 Button Engine Turned and Engraved. 
- - 130L/437 Button Rose Finish. Chain Roman. 
136L/349 Button Engine Turned. 
149L/452 Button Engine Turned and Engraved. 
18S3L/350 Button Engine Turned. 


Rolled Gold Filled Belt Chains 


1SS8/468 Plain Loop. 

. * 188S8/474 Engine Turned Loop, 

y 1890/470 Hand Engraved Loop. 

. me 3: 1890/472 Engine Turned & Hand Engraved Loop. 


Theodore W. Fester & Bro. Co. 




















° 3°: ° o “ - : Mi » 

4 . : : : : : = + ? ESTABLISHED 1873—42 YEARS 

oS 7° = BS >s Bs y 2 So 2 Manufacturing Jewelers and Silversmiths 

o Wwe “ , ° o @ ° > } ss ‘ , 

shee | ge Be | ° _ 100 Richmond St. Providence, R. I. 
: * | : ‘ » NEW YORK —_ CHICAGO CANADA 
Ss > * ; as 7. 13 Maiden Lane HeyworthBldg. Kingston, Ont. 














Our watch bracelets are the most 
restless articles we have ever made 


They are turning over all the time 


MAURAN 
1850 











A good stock ofp MAURAN WATCH BRACELETS 


will insure a good Summer business for you 


John T. Mauran Mfg. Company 


Makers of Good Solid Gold Jewelry for the last sixty-five years 


PROVIDENCE, R. I. 
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Elgin American Manufacturing Co. 


Where Original Designs and Decorations are Created 
Most Beautiful Engravings and Engine Turnings 
Exquisite and Dainty Enamelings 


Quality Considered—Prices Lowest 








- Cigarette Cases—Varied Models : : 
Solid Gold ( Very Case. Sterling Silver 
Vest Pocket Photograph Cases . : 
Gold Shell § Vest Pocket Mater Sefes Nickel Silver 


, Pocket Knives , , 
Gold F illed Dainty Powder and Puff Boxes with Mirrors Heavily Silver Plated 


. : An unending Assortment of Handsome LOCKETS made like Watch Cases 
: with One Piece Back-Snap and Seating 


THE LINE OF ORIGINALITY 


Ask your Jobber or Write Direct to 


| ELGIN AMERICAN MANUFACTURING CO. 


ELGIN, ILLINOIS 






































01031 





Elk Buttons 
Made heavy, solid gold box 


and trimmings, genuine 
. walrous ivory tooth 


Attractively displayed on 
purple pads with white 
borders—ofhcial col- 


ors of the Elks 











Illustration Exact Size 


DESCRIPTION 


0103i—Solid Gold Elk Button, plain box with enameled dial front—modeled head in 
' relief, genuine walrous ivory tooth—dial and box finished bright, head rose. 


01033—Solid Gold Elk Button, plain box, elk head with enameled dial between horns in 
relief, genuine walrous ivory tooth—dial and box finished bright, head rose. 


Sold Through Jobbers Only 


IRONS & RUSSELL CO. tincc.:. EMBLEMS 


Three Complete Stocks in Three Convenient Centers 


New York Office: 11 Maiden Lane Main Office and Factory: Previdence, R. I. Chicago Office: 10 S. Wabash Ave. 








See , 
eR kg ee anes ee a er 
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BOW DEN-MADE MOUNTINGS | 


All Platinum—AIso Gold ee 














Bowden Mountings are made in a factory where 
a life-long study is applied to the building of rings 








that appeal quickly to the most discriminating 











customer. 


Loose Diamonds 

















Quality first 1s, and has been tor over /0 years, 





| the manufacturing slogan of the Bowden establish- | 
| ment. The high quality is noted in every ring. | 


J. B. BOWDEN & CO. 


15-17-19 Maiden Lane, New York 
MAKERS OF THE BOWDEN SEAMLESS WEDDING RINGS AND RINGS OF ALL DESCRIPTIONS 


























SOLIDARITY: «tue case THAT COURTS COMPARISON” 
Mr. Retailer: 


Our new line of thin model 12s gold cases 
will honestly help you to raise the 


STANDARD-VOLUME-PRICE 
and PROFIT of your watch business. 
The cases BRISTLE with TALKING 
POINTS and have proven ‘fa GODSEND” 


to timid jewelers. 
ASK US what the talking points are—We'll 
be glad to tell you. 

REPRESENTATIVE WATCH JOBBERS ARE SOLIDARITY JOBBERS 


SOLIDARITY WATCH CASE CO. 


(Established 30 Years) 
1S MAIDEN LANE, NEW YORK 


JOHN W. SHERWOOD, President LOUIS J. MONTAGNON, Sec’y-Treas. 
OSCAR M. GAMMON, Vice-President GEORGE SALZGEBER, Ass’t Sec’y-Treas. 
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E xeLusive PRopuUcTIONS IN 14 Karat Goip, 


STERUNG SILVER AND LEATHER Gooos. 
PROVIDENCE —- NEW YORK — SAN FRANCISCO 







































Mobilization in the Jewelry Stock 


We are against war and borrow a “‘war-like phrase’’ only because no other is so expressive for the purpose. 
Mobilization in merchandising means turning your stock to account as quickly as possible. 


No artic'e is so swift in this respect as 
Hedges Handy Pins 


They overcome the only objec- plead at all. Nor need you 


tion discriminating shoppers plead for them. 


may have against “handy pins’ 





—their ‘““commonness.”” Hedges To show them is to sell them. 
Handy Pins do not need to 


plead guilty to that indictment. 


Convince yourself of this prof- 


itable fact with a selection 





In fact they do not need to package. 


A. J. Hedges & Co. 


Makers of 14 Kt. Jewelry 14 12 to 16 John Street 
Specialists in Mourning Jewelry K New York 
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VISIT NEWARK 








TRADE 


Riker Brothers 


Manufacturing Jewelers—!4 Karat Only 


Eastwood-Park Co. 
Silver Toiletware, Novelties and Mesh Bags [Po 
N. Y. Office, 15 Maiden Lane 


Austin and Murray Streets 








42-4-6 Court Street MARK 
Shafer & Douglas, Inc. 
! Manufacturers of 


Office and Factory 
9-11 Franklin Street Opposite City Hall 


J.A.&S.W.Granbery 


(a corporation) 


The 10 kt. line that sells 
Trade Mark Kinney, Orehard and Scott Streets 





Burstow, Kollmar & Co. 
Bracelets and Bead Necks 
18 Columbia Street 








Meyer & Gross 


Makers of High Grade 
Solid Gold Set Rings 
401-407 Mulberry Street 


M. G. 
Trade-Mark 





DIAMONDS RE?i,555 
UNEQUALLED BRILLIANCY GUARANTEED 
L. M. Van Moppes Co. 

671 Broad St., Wiss Bidg. Newark, N. J. 





James R. O’Donnell, 
Enameling on Jewelry, Watch Cases, ~ 
etc. Black and White a Specialty. 
350 Mulberry Street 





Newark Finding Co. 
Manufacturers of 


SWIVELS AND SPRINC RINGS 
In Platinum, Gold and Gold Plate 
N.Y. Office, 71 Nassau S!. Factory,Newark,N.J. 





Frederick B. Weiss, Inc. 


The Up-to-Date 10-Kt. Line 


CW>I0K 473-475 Washington Street 





Taylor & Co., Inc. 


10-K. Jewelry—In make and finish unsur- X K 
passed by goods of any higher quality. 
47 Chestnut Street ™™ 





‘“ TRADE MARKS oF THe JEWELRY 
AND KINDRED TRADES” 


Third Edition Just Published. Price, $6.06. 


The Jewelers’ Circular Pub. Co., 11 John St., N.Y. 





The Keller Jewelry Mtg. Ce. 
Line that is 10-K. 


New York Office: 64 Nassau Street 
Factory 25! N. J. R. R. Ave. 





Stumpf & Binder 


Mgnutestusese of _ Gold and Platinum Chains, 
Swivels, Sprin ings, in Gold and Platinum, 
‘Nee in Gold Plated 


60-58 Columbia Street Newark, N. J. 





Barry & Company 


Well Made 10K. Jewelry 
Mart Our Trade Mark Your Guarantee 


10 Austin Street 


Trade 





Newark when you are in New 

York. Newark, besides being 
the metropolis of New Jersey, is 
one of the largest manufacturing 
cities in the world, especially noted 
for its manufacture of the finest 
specimens of jewelry art. 

Over eleven million dollars is 
invested in the manufacture of 
jewelry in Newark. Nearly 150 
factories, employing about 5,000 
expert workmen, are daily produc- 
ing the 


Finest 14 and 10 K. 
Gold Jewelry, 


Finest Platinum Jewelry, 


T WILL PAY YOU TO VISIT 


Finest Diamond Jewelry 


and the 


Finest Silver Novelties 
and Silverware 


A cordial invitation is extended 
to the jewelers attending the con- 
vention of the A.N.R.J.A. to be 
held in the Grand Central Palace, 
New York, during the week of 
August 23, to visit Newark and 
inspect the lines shown there. 





20 Minutes from Broadway 





Link & Angell, Inc. 
14-K. Jewelry 


71 Austin Street 


K THE HOUSE OF PROGRESS 
14K. and Piatinum Jewelry 
FRANK KREMENTZ CO. 
630 Mulberry Street 











Garland, Fisher Company 


10K. Mesh Bags and Genera Line 
N. Y. Office, 9 Maiden Lane 
530 Mulberry Street 








Emil Abig 


Specialty 10 and 14-K. Bracelets and La Vallieres 
60 Columbla Street 





Geo. W. Heath & Co. 


Pencils and Fountain Pens | 
206-208-210 First Street 





Weizenegger Bros. 
o. Sterling Silver Mesh Bags 
358 Halsey Street 








J. D. Daizell & Co. 
Ts wee Manufacturers of Fine 14-K. Jewelry 


Ty» Lo 
Mark 23 Marshali Street 





L. Fritzsche & Co. 
Fine Gold Jewelry 
Pat. Horse Shoe Nail Bracelet j () 


480 Washington Street 





PLATINUM 
Settings in Platinum and Gold 
Baker & Co., Inc. 


N. Y. Office, 30 Church St. 408 N.J.R.R. Ave. 





Kohn & Company 


Makers of the Celebrated 
10-K. Line with the 14-K. Appearance 


Camp and Orchard Streets 





La Seola, Fried & Co., Ino, 


(Geld and Silverem(i ths) 


Specialists tm Hye Glass Cases, Purses, Vanities <tr> 


and Card Case. 
®7 Cheetaut Street Sado tut 





Henry Ziruth 


Unbreakable Chains—High Grade !0 and 
14-K. Gold aud Platinum Chains 


30 Court Street 








Strauss & Strauss 
Nanay Advanced Styles 
Gold = and Dinner Rings 
mann “Rings that sell themselves.” 
8 Clinton Street 











The Ledos M'f’g Co. 


Manufacturers of 
Watch Case Materials—Jewelers Findings 
No. 34 Peari St. Newark, N. J. 
1882 1916 
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REG. IN U. S. PAT. OFF. 


LONDON 
Kimberley House 
15-17 Holborn Viaduct 








POWERS & MAYER, Inc., GooDs 
HAVE TO BE ADVERTISED, BECAUSE 
GOOD NEWS TRAVELS SLOWLY. THOU- 
SANDS OF JEWELERS KNOW THE MERITS 
OF POWERS & MAYER’S DIAMOND JEW- 
ELRY, BUT THOUSANDS DON’T, AND 
IT IS THE ELUSIVE DON’TS WE ARE 
AFTER. 


OUR THIRTEENTH ANNUAL EXHIBI- 
TION WHICH WILL BE HELD SIMUL- 
TANEOUSLY WITH THE NATIONAL 
RETAIL JEWELERS’ CONVENTION, FROM 
AUGUST 23rp TO THE 28TH, INCLUSIVE, 
AT OUR OFFICES, Nos. 8, 10, 12 AND 14 
WEST 38TH STREET, WILL CONVINCE 
THE MOST SKEPTICAL OF THE SUPERI- 
ORITY OF STYLE, FINISH, QUALITY AND 
PRICE OF OUR PRODUCTIONS. 


‘‘Our Sphinx Cabinet will be shown 
at the Grand Central Palace” 


PARIS AMSTERDAM 
51 Rue de Chateaudun Sarphati Straat 32 


CABLE ADDRESS: ‘ON TOP,’ LONDON 
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Jeweled Bags Lorgnette Chains 
Mesh Bags Card Cases 
Purses Bracelets 
Vanity Cases Cigarette Cases 
Chatelaines Lorgnettes 
Cigarette Holders Eyeglass Cases 
Coin Purses Novelties 


New and Beautiful Designs, at Popular Prices, Executed by 
Our Well-known Complement of Skilled Artisans, Every 
Piece Bespeaking That Deft Touch in Workmanship That 
Has Always Characterized the “Cottle” Line, Are Ready for 
Your Inspection and Approval. 


| I. N. LEVINSON, Pres. S COTTLE COMP NY H, S. MORRIS, Treas. 
| 7 L \ 


Makers of Jewelry for Half a Century 


Platinum — 14 Karat Gold — Sterling Silver 


| 31 EAST 17th STREET NEW YORK CITY 
lI PARIS: 28 Rue D’Hauteville CHICAGO: H. M. TEEPLE, Heyworth Bldg. SAN FRANCISCO: A, E. LEE, Shreve Bldg. 
































HEAR THE WISE CHINAMAN 





The lazy use a long thread: | 
the stupid a crooked needle. | 


a 





Old Ch inese Proverb 


Whether wise, lazy or stupid those using 


needle and thread need a THIMBLE. 


For 83 years ourthimbles have found favor 























with your customers. We are constantly 
bringing out new patterns, our values are good and quality the BEST. 





Send for new illustrated price list 


KETCHAM & McDOQUGALL ee ee 
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Warning A eee as ee ee we 


DUK NOTICE is hereby given that 
Il am the sole owner of U. S. Patent 
No, 1,117,033 on cigar cutters and 
cigar cutter combinations, Also U. 
S. Patent No. 1,111,748 covering 
Pocket Knife Retaining Clips for 
gold, gold filled and sterling silver 
to a skeleton knife. By means of 
this clip the shells or sides can be 
attached to any knife without the use of solder or 
rivets. I am advised by counsel that certain cigar 
cutters and knife clips which are being sold infringe 
one or more of my patents, and DUE NOTICE is here- 
by given that suit for infringement has already been wf, 
brought in one instance and other suits will follow, ee 
if necessary, to protect my rights. The trade in general are warned not to vase any tee 
orders with any agent or agents of either European or American firms for ~~ etons 
of this construction, I intend to stand on my legal rights and prosecute all dealers or 
firms handling any of these infringing devices. 















\ ies 





SAUL GRABOFF MORRIS M. BRENNER 
YT ~~ Manufacturing Jeweler Sole Selling Agent 
71{Nassau Street Mfr. of Gold Novelties 


New York 71 Nassau Street. New York 
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STANDARD LINES 
14-K JEWELRY 


Lingerie Clasps © Hat Pins 
Ladies’ Fobs Veil Pins 
Ribbon Fobs Handy Pins 
Match Boxes Safety Pins 
| i | TRADE MARK > a 
Sleeve Buttons Scarf Pins 








10 and 14-K Gold Chains 
Platinum Chains 
Platinum and Gold Chains 








Waldemars rave 2B MARK Sautoirs 
Lorgnette Chains Neck Chains 
Key Chains Outing Chains 
Lapel Chains Fob Guards 


“R.S.” CIGAR CUTTERS 


ENOS RICHARDSON & CO. 


23 Maiden Lane, New York 


SAN FRANCISCO OFFICE: Factory: 
Head Building, Post St. and Grant Ave. NEWARK, N. J. 


























OSMERS, DOUGHERTY COMPANY, "*2c"° 
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Pendants 
Necklaces 
. 
Earrings 


4 Bayaderes 
oS St ee ee ee 


“Ot All Kinde kagouted® 291-293 SEVENTH AVENUE, NEW YORK SEND FOR OUR 


by Skilled Workmen Between 26th and 27th Streets Phone 913 Madison CIRCULAR 
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GOODS WELL SHOWN 
ARE EASILY SOLD 


This Beautiful Plate Glass Show 
Case 10 <5, FREE, with orders 
for HOLDEDGE KNIVES. The 
blades are MADE IN U. S. A. 
and are full polished. 

















> We use Wardlow Bros. 


SHEFFIELD STEEL 





The shells are 
guaranteed twenty 
year '/io 1OK 

gold filled. 





Piain and Fancy Pat- 
terns at same price. 
Try a case. 


A 1000—12 Roman 
A 1001—12 English 
o@ A 1002—12 Fancy 
A 1003— 
| 6 Roman, 6 English 


One-Fifth , . Roman, 6 Fancy 
A 1005— 

Actual 6 English, 6 Fancy 
Size Aj1006— 


Fancy 


ASK YOUR JOBBER 














: — 3 Eng., | 


| 











Laundry Kit 


No. 9010—Size folded 34x 2% inches 





Neat Leather Case containing 
Push Pins, Clothes Pins and Line 


Write for samples ond prices 


C. F. Rumpp & Sons 


Fine Leather Goods 
Philadelphia 

















New York Salesrooms: 683 and 685 Broadway 
for Graduation, Contir- 
mation and Wedding 


b A N S and Bridesmaids Gifts 


Re at prices to suit every purse. 








Also the best values in the country in 
Pearl, Amber and Italian Jet Necklaces 


Sepa WY & COHEN, 321 Fifth Ave., New York 


mentioning price] 











THE WASHBURN 


SECURITY MAGIC NUT 


Automatic Holder for ear studs, scarf-pina, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed. 





EAR WIRES 


for unpierced ears. 


SAFETY CATCH 

For Brooches, etc. 

Can be applied te any 
work where pin tongues 
ae used. 


Open. Closed. “<= Closed. 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty. 
Special Order Work and Repairing. 


C. IRVING WASHBURN, 108 Fulton Street, N. Y. 














Phone Gramercy 5265 Established 1879 


Samuel Brand & Sons 


INCORPORATED 


MANUFACTURERS OF 


Diamond Mountings 


18 East 23rd Street New York City 

















L. BONET 
CAMEO PORTRAITS 





importer of Precious Stones 
41 Unien Square, NEW YORK 


WHEEL and PINION 
CUTTING 


MODEL-MAKING 


ESTABLISHED 1869 


SIROIS & OLIVER, | Maiden Lane, WN. Y. City 


MUSIC BOXES REPAIRED 


Also Talking Machines, Clocks, Mechanical 
Singing Birds and Figures, Metronomes, etc. 
Material for the Trad 


L. G. JACCARD 


(26 years with Jacot Music Box Co.) 
310 WEST 3%h STREET - NEW YORE 




















Just Out New Edition 


Trade-Marks of the Jewelry 
and Kindred Trades 


Sold to Jewelers’ Circular Subscribers only 
Jewelers’ Circular Publish’ g Go., New York 
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BONNER MFG. CO. 


MAKERS OF 





Diamond Mountings 
Mounted Jewelry 

Importers of Diamonds 
87 MAIDEN LANE, NEW YORK 


Order Work a Specialty Chicago Office, Heyworth Building 
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45 JOHN STREET Picking “Winners, ” “Big Sellers” *or“our' success 


White | F venslh Ivory Cladke for Desk, tien or Traveling 











fs our new address ‘French. Ivory Clocks French er Gels ~ 


»x3% INCHES 





“John 3324” 
is our new Telephone number 


We trust that you will recur to either for 
anything you may need in our line of 


Coral—Shell Cameos 


and All Kinds of 




















No. ‘W341 Clock Assortment 
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Coral Strings and Neck Chains | mm gate 
Order the above assortments at once—you will be pleased at the result 
DE DILECTIS & SARNO | |m:j AVERBEC ——— 0-1 2 "ane Ml, y 
Just Out— New Edttion a O. BAUMANN 
Trade-Marks of the Jewelry GENUINE IVORY GOODS 
and Kindred Trades wating on ~Sees 
The Jewelers’ Circular Publishing Co., 11 John Street, New York. 54 West 37th Street NEW YORK 
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" Medals-MEDALS- Medals | Chass Pins, 


Emblem Pins, 
For Every Purpose Society 


Presentation 


- ARTHUR JOHNSON & CO. | ‘Semel 


SPECIAL MANUFACTURERS TO THE TRADE 














SPECIAL ORDER WORK 


| 
45-49 JOHN STREET, NEW YORK oreo SePAIniNg 
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SAMPLE CASES, TRAYS AND TRUNKS if It s a Ring We Can Make It— 


lhis is the actual size of a ring 
made on special order 


“Rings On Special Order a 
Specialty.” 


o Rings that challenge criticism and 
command admiration 





No. 2104.—MEN’S pat yT HOCELE TRAY. Albert M. Mix & Co. 


Complete outfits for jewelry salesmen Manufacturers and vt of Jewelry 


RUECKERT MFG. CO., Providence, R. I. 106-108 FULTON ST. NEW YORK 


New York Office: 9 Maiden Lane 



































INSIST on Having Your Bags and Rolls Made of THE ONLY CENUINE 


; dD. N. 


Used be all Slivéremithe and is the only acknowledeil™ Mate giving ; portant 
satisfaction 


Trade-Mark Registered D E N Z E R & | ATHAN See that each Piece 


Patent Office eo) m ae PY Lud vena] 14-0 bears our Antl 
No. 85563 611-621 Broadway, New York Tarnish Label 











You wouldn't go fishing OUR NEVER-ENDING Won't cost a cent to look 


with old bait — -then WHY New Designs Profits to you if you buy. 


expect sales with an old line? 
WILL GINGER SALES 
OUR ‘“‘MOTTO”"’ 


Something New all the Time 


Flanagan-Keil-Schlosstein, Inc. 


18-20 Columbia St., Newark, N. J. Chicago Office: Room 507, Mallers Buildi g 
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Coral and Cameo Standard for 20 Years 











YOU MAY GO 


“North, East, South or West 
Old friends are always the Best” 





Buyers coming to New York be sure to come and see 
THE WORLD’S LARGEST ASSORTMENT 




















OF 
Cameo Jewelry Coral Jewelry 
Coral Necklaces Coral Long Chains 
| BORRELLI & VITELLI 
| 401 Broadway ae ia NEW YORK 
‘Where to Stop When i in New York 


LIVE ONES NEWNESS 








BAYER & PRETZFELDER CO. 


5 EAST 17th STREET, NEW YORK 


BETWEEN BROADWAY & FIFTH AVENUE 





Are showing the most extensive holiday lines of imported novelties for jewelry trade. 
It will be to any jeweler’s best interest visiting New York to certainly note address 
and call at our show rooms; all lines are shown in large variety. 





Bracelet Watches (every description) Corals Smokers’ Articles 

Sterling Bags Fancy Stone Necks Chime Clocks 

Vanity Cases Garnet Jewelry Novelty Clocks 

Dorine Cases Whitby and Italian Jet Folding Clocks 

Gem Metal Goods (every description) Amber Necks Leather Novelties 

Fancy Chains Brass Goods Lorgnettes and Opera Glasses 
Vanity Novelties Desk Sets Sheffield Plate 


, Celebrated Lisbeth | 50). agents ‘EVIAN FRERES WATCH CO., Geneva 
fj Indestructible Pearls | ‘Novelty and Bracelet Watches 
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Copyright, 1912, by Geo. P. Hall & Son, New York. 


ABEL BROS. & CO. a re 


| Jewelry—Mountings Diamonds 


ASEAN GEM & PEARL CO. 


Stones, except Diamonds 14 Church dt. 
M. J. AVERBECK 10-12 Maiden Lane 
lewelry and ivelties 


greet GIDEON BEK 15-19 Maiden Lane 


1B ags ana Kuro pean Novelti ies 






BENEDICT « WARNER | 


Sound Advice 


BIGALKE & ECKERT CO. We think it Was the genial Mark 


Fine Imported Watches 527 Fifth Ave. 


OR NS who once exhorted us to “be good to 


ic weiry _ases, l'rays, exc. 


J. B. BOWDEN & CO. 15 Maiden Lane the poor, tor they May some day be 


| 
| 


ee ee ee <> 


x g Makers h 99 
m A. BREIDENBACK 51-53 Maiden Lane ric ° 


us St nes 


ALPHEUS L. BROWN 0s Nasa Si He must have had in mind the 


BRUHL BROS. & HENIUS CO. opportunity every jeweler has to fatten 
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i CL utters of I ids 15 Maiden La ° b 7 . . 
' Ring Makers ° . : 
| carter, coucH & co. buying efforts where they will do the 
iring Jewelers | Maiden Lane 
| H. H. COLLARD 15 Maiden Lane 
Mirs.’ Agent, Everything in Silverware 
| | S. COTTLE CO. 31 E.17th St. | GOLDSMITH BROS. 20 John St. 
X ae & BROKAW_ a€ Maiden Lane Gold Mesh Bags, Vanity and Cigarette eee Gold, Silver and Platinum Bought 00 A Sela 
» . DATTELBAUM & FRIEDMAN THE GORHAM CO. 
¥ COOPER & FORMAN sei x, a Lame Ring Makers 51-53 Maiden Lane Fifth Ave. and 36th St., and 15 Maiden Lane 
DAVIDSON & SCHWAB, Inc. HERPERS BROS. 35 Maiden Lane 
Mountings and Dia. Jewelry 126 W. 46th St. Settings 
JACQUES DEPOLLIER & SON J.L. HERZOG & co. 15 Rose St., cr. Duane 
Plat., Gold Novelties, Bracelets 15 Maiden La. Makers LK Rings and EL-KAY Cuff Buttons 
oemet SILVER oO. 'S 10 Maiden Lane I. HOCHBERGER & SONS 
Vorld renowned Hollow and Touletware Diamonds 35 Maiden Lane 
HIPP. DIDISHEIM & BRO. S. E. HOWARD’S SON & CO. ) 
lfrs. & Importers of Watches 54 Maiden La Ebony Goods 15 W. 24th St. | 
DIEGES & CLUST 20 John St. ROBT. H. INGERSOLL & BRO. 
Medals, Badges, Class Pins and Rings Watches 315 Fourth Ave. 
C. DORFLINGER & SONS INTERNATIONAL GEM CO.., Inc. 
Fine Cut Glass 36 Murray St. Lapidaries and Prec. Stones 315 Fifth Ave. 
WM. J. DURFEY 7 Maiden Lane INTERNATIONAL SILVER CO. 
Bargains in Diamonds, bought and sold for cash Silversmiths 9-15 Maiden Lane 
N. J. FELIX & SONS 56 John St. JEWELERS’ Adv.&CopyServ.1 MaidenLa. 
Watch Mtls., Tls. & Jwls’ Findgs, Case Reprg. Adv. Copy, Booklets, etc. Reasonable charge 
THE GINNEL MFG. CO. 15 Maiden Lane A. R. KATZ CO. 87 Nassau St. 
Gold Plated Link Buttons, Bar Pins, etc. Importers of Diamonds 
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most good, namely, in New York. 
Don’t waste time in secondary markets. 
You can do better at the source, where 
goods and prices are most satisfactory 


to you, therefore, 


BUY IN NEW YORK 








MAKE YOUR PLANS NOW 


to come to the National Retail Jewelers’ Convention 
in New York next August. 




















THE KELLER JEWELRY MFG. CO. 


10-Karat Gold Jewelry 64 Nassau St. 

KENT & WOODLAND 
Bracelets 

WM. B. KERR CO. 
Silversmiths 

KETCHAM & McDOUGALL 


Thimbles, Eyeglass Holders 15 Maiden Lane 


JULIUS KING OPTICAL CO. 


Opera and Field Glasses 12 Maiden Lane 


JONAS KOCH 


Jewelry and Watches 


LARTER & SONS 91-23 Maiden Lane 


Studs. Vest Buttons, Rings, Links & Lockets 


SAMUEL LAWSON 19 John St. 


Coral and Black Onyx Mourning Jewelry 


FRANK T. MAY CO. 2-4-6 W. 45th St. 


Mesh Bags, Vanities in Gold, Plat. and Silver 


JOS. H. MEYER BROS. 59 Nassau St. 


Richelieu Pearls (Insoluble), Diamond Clasps 


NASSAU CLUTCH CO. 90 Nassau St. 


Mfrs. Scarf Pin Clutches and Novelties 


1? John St. 


15 Maiden Lane 


87-89 Maiden Lane 


OO} 





H. Z. & H. OPPENHEIMER 


Diamonds 


PAIRPOINT CORP’N 43-47 W. 28d St. 


Cut Glass, Sheftield Reproductions, Electroliers 


JOHN M. RICHARD 65 Nassau St. 


slack Opals, Star Sapphires and Pearls 


ENOS RICHARDSON & CO. 


Manufacturing Jewelers 21-23 Maiden Lane 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths 15 Maiden Lane 


A. ROSEMAN 9 Maiden Lane 


Diamond Importer; Maker of Diamond Jewelry 


W. I. ROSENFELD 


Diamonds 


WILLIAM L. SEXTON 


Platinum and Gold Jewelry 


SINNOCK & SHERRILL 21 Maiden Lane 


Solid Gold Emblem Goods to Jobbers only 


STAIGER & SONS 2 Maiden Lane 


Diamond Jewelry and Platinum Mountings 


LOUIS STRASBURGER’S SON & CO. 


Diamonds 15-17-19 Maiden Lane 


1 Maiden Lane 


65 Nassau St. 


1 Maiden Lane 








L. STRAUS & SONS 42-46 Warren St 


Art China, Cut Glass, Marbles, Bronzes 


GEO. O. STREET & SONS 


Ring Makers 2 Maiden Lane 


TOWLE MFG. CO. 


Silversmiths 


U.S. AGENCY OMEGA WATCH CoO. 


Specialty Imp’t Bracelet Watches 21 Maiden La 


WAGNER COMB MFG. CO. 1122 B’ way 


fortoise Shell Hair Ornaments, Opt. Goods 


R. WALLACE & SONS MFG. CO. 


17 Maiden Lane 


Silversmiths Ll W. 32d St. 
WARWICK STERLING CO. 
Sterling and Leather Novelties 15 Maiden La 


HAYDEN W. WHEELER & CO. 


lyamonds and Mfg. Jewelers 2 Maiden Lane 


N. H. WHITE & €O. 


iamonds— Watches— Jewelry 


FRANK M. WHITING &'CO. 


Silversmiths *15 Maiden Lane 
| 


WHITING MFG. CO. 


Silversmiths 


A. WITTNAUER CO. 30 W. 36th St. 


Importers of Watches 


JULIUS WODISKA 


lnhamond Mountings 


WOLFSHEIM & SACHS 


Boxes, Trays, etc, 


J.R. WOOD & SONS 170 Broadway 


Diamond Cutters—-Wedding Ring Makers 


WOODSIDE STERLING CO. 170 B’way 


Mail Order Silversmiths to lewelry Trade 


21 Maiden Lane 


15 Maiden Lane 


182 Broadway 


35 Maiden Lane 
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The Cromwell Pattern 
[XN construction this pattern is practically pertect, the strength and weight of 
each piece being distributed to the best advantage. 


with the beauty of the design, backed by the reputation of 1847 Rocers Bros. 
ware. accounts for its popularity. Write for Circular 1245-0 describing our trade helps. 


INTERNATIONAL SILVER CO.**<4332°'. ese 


This fact, together 


Britannia Co. MERIDEN, CONN. 


SAN FRANCISCO 


NEW YORK 
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Special Laws Are Not Necessary to Punish Merchandise Frauds.’ 





By Elton J. Buckley. 











WESTERN commercial 
acting, as it says, in the 
honesty in merchandising, writes me 


organization, 
interest of 
a let- 


ter in which it gives me the opportunity to 
say something which | have been wanting 
to sav for some time. The letter states 


that “because we are without the same 
‘pure’ laws as to other classes of merchan- 
sold at retail that we are with regard 
to tood, traud in the sale of these other 
classes of merchandise is rampant.” The 


dise 


letter points out that various efforts to 
remedy this, by the passage of pure shoe 
laws, pure fabric laws, etc., have met with 


small success—no success at all, in fact, as 
Congress. 
| am asked to do what | can to aid the 
an act requiring purity and le- 
vitimacy of grade and quality in all sorts 
of merchandise, exactly as there are pure 
food laws controlling the sale of food and 
drink, “so that these frauds may be 
trolled and eliminated.” 

What | wish to say ts that they can be 
controlled and eliminated now, under pres- 
though perhaps not as conveni- 


passage oft 


con 


ent laws. 


ently as under new laws similar to food 
laws. We are not helpless, in spite of the 
widespread delusion—the association that 


writes me seems to have it also—that there 
is no present means open to the honest 
manufacturer and merchant of putting a 
stop to the frauds and miusrepresentations 
in business that undoubtedly exist. 

There is a present remedy in every State 
of the United States, and I| should not 
hesitate to use it in any case there 
was no special law in existence to fit the 
such as a pure food law. 


where 


case, 

That action 
of talse pretense. 
statute, but upon the 
time immemorial an intentional and dam- 
aving misrepresentation has been consid- 
ered by custom a punishable and criminal 


remedy is the common law 
It does not depend on a 


specific fact that from 


offense. Therefore this is the law every- 
where in the United States. 
Here is a standard definition of false 


pretense: 

“A false or fraudulent representation or 
statement of a fact as existing or having 
taken place, made with knowledge of its 
falsity, with intent to deceive and defraud, 
and which is adopted to induce the per- 
son to whom it is made to part with some- 
thing of value by reason of it.” 

Ninety per cent. of all false statements 
about merchandise of any kind are 
false pretenses, and the person mak- 


made 
legal 


\pril, 1915, by Elton J. Buckley. 


"Copyright, 


ing them can be prosecuted criminally for 
that offense. for instance: 

A jeweler sells plated-ware as solid sil- 
ver, either knowing of the falsehood or 
having reason to know the truth. He has 
committed the precise act described above. 


\ fur dealer sells as mink fur a fur 
which is much inferior to mink. This is 
legal false pretense if he knew it or had 


reason to know it. 

A hardware dealer sells a piece of do- 
mestic cutlery as imported, the purpose 
being to make it seem more desirable. lf 
he knew it this is a false pretense. 

A tailor says he is supplying imported 
cloth, but 1s actually supplying domestic. 
Unless he, was absolutely 
is guilty of false pretense. 


too, deceived he 


\ shoe dealer advertises for $2.50 a shoe 
“that never sold before for less than $4.” 


lf it was merely an ordinary $2.50 shoe, or 
was even a regular $3 commits 
false pretense, again provided that he was 
not himself deceived. 

You can easily apply the same principle 
to all manner of frauds in the sale of 
merchandise, or to the sale of anything tor 
that matter. Naturally the fraud must not 
be apparent on its face. If it is the law 
will hold that you were not properly vigi- 
lant—if you had kept your eyes open you 
would not have been caught. Here the 
false pretense proceeding differs from the 
pure food and similar laws, for they find 
the offender guilty whether his victim was 
deceived or not. 

All definitions of false pretense hold 
that the person accused of it must have 
had knowledge of the truth, and must have 
intended to his he. Both of 


shoe, he 


deceive by 


these facts, however, can be inferred from 
the surrounding circumstances. A dealer 
posted on the egg market, for instance, 


when nobody was getting less than 40 cents 
wholesale for fresh eggs would be held as 
knowing that eggs which he bought in the 
open market for 25 cents could not be 
fresh eggs, no matter what he was told by 
the person who sold them to him. There- 
fore, if such a man sold eggs of this class 
as tresh eggs he would be held as having 
knowledge of the falsity of his representa- 
tion and intent to defraud by it. 

In any State of the Union to-day any 
merchants’ association, or any merchant 
individually, can prosecute persons who by 
word of mouth or through advertising, or 
in any way whatever, are knowingly mis- 
representing the quality, grade, origin or 
what not Of merchandise or any other sal 
able thing. 


mineralogical work. 
‘the microspectroscope, a 


identifyiag Precious Stones. 


HE assistant curator of the division ot 
mineralogy and petrology of the 
United States National Museum at Wash- 
ington, Dr. Edward T. Wherry, has re- 
cently worked up a method especially well 
adapted to the identification of gems, 
though not without application to other 
This system employs 
microscope-eye- 
piece containing a small prism for the pur- 
pose of splitting or dividing the hght from 
the source into the spectrum or series of 
colors into which all light may be devided. 
A brilliant white light is used for this pur- 
pose, such as that of a Welsbach burner 
As the examination must be carried on in 
as dark a place as possible, so that the eye 
will be sensitive to slight light effects, the 
burner is surrounded by a dark chimney 
and only a narrow beam of light is allowed 
This beam is focused on the side 
of the specimen by means of a lens or mir- 
ror, and its path is viewed through the 
using the 


to escape. 


microscope, microspectroscope 
eyepiece. 

in examining colorless gems and crys- 
tals like the diamond, only the continuous 
spectrum 1s shown, with its colors ranging 
from red, through orange, yellow, green 
and blue to violet; but if the specimen 1s 
colored by the presence of certain chemical 
elements or dyes, light ot some color will 
be absorbed by it, and more dark 
bands will appear in the spectrum where 
the eliminated would ordinarily be. 
The positions and numbers of these bands 
are highly characteristic of certain sub- 
stances, and therefore identfy 
and minerals colored by these sub- 
S.allCes. 


one or 


color 


serve to 
gems 


The ruby owes its color to the presence 
of a small amount of an oxide of chro- 
mium, and when combined in this form and 
that element 
shows a black band toward the extreme red 
end of the spectrum, separated from the in- 
region beyond the red by a narrow 
bright line. When an unknown stone ex- 
hibits this type of spectrum in the micro- 
spectroscope it may be identified as genuine 
ruby with absolute certainty. Synthetic 
rubies also show this type of spectrum, but 
the bits of red their 
gold or to the rare element 
do not show this type of spec- 
e detected. 

Sapphires can also be positively ident- 
fied by this same method, only here the be- 
true sapphires show no 
absorption bands, but a clear spectrum, 
while their blue glass imitations have sev- 
eral strong bands repiacing the colors elim- 
nated Newark (N. J.) 


A CWS 


examined as described above. 


visible 


glass, which owe color 
LO cOoppe ror 
selenium, 


trum and can at once | 


havior 1s reversed: 


from the spectrum 
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When the question of rings comes up, 


made the original designs, great assortment of 
Plain or Engraved patterns, superior workmanship, fine finish 
on and moderate prices of Larter-made Rings 


Garnet, Amethyst, Topaz and Tourmaline should be considered. 


A look through our ring stock will con- 
vince you that it should be the source 


of your supply. 


14K and 10K gold rings, of every descrip- 
tion, for men, women and children. 





LARTER & SONS 
Pacific Coast Representatives: 23 Maiden Lane «ARIE 


A. l. HALL & SON, Inc., 


ge ae = ‘a New York eeisTene rece MARK 
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The Production of Paste Gems in Bohemia. 








Compiled and Translated Expressly for The Jewelers’ Circular. 

















HE famous Tower of Jewels that 
forms one of the attractive features 
of the Panama-Pacific Exposition in San 
francisco, and the large colored glass 
stones that are so conspicuous in its. deco- 
ration and to which it owes its title, have 
been the subject of interesting accounts of 
late in the daily press, some of which were 
published in THe JEWELERS’ CrrcutAr. The 
stones were supplied by the great art glass 
producing centers of Bohemia for cen- 
turies the chief seat of this industry, and 
whence also come the greater portion of 
the imitation gems used in cheap jewelry. 
Owing to the widespread indus:‘rial dis- 
turbances resulting from the war, which 
has not spared this trade, there is a notice- 
able shortage of these paste stones, chatons, 
etc., due to the supply being cut off by the 
present isolation of the central States, and 
this has led to efforts on the part of com- 
petent artisans and experts to produce the 
article in this country. Should the de- 
mand for composition stones lead to the es- 
tavblishment of this industry in the United 
States, it will not be the least of the bene- 
fits that this country will derive from the 
great European conflict. 

Very little has been published concern- 
ing the methods employed by the imitation 
gem makers in Bohemia and on the inter- 
esting subject of how that country came 
to be the chief producer of this article. 
The information supplied not long ago by 
Otto Wilhelmy, in Deutsche Goldschmiede- 
Zei‘ung, should, therefore, prove of inter- 
est to the jewelry trade, as this author 
gives the following information on the 
subjects : 

The partiality displayed for precious 
stones left the ingenius human mind 
neither rest nor respite until it was at last 
successful in producing surprisingly nat- 
ural imitations of the precious stones with 
the aid of colored glass fluxes. It is ad- 
mittedly true that this art was already 
known to the Romans for, as Albert Jeg 
recounts in his “History of Glass,” the 
Romans produced from some _ substances 
and pulverized glass artificial stones that 
they wore in rings Plainly also noted that 
there were even books that taught this art, 
but is silent on the subject of their title, 
presumably to avoid directing popular at- 
tention to the industry. Olympiodorus, of 
Alexandria, is reported to have given, at 
the commencement of the third century, re- 
cipes for similar compositions. It may be, 
however, that the art, which was so care- 
fully guarded, died out in the course of 
time with the decease of the expert prac- 
titioners, for at the end of the 17th 
century, when the Venetians placed their 
magnificently colored glass fluxes on the 
market, the substance, owing to its cheap- 
ness and superb color, was gladly adopted 
everywhere as material for artificial stones 
and extensively employed in the production 
of artificial jewels. 

It was therefore not surprising that in 
the various countries, including France, 


Germany and Austria, where, since the dis- 
covery of the art of cutting precious stones 
by Ludwig van Berguen, in 1475, numerous 
stone cutting estabiishments had been cre- 
ated, the glass pastes were utilized, so that 
before long, a separate industry, the arti- 
ficial stone industry, developed. This 
placed the jewel cutters in many localities 
in a very unfavorable position. In the 
Turnau district in Bohemia, for instance, 
where, after the Thirty Years’ War, the 
citizens almost all engaged in the working 
of genuine precious stones, this branch of 
industry was almost entirely destroyed by) 
the development of the Venetian artificial 
stone glass pastes, although the wealth of: 

















Fic. 1—cCoMPOSITION STONE CUTTER. 


the Kotzakover Mountains in precious 
stones was practically inexhaustible, so that 
the saying, the cowherds there threw stones 
at the cattle that represented a greater 
value than the herd and herdsman, had be- 
come a local proverb. The treasures olf 
the mountain referred to consisted of all 
kinds of precious geoliths, such as topaz, 
chrysoberyl and metal oxides, including 
rock crystal, amethyst, jasper, carnelian, 
etc. 

To sustain the pressing competition re- 
sulting from the prominence of the glass 
pastes, the Fischer brothers, of Turnau., 
Bohemia, proceeded to Venice in order, by 
obtaining employment there, to master the 
secret of glass paste production, so care- 
fully guarded by the Venetians. Finally, 
at the expiration of five years, when the 
brothers believed they had mastered the 
secret, they returned home. The experi- 
ments they made there at first were fail- 
ures. At last, however, the brothers 
learned the character of quartz and one 
day (in 1711) they discovered the consti- 
tution of the glass composition, still em- 
ployed, which consists of silica, saltpeter 
and minium, with an addition of gold, 
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which far excelled the Venetian glass pastes 
in quality and fidelity to color, and after 
manutacture could be distinguished from 
genuine precious stones only by their in- 
ferior hardness. 

In the meantime practical people from 
Krance, Holland, Switzerland and Ger 
many had become familiar with the utili- 
zation of the new material. Grinding ma- 
chines were set up, operated by manual or 


water power, among others in the Olden- 
burg village of Idar, in various Baden 
cities, in W aldixirch. Ptorzheim, etc. In 


Gablonz, Bohemia, whither the production 
of composition stones was carried by work- 
people from Jlurnau, the industry, aided 
Dy the cutting and polishing shops already 
established, Hourished exceedingly. The 
sale of what were known as_ bo- 
hemian diarmmonds, was, however, consid- 
erable increased when, in 1784, the acci- 
dental dropping of a piece of iron into the 
crucible led to the discovery of the color 
of the genuine Bohemian* garnets. rom 
Bablowz and Turnau the production of! 
composition stones was transplanted to 
Liebenau, Kukan and Reichenau, at the 
last named place the stone-cuiting devel- 
oped into a real art industry, so that in 
the truest sense of the word only the 
trained eye of an expert could distinguish 
between the imitation diamonds produced 
there and the genuine stones. 

It will doubtless be of general interest 
to the reader to learn more in regard to 
the growth of the composition stone in- 
dustry and its technical development, par- 
ticularly as on this subject but little infor- 
mation has been disseminated. 


The production of composition stones 
consists of three operations, melting, press- 
ing and cutting The melting of the com- 
position (Fig. 2) is probably the most im- 
portant of the above mentioned operations, 
which is most jealously guarded by the 
operators or smelters. Melting is conduct- 
ed in a wooden or stone melting house, 
specially built for the purpose. Each house 
has a separate closed apartment, in which 
the meter, secluded from the prying eyes 
of his often-inquisitive assistants, under- 
takes, undisturbed the mixture or “concoc- 
tion” of the composition, which, after 
thorough, careful mixing, is melted in the 
smelting furnace in large, fireproof stone 
or clay crucibles. At the beginning, es- 
pecially in the earlier varied color ex- 
periments, it often happened that entire 
melts, always inseparable from costly ex- 
penditures, were completely spoiled. At 
Gablowz, for instance, a melter named 
Mai risked his entire, quite considerable 
fortune on the imitation of sapphire and 
rock crystal. Another melter again, who 
was desirous of producing ruby-paste, 
made a failure with a melt that had often 
been successful and found in the crucible 
a peculiar red-colored substance, which, in 
order to make up for part of his loss, he 
styled “sunset red,” and placed on the 
market. Strange to say the color was fa- 
vorably received and numerous orders came 
in, compelling the melter to make a new 
batch, but this was not successful. The 

*The genuine Bohemian garnets were found in 


the Leitmeritz district, that is to say in the 
neighborhood of Dlaschowitz and Triblitz. 
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America’s Largest 
Diamond 
Cutting 

Works 


are operated 


Stern Bros. & Co. 


Offering Attractive 
Values to lmportant 





Buyers 
Office, 68 Nassau Street; Cutting Works 
136-146 West 52nd Street - - New YorR 


Chicago, 31 North State Street; Amsterdam, 10 Tulp Straat 
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experiments he instituted caused him the 


loss of all his property. In modern times, 


brought 


after many vears’ experience, has 
greater familiarity with materials, it 1s 
very rarely that a melt is lost. 

(lass pastes are distinguished from ordt 
nary glass by their greater hardness and 
density ln the preparation of the flux 
these two factors must not be overlooked. 
\ good mixture requires, above all else, 
pure silica. Lhe ground rock crystal, com- 
mercially known as a prime quartz flour 
is best suited for this purpose, also borax, 
oxide of lead, and te promote the flux a lit- 
le saltpeter 1s used. As coloring substances 
metallic oxides are employed, but of these 
only a very small quantity must be used 

lhe melting is effected, as already noted, 
in a Hessian crucible, about half-filled 
with the composition mixture, exposed to 
the fre and covered with a clay disc. Care 
must be taken in this process that during 
the mel'ing. which lasts from I& to 24 
hours, the heat maintained is fairly unt- 
form, hut not too great \s the basis for 
the production of the artificial precious 
stones, an exceedingly hard flux 1s em- 
ployed, that will strike sparks from steel, 
venerally known as “paste” or “‘strass,’ into 
which the following components enter: 
rock crystal, glass powder, minium, cal- 
cined borax, saltpeter and white arsenic 

By coloring the paste with metallic 
oxides clever imitations of the differ- 
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Kig. 2—MOULDING THE GLASS GEMS. 


ent precious and semi-precious — stones 
are produced, thus, for instance, in_ the 
production of a fine topaz there is added 
to 1,000 parts of the basic composition, 40 
parts antimony glass, | pari gold purple or 
| part of tron oxide. The composition for 
garnet is rock crystal, carbonate of soda, 
calcined borax, mintum, saltpeter, striated 
ranese and red oxide ot 


grav metallic mang 
iron. The flux is given a more fiery bril 
hance by the addition of one gramme ot 
gold purple By compounding the bast 
paste with carbonate of cobalt, the leek- 
green, indigo blue turmaline is obtained. 
Riby is made by the admixture of gold 
purple, sapphire by the addition of small 
quantities of carbonate of cobalt and of 
green carbonate of copper. With copper 
and iron oxide, the emerald is obtained. By 
melting together broken fragments of sev- 
eral pastes, agate is obtained. To enumer- 
ate, in this place, all the different color 
combinations, would take us far beyond the 
space available for this paper, so we must 


content ourselves with the list already 
quoted, to obtain sufficient space for the 
description of the two other operative 
phases of composition stone production. 
The second stage in the production of 
artificial jewels is the molding or pressing 
of the stones lhis, too, 1s conducted in 
specially constructed little houses, known 
as pressing houses, and consists, as_ will 
be seen from the illustration, in the mold- 
ing of the raw material, with the aid of 
steel molds, specially constructed for this 
purpose, and either manipulated directly by 
the worker himself, or set in a machine 
for the production, that is to say the shap- 
ing of the stone. This process is about as 
follows: The paste is heated in what are 
known as pressing furnaces, to a white heat 
over a coal fire, seized in a holder, called a 
“tille.” twisted into a point and pressed out 
between the two-part tongs. lhe molded 
s‘ones. which, according to the engravefl 
pattern on the parts of the tongs, are given 
the torm of rosettes, squares. clusters, etc., 
are placedinan earthen pot, which, to pre- 
vent a too rapid cooling of the. stones. 
stands in a heated recess in the furnace; in 
this they are allowed to cool slowly. This 
work is performed very rapidly by the 
workmen, but demands care and exactness 
so that the stones are not fire-cracked, that 
is, are not blistered or cracked on the sur- 
face. ln more recent times the firing is 
accomplished by means of hydrogen gas 
forced to a hot tlame by means of a blast, 
which above all has the advantage of turn- 


ing out unitormly clean goods. (See Fig. 3.) 
'rom the pressing house the goods go 
to the stone grinder, whose task it 1s, by 
grinding and polishing, to impart the fine 
brilliance to the stones. In former times 
the stone grinder or cutter had by no 
means so easy a job, because from the tr- 
regular broken up pieces of paste he had 
» form or shape the stones after the man- 
ner of the regular precious stone cutter. 
This called for an exceedingly skilful hand 
and the stone cutters of those times were 


regarded as real artists. However, since 
the shaping of the material has been effect- 
ed by means of the molding tongs in the 
pressing house, glass stone grinding has 
fallen to the level of an ordinary trade. 
The cutting is effected on horizontally or 
vertically running sandstone or iron discs, 
under a constant How of wet sand. (See 
Fig. 1. page 45.) 

The highly brilhant polish ts imparted hy 
one of three methods either on the wood 
or the tin wheel, using tripoli, colcothas 
or tin-ashes, or by fire. The jewels polished 
on the tin disc are distinguished by the 
fineness of their cut. whereas the goods 
polished by fire have a lack of sharpness 
in appearance and consequently are of in 
ferior quality. Of recent times, in some es 
tablishments, for the polishing of orna 
mental and jewelry stones, machines of 
peculiar construction, known as automatic 
facet-cutting machines, have been for some 
time in use, which, apart from their large 
output, have the advantage of insuring a 
very regular and tine cut. This polishing 
precess is, however, carefully guarded by 
the firms as a factory secret. The process 
was first introduced in the Jura department, 
but was carried thence, in all probability 
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by workmen, to southern lyrol, whence 
it was transplanted to Gablonz, Bohemta 
But although it proved possible with the 
aid of the glass paste of varied colors, to 
produce deceptively similar imitations o% 


the precious stones, it was not possible to 
impart to the artificial product all the pe- 
cular properties of the precious stone 
‘or mstance, it has proved, until now, im 
possible to tmpart to the pastes the light 
refracting quality, as weilas the hardness of 
the precious stone. It was, however, learned 
lirst, especiaily in France, by means of re 


ae 





lic. 3.—POLISHING THE STONES BY FIRE. 


flection, to greatly improve the light effect 
of jewelry stones, but in spite of all this, 
the radiant fire of the genuine stone could 
never be obtained. 

As a result experiments were shortly 
made in the production of natural stones 
by artificial means, which succeeded, but 
admittedly only to a limited extent. The 
successes and results achieved in this field 
woild, however, carry us too far. It has 
however, been demonstrated that the pro- 
duction of genuine precious stones by arti- 
ficial means, has thus far caused not the 
slightest falling off m the manufacture of 
composition stones, which 1s probably sole- 
ly and only due to the difficulties connected 
wiih the artificial manufacture of genuine 
precious stones. Before the war _ started 
the Bohemian paste stones cons‘ituted an 
important ariicle of export. 








Quartermaster General Awards Con- 
tracts to Supply Silver-Plated 
Tableware. 

WASHINGTON, D. C., June 29.—Awards 
have just been announced at the ofhce ot 
the Quartermaster General, U. S. A., for 
furnishing plate silver for the army tor 
the fiscal year beginning July 1, 1915. The 
hids were opened here on June 16. The 
awards were as follows 

Item No. 3249, calling tor about 600 
dozen table forks, awarded to the Man 
hattan Supply Co., New York, at $2.0148 
per dezen. Last vear s price on these items 
was $2.04. 

ltem No. 3250. calling for about 2,100 
dozen table knives, awarded to the Sim 
mons Hardware Co., at $1.95 per dozen 
Last year's price was $2.40. 

Item No. 3251, calling for about 600 
dozen table spoons, awarded to the Man- 
hattan Supply Co., at $2.10 per dozen. Last 
years price was $2.16. 

litem No. 3202, calling for about 60U0 
dozen tea spoons, awarded to James M. 
Shaw & Cc., at $1.14 per dozen. Last 
year’s price was $1,20, 





















































Ks THE JEWELERS’ CIRCULAR-WEEKLY July 7, 1916. 

















Jewelers— 


Get in Touch With Us— 


when stocking 


Cultured Pearls 
Synthetic Stones 


Send US your VERY NEXT ORDER for selections in these 
IMPORTANT STAPLE LINES. 


If you’ve never dealt with us heretofore, you'll be surprised to 
learn the advantages of membership in the Albert Lorsch & Co. 
list of successful jewelers— 


SUCCESSFUL—because the House of Lorsch is POSITIVELY 
HEADQUARTERS FOR CULTURED PEARLS and 
SYNTHETIC STONES, and its clients receive promptly the 
HIGHEST POSSIBLE STANDARD OF GOODS AT 
PRICES AS LOW AS CAN BE CONSISTENTLY MAIN-. 
TAINED BY A HOUSE OF OUR STANDING. 


MANUFACTURERS—JOBBERS— 


and ALL our friends thruout the Trade who have not yet made 
our acquaintance in a business way—GET IN TOUCH WITH 


US—NOW. 


A very short time will demonstrate that dealing with Albert 
Lorsch & Co. means dollars in YOUR pockets; attractive 
wares in your cases, and “‘satistaction-making’’ purchases in 
the hands of your customers. 


Albert Lorsch & Co., Inc. 


The House that made Fine Imitation Pearl Strings Popular and Profitable, and the Home of 
the Famous Regent Pearls 


( 2565 NEW YORK CITY, 37-39 Maiden Lane 
New York Phones, John } 3°?) PROVIDENCE, R.I., 131 Washington St. 














| 


| 


| 





















































July 7, 1915. 








The European Diamond Markets. 








Conditions in the Gem Centers of London and Amsterdam as Reported by 
Correspondents of The Jewelers’ Circular. 














\MSTERDAM, June 18.—Reports from va- 
rious sources among our tradespeople 
show a slight decline in business as com- 
pared with the last few months, although 
it may be asserted that there are now 
about 4,000 diamond workers employed in 
the various branches of our business. The 
market here is of such a nature, however, 
that there is always some business to be 
done at the bourse for the diamond trade, 
as well as at private offices of our dealers. 
During the last fortnight some of our 
American customers arrived at this market 
on a buying trip, and this gives a stimulus 
to the market. It was noted that the 
\merican buyers were in search of medium 
quality gems, and this only goes to sub- 
stantiate the assertion which was recently 
made in these columns that the demand 
for medium quality gems is now almost 
universal. The same position applies to 
small sizes as well in brilliants as in eight 
facets, the demand being more limited in 
the better class of stones. There is a no- 
ticeable spirit of firmness among the mid- 
dle-class dealers, as well as among small 
merchants, who are, after all, not to be 
overlooked. 

Precisely as it is in the interest of the 
trades union of the diamond workers to 
he vigilant against reduction of wages 
in the trade and the underrating of labor, 
so it is to the interest of the general trade 
to guard against any fluctuations which 
might endanger our market. This, it must 
be stated, has been wisely overcome 
through the mutual co-operation of both 
the trade authorities and the authorities 
of the Diamond Workers’ Union. Nat- 
urally there is some competition always 
from the Antwerp market, but it ought not 
to be forgotten that this also is the case 
during normal times. In an interview with 
the president of the Diamond Workers’ 
Union and the secretary of the Employers’ 
\ssociation these men gave expression to 
the view that competition from Belgium 
manufacturers is not of much danger to 
our Amsterdam market. 


Lonpon, June 19.—There is a slight de- 
crease in the volume of business here as 
compared with that of last month, but itt 
must be considered in this connection that 
even in normal times this month as well 
as the next few months are usually con- 
sidered as dull. The London social sea- 
son has, because of the war, been deprived 
of its usual functions, which eventually 
means a loss for our West End jewelers. 
Nevertheless there is no sign of depression 
among our dealers. We may rather assume 
the contrary, as recent developments in 
our trade, local as well as provincial, in- 
dicate that gradually the different sections 
of the trade are accustoming themselves to 
the present situation. New diamond cut- 
ting factories on a smaller scale than those 
which are now established on the Continent 
have been opened in the various districts 
of London, where before it would never 


have been thought factories would have 
been established. These factories are al- 
most in every instance under the proprietor- 
ship of men who have come here from 
selgium. This has caused considerable 
concern to the authorities of the London 
Diamond Workers’ Union, who are always 
vigilant in looking after the interest of 
the local trade. 

In an interview which was obtained this 
week with the president of the union, cor- 
respondence was shown between the union 
and the local authorities of the various 
labor exchanges at London, whereby the 


attention of the latter is drawn to the pos- * 


sibility of the underrating of wages by 
Belgium diamond polishers. Attention was 
called in this connection to the lact that 
this does not give cause to be afraid of 
great competition against the English man- 
ufacturers, as the better class of our jewel- 
ers, especially those in the West End, re- 
quire a more superior class of workman- 
ship than is furnished by the Belgian 
workmen. 

From Birmingham and Manchester 
come the reports that manufacturers are 
making a cheaper grade of jewelry, and a 
fair business has been done in this kind 
of jewelry during the past three months. 
This is considered as an advantage, as it 
brings into the labor field skilful hands and 
incidentally raises the standard of the 
cheaper grade of goods, although it may 
not show any substantial profit to the man- 
ufacturers. The goldsmiths who have pre- 
viously been making 18-karat jewelry are 
now using nine-karat gold. 

For the first time after five successive 
years the annual exhibition usually held 
at the Agricultural Hall by the goldsmiths’ 
and allied trades will not be held this year, 
owing to the Industrial Fair recently held 
at London, at which the trade was repre- 
sented. It is the intention of the Board 
of Trade to hold another exhibition on 
similar lines early next year. 








LETTER TO THE EDITOR 


A Word of Thanks from the National 
Wholesale Jewelers’ Association. 
PHILADELPHIA, Pa., June 30, 1915. 
Editor the JEWELERS’ CIRCULAR: 

We hasten to thank you for the complete 
and excellent account of the convention of 
this association held at Atlantic City, N. J., 
published in your issue of June 23. 

It is very gratifying to have you give 
such wide publicity and such a full copy 
of the report of the convention of this as- 
sociation and we are thankful to you for 
the interest displayed and the space given. 

Respectfully yours, 
(Signed) Tuos. A. FERNLEY, 
Secretary. 








P. J. Flaherty & Co., Los Angeles, Cal., 
have moved to 1236 E. 7th St. from 723 
Central Ave. 
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Federal Trade Commission Outlines 
Rules of Practice to Be Followed in 
Astion on Complaints. 

WASHINGTON, D. C., June 30.—There has 
been so much that is obnoxious to large 
business interests in the attempts that have 
been made from time to time to investi- 
gate and regulate, that the position of the 
Federal Trade Commission—the latest tri- 
bunal before which public business may be 
called to appear—has been awaited with a 
great deal of interest. ‘Their position is 
pretty clearly outlined in the forthcoming 
rules of practice. 

The first thing of vital importance is 
that proceedings cannot be instituted sole- 
ly upon the request of some disgruntled 
competitor, for the Commission has de- 
cided that, while any person, partnership, 
corporation or associatiou may file a re- 
quest for proceedings to be instituted, the 
Commission will itself first investigate the 
matters complained of in such application, 
and if, upon such investigation, it finds that 
there is apparent violation of the law over 
which it has control, then it will issue a no- 
tice of formal complaint which will con- 
tain the charges and notice of date of hear- 
ing, which will be within 40 days after the 
service of such formal complaint. 

The defendant will have 30 days within 
which to reply; the reply to be a short and 
simple statement of facts as constituting 
a ground for defense, the denial or expla- 
nation to be specific as to each fact of which 
the defendant shall have knowledge. 

The rules provide the methods of service, 
the size and form of answers, briefs and 
reply briefs; they provide for petitions 1n 
intervention; continuances and extensions 
of time as circumstances may seem to war- 
rant, and for the calling and examination 
of witnesses. 

They provide for oral examination except 
in instances where for good and sufficient 
reason the Commission may depart from 
its general rule and accept testimony by 
deposition. Subpoenas may be issued by 
any member of the Commission, but sub 
poenas for the production of documentary 
evidence will only be issued on application 
in writing, which must be verified and 
which must specify as near as possible the 
documents desired and the facts which it 
is sought to prove thereby; this, however, 
does not apply to requests by a Commis- 
sioner upon his own motion. 

Fees are to be the same as those charged 
for similar services in the courts of the 
United States. 

Depositions in contested proceedings may 
be taken before persons designated by the 
Commission for that purpose. 

Unless otherwise ordered briefs may be 
filed at the close of testimony in each con- 
tested proceeding; the time and- manner of 
filing to be prescribed by the examiner or 
Commissioner presiding. Each brief must 
contain a concise abstract or statement of 
the case: a brief of the argument; a clear 
statement of the points of fact or law to 
be discussed; page references to records 
and authorities, relief upon, and if of more 
than 10 pages in length, they must be sub- 
ject indexed, and must also contain an al- 
phabetical index of the cases cited. 
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Quality 


You are particular about the make and appearance 
of your mountings. 





























Do you take as much care in the selection of the 


STONES in your jewelry? 

It is THE STONE that attracts the eye FIRST 
and is an important factor upon which the beauty 
and value of a piece of jewelry depends. 


That’s why the leading manufacturers use 


HELLER Synthetics. 


They take no chances of cheapening their jewelry 
with inferior stones. 


They mount the Heller stones because they find in 
them all things that go to make up a perfect gem 


The ROUGH from which HELLER 


stones are cut is flawless. 


The CUT is perfect; facets—as carefully 
arranged as in a diamond. 


The POLISH is the highest possible and | 


everlasting. 


The COLOR absolutely identical with 


that of the natural stones. 


In a word—every stone we make represents the 


BEST in Synthetics possible and the DIFFERENCE 
IN PRICE between the HELLER and other 
synthetics, if any, is so little that there can be no 
question as to what YOUR CHOICE should be. 


L feller ESon 


NEW YORK 
PROVIDENCE 
PARIS 
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R. L. Vannoy, Who Represented Him- 
self to National Jewelers Board of 
Trade as a Jeweler, Sent to 
Prison for Two Years. 


Witkesporo, N. C., June 30.—R. L. Van- 
noy appeared for trial in the United States 
District Court here last Thursday on a 
charge of using the United States mails 
to further a scheme to defraud. The trial 
lasted one day and Vannoy was found 
guilty by the jury. He was sentenced to 
two years in the Federal prison at Atlanta, 
Ga. Vannoy is located at a place called 
Vannoy and the story of the cuarges 
against him dates back to May, 1912. 

At that time the Chicago office of the 
National Jewelers Board of Trade received 
an inquiry in relation to one W. M. Reeves, 
Vannoy, N. C. Not having any legal rep- 
resentative in Vannoy, a blank for infor- 
mation was sent to the justice of the peace 
by whom a report was submitted, and on 
the back of the blank the name of Robert 
L. Vannoy was inserted, stating that he 
was engaged in the jewelry business, esti- 
mated to be worth $20,000, credit good, and 
the only jeweler at that place. 

On receipt of this information the New 
York office of the National Jewelers Board 
of Trade forwarded a statement blank to 
Robert L. Vannoy, and also a local blank 
to the justice of the peace. The local 
blank was filled in, stating that Vannoy 
had been engaged in the jewelry business 
for several years, that his capital in busi- 
ness was $10,000 and his merchandise 
$5,000, and that he was worth above debts 
and exemptions $20,000. 

In February, 1914, the Chicago office of 
the Board received another inquiry in re- 
lation to Vannoy, which was forwarded to 
the justice of the peace, by whom a report 
was submitted saying that Vannoy’s capi- 
tal was $15,000 and merchandise $10,000, 
that he was preparing to incorporate with 
a capital of $50,000, and that he was worth 
above debts and exemptions $50,000. <A 
local blank was also sent to the postmaster 
at Vannoy, N. C., who reported that Van- 
noy had been engaged in the jewelry busi- 
ness several years, capital $12,000, merchan- 
dise $10,000, and worth above debts and 
exemptions $50,000. 

On the information submitted by the 
justice of the peace and postmaster the 
name was inserted. in the reference book 
of the Board and a ra‘ting of P-17 assigned. 

In March, 1914, Samuel J. Hunter, 1 
Maiden Lane, New York, received a re- 
quest from R. L. Vannoy for a selection 
of diamonds, and Hunter forwarded, on 
memorandum, a package valued at $1,600. 
This package of diamonds was returned in 
the course of a few days to Mr. Hunter, 
with the statement that Vannoy had been 
successful in ge‘ting a bargain after re- 
ceiving Hunter’s package, and Vannoy ex- 
pressed at that time the hope that they 
would be able to do business at some fu- 
ture date. 

In July, 1914, Hunter received another 
request from Vannoy for a selection of 
stones. The same was duly forwarded, and 
the package was returned to Hunter by 
Vannoy, who stated that on receiving same 
he opened it in the presence of his father 
and nephew, but that, instead of finding 


any stones therein, all he could find was a 
lot of tissue paper. 

When Hunter received the foregoing 
communication he immediately notified the 
Jewelers’ Protective Union, by which he 
was insured. The Union at once brought 
the matter to the attention of the postal 
authorities, and also notified the Pinker- 
tons, wo sent Detective Gillett to Vannoy, 
N. C., to make an investigation. On arriv- 


ing there Gille:t found that Mr. Vannoy ' 


was not engaged in the jewelry business 
and he could find no trace of the diamonds. 

Vannoy was indicted by the Federal 
Grand Jury in the Fall of 1914 on a charge 
of using the United States mails in the 
furtherance of a scheme of defraud. Among 
the witnesses who appeared for the Gov- 
ernment at the trial last week were Samuel 
J. Hunter, of New York; Mr. Pick, his 
bookkeeper, and James McDermott and 
Frederick Bott, of the National Jewelers 
Board of Trade. 

When Vannoy was cross-examined he 
admitted that the blanks which were for- 
warded to the National Jewelers Board of 
Trade were filled in by him for the pur- 
pose of getting credit at some future date. 
He also admitted that the embossed station- 
ery which he used was gotten up for the 
purpose of creating a good appearance, and 
also that his typewritten communications 
to Mr. Hunter were so gotten up as to 
lead one to believe he had a stenographer, 
and that same was done merely for the 
purpose of creating a good impression. 

He also stated that prior to receiving 
the package of diamonds in March, 1914, 
from Samuel J. Hunter he had never han- 
dled any diamonds and did not make a 
bargain in diamonds after receiving same. 
He also stated that he and his father had 
alternated as postmaster and justice of the 
peace of Vannoy, N. C., and it was in this 
way that the blanks forwarded by the 
Board came into his hands. 








Wisconsin Legislature Passes Law to 
Prohibit False Credit Statements. 


MILWAUKEE, Wis., June 30.—Manufactur- 
ing and wholesale jewelry houses will be 
much interested in learning that, due very 
largely te the efforts of the Milwaukee 
Association of Credit Men, the Wisconsin 
Legislature has passed a bill aimed to pro- 
hibit the making of false statements for 
the purpose of securing credit. The meas- 
ure, passed by both houses of the Legisla- 
ture, signed by Governor E. L. Phillips and 
published as a law on June 26, reads as 
follows: 

An act to repeal Section 4438h of the statutes 
and to create a new section to the numbered 
4438h of the statutes, relating to the making or 
use of false statements in obtaining property or 
credit, and providing a penalty. 

The people of the State of Wisconsin, repre- 


sented in Senate and Assembly, do enact as 
follows: 
Sec. 1. Sec. 4438 of the statutes is repealed. 
Sec. 2. There is added to the statutes a new 


section to be numbered and to read: Sec. 4438h. 
Any person who shall, directly or indirectly, de- 
signedly make or cause to be made any false 
signed statement in writing, in reference to his 
assets or liabilities, or both, or the assets or 
liabilities of any firm or corporation of which he 
may be a member, stockholder, officer or em- 
ploye, whether made to a mercantile agency or 
otherwise, for the purpose of procuring credit in 
any form, or for the purpose of procuring any 
extension of credit already given, provided such 








THE JEWELERS’ CIRCULAR-WEEKLY 51 


statement is relied upon and actual financial loss 
is thereby sustained by the person, firm or cor 
poration so relying upon such statement, shall be 
punished by imprisonment in the county jail not 
more than oné year or by a fine not exceeding 
S500. ? 

Sec. 3. This dct shall take effect upon passage 
and publication. 








Milwaukee Police Arrest Two Men Who 
Are Charged with Robbing Racine, 
Wis., Jewelry Store. 

MILWAUKEE, Wis., July 2—The Milwau- 
kee police last week arrested Frank 
Schmidt and Thomas Dalton, of Chicago, 
on suspicion that they were the men who 
recently looted the jewelry store and pawn- 
shop of Joseph Newman, of Racine, Wis., 
of goods valued at from $3800 to $500. 
Schmidt and Dalton were arrested while 
in the act of trying to sell goods, ineluding 
watches, rings, cameras, revolvers and ‘va- 


‘rious other articles. Detectives Yanny and 


Harms took the men back to Racine and 
returned to the Newman store some of the 
stock which had been stolen from that es- 
tabhshment. 

Both men are young and were well 
dressed when captured. Schmidt claims to 
be an engraver and Dalton a waiter. When 
questioned by the police Schmidt said that 
he and Dalton were employed recently as 
waiters in one of the Thompson restaurants 
in Chicago. Having no employment a little 
later, they visited Milwaukee in search of 
work. They were “broke” and boarded a 
Chicago & Northwestern freight train for 
Chicago, but were thrown off the train at 
Racine. Dalton claims that he managed 
to board the train again and had no part 
in the Racine robbery, but that later he 
met Schmidt in Juneau Park in Milwaukee 
and agreed to help him dispose of some 
of the loot from the Newman store, al- 
leged to have been stolen by Schmidt and 
a stranger who Schmidt ran across in Ra- 
cine. Dalton admits that he knew the 
property he was trying to dispose of had 
been stolen, but he declares that he was not 
implicated in stealing it. 

Mr. Newman, the jeweler, after visiting 
the men in jail, said that Dalton looked 
like a young fellow who was in his store 
early on the night of the robbery. He 
identified the property recovered as that 
taken from his_ store, including five 
watches, 40 or 50 rings, several la vallieres, 
cameras, revolvers and various other arti- 
cles. 

The police believe that Dalton had a hand 
in the robbery, notwithstanding his denial. 
30th Schmidt and Dalton waived exami- 
nation at their preliminary hearing held 
before Court Commissioner Benson in Ra- 
cine, and in default of bail both men were 
confined in jail. 








Charles E. Bills, who for a number of 
years conducted a jewelry store at Broc- 
ton, N. Y., died at his home there on June 
29 from heart trouble, from which he had 
suffered for several years. Mr. Bills re- 
tired from the jewelry business some time 
ago and engaged in farming and the man- 
ufacture of grape baskets. He was born 
59 years ago in the town of Gravesville. 
The deceased is survived by four sons. 
They are Arthur, Herbert, Harvey and 
Chester. 
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ILLUSTRATIONS SHOW CABINETS 2 3 ACTUAL SIZE PEARL STRINGS 16 INCHES LONG 


MARK 


SCA have received the highest award GOLD MEDAL at the 
La PAYS Pearls Panama-Pacific International Exposition——the final, clinch- 
nen ing proof of superiority. 


LA TAUSCA Pearl Strings are the easiest selling goods you can put in your stock to-day, and we will convin 
you otf this by making for you 


Actual Guaranteed Sales in July and August 


Send your order (giving jobber’s name) for We guarantee the success of this plan by offering to 
4 Strings LA TAUSCA PANAMA-PACIFIC PEARLS $25 00 take back any or all of these pearl strings remaining 
(average retail price $6.00 per string) ' unsold at the end of 30 days, giving vou full credit for 


_ 


(average retail price $12.00 per string) 
With this order we send you 50 dignified announce- Your acceptance of this offer will convince you that 
ments which you can mail to a selected list of your cus- 
tomers, stating that you have this unusual display ot 
beautiful La Tausca pearls, and asking them to call and 


La Tausca pearl strings are staple as watches and dia- 
monds—and sell more readily; thats why we make it 


inspect it This offer expires July 30, 1915. 
‘THE LOw-TAUSSIG-KARPELES Co. 
PROVIDENCE PARIS NEW YORK 


Address all communications to Providence 
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Members of Chicago Jewelers’ Association Hold Annual Meet- 
ing, Elect Officers and Enjoy Banquet. 











r 


Cuicaco, Ill., July 1—The annual meet- 
ing of the Chicago Jewelers’ Association 
was held last Tuesday evening at the La 
Salle Hotel, at which time officers for the 
ensuing year were elected, business of im- 
portance to the organization transacted and 
a banquet enjoyed by 87 members and 
guests. The social relations committee had 
provided an entertaining program, con- 
sisting of three young lady singers, a 
pianist and a sleight-of-hand artist. A 
sumptuous repast was served prior to the 
business meeting, and it was the general 
consensus of opinion that this was the most 
successful gathering held by the associa- 
tion 





WILLIAM F, JUERGENS, PRESIDENT-ELECT, 


At the business session A, W. Sproehnle 
was in the chair. Upon motion the roll 
call was dispensed with. F. N. Wood, the 
assistant secretary, then stated that the 
regular annual meeting was to have been 
held June 22, but owing to the ceath of 
Emile M. Despres the meeting had been 
postponed, by order of the president, until 
June 29. 

The assistant secretary next read the 
minutes of the previous meeting, and upon 
motion they were approved as read, and 
ordered placed on file. 

The treasurer next read his report, show- 
ing a cash balance on hand of $759.48. On 
motion the treasurer’s report was approved 
and ordered placed on file. 

Mr. Ball reported for the trade extension 
committee that the committee had ap- 
pointed a sub-committee, and that Mr. 
Montgomery, as chairman of the sub-com- 
mittee, would submit a report in detail. Mr. 
Montgomery later submitted the report 
outlining plans for advertising Chicago, 
which appeared to meet with the general 
approval of the meeting. 

Mr. Ross, chairman of the membership 
committee, submitted the following appli- 
cations for membership: The J. H. Stouf- 


fer Co., J. Ziegler & Co., and the Hart 
Jewelry Co. These firms were unanimously 
elected to membership in this association. 

The assistant secretary then read the re- 
port for the nominating committee, which 
nominated the following as officers and 
directors: Wm. F. Juergens, president; 
John H. Hardin, vice-president; Charles T. 
Ross, secretary and treasurer. 

Directors for one year—Albert W. 





JOHN H. HARDIN, VICE-PRESIDENT-ELECT. 


Sproehnle, J. T. Montgomery, Max EIl- 


be geen;n, . a. W hite. 


Directors for two years—Cornelius P. 
Dungan, Sidney Y. Ball, Sol. H. Hess, Fred 


(,. Thearle. 





CHARLES T. ROSS, SECRETARY-TREASURER. 


The nomination committee was made up 
as follows: Geo. Gubbins, chairman; Max 
Mayer and Robert C. Abt. 

There being no other ticket in the field, 
upon motion the rules were suspended and 
the secretary directed to cast one ballot 
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for the election of this ticket, which was 
done. 

A. W. Sproehnle, the retiring president, 
escorted Wm. F. Juergens, the new presi- 
dent, to the chair, and the new president, 
in a few well chosen words, thanked the 
association for electing him, and empha- 
sized the fact that a fraternal spirit was 
necessary to the success of every organiza- 
tion, and that he always wanted to see the 
members mix business with pleasure as 
much as possible at these meetings. 








Salesman Selling Silver Polishing Appa- 
ratus Gets Orders on Promises That 
Are Not Fulfilled. 

CAMBRIDGE, O., July 1.—Members of the 
trade are again warned to be careful in 
dealing with salesmen who claim to repre- 
sent certain brands of silver polish and 


‘silver polishing apparatus, who make rep- 


resentations as to what they will do for 
the customer in case they get an order for 
a certain amount of goods. Several jewel- 
ers in this vicinity of the State have re- 
cently been annoyed at not getting what 
they expected, and one jeweler of this 
town feels that he has been practically 
“buncoec” into giving an order on the 
strength of representations that were not 
fulfilled. 

On June 3 a salesman for a concern that 
has a silver polish apparatus visited here 
and obtained an order for three dozen of 
his article on his statement that his con- 
cern would put a $7.50 ad in the local paper 
for the benefit of the jeweler. He col- 
lected on his order and claimed that the 
“ad” would appear on June 10. As it never 
appearec, the jeweler wrote to the manu- 
facturing house, which is in Minneapohs, 
and received a letter in reply to the effect 
that the salesman had absolutely misrep- 
resented what the concern would do for 
the sake of getting the order. The officer 
of the concern stated that he had written 
his distributers to cut the man off and 
allow him to sell no more of those goods. 
The jeweler, however, finds that he has 
the articles on his hands and must sell 
them the best way he can without the help 
of any of the advertising that was prom- 
ised him. , 

Members of the trade generally are 
warned to be careful in dealing with such 
salesmen, and see to it that the latter have 
the authority to make the promises which 
they do, and that such promises will be 
kept by their employers. One good way 
to treat them is to refuse to pay any money 
for their goods until after the home office 
has been written to and the salesman’s rep- 
resentations verified. If the salesman is 
honest he will not object to this. 








Market Prices for Silver Bars. 
The following are the quotations of sil- 
ver bars in London and New York as re- 
ported last week: 


lling Price. 


London 199 Basis. 
June 29... hivveendiens 22 7-8¢ $0.50% 
t 30 ee metedene ke 22 7-8d. 90% 
July i ai atin betctcnas See 50% 
+6 (ST Fee eee ee oe 22 15-16d 5034 
2215 16d 0 " 
22 15-16d H 19 
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New Officers Elected, 





Retail Jewelers of the Buckeye State Meet at Cedar Point. 


Interesting Addresses Delivered, Important Resolutions Adopted and 
Excellent Social Program Enjoyed at Ninth Annual Conclave of 
Ohio Retail Jewelers’ Association. 

















Crepar Point, O., July 1—The ninth an- 
nual convention of the Ohio Retail Jewel- 
rs’ Association, which was held at the 
Hotel Breakers here on Monday, Tuesday 


and Wednesday, while not as well attended 


| 


as some previous gatherings of Ohio retail 
jewelers, was productive of good results, 
id all who attended felt well repaid for 
the trip. That Cedar Point is an ideal spot 
for the holding of such a conclave was the 
undivided opinion of all and added to the 
pleasure obtained from the visit there was 
much to be learned from the addresses de- 
livered and the discussions of various time- 
ly subjects of trade importance. Ofhcers 
for the ensuing year were elected, impor- 
tant resolutions were adopted and renewed 
interest in association work indicated. The 
social features of the program were some- 
thing of an innovation, and the various ath- 
letic events in which many of the jewelers 
participated were greatly enjoyed. 

Tuescay morning the session opened at 
with President Heesen in the chair, 
who started the proceedings by reading his 


1 
aad 


+) 
4 40 


annual address. which was as follows: 


ADDRESS OF PRESIDENT A. J. HEESEN. 

Visitors and Members of the Olno Retail Jewel- 
ers’ Association—We are assembeld to-day for the 
ninth annual convention of the retail jewelers of 
this great Strate, and I extend hearty greetings 
to all. 

I wish to thank the members who are 
to assist the ofhcers and promote the interest of 
the association and what it represents. I also 
wish to take this opportunity to thank the officers 
and the members of the executive committee who 
have assisted me during the past year. I wish 
especially to express my thanks to A. L. Thoma, 
who was chairman of the program committee and 
has done a great deal of work in bringing out 
the beautiful souvenir program for this conven- 
tion. I also wish to thank the Cedar Point Resort 
Co. for the many courtesies extended to us in 
the past and also for the courtesies extended to 

n 


here 


us al is convention, 
I wish to express my great appreciation to the 
association for having so honored me in electing 


? 
‘ 








me the Second time as your pre-1 lent, and ror 
Lo | : se , : 

the love and conhdence impc se 1} in me Dy this act, 
and I wish to assure you whatever in my feeble 
way I have been able to accomplish for the asgsso- 


ciation has been done largely through the efficient 


service and loyal co-operation given me by the 
I have tound them not only 
seeking to d» anything which 

redound to the good of the 


executive committee. 
ready to do, but 


would in anv way 





W. E. BROER, PRESIDENT-ELECT. 


association of Ohio retail iewelers. 

Organization and co-operation in trade circles 
has become popular with all classes of merchants, 
and is but a great natural law exhibiting itself 
in the evolution of society as the result of those 
improvements of the arts and sciences which have 
brought mankind closer together by the more 
rapid means of exchange of commodities and 
communication. 

This association, however, can 
strong as its membership, and it should have nu- 
merical strength, proper financial support and the 
united support of its membership. Business and 


only be as 
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. . 1 ] , ‘ ] +) 
commercial irganization is Ke Ine great la 
tional game of baseball, team work wins 
team work in business. 


factor. Individual 


l believe thoroughly in 
It is to my mind a great 


Stars 


won the world’s championship without team 


nevetl 
work, It is the same way in your own business 
The jewelers’ association success lives in the same 
principle. 

The past work of the State and naticnal asso 


hearty approval, and I am 


Clation meets with my 


more than pleased to indorse its re ord and have 
watched its success with pride 

Therefore, 
department of association 
inviting you to get in touch with things as they 
are and to torget the old notions that were the 


stock in trade of the 


to any 
simply 


when we ask your attention 


activity, we are 


successful merchants of 


20 years ago. 

It is true of associations as of the men who com 
pose them that mistakes are made and efforts are 
unavailing: but the general forward 
movement and a betterment of our environment. 
pursuit has attracted 
ambitious there- 


results are a 


always 
Spirit, 


Merchandising as a 
men of keen minds and 
fore it has personal pleasure to me to 
see this association grow and prosper as it has 
The jewelers of this State have long 


been a 


in the past. 


since realized that much more good can be ac- 
complished through close association with each 
other than by the merchants conducting their 


individually and obtaining no informa- 
tion with reference to economical merchandising. 
Associations and team work have built the strong 
institutions of this country. 


business 


For example, you may carefully investigate the 
policies that surround the large manufacturing 
institutions throughout the country, and, you will 
find that there is an understanding with reference 
to the business policies pursued by the separate 
institutions, and that each of them is advised as 
to the manner in which its competitor or neighbor 
manufacturer achieved success. For instance, one 
merchant in this State, a member of this asso- 
ciation, may be operating a profitable store, sell- 
ing certain brands of merchandise, for which he 
realizes a splendid profit. In another section of 
the State another member of the association may 
be selling this same brand of merchandise at a 
loss. Should such a circumstance exist there 
would be an opportunity for the merchant making 
a profit to materially assist the merchant who is 
losing. Without the association, where these men 
may be brought face to face, there would con- 
tinue a condition that should not exist. 

The jewelers who for nine years have sailed 
under the banner of this association, and who 
have remained loyal and steadfast to the organiza- 
most successful jewelers in the 
With its splendid advantages this 
spread throughout the country 


tion, are the 
State to-day. 
organization has 


until there is now gathered beneath the banner 
of the national association 30 State associations 
with a total approximate membership of 3,000. 
In this connection I desire to remind those 


present that there is a responsibility resting upon 


each member of this association, and we should 
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by all honest means bring within the folds of 
this association our fellow jewelers who have not 
yet been made to understand its benefits. 

We are all in the jewelry business for the pur- 
pose Of making money. We expect a profit. And 
there are many ways whereby we may improve 
the conditions which have governed our busi- 
ness in the past, which will mean profits. We 
cannot do business on the basis of 20 years ago 
if we propose to be up-to-date dealers in mer- 
chandise. We must be on our job early and late 


in order that we may procure for our business 
that to which we are entitled. 

Efhiciency in stove management, in my opinion, 
is indispensable. Attractive window displays prove 
profitable to a business. Well arranged displays 


in the store, on the shelves and in the showcases, 
mean much to the merchant. It is not always the 
quality of the merchandise on hand, but it is 
the manner in which it is displayed that appeals 
to the individual] tastes of our customers. We 
must present our merchandise in such a manner 
as to reflect its quality and to favorably appeal 
to the appreciative senses of the customer. 

During my experience as a merchant I have 
found that the selling end of a business is one 
of the 
are the backbone of a successful business. They 
can bring to your store trade that otherwise 
would get away. 


~ 


nost important. Live, wide-awake salesmen 


They can unload from yeur shelves merchan- 
dise that inactive salesmen would never move. 
This class of salesmen, however, are educated, 
they are brought up under a condition wherein 
the employer and employe are constantly in touch 
with each other, both upen the sales floor during 
business hours, and after closing hours in per- 
sonal meetings, which I think every merchant 
should have. 

And now in conclusion let me say that the 
progress our association may make while de- 
pending largely on its officers, no set of officers, 
however efficient, can make it a great success 
without loyal co-operation on the part of the 
members, and I bespeak for my successor even 
more loyal support than has ever characterized 
your attitude toward me or my predecessors, and 
I assure you the success of his administration will 
be more marked than that of any president in 
our history. 


Following his address the president ap- 
pointed the following committees: 
Resolutions—A. L. Thoma, chairman; J. 


- Welf and E. L. Guthman. 


Auditing—A. Zoellner, chairman; Jno. 
Hood and W. E. Broer. 

Col. John L. Shepherd next delivered an 
address on “The Fixed Selling Price.” 
Cedar Point being an attractive Summer 
resort, the whirring of the propeller of a 
hydro-aeroplane bothered the Colonel a Ilit- 
tle. He said he had talked against many 


things, but he had never yet talked against 
an airship, but he said he could guarantee 
to stay up longer than any aviator ever 
did. 

ADDRESS OF COL. JOHN L. SHEPHERD, 

Col. John L. Shepherd, who is known the 
country over as “the friend of the jewel- 
er,’ delivered one of his characteristic ad- 
dresses in which he gave the jewelers a 
funa of soild advice and intermixed his 
remarks with humorous stories, each of 
which carried its point, calling the at- 
tention of the convention to “he evils 
which exist in the jewelry trade. 

He called attention to the fact that there 





A. J. HEESEN, RETIRING PRESIDENT. 
has been 1,440 business failures reported 
in Bradstreet’s in April, making an increase 
of 21.9 per cent. over April a year ago. 
The total liabilities were $18,150,169, an 
increase of 3.4 per cent. over April of last 
year, he said. 

After commenting on these figures the 
speaker next took up the subject of busi- 
ness legislation, saying that Senator Root, 
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of New York, is the authority for a state- 
ment that within the last five years there 
has been 62,000 laws passed by national 
and State legislatures, and that most of 
these laws are for the purpose of govern- 
ine the commercial business of our coun- 
try, He added that Federal boards of 
trade and commissions of all kinds have 
been piaced in control of our financial and 
commercial affairs without any regard to 
their fitness for the position. “Big busi- 
ness,’ continued Colonel Shepherd, ‘seems 
to be a crime in the eyes of the politician, 
and every effort is made to curb it, not 
realizing that this is a big country and was 
built up by big business. Small business 
never built up anything and never will.” 
The speaker next took up the subject of 
the fixed selling price and discussed 1: at 
some length. He also discussea business 
legislation, pointing out special instances 


‘where legislation that was intended to be 


beneficial to the business of the country’ 
has been an injury to it. Speaking on 
this subject Colonel Shepherd said: “The 
greatest danger does not lie in the passing 
of these bills, for they can be repealed, but 
the greatest danger lies in the indifference 
of the people in regard to them, all of which 
is leading us into one of the worst of the 
many kinds of socialism that is in our midst. 
The Government ownership or control of all 
business of all kinds and our social cus- 
toms as well, the uplift of the criminal, 
the providing of prisons de luxe and giv- 
ing the convicts the first place in employ- 
ment. And only recently, in fact, i: has 
been stated by a believer in the uplift that 
the day was not far away when a certifi- 
cate from a penitentiary wou-d be equiva- 
lent to a diploma from Harvard or Yale 
universities.” 


[In conclusion Colonel Shepherd said: “I 
have not called your attention to these 
evils with the idea that the Stevens bill 
will remedy all of them, but | wanted to 
call your attention to the evils of political 
legislation upon your business in oraer 
that you will work for the passage of this 
bill as a step toward restoring the business 
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of the country into the hands of the men 


who have made our nation the greatest 
upon earth.” 

President Heesen thanked Col. Shepherd 
for his address, and said he felt that this 
address alone was worth the price of a 
year's membership to the Ohio association. 
Col. Shepherd next explained clearly the 
full meaning of the Stevens bill, and urged 
all present to write their Congressmen to 
vote for. the passage of this as well as the 
Steenerson bill and the Owen-Goeke bill. 

“How Much Free Engraving?” was the 
title of the next address, made by the sec- 
retary, RK. A. Bancroft, of Columbus, who 


’9 


said: 
ADDRESS OF R. A. BANCROIT, 

Why should there be such a thing as free en- 
graving? We complain of evils in the trade and 
yet are deliberately supporting this one, which 
is oO! of the worst. And we cannot blame any 





R. A. BANCROFT, RETIRING SECRETARY, 
one but ourselves for its existence, for it is 
purely one of our own originating. 

There was a time in the history of the busi- 
mess when it did not exist, and the public did 
not expect it, but during an age of foolish com- 
petition it was conceived by those who believed 
that this extra inducement to the purchaser 
could be done without additional charge and new 
sales would increase. 


Like cutting a price, when it is once started it 
was hard to stop it, and the thing that at first 


was designed merely as a service to the con- 
sumer has grown into one of the worst evils of 
the trade through abuse of its use. To-day in 


most stores the engraver is a dead expense, bring- 
ing in absolutely no income and increasing the 
overhead expense of every store. 

The practise has degenerated, as I 
trade evil, and one that is unjust 
consumer as well as the jeweler. That is not a 
theory but a fact, for if you will stop to con- 
sider, consumer purchases an article 


say, into a 
alike to the 


the who 
that is not engraved or cannot be engraved, must 
contribute to the support of the engraver just the 


same as the one who insists upon having the 
Lord’s Prayer engraved upon a friendship link. 
There is in my mind an instance that no 
doubt will sound familiar in the ears of many 
of you. Last December a customer purchased a 
silver teaspoon for 75 cents. The engraving she 


demanded was “‘Mary Elizabeth’ on the front of 


the handle, and “Christmas, 1914,” on the back. 
We paid out 50 cents for this spoon, and at 
trade rates the engraving amounted to 50 cents; 
consequently, we paid out $1 plus 32 per cent. 
overhead expense, and received 75 cents. Did we 
make anything on this sale? I think there are 
many of you who will agree with me when 1 


assert that this is no unusal experience. 
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Now what are we going to do about it? It’s 
an abuse, the like of which exists in no other 
business, nor would it be tolerated in any other 
business. It’s a well-known fact that the jeweler 
gives his patron more in service than any other 
merchant, and the question is, in my mind, 
whether he does not give too much for his own 
good and the good of the public. Certainly an 
incident such as I have cited is not good busi- 


ness, and yet it’s a common practise, and we are 


all doing it to a greater cr lesser extent—and I 
believe it is high time that we sought some 
remedy 

In this day of a better understanding of over- 
head costs and increased efficiency, it is indeed 
a subject wel! worth your consideration. 

It is a well-known business proverb that prices 


can he always lowered but never raised. We 
must, consequently, look to the increasing of our 


efficiency and the cutting out of some of the 
waste and dead expense in the conduct of our 
stores, if we would put the profit back in the 
jewelry business. 

Why not put the free engraving on a purely 
cervice basis? In other words, put some limit 
on the amount we will do free of charge, and 
thus prevent the abuse of the service. It is 
largely a matter of educating the public, and can 


be done by the concerted action of all jewelers. 

\ll such movements must have their beginning, 
and it is only a question as to how this work had 
best be promoted. 

It was with a view of getting a poll of the 
sentiment over the State or the question of lim- 
iting engraving that I recently asked you all to 
the question. I have heard from many 
jewelers, both members and non-members of the 
association, and they are all in favor of it. Possi- 
bly there are some jewelers who may be de- 
ceived into thinking they would lose some slight 
advantage over their competitors if they did not 
limit their free engraving. There may be some 
jewelers so shert-sighted as this and they may 
heve voted. Only further investigation will 
reveal this if it exists. There are also some of 
vou, perhaps, who have, through carelessness, not 
voted. I am therefore going to pass these ballots 
out among you at the close of my talk, and ask 
vou to vote yes or no on the subject, so that we 
may have some working basis. 

To make such a movement effective we should 
have the co-operation of all the jewelers, for only 
then will the temptation be avoided to let down 
the bars in ‘“‘just one case,” in order to make a 
sale: for if we do reach an agreement on this 
we must each and everyone of us enforce the 
rule rigidly and without fear or favor. 

To the chairman of the trade interests commit- 
tee I would suggest that starting with the names 
of the jewelers who have voted, as a basis, a 
systematic campaign be introduced into each city 
wherein a vote has been registered, in an effort 
to get every jeweler in that city to vote in favor 
of a limit for free engraving. Let the members 
who have voted supply the list of names, and 
let that member see the rest of the jewelers sim- 
ultaneously with the writing of the letters by the 
chairman. Let us all work together and accom- 
plish something rea] and something tangible, some- 
and say, 


vote Tl 


not 


thing that you can put your hand on 
*‘We have accomplished this.” 

We should also discuss how much we should 
limit the engraving. To my mind the simplest 
and best thing to do would be to engrave one 
letter free on silver flat-ware and let that letter 
be any style the customer desires. The public 
can grasp and understand a limit of that sort 


much better and more quickly than they can one 
old English letter or three script letters for 
instance, or any other limit you could place. 

How about watches, gold and gold-filled jewelry 
and silver hollow-ware novelties. I suggest these 
different items for your consideration and will 
welcome a discussion on them. Shall we limit it 
to one letter on all things, or to one letter on 
silver flat-ware, one monogram of specified size 
and style on the other articles, or how shall we 
do it? Let us decide upon some particular policy 
at this meeting in order that our committee may 
formulate some definite plan upon which to base 
this work. Let us give them some definite propo- 
sition to place before Ohio jewelers. It’s up to 
you, and let’s take the plow in our hands and 
accomplish. 

Secretary Bancroft said that Cowell & 
Hubbard, of Cleveland, agreed to furnish 


free engraving up to 10 per cent. of the 
cost of the article, and President Heesen 


—s 
‘ 


said he approved of this idea. J. J. Free- 
man, Toledo, said that circumstances al- 
tered cases and thought that retail jewelers 
should try and please their customers, and 
that in some instances very good customers 
should be treated better than casual ones. 

A. L. Thoma stated that he had cut his 
free engraving cost by one-half by explain- 
ing to his customer what he thought was 


the proper engraving to give free. He 
thought that extra engraving should be 


paid for. 

Ek. L. Guthman said he was utterly op- 
posed to doing any free engraving. He 
said free engraving had become a nuisance. 

Mr. Zoellner, of Portsmouth, didn’t ap- 
prove of the 10 per cent. idea, but thought 
a very moderate amount of engraving 
should be done free. President Heesen 
said it wasn’t necessary to tell a customer 
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he was entitled to 10 per cent. of the cost 
of the article in engraving, but that it was 
up to the jeweler to use his own jucgment 
in the matter. 

Mr. Heesen further said that unless some 
limitation was placed on the amount of 
free engraving done that there was no tell- 
ing where the evil would end. He thought 
the engraving department to-day was caus- 
ing the retail jeweler double the cost of 10 
years ago. 

The secretary spoke of the Harper bill, 
which hoped to give retail jewelers of Ohio 
the right to dispose of goods repaired and 
not paid for which remain with the jewel- 
ers after one year. Mr. Bancroft explained 
that it was hoped that the bill would be 
passed during the meeting of the next Leg- 
islature. 

A. L. Thoma next delivered a short ad- 
dress on the activities of the national as- 
sociation. As Mr. Thoma is the national 
treasurer he was well qualified to speak on 
the subject. He referred to the excellent 
work of the trade press in fostering asso- 
ciation work, and spoke of the important 


assay work as recorded in the association 
bulletin. 
He told of the work of the national as- 


sociation in helping retail jewelers to he- 
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come better merchants. The jeweler who 
charges too little for his merchandise is a 
detriment to the man who charged a legitt- 
mate profit, he said. 

Local clubs came in for their share of 
praise, and coming down to the habitual 
price cutter Mr. Thoma insisted he was 
either a liar or a thief, for he said a 
habitual price cutter fooled his customers 
and was a liar or else fooled his whole- 
sale houses on his profits, as the price-cut- 
ter cannot exist on the profits on cut prices 
and eventually must go to the wall and rob 
the people from whom he buys. 

The speaker next referred to organiza- 
tion of new States and the interest the 
wholesale trade was taking in association 
work. He also referred to an exclusive 
pattern in silverware which the national 
association had arranged for the exclusive 
use of its members. The work of the na- 
tional association in securing publicity for 
the fashions in jewelry was also re- 
ferred to. 

Mr. Thoma closed with an invitation to 
every retail jeweler to come to the national 
convention in New York in August and 
asked all to help the Roberts fund so that 
the national association could engage a field 
secretary. The meeting then adjourned till 
the afternoon. 

Taesday Afternoon, 

There was no business session Tuesday 
afternoon. After lunch a group photo- 
graph was taken and a number of athletic 
and other contests were indulged in. This 
was arranged by the 24-Karat Club of To- 
ledo. The events, donors of the prizes and 
winners were as follows: 

Event No. 1 was a cigar lighting contest. 
The prize was a box of cigars, donated by 
A. J. Heesen, Toledo, O. It was won by 


- T. M. Denslow. 


Event No. 2 was a ball throwing con- 
test for ladies. First prize, a fountain pen 
from the W. A. Sheaffer Pen Co., Fort 
Madison, Ia. Won by Mrs. McMann. Sec- 
ond prize, a box of candy from W. H. 
Broer, Toledo, O. Won by Miss Hollister. 

Event No. 3 was a 50-yard dash for 
members (over 50 years). Prize, a foun- 
tain pen from the John Holland Gold Pen 
Co., Cincinnati, O. Won by G. J. Daum. 

Event No. 4 was a 100-yard dash for 
members only. First prize, a fountain pen 
from the L. E. Waterman Co., New York. 
Won by Wm. Broer. Second prize, a silk 
tie, donated by the 24-Karat Club, Toledo, 
O. Won by C. C. Marlett. 

Event No. 5, a 100-yard dash, open. First 
prize, a box of cigars from Wm. Dehnel, 
Sandusky, O. Won by A. H. Shaffer. Sec- 
ond prize, a gent’s belt buckle, donated by 
Unger Bros., Newark, N. J., and won by 
Allen Fisher. 

During the afternoon those who wanted 
to took auto rides around Cedar Point as 
the guests of the management. 

Tuesday Evening. 

In the evening the members and their 
guests crossed the bay to Sandusky and 
enjoyed a whitefish dinner at the Sloane 
House, returning to Cedar Point in time 
to witness a display of fireworks. There 
was dancing at the Casino and various 
other amusements to while away the bal- 
ance of a pleasant day. 


Wedaesday Morning S ssion., 

On Wednesday morning at 10 A. M. 
President Heesen appointed a nominating 
committee as follows: G. J. Daum, Albert 
Zoellner and W. E. Broer. 

Krank D. Ausman, past president of the 
association, next addressed the meeting on 
“The Cost of Doing Business.” He said 
this was a very vital question to him, as 
well as to the retail trade in general. He 
said that in former years a man could 
guess the cost of doing business, but that 
now the marketing of merchandise was a 
science. Jn illustrating his own system for 
arriving at the cost of doing business, he 
said he divided his stock into different de- 
partments and opened accounts with each 
department. He also opened an account 
for his receipts and an account for his ex- 
penditures, and posted them to a ledger ac- 
count at the end of the month. Each de- 
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partment was numbered, and the cash reg- 
ister checks must contain the number of 
the department to which the sale was either 
credited or debited. He said that all his 
bills were paid by check and that the 
voucher showed for which department this 
check was issued against. Petty cash was 
kept track of, and at the end of the month 
a check was made out for this also. He 
said since this system was installed he had 
made much better profits than formerly. 
He also said that the system told him that 
his cost of doing business was 33% per 
cent. instead of 25 per cent. 

In speaking of the profits on various ar- 
ticles of merchandise, he said that he sold 
a ring for $6 which cost him $3; that he 
sold an alarm clock for $2 which cost him 
94 cents, and that even on a watch, the 
retail selling price of which was $15, he 
was able to get $20. The keynote of his 
entire talk was that people did not care 
so much for price as long as they re- 
ceived satisfaction, and that it was up to 
the retail jeweler to see that his customers 
were satisfied. 

E. H. Miller, of the Norris-Alister-Ball 
Co., next delivered a short talk on meeting 
mail-order competition. He said that the 
entire mail-order business of the country 
was six per cent. of all the general retail 
business and 18 per cent. of the jewelry 
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business. Mr. Miller said that the trouble 
with the retail jeweler was that he hadn't 
analyzed the consumer; he said that 10 per 
cent. of the people would naturally buy 
goods away from home, but that the re- 
tail merchant could secure the trade of the 
other 90 per cent. He said that confidence 
was the basis of all dealings with the re- 
tail jeweler, and that when a customer en- 
tered the store he didn’t know anything 
about the merchandise he was going to 
buy; all he knew was that he had so much 
money to spend for a certain article, and 
was going to spend it. The rest of the 
transaction was all left to the retailer him- 
self. He said the trouble with the retail 
jeweler was that he stayed too close to his 
store; that he didn’t go out and mtx enough 
with the trade. He was of the opinion that 
while the mail-order catalogue went direct 
to the home of the consumer and created 
trade, the retail jeweler waited in his store 
for the trade to come to him. 

He deduced that every mail-order busi- 
ness was not a success; that these houses 
had troubles of their own, and there were 
not 10 per cent. of the mail-order houses 
in business to-day which were in business 
16 years ago. He said the mail-order house 
was not an unmixed blessing, for it kept 
the jeweler alive to the consequences of 
not keeping up to date. 

The speaker could not understand why a 
jeweler charged the same price for repair- 
ing a mail-order watch as he did for re- 
pairing a regular watch. He thought that 
by charging more for repairing a mail- 
order watch it would teach the consumer 
to buy his watch from the retail jeweler. 
He said that a consumer had to go to a 
retail jeweler for his watch repairs, as the 
mail-order houses were not in a position 
to do a repairing business. He closed with 
the suggestion that the retail jeweler get 
out of his store and get acquainted with 
the people in the neighborhood, and that 
the best way to meet mail-order competi- 
tion was by getting in direct contact with 
the people in his neighborhood. 

President Heesen here remarked that he 
found it a good idea to mark his merchan- 
dise with the stock number and the retail 
selling price only. He thought it was a 
bad idea to mark the cost price on any 
piece of goods, as in some instances a clerk 
might think the profit was too exorbitant 
and thus lose confidence in the piece of 
goods he was selling, and possibly might 
shade the price a little. He found that by 
eliminating the cost price on a tag the 
salesman was bound to get the price for 
which it was marked. 

A. W. Anderson, secretary of the na- 
tional association, next delivered an ad- 
dress on “Mutual Fire Insurance.” Before 
starting this subject, however, he referred 
to the work of the national association and 
the remarkable progress in organization 
among the New England States, and also 
some of the southern States. He referred 
to the need of a field secretary, the bene- 
fits of local clubs and the advantages of 
co-operative advertising. 

A few years ago, he said, the Milwaukee 
jewelers dominated the price of jewelry to 
the consumer for the entire State of Wis- 
consin; but now he said things had 
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changed and the dealer in the country 
town could compete with the Milwaukee 
jeweler—thanks to organization work. He 
spoke of Wisconsin’s efforts to eliminate 
the “fake” auction sales and paid a glow- 
ing tribute to President Combs. 

Coming down to his subject, he said that 
the cost of doing business could be re- 
duced by joining a mutual fire insurance 
company. By doing this he said premiums 
were much less and a great saving was 
effected. He quoted examples of saving in 
the mutual insurance companies owned by 
the hardware trade. The Hardware Deal- 
ers’ Association of lowa, he said, had 
saved $250,000 in premiums in 12 years. 
The Wisconsin Hardware Dealers’ Asso- 
ciation had 1,055 members out of 1,100 be- 
longing to its mutual fire insurance com- 
pany, and had $12,000,000 worth of insur- 
ance in force. He said last year they paid 
back 50 per cent. in dividends; had a sur- 
plus of $160,000, which earns $6,000 a year 
interest; that its expenses were nine per 
cent., and that the return to its policyhold- 
ers $175 a day in dividends. He said the 
Minnesota dealers had $180,000,000 worth 
of policies in force; that they paid back 
50 per cent. in dividends and saved their 
policyholders $500 a day in premiums. He 
said the records for the Insurance Depart- 
ment of Wisconsin from 1904 to 1914 
showed that $68,000,000 had been collected 
in premiums and that only $30,000,000 had 
been paid out. He added that the pre- 
miums equaled the amount of jewelry sold 
during that period in the State of Wiscon- 
sin, and while the insurance companies had 
a profit of 40 per cent. and did their busi- 
ness at a cost of 40 per cent., the mutual 
companies did business at a cost of 10 per 
cent. The Retail Jewelers’ Mutual Fire 
Insurance Co. of Wisconsin, he said, while 
in business only one year did business at 
a cost of 18 per cent., had two per cent. 
losses, and put away 8&0 per cent. for sur- 
plus. They also declared a dividend of 20 
per cent. to be credited on next year’s pre- 
miums. In closing he said that the Wis- 
consin company at the present moment 
would not accept a risk for more than 
$2,000 on any single stock. He received 
a rising vote of thanks as he concluded. 


Wednesday Afiernoon Session. 

On Wednesday afternoon Charles J. 
Crockett, business specialist of the Cleve- 
land Chamber of Commerce, delivered an 
address on “Business Ills and How to 
Treat Them.” His address follows: 

ADDRESS OF CHARLES J, CROCKETT. 

Mr, President, Ladies and Gentlemen—I am glad 
to be in Cedar Point with you this afternoon. I 
can tell by looking into your faces that you 
have been having a good time here in this con- 
vention, and I suppose that you have listened to 
speeches on almost all subjects, so I am going 
to talk to you about something that interests 
everyone. I’m going to talk about you. As I 
look into this audience and see the happiness on 
every face ] realize more than ever what a won- 
derful thing it is for men and women engaged 
in the same line of business to come together 
occasionally and discuss the problems that daily 
confront them in their business lives. But then 
a cloud comes over me as I say to myself, “‘these 
men and women are in the jewelry business, but 
they are not competitors. Each one is from a 
different town. What would be your mental 
attitude and how changed your expression would 
be if everyone in this room was in the jewelry 
business in the same town?” 


j 7 | 


There is the question, and I am here to show 


you that regardless of the benefits you may have 
gotten out of this meeting here, they will be of 
little value to you, if you cannot go home and 
put them into effect. You are here confiding in 
one another and co-operating together for the 
benefit of yourselves in your line of business. 
tlow much better would it be if you could go 
home with all of these new resolutions and with 
a little more confidence in your competitor, co- 
operate with him to your mutual advantage. 

You merchants feel that your competitor is 
unfair and is not of your caliber. Why should 
you feel that way toward him, your neighbor and 
your brother merchant? Don’t you know that if 
your competitors were holding a convention in 
some other city to-day, they would be enjoying 
themselves just aS you are and each one would 
feel as you feel, that every man in the conven- 
tion was a fine fellow. I am trying with this pic- 
ture to show you that one is as good as another. 
I am trying to show you that you appreciate some 
brother jeweler in a distant town while you often 
hate and dispise your brother competitor without 
cause, 

Don’t you know that it is this petty jealousy 
and these local hatreds that cause you to fight 
one another, and spend your profits trying to 
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take business away from one another? What good 
does it do you and your family to find at the 
end of a hard year’s work there is no profit 
there? Isn’t it about time that you woke up to 
the fact that the only way for you and your 
competitor to make money is to pull together and 
cut out your business warfare? Each of you is 
entitled to a living, and you should be found 
doing everything in your power to develop the 
jewelry business in your city, so that as one 
man’s sales increase all of your sales will in- 
crease. The time has come when the only way 
to succeed is through confidence and co-operation. 
It takes a big man to be successful in business to- 
day, not necessarily big in finances, but in 
thought, and I would be happy indeed if I could 
feel, as you men go back to your homes, that 
you went back with a determination to gather 
your brother jewelers together in a little local 
association in which you would discuss and solve 
the many problems that are continually arising 
in your vicinity. If you will do this you will 
find that your year’s work will be more profitable, 
your sales larger, and you will be happier. As I 
go from town to town visiting retail merchants, 
I find that it is not their sales that are off but 
their profits. I find in stores, large and small, 
men growing gray seeking to find where the 
profits of the jewelry business have gone. 

It is not necessary for me to call to your 
mind the many little things that operate against 
your business. You know them as well as I do. 
I believe that the jewelry trade has as many 
little local problems as any other line of busi- 
ness, and I can assure you that when you have 
solved these, and you can only do it with confi- 
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dence and co-operation, you will have reduced 
many items of expense that now operate against 
your net profits. 

I am not here to tell you how to merchandise, 
how to buy, or how to sell, each man must have 
his own individual ideas along these lines, but 
I am here to tell you that no chain is stronger 
than its weakest link, and while you may be one 
of the best merchants in the country, you cannot 
turn your ability into profits without the co- 
operation of your competitor. 

Not only is it desirable from a financial stand- 
point for you and your competitors to pull to- 
gether, but it is necessary for your happiness. 
Every retail jewelry merchant in Ohio should 
belong to this State association, and if you and 
your competitor were all members of this asso- 
ciation, you would find it easy to form your own 
local association through this agency, and I can- 
not impress it upon you too strongly to go home 
and meet your competitors half way. yes, more 
than half way if necessary, in arriving at an un- 
derstanding whereby you can gather together fre- 
quently, discuss and agree upon the problems that 
arise daily among you and, as I have said before, 
if you will do this, life will be more pleasant and 
more profitable. 

Now, ladies and gentlemen, as I leave you let 
the two words confidence and co-operation be 
embedded in your mind, and may you go home 
with a renewed determination to have more con- 
fidence in your brother competitors and an in- 
creased desire On your part to co-operate with 
John J. Wood, president of the conven- 
tion board of the Cleveland Chamber of 
Commerce, next invited the association to 
hold its next meeting in the city of Cleve- 
land, and this will be referred to the ex- 
ecutive committee. 

R, A. Bancroft, secretary-treasurer, next 
submitted his report. It was as follows: 

REPORT OF SECRETARY-TREASURER R. A. 
BANCROFT. 

In making this, my yearly report, I wish not 
mly to speak of the things accomplished and the 
ideals hoped for, but also to make recommenda- 
tions upon certain matters regarding the welfare 
of the association, the observation of which I 
have been fortunate enough to obtain through 
my position as secretary for the past four years 
to your organization, and the consequent close 
relations existing between the membership and 
my office. 

First 1 wish to speak of the matter of payment 
of membership dues—this is an old topic but 
nevertheless one of interest inimical to the wel- 
fare of the association. While a number of you 
have been above reproach in this respect, paying 
your dues promptly, still there are some of you 
to whom it has been necessary to send repeated 
Statements, incurring unnecessary expense to 
you and your brother members in the matter of 
postage and stationery, hampering the work of 
the association through lack of funds with which 
to carry on the work of the organization, and 
adding materially to the work of your secretary. 
I sincerely hope that with the opening of the 
new year you will all make aq sincere effort to 
pay these dues promptly and thus make the work 
of my successor easier and, at the same time, in- 
crease the efficiency of the association. 

[I would also respectfully call your attention to 
the attitude of each and every member to the 
work and objects of the association, and would 
urge a closer co-operation between the members 
and the officers of the association. The full duty 
of a member does not end with the payment of 
dues, but should extend to the help and co- 
operation of all members in the work of the 
organization, for only in that way can you hope 
to receive the full benefit of your membership. 
Let each member take an active interest in what 
the association is doing and help to the full 
extent of his ability. Your officers are laboring 
for your welfare without recompense and are 
entitled to your full support, for at best they can 
only outline the work to be done and any con- 
crete results must come from the co-operation of 
every member. 

You are all members and have invested your 
money in this enterprise—then let each member 
go out in his home town and secure oe new 
member. With such an effort the association 
would soon reach the point where nothing would 
be impossible of accomplishment, and you would 
indeed receive the fullest benefit of your member- 
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ship. Do not leave all the work for your officers 
to do. 

There is one more matter I should like to 
comment upon before continuing my report, and 
that is the attitude members should adopt toward 
their brother jewelers, especially in their own 
cities, whether members of the association or not. 
We, the members of the association, should by 
all means avoid the possibility of establishing an 
aristocracy in the jewelry business. We should 
not allow personal prejudice to affect our atti- 
tude toward other jewelers who are prospective 
members, and every good jeweler, large or small, 
is a prospective member. Let us adopt charity 
and patience toward all members of our craft, 
for any other attitude is diametrically opposed 
to the principles of the association and can only 
end in failure of our ideals and objective. Let 
us found a democracy in the jewelry business 
that will be as lasting as time. Don’t rub the fur 


the wrong way. In every locality there is some 
one or two jewelers who are inclined to buck the 
game. Make that jeweler one of us and our 


cause is won, for a man can’t strike a friend. 
The association is mutual. Help others and you 
will thereby help yourself. 

Since my entrance into this office four years 
izo I am gratified to report to you that there 
has been but little change in our membership in 
the matter of members there has been a decided 
improvement in the personnel of our association, 
and to-day we have for our members a class of 
merchants that any organization might be proud 
of, for they are the best in the land and stand 
high in their own communities and the councils 
of their trade. 

We have recently submitted to you for your 
adoption a constitution. This was provided for at 
the last convention and an efficient committee ap 
pointed to draft this article. To observe how 
well this committee performed this labor may 
be seen by a careful reading of the new article. 

The constitution was submitted to the mem- 
bership for a mail vote and was adopted. 

While there are numerous digressions from the 
old constitution, the chief improvement lies in 
the membership, which provides for active asso- 
ciate and honorary members—which is a much 
needed change. On the whole I congratulate you 
on the adoption of your new constitution. 

The volume of the work carried on by the as- 
sociation may best be given by the _ receipts 
which amount to $5,741.90, and expenditures of 
$5,200.71, for the year ended, leaving a balance 
of $541.19. 

The matter of limiting free engraving of jewel- 
ry and silverware has also been taken up in a 
most enthusiastic manner by the membership, and 
a poll of the sentiment of the members has been 
almost unanimous in the desire to strictly limit 
this trade abuse. The accomplishment of such a 
remedy would work untold benefit to all Ohio 
jewelers, and this project should be carried on 
to accomplishment by all means possible. 

An effort was made to introduce a bill into 
the last Legislature to permit jewelers to dispose 
of unclaimed repairs. This effort failed partly 
because of the failure of members to respond 
adequately in the payment of dues, thus hamper- 
ing the work until such time as it was impossible 
to get it introduced, owing to the friction exist- 
ing between the Governor’s office and the Legis- 
lature. I would recommend that further effort 
be made in the next session of the Legislature to 
introduce this bill. 

The association, through the efficiency and hard 
work of Mr. Thoma, was enabled to’ issue this 
year’s creditable program containing as it does 
‘\aluable information for the retail jeweler. Mr. 
Thoma deserves unlimited praise and the thanks 
1f the association for his efforts in this direction. 
[ would urge all members wherever possible to 
favor with their business our friends the adver- 
tisers in this book. Let us help those who help us. 

I wish at this time to express my thanks and 
uppreciation of the help and loyalty of President 
Heesen, my brother officers, the members of the 
various committees and the rank and file of the 
membership in this past year’s work. 

After four years of labor as your secretary, I 
am about to leave this office with many regrets, 
for indeed these years of close association with 
Ohio jewelers have been some of the most pleas- 
ant I have known, and I hope that in severing my 
ficial connection with the association I may still 
retain the many close friendships I have enjoyed 
while holding this position, and I can wish my 
successor no better thing than that you may 
receive him with the same spirit you did myself 
four years ago. I thank you all again. 


Albert Zoellner, chairman of the audit- 
ing committee, next reported that the books 
were in perfect shape, and his report was 
accepted. 

G. J. Daum, chairman of the nominating 
committee, next reported the following 
slate, without opposition: President, W. E. 
Broer, Toledo; first vice-president, F. H. 
Ross, Columbus; second vice-president, Al- 
bert Zoellner, Portsmouth; secretary-treas- 
urer, A. L. Thoma, Piqua; members of ex- 
ecutive committee, John D. Hood, Akron, 
and R. A. Bancroft, Columbus. President 
Heesen also becomes a member of the ex- 
ecutive committee automatically. All of 
these were elected unanimously. 

W. E. Broer, the new president, re- 
sponded in a few well-chosen words, and 
it was next voted to adopt the report ot 
the committee on by-laws and constitution. 
This had been voted for some time ago, 


with 97 ballots in favor of it and none 
against it. 

A. L. Thoma, chairman of the committee 
on resolutions, next reported the follow- 
ing, which were adopted: 

The Resolutions. 

We, the members of the Ohio Retail Jewelers’ 
Association, in convention assembled, desire to 
express our thanks to the officers who have through 
their efforts kept alive the association matters and 
spirit, in the past year, 

_ 7. * 

We again desire to heartily endorse the Owen- 
Goeke Bill and instruct our officers to make this 
known to our Senators and Representatives. We 
also reiterate our emphatic endorsement of the 
Stevens and Steenerson bills, and recommend that 
this also be made known .o Ohio’s national repre- 
sentatives, 

. * * 

Whereas, Retailing on the part of manufac- 
turers, wholesalers and their employes is con- 
‘rary to business principles and injurious to the 
legitimate jeweler, be it 

Reso_vep, That we ask the national association, 
at its meeting in August, to take up this matter 
‘n a businesslike manner and push it to some kind 
»f happy solution, be it further 

RESOLVED, That we heartily commend those 
‘nanufacturers and their representatives who have 
‘n the past given their loyal support to the legiti- 
mate retail jewelry trade, and that our members 
recognize their practical co-operation by a spirit 
of reciprocity, be it further 

Reso._vep, That we urge our members to protect 
themselves as much as possible by buying only 
trade-marked merchandise. 

. * * 

We commend the action of President Combs 
in calling conferences with manufacturers of hotel 
silverware and sterling silver, and hail with pleas- 
ure the outcome of these conferences. We en- 
lorse the adoption by the national executive com- 
mittee of a new exclusive sterling silver pattern 
for association members only, offered by one of 
the leading manufacturers, and commend their in- 
vitations to other manufacturers to submit propo- 
sitions for exclusive merchandise to association 
members only. 

* 7 * 

Whereas, The practise of free engraving works 
a hardship on many jewelers, be it 

Reso_vep, That we favor consideration of this 
subject by the trade interests committee, with the 
object of selecting a plan for at least partial 
elimination, 

* 7. = 

Whereas, Mutual fire insurance has proven a 
distinct advantage to other trades and associations, 
be it 

RESOLVED, That we recommend to our members 
taking advantage of the opportunity presented by 
the Wisconsin Jewelers’ Mutual Fire Insurance Co. 

* * * 


We desire to express our thanks to national 
secretary A. W. Anderson for his presence and 
instructive talk. We also desire to express our 
thanks and appreciation to F. T. Day, president of 
the Glad Hand Association, for his presence and 
interest shown. 

We also want to give special thanks and ex- 
press heartfelt satisfaction to the 24-Karat Club 
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if Toledo for taking charge of the athletic enter 
ainment. 

We desire to thank all who donated the prizes 
tor these events; to the Thoma Bros. Co., who 
lonated the badges: to the advertisers who made 
the program a success; to the speakers, who en- 
tertained and instructed us: to the Cedar Point 
Resort Co., and especially to Wm. Dehnel, its 
\ice-president, for royal entertainment given us; 
to the trade press for interest taken in our 
iffairs, to Sandusky papers, and all others who 
have aided and assisted to make this meeting a 


lecided success. 


(Signed) A. L. THoma, chairman; E. L. Gurna- 
MAN, J. H. WELF. 

A rising vote of thanks was then given 
to the former president, A. J. Heesen, who 
ably responded, and the meeting adjourned. 

Among the representatives of manufac- 
turers and wholesalers who attended the 
convention were: B. H. Berson, B. H. 
Berson & Co., Toledo, O.; Geo. B. Couvis, 
Johnston Optical Co., Detroit, Mich.; R. 
D. Hudrow, L. E. Waterman Co., New 
York; E. D. De Velin, Swartchild & Co., 
Chicago ; Theodore Denslow, Robt. H. In- 
gersoll & Bro., Mansfield, O.; F. T. Day 
and Eugene L. Folsom. Waltham Watch 
Co., Waltham, Mass.; A. L. Guentner, 
Norris, Alister-Ball Co., Chicago; S. L. 
Gudgen, Associated Silver Co., Chicago; 
L. L. Hinkley, Hamilton Watch Co., Lan- 
caster, Pa.; D. D. Hubbell and Joe Kihn, 
the White-Haines Optical Co., Columbus. 
O.; John Kreis, Kreis Studio, Marion, O.; 
fred J. Longdon, Bouchard-Longdon-Geier 
Co., Chicago; G. C. McMann, Dempsey- 
McMann Optical Co., Toledo, O.; E. C. 
Moore, Oneida Community, Ltd., Oneida, 
N. Y.; C. S. Marshall, C. & E. Marshall 
Co., Columbus, O.; S. Meyers, B. H. Ber- 
son & Co., Toledo, O.: B. L. Steetman, 
Otto Young & Co. Chicago; H. A. 
Schrantz, Dueber-Hampden Watch Works, 
Canton, O.; John L. Shepherd, Keystone 
Watch Case Co., New York: Alfred 
Shaeffer, Elgin National Watch Co.. Chi- 
cago; Frank H. Schimke, Dayton, O.; E. 
H. Miller, Norris, Alister-Ball Co., Chi- 
cago; F. J. Longdon, Bouchard-Longdon- 
Geier Co., Chicago. The trade paper rep- 
resentatives were Herman Stern, Tue 
JEWELERS’ CiRCULAR, and K. H. Stone, the 
Keystone. 

Convention Notes. 
Who was in that little game of 10-cent limit on 


Monday night? Someone said that deuces were 
running wild. 
» * * 

The free engraving discussion was a very lively 
one and there was much diversity of opinion in 
regard to it. 

- “a, oe 

Ed. De Velin, Swartchild & Co., regretted that 
there were no exhibits. He managed to survive 
that hardship though. 

+ . . 

The Thoma Bros. Co., Cincinnati, O., furnished 
the official badges. They were Anished in Roman 
gold and were very beautiful indeed 

> = * 

Explosive cigars were distributed during Tues- 
day afternoon. A. J. Heesen distributed them 
and laughed himself sick whenever one exploded. 

a * * 


Albért Zoellner, Portmouth, O., never misses 
either a State or a national convention. He en- 
tered the 50-yard dash and gave his ankle such 
a twist that he limped the next day. 

** # 

The cigar lighting contest was a scream. At 
the first attempt “phony” matches were used. 
They went out as promptly as they were struck 
and the contestants had to try over again. 

7 * * 

National Secretary A. W. Anderson had not 
been at the meeting very long before someone 
handed him a loaded cigar. It exploded promptly 
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Black Opal 


Nature's Masterpiece 


A riotous mass of colors blending har- 
moniously together, producing cloud effects, 
sunsets, wonderful lights and shadows, and 
innumerable color combinations which set 
these gems apart as examples of Nature’s 
finest handiwork. 

Black Opals are getting scarce and they 
will probably go the way of Hungarian, 
Queensland and White Cliff Opals. 


The supply of these varieties seemed at 
one time to be inexhaustible—to-day they 
are counted among rare precious stones. 

Black Opals cost no more than White 
Opals of the same quality. 





BUY FROM THE CUTTERS 





American Gem & Pearl Company 
44-16 Choerch St., New York 


LONDON PARIS 
26 Holborn Viaduct 38, Rue de Chateeudun 


FROM MINES TO MARKET 




















JEWELERS’ 
SHOW CASES 





Our Small ROSEWOOD MOULDING 
STEEL LINED CASE. We Challenge 
th World to Produce a Better Case. 


F.C. JORGESON & Co. 


159 to 167 ANN ST., 


Makers of all kinds of 


JEWELERS’ FIXTURES 


Write for our Catalogue 


Our Motto: The Best of Everything 


CHICAGO 




















ae Empire Knife Company 
Established 1856 





SOLE MANUFACTURERS OF EMPIRE POCKET KNIVES, 
Trade Mark “EMPIRE” Registered U. S. Patent Office 

In pocket knives all gold sides are mounted on inside skeletons. Why mount 
gold on cheap quality blades? The cutting quality of blades is of as much import- 
ance in gold knives as in any pocket knives. Dealers should insist on having from 
their jobbers and manufacturing jewelers their gold knives with “Empire” blades. 
“Empire” blades are made from the highest quality cutlery steel made by Thos. 
Firth & Son, Sheffield, England, with high polish keen edges, and opening and 
closing smoothly. 

Made by THE EMPIRE KNIFE CO., WINSTED, CONN. 


Highest standard of quality for over sixty years 
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Practical Course in Adjusting 
Published Price, $2.50 han aneeuniie Reduced Price, $1.50, Postpaid 


THE JEWELERS’ CIRCULAR PUB. CO., I1 John Street, New York 











Visual Optics 





Sight Tati 


By Lionel Laurance 


Price, $2.50 


Size 6%xg. Bound in Cloth. 
396 Pages. Fully Illustrated. 


The author has covered in 
this work and in “General and 
Practical Optics” all that is 
essential for Opticians and 
Optometrists. 


Optical Publishing Co. 
{1 John Street New York 
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and Mr. Anderson joined in the general laugh 
that followed. 
* * * 

Col. John L. Shepherd, who has attended more 
retail jeweler conventions than any man _ on 
earth, was there and contributed largely toward 
making the meeting a success. It wouldn’t be a 
convention without the Colonel being there. 

* * * 

A. L. Thoma is now a very busy man. He is 
the treasurer of the national association, the chair- 
man of the fashion publicity committee of the 
national association, the secretary of the Roberts 
memorial run, and the secretary-treasurer of the 
Ohio Retail Jewelers’ Association. 

* _ . 


The hobble race of the day before not having 
been run off and two prizes remaining for distri- 
bution, it was decided to pitch coins for them and 
see who could toss them closest to a mark. W. E. 
Broer won the first prize, a desk clock. Col. John 
L. Shepherd won a fountain pen as the second 
prize. 

”- * * 

Just before the meeting adjourned E. L. Guth- 
man, Youngstown, O., showed several examples 
of fraudulent newspaper advertising. He was told 
to complain to the Youngstown Commerce Club. 
President Heesen said he was willing to con- 
tribute $25 personally for the prosecution of this 
fraudulent advertiser and Albert Zoellner offered 
to contribute $10. 

* > * 

National Treasurer A. L. Thoma announced 
during the meeting that the convention special 
train over the Lake Shore Railroad, leaving Chi- 
cago at 5.30 Pp. M., on Saturday, Aug. 21, would 
leave .Toledo at 11.15 P. M. the same day, and 
would reach Buffalo, N. Y., on Sunday morning. 
He said that nearly a day could be spent at 
Niagara Falls and the party could reach New 
York city on Monday morning at 7.50 o’clock, in 
ample time for the opening of the convention. 








Jewelry, Clocks, Watches, Silverware 
and Kindred Lines Exported from 
New York. 

Wasuincton, D. C., July 1—The fol- 
lowing were the exports of jewelry, silver- 
ware, optical goods, clocks, watches and 


_kindred lines from the Port of New York 


for the week just ended: 


Archangel: 1 case optical goods, $150. 

Belfast: 12 cases jewelry, $932. 

Bordeaux: 4 cases plated ware, $175; 4 cases 
thermometers, $3,365. 

Buenos Ayres: 62 cases clocks, $1,789; 4 cases 
optical goods, $492. 

Christiania: 35 cases clocks, $1,281. 

Darien: 44 cases clocks, $557. 

Cristobal: 8 cases plated-ware, $1,065; 8 cases 
clocks, $294; 2 cases watches, $134. 

Guayaquil: 79 cases clocks, $524. 

Havana: 1 case watches, $98; 8 cases clocks, 
$257; 25 cases clocks, $392; 3 cases watches, $150. 

Hull: 11 cases clocks, $238. 

Limon: 3 cases plated-ware, $137. 

Liverpool: 2 cases plated-ware, $200; 2 cases 
jewelry, $369; 4 cases optical goods, $1,043. 

London: 13 cases optical goods, $3,326; 374 
cases clocks, $11,860; 4 cases optical goods, $337; 
308 cases clocks, $6,215; 18 cases optical goods, 
$5,764. 

Manchester: 47 cases clocks, $1,329. 

Manila: 10 cases optical goods, $1,022; 4 cases 
silverware, $321; 3 cases plated-ware, $120; 1 case 
clocks, $166; 1 case jewelry, $104. 

Mayanillo: 23 cases clocks, $224. 

Petrograd: 2 cases scopes and views, $3,213. 

Port Antonio: 3 cases optical goods, $106. 

Rio de Janeiro: 1 case optical goods, $166; 68 
eases clocks, $946. 

San Domingo: 6 cases clocks and material, $103. 

Shanghai: 54 cases clocks, $889; 24 cases op- 
tical goods, $1,745. 

Tangier: 5 cases plated ware, $399. 

Tumaco: 13 cases clocks, $449. 

Valparaiso: 3 cases plated-ware, $814. 

Vladivostok: 58 cases clocks, $732. 








Charles Levan, a jeweler at Walkill, N. 
Y., has given up his business and has leit 
for the western part of the State, where 
he will locate. The block where he was 
engaged in business is gradually being put 
in condition for the new post-office site. 
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Jewelers Warned to Beware of This 
Check Swindler. 


Jewelers are warned to beware of a mid- 
dle-aged man who recently visited the es- 
tablishment of I. Perlman, 48 W. Ist St., 
Mt. Vernon, N. Y., and asked to be shown 
a diamond ring valued at about $185. 
He remarked that he had been advised to 
buy the ring at a small establishment rather 
than from a larger store, as he could get 
a better bargain in that way. 

Mr. Perlman showed him a ring worth 
about $225, but he insisted that he wanted 
a ring worth about $185. The jeweler then 
replied that he could do better by going 
to a wholesale house, and made an ap- 
pointment for the next day to meet the 
man at the Bowery and Canal St., New 
York, at 2 p. Mm. After a half hour’s wait- 
ine the man called Mr. Perlman on the 
telephone and said that he was busy with 
the sale of an automobile to a customer 
and would see him about 4 o’clock. Mr. 
Perlman’s son called at 4 o’clock and waited 
until 5, but the man did not put in an ap- 
pearance. 

At 6.30 p. mM. the man went to the store 
and remarked that he was sorry to disap- 
point the jeweler, but that he had just sold 
an automobile worth $2,400 and had a check 
with him on the Yonkers National Bank 
for the sale. The jeweler then remarked 
to him that he could now afford to buy 
a ring worth $225, since he had made such 
a large sale. The customer insisted on 
buying the $225 ring for $223 and gave the 
jeweler a check for $218 on the Corn Ex- 
change Bank, Columbus Circle, New York, 
and a $5 check for the balance. 

Mr. Perlman called the same day at the 
Corn Exchange Bank and the bank author- 
ities reported that they have never heard 
of the man who passed the check and de- 
clared the certification on the check to be 
fraudulent. 





eee eee 


Proposal to Celebrate ‘‘Rhode_ Island 
Day’’ at the Panama-Pacific 
Exposition. 

ProvipENCE, R. I., July 3—That Rhode 
Island should have a special day set apart 
in its honor at the Panama-Pacific Ex- 
position at San Francisco is the consensus 
of opinion of high officials at the fair, ac- 
cording to John S. Holbrook, vice-presi- 
dent of the Gorham Mfg. Co. and presi- 
dent of the Providence Chamber of Com- 
merce, who has just returned from a trans- 
continental trip, during which he visited 

the exposition. 

In speaking of the matter Mr. Holbrook 
says that the officials at the fair think 
that, despite the fact that this State is not 
represented by any building, some day 
should be set apart in its honor. Presi- 
dent Moore of the exposition advised Mr. 
Holbrook that other States without build- 
ings were being asked to make similar ar- 
rangements, and that the State of Cali- 
fornia was extending the hospitality of 
its own building to all such States. 

An attempt was made to have Rhode 
Island day occur during the recent visit 
of Governor Beeckman, but as he was at 
the exposition only three days the plan 
was abandoned. Should it prove feasible 
for Lieutenant Governor San Souci or 


some other State official to make the trip, 
and should enough people from Rhode 
Island be present, it is still thought pos- 
sible that the plan could be carried 
through. Mr. Holbrook also learned that 
the Chambers of Commerce in the various 
States had assisted in arranging State days 
and it is possible that a similar movement 
may be started here. 

In speaking of the excellent showing 
made by Rhode Island exhibits Mr. Hol- 
brook says: “The Rhode Island exhibit 
is a great success and occupies a con- 
spicuous position upon the main avenue 
in the Varied Industries building, just 
within the main entrance.” To facilitate 
communication among visiting Rhode Isl- 
anders, Mr. Holbrook states that he has 
had a register placed in the Rhode Island 
State exhibit. 








New Missouri Law Against Fraudulent 
Advertising Now in Effect. 


Sst. Louis, Mo., July 1—Missouri now 
has a pure advertising law. It was passed 
by the last Legislature and is now in effect. 
It provides that any person who induced 
another to buy something through pur- 
posely misleading and erroneous §state- 
ments in an advertisement may be fined 
and imprisoned. Prosecutions under the 
act are to take the course that is usual in 
misdemeanor cases. 

This means that any person who suffers 
through fraudulent advertising may make 
a complaint to the prosecuting attorney 
and offer whatever evidence of violation 
of the law that he may possess. If the 
evidence is deemed sufficient to justify a 
prosecution warrants will be issued, ar- 
rests made and the case prosecuted in the 
proper courts. 

The text of the law is as follows: 

Any person, firm, corporation or asso- 
ciation who, with intent to sell or in any- 
wise dispose of merchandise, securities, 
service or anything offered, directly or in- 
directly, to the public for sale or distribu- 
tion, or with intent to increase the con- 
sumption thereof, or to induce the public 
In any manner to enter into any obliga- 
tion relating thereto, or to acquire title 
thereto, or an interest therein, makes, pub- 
lishes, disseminates, circulates or places be- 
fore the public, or causes, directly or in- 
directly, to be made or circulated in this 
State a newspaper or other publication, or 
in the form of a book, notice, handbill, 
poster, bill, circular, pamphlet or letter or 
in any other way, an advertisement of any 
sort regarding merchandise, securities, 
service or anything so offered to the pub- 
lic, which advertisement contains any as- 
sertion, representation of statement of fact 
which is untrue, deceptive or misleading, 
shall be guilty of a misdemeanor and shall, 
upon conviction thereof, be punished by a 
fine of not less than $25 nor more than 
$500, or by imprisonment in the county jail 
not less than 10 days nor more than 90 
days, or by both such fine and imprison- 
ment, providing that nothing herein shall 
apply to any proprietor or publisher of 
any newspaper or magazine who publishes 
or circulates any such advertisement with- 
out the knowledge of the unlawful or un- 
truthful nature of such advertisement. 
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Max Barish, Brooklyn, N. Y., Makes an 
Assignment Which Is Followed by 
Bankruptcy Proceedings. 

Following an assignment made for the 
benefit of creditors an involuntary petition 
in bankruptcy was filed last Thursday in 
the United States District Court, Brooklyn, 
N. Y., against Max Barish, a jeweler at 
89 Grand St., Brooklyn, N. Y. The peti- 
tioning creditors are Samuel C. Baum, with 
a claim of $329; J. Horowitz & Sons, $150, 
and S. Kaplan & Co., $00. The schedules 
filed with the bankruptcy petition show as- 
sets of $6,747, with liabilities amounting to 
$20,216. Among the other creditors whose 
claims are unsecured are: L. Mull, $1,600; 
B. Taylor, $1,352; I. Hochberger & Sons, 
$3,619; Mrs. R. Goldstein, $160: David 
Kessler, $597; Baumgold Bros. & Co., 
$2,300; Max Koenig, $1,372; Freudenheim 
Bros. & Levy, $3,122, and Max Stone, 
$1,693. 

Several meetings of creditors of the al- 
leged bankrupt have been held at the offices 
of Abraham Levitt, a lawyer at 189 Mon- 
tague St., Brooklyn. During these meetings 
Barish made a number of composition of- 
fers, but these the creditors refused to 
accept. At the last meeting, held during 
the past week, the jeweler offered to settle 
with his creditors at 50 cents on the dollar. 
This offer calls for 10 cents in cash and 
the balance in notes, and is still being con- 
sidered by the creditors. 

In testimony given at these meetings by 
Barish, according to Attorney Levitt, the 
jeweler claims that in some manner he re- 
cently lost a package of loose diamonds 
valued at about $32,000. 








Liebenthai Bros., New York Instalment 
Dealers, File Schedules in 
Bankruptcy. 

Schedules in bankruptcy were filed in the 
United States District Court, New York, 
on June 26, by J. J. & L. Liebenthal, doing 
business as Liebenthal Bros., dealers in 
jewelry on the instalment plan, 930 Fox St., 
the Bronx, N. Y. These schedules show 
assets amounting to $10,649, and consist of 
debts due on open accounts $10,644 and 
money in the bank $5. The liabilities are 
estimated at $144,774, and constitute un- 
secured claims amounting to $19,524 and 

securec claims $125,250. 

Among the largest unsecured creditors 
are: Max Litowick, $294; the Globe Fire- 
proof Door & Sash Co., $371; the J. . 
Duffy Co., $370; the Hencken & Wellen- 
brock Co., $145; the Gotham Coal Co., 
$161; Oscar Rein, $30; Isaac Moritz, $135: 
the Rider Ericson Engine Co., $145; Julius 
Sachs, $52; Francis W. Ford’s Sons, $168; 
Emanuel Stern, $112; Samson Rosenblatt, 
$74; Max Juchnowesky, $115; Union Bank 
of Brooklyn, $539; Bank of United 
States, $70; Eugene L. Richards, $148; A. 
J. Hirsch, $908; Frederick Kafferman, 
$419; Jacob J. Pomeranz, $807; David 
Abelov, $3800; Cowen & Malawista, $1,926; 
M. Fine, $300; Joseph Schulman, £434; 
Reich & Rottenberg, $500; Samuel Candel, 
$688; Goldstein & Landin, $373; Louis 
Whitestone, $143; Moses Fried, $400; Isaac 
Blumberg, $966; Kaplan & Adsforn, $200; 
B. Fink, $95; Pincus B. Brown, $1,600; 


Joshua Kantrowitz and Mose _ Esberg, 


$2,500; George W. Weill, $1,500; Abraham 
Zadek, Jacob Zadcek and Solomon Zadek, 
$1,500, and Fred S. Schumann, $1,025. 

The secured creditors are all holders of 
bonds and mortgages made by the Lieben- 
thal Bros. or the Liebenthal Constructing 
Co., and these creditors and their claims 
consist of William H. Hastorf, $11,000; 
the Bronx Investment Co., $40,000; Jonas 
Weil and Bernhard Mayer, $15,500; Frec- 
erick B. Tillingham, Elizabeth B. Flagg 
and George F. T. Brittan, as trustees under 
the law of the late Frederick W. Brittan, 
$40,000, and Albert, Meyer and Louis 
Jarmulowsky and Max Markel, executors 
and trustees of the estate of the late S. 
Jarmulowsky, $3,000. 








Jewelers’ Guild of Philadelphia Adopts 
Resolutions on Death of George 
S. Katz. 


PHILADELPHIA, Pa., June 50.—At a special 
meeting of the board of directors of the 
Jewelers’ Guild to take action on the death 
of George S. Katz, who was a member of 
the board, passed the following resolution: 

“Whereas, The hand of Almighty God 
has visited the home of our esteemed 
brother and fellow-member, George S. 
Katz, and called him from his family cir- 
cle. we, the members of the Jewelers’ 
Guild, hereby express our deepest sym- 
pathy to the stricken wife and immediate 
family. May they be comforted in the 
thought that a life so worthy and well 
spent has contributed more than his part 
of helpfulness and made this world bet- 
ter for having lived in it. We mourn the 
loss of our most honored and _ beloved 
fellow-member and our association has lost 
one of its most active and honored mem- 
bers.” 

The officers of the Pennsylvania Retail 
Jewelers’ Association at a meeting called 
by President Ferguson passed _ similar 
resolutions. 

At a meeting of the Jewelers’ Guild held 
June 24 Col. J. Warner Hutchins proposed 
a plan for organizing jewelers’ guilds 
throughout the State and affiliating all of 
them with the Pennsylvania Retail Jewel- 
ers’ Association. Mr. Hambly suggested 
that a blackboard be erected in the rooms 
of the guild where questions pertaining to 
the trade could be placed. Walliam Boday 
acted as secretary of the meeting in the 
absence of M. William Sutton. 








Alfred Aseel, St. Regis Falls, N. Y., Goes 
Into Voluntary Bankruptcy. 
Utica, N. Y., July 2—Alfred Aseel, a 
jeweler at St. Regis Falls, N. Y., filed a pe- 
tition in voluntary bankruptcy in the Unit- 
ed States Court to-cay and it has been re- 
ferrea to Referee Badger at Malone to call 
a meeting of the bankrupt’s creditors. His 
attorney is George J. Moore, of Malone. 
Aseel’s schedules show that he owes $2 
768, of which $628 is secured and $2,139 
wnsecured. His asse‘s are valued at $1,424, 


debts due. 

Creditors whose claims are listed as se- 
cured include Levi Levy, Syracuse, $80, in 
judgment, and Joseph Hagez, Lyon Moun- 
tain, $548, in judgment. The other creditors 
include Sam Darham, $150; Elias Andrew, 
$135; Frank Hagez, $270; George Hagez, 
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$270; Phillip Hagez, $175; George Fleehet, 
$172, and F. Bingshee, $120. 

Joseph Hagez also has a judgment for 
$947. It is believed Aseel’s property has 
been taken over by creditors under proceed- 


ings :n the State courts. 


Charles Keller & Co. File Answer to 
Patent Suit Started Against Them 
by Sherman-Miller Mfg. Co. 

\n answer to the action started on April 
91 last by the Shiman-Miller Mfg. Co., 37 
Maiden Lane, New York, against Charles 
Keller & Co., 71 Nassau St., charging the 
latter with an alleged infringement of a 
patent for certain improvements in cigar 
cutters, was filed by the defendants in the 
United States District Court, Manhattan, 
last Thursday. 

The defendants, in their answer, admit 
the issuance of United States Letters Pat- 
ent No. 958,610 on May 17, 1910, to Alfred 
Emrich and reissue Letters Patent No. 13,- 
873 to the same person on Feb. 2, 1915. 
They deny that the complainant is now or 
ever was at any time the owner of the re- 
issue Letters Patent in question. The de- 
fendants also deny that the complainant has 
any cause for an action in equity. Every 
other allegation made by the Shiman-Miller 
Mfg. Co. in its bill of complaint is also 
denied by the defendants. Further answer- 
ing, Charles L. Keller & Co. also ask that 
the bill of complaint be dismissed and give 
a number of reasons why they claim this 
should be done. 

The defendants further aver that the 
complainant has no right whatever to an 
accounting of damages or costs. They fur- 
ther deny any right of the complainant to 
an injunction or any further relief. In clos- 
ing, the defendants claim that they are will- 
ing to prove and maintain their denials and 
pray that the complaint be dismissed with 
the costs and charges. 








Importations at the Port of New York. 


Weeks ended June 27, 914, and June 26, 1915. 


(hina, glass and earthen ware: 1914. 1915. 
Ce Acevaustsecceuwaeds $52,027 $37,608 
BAPEMOMWETS «occ ce cceces 14,875 12,654 
Glassware ..... Wiese’ 28,680 8,478 
Ee SE. onc bee een we 462 922 

Instruments: 

EA EO PPO Te 19,040 5,950 
0 Pe eer 14,450 5,340 
PRONE “i cscéecedcees éeeee - secede 
lewelry, etc.: 
pO, ree 5,545 6,923 
Jewelry boxes ......«... 699 949 
Precious stones ......... 231,427 279,922 
We os 606 ceeneteees 26,556 35,600 
Metals, etc.: 
ES eer 1,727 32 
Re aks cadneew deen 67,861 1,904 
Cs eee | aeeeee « een 
el i i ee el 17,091 42,926 
OO ere 2,350 2,247 
Miscellaneous: 
Alabaster ornaments .... 475 179 
Beads eee d tha O08 6 ee 15,363 4,110 
Sn, aetedevtkewdeeeses 13,167 1,614 
I A lt a alll de ime Oboe 744 445 
FUMES GHOEE cic cccccc ces 20,938 8,065 
NN ik iis at atten eee 
Ivory, manufactures of.. 529 160 
Marble, manufactures of. 70,535 15,789 
Statuary ...ccccccccccee 6,821 16,105 








Noah A. Westenhaven, claiming to own 
the business of Davis & Westenhaven, St. 
Mary’s, O., has made an assignment for 
the benefit of creditors. 
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The W.W.W. Idea 


First , lo make good rings—rings just as good | 
* . 
as energy, skill and money can make them. 








d , Lo do all those big, and wonderful, 
. and progressive, and modern things | 


Secon 





which aid the jeweler in selling them. | 


° To furnish him with features which not 
Third: 


only increase his ring sales but the sales 





of every department, as well as add prestige to his 







entire business. 








There are things a retailer must do in addition 
to having goods to sell, and the man who does these 
things best is the one who gets the larger share of 
the trade. 














Our responsibility to the jeweler begins after we 
have sold him. 





If you are not connected with the W.W.W. idea, 
wouldn't this be a good year to establish a relation- 





ship with us? 


WHITE, WILE & WARNER 


Makers of W. W. W. Guaranteed, Advertised Rings 
‘““In Which the Stones Do Stay” 


BUFFALO, N. Y. 
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Business Men's Sunday. 


From Profitable Storekeeping tor July.) 

Have you ever thought what your com- 
munity would be like if it possessed no 
churches and no schools? 

They do help make a place worth living 
in, don’t they? 

They do make property safer and worth 
more money, don’t they? 

They don’t accomplish this by just being 
there. 

Merely having a schoolhouse at one end 
of Main St. and a church at the other will 
not help a village in one way or another. 

There must be somebody at work in 
those buildings, promoting the things for 
which churches and schools everywhere 
stand. 

So, you see, you cannot but admit that 
vour churches are doing something for 
your town. 

Is there any logical reason why the busi- 
ness men of the community, the men whose 
business success depends upon the success 
of the community itself, should not stand 
behind the schools, the churches or any 
other force that is working to better local 
conditions ? 

Doesn’t the morally cleaner town have 
the cleaner financial reputation and the 
highest average per capita bank deposits? 

You know plenty of families whose 
monthly bills are paid when they are pre- 
sented who would not care to stay in a 
churchless community. 

You know farmers who estimate the 
value of a farm by its distance from a 
properly churched and schooled village. 

You know that when you are picking out 
employes you naturally feel more confi- 
Jence in the young fellow who has been 
‘brought up in the church by a church- 
going family. 

All this and more being true, isn’t it 
good business for you and your fellow 
merchants and professional men to stand 
behind the local churches? 

What has all this to do with Business 
Men’s Sunday? 

This much—Profitable Storekeeping has 
launched a campaign for the adoption of 
the second Sunday in October each year 
as Business Men’s Sunday. 

This magazine believes that the celebra- 
tion of such a Sunday every fall, by the 
clergy preaching special sermons of inter- 
est to business men, by their getting busi- 
ness men to preach lay sermons in their 
pulpits, by their asking commercial clubs 
and merchants’ associations and clerks’ so- 
cieties to attend services in a body, is 
bound to result in a more closely united 
community in every instance, in a commu- 

nity where there is greater harmony and 
a stronger pull-all-together attitude. 

Will you take this up with the clergy of 
your town, or bring it to the notice of one 
or more of them, and suggest that it would 
be a good idea to try it out next October? 

There is plenty of time to work it up 
and the ministers will take to the idea 
right away. 

It is up to you to see that the two most 
potent forces for the development of your 
town, the church and the business interest, 
work together. 


Don’t put this off because it is early; do 
it now. 

Tear this leaf out, if you like, and hand 
it to some minister. And do this, too: tell 
him to write and let us know what he 
thinks of the Business Men’s Sunday plan. 








‘English As She Is Wrote.” 





The following was received last week 
from the State of Washington: 

“T read mit much distres some ardicle in 
your fine paper of de stones dat fly oud 
of de seddings in Mr. Graham and Mr. 
Victors store in Seattle, at dat time ven de 
rusans dimite vent off in de vater. 

“I must say bizness was not regular for 
some time in dis city and by accident | 
am in biznes mit a obtition dat fids eyes. 
Von day we playd by accident his pin vich 
is in his tie in front, made my eye oud so 
he had some biznes and god me a new 
von. 

“De nite of de explusion I was reading, 
sidding up in my bed at de hotel in de 
bed alone ven de explusion come, believe 
ine my eve poped oud quig and struck de 
looking glass on de dresser and broke it 
in so many places you vould not believe 
me de landlord he is one of doese french- 
man and he ask me to pay for de giass 
and called me the next thing to a streed. 
[ told him I had to buy one glass vich vos 
plendy, of course 1 can get it holesale but 
dats plenty to ven de biznies isent, you 
are wid me am [ rite? 

“Very truly, 
(Signed ) 
“1327 4th Ave.” 


“Hat EystTer. 








Burglars Steal Over $5,000 Worth of 
Jewelry from Boston Pawnbroker’s 
Shop. 

Boston, Mass., July 3.—Simon Miuiller, 
proprietor of the pawnshop and jewelry 
store at the junction of Portland, Char- 
don and Merrimac Sts., was robbed Thurs- 
day night of cash and jewelry whose value 

is estimated at about $5,000. 

The theft was discovered early Friday 
morning by Joseph Miller, a son of the 
proprietor, who found that the safe had 
been broken into and that the robbers had 
left a gaping hole at the back thereof 
through which the valuables had been ab- 
stracted. Evidently the burglars wore 
gloves to avoid leaving any telltale finger- 
prints, as two pairs were found on the 
floor near the safe. The police were im- 
mediately notified and are at present in- 
vestigating the burglary. 


Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York. 


Week ended July 8, 1915. 
The U. S. Assay Office reports: 


(sold bars exchanged for gold coin.... $93,244.73 
Gold bars paid depositors............ 49,840.38 
in ea Rs af $148.085.11 


Of this the gold bars exchanged for gold coin 


are reported as follows: 


Tu ( 28 . 26 dae 6 66.00 Ss 6 BON 668 oe 0 O64 0 6 me 
eke ie bine dee be oranda ote nes ~keneemen 
™ tk > te ee dete newesbdiccdibwesde  waewneee 
5 Se ae ee eee ee eee ee $71,989.68 
sa a eS, ee Pen Tee e 15,809.39 
Os oe ee ee ee es 5,445.66 
I ai eS ee id a ed a i $93,244.73 
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Court Imposes Prison Sentences on Men 
Who Swindied Jewelers Out of 
Merchandise Valued at $9,000. 

A sentence of seven years in the \tlanta 
Penitentiary was imposed recently by Judge 
Hiowe in the United States Distric uit, 
New York, on Adolf Jacobson, of the 
United Supply Co., dealer in jewelry nov- 


elties at Hartford, Conn., charged with 
using the mails to defraud. Jacobson, who 
is 64 years old, pleaded buil y to the indict- 
ment resting against him as did his son, 
William, and Julius Cohen, his son’s em- 
ploye. The younger Jacobson is sen- 


tenced to five years in the Iedera! Prison, 
while his fiormer employe recetved one 


vear and a fine of $100. 


By means ot submitting to arious 
trade boards false financial statements 
through the mails, these men managed to 
perpetua‘e commercial frauds amounting to 
about $200,000. At the Hartford store, 
which was in charge of a lrederick Glaze1 


almost $9.000 worth of merchandise from 
the jewelry trade Was obtained. 


[he method which the fraudulent mer- 
cnants used was to rent a store r othee. 
assume the name of a repu‘able ern or 
one closely resembling it. and then order 
goods. Credit men. confusing their rating 


with that of the reputable compan whose 


name was imitated, or placing credence in 
the rating which the swindlers had supplied 
to financial agencies, would fill the orders 
on 50 or 60 days’ time. Betore the bill was 
due, the gang fled to different parts of the 
country to operate under other names. | hey 
had as many as 15 of these traudulent es- 
tablishments running in New York at one 
time, and as many more in other parts of 
the coun‘ry, besides one in Toront They 


maintained an office at 15 Whitehall St., 
under the name ft the \lanut , turers’ 


Trading Co., and a warehouse at ') Water 
St., which they used as a clearing house 
for the valuable vo0ods which manuractur- 
ers and wholesalers sent to tnem. At 
the rial, which lasted — thre lays, 
frederick Glazer the Hartford store man- 


ager, showed that he was merely an agent 
tor the Jacobsons. Glazer la‘er testified 


for the Government against his former em- 


ployers and stated that he had been sent 
to various cities in this country and abroad 
to establish stores, among w was the 


United Supply Co. 

Following Mr. Glazer’s testimony the 
trial of the Jacobsons came to an abrupt 
enc when the defendants withdrew their 
pleas of “not guilty” and pleaded “guilty.” 

At the trial it was shown that the United 
Supply Co. started in business on May l, 
19i4, and made a financial statement to the 
Manufacturing Jewelers’ Board of Irade, 
showing assets of $5,634.75, and liabilities 
$345.10. Certain references written to gave 
favorable replies and the various jewelry 
merchants sold iewelry on credit amount- 
ing to approximately $5,000. 

On June 11, 1914, Glazer disappeared. An 
investigation at that time showed that the 
United Supply Co. had no assets. Pinker- 
ton detectives were immediately assigned 
to the case with the result of the arrest of 
the Jacobsons and their employes. 

The prosecution was in charge o 
sistant District Attorney Frank M. If 
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Arthur L. Aldred has been spending the 
past week at the Virginia Hot Springs 

( harles r. lrons, oft the Irons & 

was at Narragansett Pier last week. 

Matt Jackson has 
Weybosset St., to 
Union St. 

M. L. Read, manufacturing jeweler, has 
removed from 109 Frienaship St. to 80 
Clifford St. 


Russell 
removed trom 205 


larger quar.ers at 212 


the Pro \ idence Nov = 
Pre V1- 


Letters addressed to 
remain uncalled for at the 
dence post-ofhce. 

The Quality Ring & Novelty Co. has 
opened a manufacturing jewelry establish- 
ment at 59 Page St. 

Joseph Blaine, of the Edwin C. Blaine 
was a business visitor in 
Bos‘on the past week. 

Mr. and Mrs. William T. 
family are numbered among the residents 
at Touisset this season 

The factor\ of the D. M. 
closed Saturaay noon for one 
and account of stock. 

Joseph Finberg recently entertained about 
+) members of the Attleboro Trust Co. at 
his Summer home at Touisset, R. I. 

Mr. and Mrs. Frank Esser have opened 
their Summer cot:age, the Oa Hurst, at 
Narragansett Terrace for the season. 

Abraham Colitz has been elected presi- 
dent of the Woonsocket Republican Club, 
and John S. Blondin, one of the directors. 

Miss R. J. Johanson, with the Manufac- 
turing Jewelers’ Board of Trade, is slowly 
convalescing from an operation for appen- 
dicitis. 

[he H. N. Pervear Co.. 7 Beverly St., 
closed down last Wednesday for 10 days 
for the annual vacation and overhauling of 
factory. 

Mr. and Mrs. William P. Otis ani family 
opened their Summer cottage on the water 
front at Riverview for the during 
the pasi week. 

Orin M. Otis, president of the O.is Bros. 
Co., and family, opened their Summer cot- 
on Wednesday last, 


elty Co.., 


Co., Newps rt, 


Chase and 


Watkins Co. 
week for 
vacations 


©eason 


tace at Bu tonwoods. 
for the 
The 


SCdason 

ldeal Mig. Co. has given a chattel 
\lperin on the 
lixtures, etc., at 


’ 
mortgage of S600 to Isidor 


S OCK, tools. 


machinery, 
o8 Friendshis | 
Izri W rer and wife and Sidney H. 
Israel and wife, of Chicago, are in the city, 
having made the trip to this city 
cago by automobile 

Albert W. Possner, of the 


| 
; 


his city, was married 


from Chi- 


LUnigue Find- 
ings & Supp y Co., of t 
last Wednesday aftern 
Miss Grace L. Cate 

Miss Margaret C. Murphy, with the Man- 
itacturing Jewelers’ Board of Trade, left 
Saturday morning for 
trip to Norfolk, Va. 

Mr. and Mrs. Ashbel T. Wall, Ir., left 
Wednesday to spend the Summer with Mrs. 
Wall’s parents, Mr. and Mrs. Frederick 
Brooks, New York, at their country home 
at Watch Hill. 


at EF lzewood tO 


sey eral day S S@€a 


Lewis S. Darling, of Pollard & Dar.ing, 
with his family is occupying the Darling 
cottage at Coles Station and will remain 
there until October. 

Harold J. Deyell has given a mortgage ot 
$4,000 to the Lamb & Deyell Refining Co., 
covering his interest in contents of the low- 
er floor at 79 Sabin St. 

Charles H. Fuller, of the George H. Ful- 
ler & Sons Co., Pawtucket, 1s on an extend- 
ed cruise along the New England coast on 
his steam vacht 7 hesis. 

A majority of the manufacturing jewelry 
concerns in this city and vicinity closed 
down Friday night until Tuesday morning 
on account of the holiday. 

E. A. Bennett & Co., 4 Blount St., has 
announced the closing of their factory 
alternating weeks during this month, be- 
ginning with last Saturday. 

The N. Barstow Co. closed Friday mghi 
for the annual vacation of one week. The 
company reports good business, especially 
on eyeglass and neck chains. 

Mr. and Mrs. Gustave Saacke and famiy 
arrived at their Summer home at Prudence 
Park last Friday, where they will remain 
un il the middle of September. 

Everett |. Parks Bros. & 
Rogers, with his wife, son and daughter- 
in-law cre registered at Ye Sakonnet Inn, 
Sakonnet, for a few weeks’ stay. 


' , 
Rogers, of 


William I. Aimy has filed a statement at 
the office of the city clerk that he is the 
sole owner and proprietor of the William 
KF. Almy Co., 37 Mathewson St., this city. 

Alpin Chisholm, head of the Bugbee & 
Niles Co., of this city, was elected a -di- 
rector and vice-president of the Maintein 
& Wise Co., Inc., at North Attleboro last 
week. 

Krank L. Odell, secretary of the Provi- 
dence cepar:ment of the National Jewelers 
Board of Trade, and wife spent tire Fourth 
of July and week-end with relatives in the 
vicinity of New York. 

Lawrence B. Bixby, son of E. Merle Bix- 
by, superintendent of the silver department 
of the Shepard Co., has been notified by 
linited States Sena‘or LeBaron B. Colt, of 
his appointment to West Point. 

Henry Fletcher, treasurer of the Fletcher- 
Burrows Co.. has been appointed one of 
the permanent receivers of the Anthony & 
Cowell Co., one of the largest household 
furnishing concerns in this city. 
down of the power in 
Dorrance St., at 
, the shops of 


chutt ng 
the Pearce building, 167 
noon Saturday unti. July 12 
\. Holt & Co., Palmer & Capron and the 
Reimnardt \lfg. Co. are closed this week. 

John M. Bufhnton, of the Potter & Buf- 
hnton Co., has closea his house in town 
and with his daugnter has gone to his farm 
in South Rehoboth for the Summer. His 
son, Allen Buffinton, with 
him. 

Mr. and Wilham L. 
have been spending a fortnight or more at 
Newfoundland tor the salmon fishing, ar- 
rived home the last week and went at once 
to Wakefield, R. i., where they will occupy 
the Manor House for the Summer 

Otto Person, doing business as the Prov- 
idence Pearl Co., manufacturing pearl nov- 
1) Clifford S*., has filed a petition 
with the United States District Court for a 


By the 


and famiy 13 


irs. Mauran, who 


4° 
Cities, 
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discharge in bankruptcy. A hearing will 
he given upon this petition on July 17 at 
10 o'clock. 

Abraham Colitz, of Woonsocket, left 
Tuesday for the Pacific Coast, where as 
Past Exalted Ruler of W oonsocket Lodge 
of Elks he will attend the national conven- 
tion of the order at Los Angeles, J uly 12 to 
17. He expects to be absent until the mid- 
dle of August. 

In the matter of the assignment of Leon 
Elias, trading as the Klas Mfg. Co., manu- 
facturing jeweler, this city, Presiding Jus- 
tice Tanner in the Superior Court on 
Wednesday entered a decree allowing and 
confirming the final account of Horace M. 
Peck aS assignee. 

Joseph Auty, Jr., foreman for Henry 
\. Kirby, has upon his own petition been 
placed on the retired list of commissioned 
officers of the Rhode Island Militia, with 
the rank of first lieutenant. He was for 
several years lieutenant in the Seventh 
Company, Coast Artillery Corps. 

At the annual meeting of the stockhold- 
ers of the Citizens’ Savings Bank last Tues- 
day Archur E. Austin, Charles F. Irons, 
John M. Battey, Charles W. Bubier and 
\rthur O. Ostby were re-elected directors, 
and Arthur E. Austin ana 
Charles Ff. elected vice-presi- 
dent 

Presiding Justice Tanner, of the Superior 
Court, on Wednesday entered a decree in 
the matter of the assignmen: of the George 
W. Dover Jewelry Co. manufacturing 
jewelers of this city, allowing and confirm- 
ine the final account of the assignees, Fred- 
erick S. Dews, William IF. Leeder and 
James Gallavin, Jr. 

Shriners from Palestine Temple left 
Monday morning for the Pacific Coast to 
attend the 41st annual session of the Im- 
perial Council at Seattle, Wash. Clarence 
M. Dunbar, of the Cook, Dunbar, Smith 
Co., is one of the four official delegates. 
Included in the party witl be Mr. and Mrs. 
Walter A. Griffith. 

The employes of John Austin & Son held 
their annual outing last Saturday at Rocky 
Point, where they were taken by a special 
electric car. The afternoon was taken up 
with a baseball game, dancing and other at- 
tractions, not the least of which was the 
clambake. The party returned to the city 
about 8.30 o’clock. 

Thomas Carro:l, foreman of one of the 
departments of the Brown & Sharpe Mfg. 
Co., retired last Saturday after 309 
that concern. As the noon whis‘le 
blew he was surrounded by his shopmates, 
behalf Julian B. Allamby, Mr. 
Carroll’s successor, presented him a travel- 
ing bag and bouquet of carnations. 

Percival W. 
fled a voluntary petition in bankruptcy sev- 
mon‘hs was discharged in bank- 
Judge Arthur L. Brown in the 
United States District Court last week. Mr. 
Hatch formeriy conduc ed a manufacturing 
jewelry and pearl setting establishment un- 
der the tirm style of Hatch & Co., 524 West- 
minster St., this city. 

The annual outing of the employes in the 
mechanical department of the Gorham Mtg. 
Co. was held at Emery Park last Saturday 
afternoon, the men going from the works 
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upon their closing for the day. Luncheon 
was served on the arrival of the pariy and 
at 4 o'clock the bake was opened. An en- 
joyable card of athletic sports was run off 
with suitable prizes in each 

Mien employed in the draughting and en- 
gineering department of the Brown & 
Sharpe Mfg. Co., held their annual outing 
at the Warwick Club last Saturday. On ar- 
riving at the grounds a luncheon was served 
and the bake was ready at 4 o’clock. Dur- 
ing the day a series of games and sports 
were enjoyed, a baseball game between the 
married and single men being an especial 
feature. the single men winning it, 5 to 2. 

An incipient strike was narrowly averted 
recently at the plant of the United Wire 
& Supply Co., at Pawtucket, when a man 
who had severed his connection wi:h the 
concern was re-engaged. Several of the 
employes in the department to which he 
was assigned declared they would leave 
their positions if he was to have oversight 
of their work. On assurance being given 
that such was not the intention, the threat- 
ened difficulty ended. 

Among other jewelry buyers in this city 
and vicinity the past week were noted the 
following: Mr. Sampson, of John S. Samp- 
son & Son, New York city ; Sol Cerf, of 
Sol Cerf & Co., Pittsburgh, Pa.;: Mr. Mc- 
Dermott, of the National Cloak & Suit Co., 
New York city; Henry Kadden, of Kadden 
Bros., Philadelphia; Miss IF. H. Brand, 
Hotel Loring, Seattle, Wash.; Oscar Kind, 
of S. Kind & Sons, Phi'acelphia; Ida Mun- 
zer, of Greenhut, Siegel, Cooper Co., New 
York. 

In the round of games plaved by the 
Manufacturing Jewelers’ Baseball League 
on Saturday the Meta: Products Corpora- 
tion team gave the T. McGrath team its 
first defeat of the season, the score being 
7 to 1. Centredale defeated Young Bros., 
10 to 9, and V. E. Black rolled up a score 
of 13 to 4 against G. Klein & Sons. The 
Metal Products now head the league with 
a percentage of .833 on five games won 
and one lost; T. McGrath and Centredale 
tied for second with .800; V. E, Black & 
Co., .533; G. Klein & Son and Young Bros. 
tied for the bottom with .167. 

Thomas P. O’Donnell, one of the best 
known and most expert journeymen on 
plated stock and wire in this city, died June 
27 at his home in this city from neuralgia 
of the heart. He was 53 vears of age and 
had been ill but a short time. He learned 
his trade in Attleboro and came to this city 
immediately after his apprenticeship ana 
entered the employ of A. Holt & Co., 
platers on Dorrance St., with whom he re- 
mained several years. About 1890 he 
severed his connection with A. Holt & Co. 
to accept a position in the shop of the W. 
S. Hough, Jr., Co., plate manufacturers, 61 
Peck St., where he was soon placed in 
charge of the wire department as super- 
intendent and retained that position for 24 
years. He is survived by one son, who is 
in the employ of Cohen & Rosenberger, 
Inc., and also by three daughters. 

The large factory of the Ostby & Barton 
Co. will be closed for the annual vacation 
from July 21 to Aug. Notices to this 
effect have been sent to its large list of 
customers, asking them to anticipate their 


wats as soon as possible so tha: their or- 
ders will not be delayed during this period. 
D. C. Sutherland, of the concern, has just 
returned from an extensive trip through 
the west. He spent several very enjoyable 
days at the Panama-Pacific Exposition at 
San Francisco, viewing the exhibits. 
Notices were posted in the factory of the 
Ostby & Barton Co. July 1, stating that full 
pay would be allowed any employe belong- 
ing to the National Guard organizations of 
the State while they are at camp. Rhode 
[sland’s National Guard consists chiefly of 
one regiment of coas: artillery, which goes 
to camp this year at Fort Greble, the first 
section starting their tour of duty on Sun- 
day, July 11, and returning to their home 
stations on July 19. The second detail sets 
out for a week on July 19 and returns on 
July 27. Many large manufacturers of 
other lines made this move some time ago 
in order to encourage National Guard en- 


listments. The Ostby & Barton Co., how-° 


ever, seem to be the first of the jewelry 
manufacturers to come to this decision. 

Several of the manufacturing and com- 
mercial concerns of this city, fotlowing the 
lead recently set by the Unitea States Rub- 
ber Co., have issued notices urging all em- 
ployes who are members of the Rhode 
Island National Guard to attend all milli- 
tary duty that they are cal‘ed upon to per- 
form and granting them full pay for the 
time they may have to spend in camp with 
their commands, and also announcing that 
such time would not be taken out of their 
regular vacations. In adaition to making 
announcements in regard to full pay while 
in camp, several firms have added another 
paragraph to their notice to employes say- 
ing that they hoped that more of their em- 
ployes would enlist in the National Guard. 
Among the concerns that have already 
given such notices to the employes are 
the Brown & Sharpe Mfg. Co. and the 
Callender, McAuslan & Troup Co. The 
Brown & Sharpe Mfg. Co. has _ posted 
notices reading as follows at its plant: 
“Employes who are members of the Rhode 
Island National Guard will have the fol- 
lowing privileges: During attendance at en- 
campment full hourly pay will be continued; 
attendance at encampment will in no way 
interfere with reguiar vacation, and ab- 
sence from work throughout the year, in 
connection with guard duty, will be allowed, 
provided reasonable notice is given to fore- 
man.” 


The New York Court of Appeals held, in 
the case of Travis vs. Knox Terpezone 
Co. that a court of equity of that State 
had jurisdiction of an auction brought by 
a resident thereof against a foreign cor- 
poration and its officers who resided there 
to compel the company to transfer on its 
books certain shares of stock which had 
been assigned to the plaintiff and to issue 
to him new certificates therefor. The court 
further held that the fact that the com- 
plaint also prayed for relief which the 
courts of the State had no jurisdiction to 
erant, as, for example, to declare illegal an 
election of directors by the stockholders 
of the foreign company, did not render it 
demurrable for improperly uniting two 
causes of action. 
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Alfred R. Crosby is spending a vacation 
at Chesham, N. H. 

William J. Gow won the Whiting cup at 
the golf tournament of the Highland Coun- 
try Club held last Saturday. 

Many windows were broken at the Sum- 
mer home of Charles O. Sweet at River- 
side, R. [., last week by a severe hailstorm. 

Joseph F. Finberg entertained the di- 
rectors and employes of the Attleboro 
Trust Co. at his Summer home at Touitsset, 
R. 1., last week. 

Kdward A. Sweeney, of W. H. Wilmarttn 
& Co., was toastmaster at the banquet 
given to the Attleboro High School base- 
ball nine last week by Oscar Wolfenden, 
a well-known business man. 

Mayor Harold E. Sweet, of the R. F.. 
Simmons Co., has been honored with am 
appointment to the special commission that 
will study military education. The ap- 
pointment was made by Governor David |. 
Walsh. 

Ralph DeCastro will sail from New York 
on Saturday, July 12, for Bahia, Brazil, 
where he will begin an active campaign in 
behalf of the C. H. Eden Co. for a share 
of the jewelry business in South America. 
Before returning he expects to visit every 
South American country. He will be gone 
from six to eight months and will journey 
over 15,000 miles. Mr. DeCastro, who has 
been in charge of the Eden export depart- 
ment for a long time, is well qualified to 
undertake the task of winning trade for 
the Attleboro house in this new territory. 
He is a master of the Spanish, French, 
English and German languages and is the 
author of many articles upon the South 
American trade. The firm has printed for 
distribution in the field a handsome cata- 
logue printed in English, Spanish, French 
and Portuguese. It comprises 100 pages 
and includes many beautiful half-tone cuts. 


Despite the fact that a report has been 
current for several days that the factories 
would close for a month this Summer, not 
one manufacturer could be found last week 
who said such was the case. The investi- 
gation showed that the factories will close 
as follows: July 3 to 10 and the last week 
in July, S. O. Bigney & Co., Smith & 
Crosby, John Anthony, Carter, Qvarn- 
strom & Remington, R. B. MacDonald 
Co., L. G. Balfour Co., F. H. Sadler Co., 
Mason, Howard & Co.; last week in July, 
Attleboro Mfg. Co., Marathon Jewelry Co., 
Baer & Wilde Co.; July 24 to Aug. 2, 
R. F. Simmons Co.; July 3 to 17, Watson 
Co., R. & G. Co. Standard Button Co., 
Thomae Co.; July 3 to July 10, W. H. 
Saart Co.; July 19 to 26, Leech & Garner 
Co., J. M. Fisher Co., the Leach & Miller 
Co., General Findings & Supply Co., Reli- 
able Chain Co.; July 24 to Aug. 2, W. E. 
Richards Co.; last two weeks in July, Jas. 
EK. Blake Co.; July 17 to Aug. 2, Austin & 
Stone, Inc.; June 30 to July 6, D. E. Make- 
peace Co., C. H. Allen & Co., Bay Sta‘e 
Optical Co. 








A. C. Mueller will open a jewelry repair 
shop at Comfrey, Minn. 
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The prestige of the Gorham Name extends, to every 
branch of silversmithing, including Children’s Silver. 


Gorham Silverware for Children is substantial and ar- 
tistic — so appropriate and yaried in design, that the 
customer is certain of a satisfactory choice. 


Like all Gorham products, Gorham Silverware for 
Children bears the imprint of the Gorham Trade Mark, 
which at once establishes the integrity of the ware, and 
protects the reputation of the jeweler. 


NEW YORK: 15, 17, 


Gorham Silverware is offered for 
sale through jewelers exclusively 


THE GORHAM COMPANY 
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19 Maiden Lane 


Fifth Avenue and 36th Street, New York 


Branches 
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Works: Providence 
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HE — conditions 

brought about by 
the European’ war, 
which have opened up 
to our manufacturers opportunities for 
trade with South American countries that 
they have never had before and promises 
to give a fine field for American products 
in the future as well as at present, brings 
up a question upon which comment has 
often been made, and which is of vital im- 
portance to all manufacturers of standard 
goods trading in the Latin American coun- 
tries, 1. e., the subject of the registration 
of the trade-mark as a condition precedent 
to developing the market for any trade- 
marked brands of merchandise. Attention 
has been called in these columns in the 
past to the fact that the conditions of reg- 
istration in many countries have made it 
possible for commercial pirates to register 
the mark of a well-known manufacture in 
their own name and practically control the 
product in that country, because their reg- 
istration of the mark has put the manufac- 
turer at their mercy, and he must either 
deal through them or buy the right of the 
mark from them, or else refrain from using 
his mark within the jurisdiction covered 
by the registration. 


Registration of 
Trade-Marks in 
Latin America. 


Unfortunately, although attention has 
often been called to the subject, most of 
our manufacturers have not appreciated 
the difference in the legal point of view as 
to the ownership of trade-marks between 
the Latin American countries and the 
United States. By the common law use is 
the; basis of property in a mark, and regis- 
tration in the United States is merely an 
additional means of protecting that prop- 
erty right acquired by use. In the Latin 
American countries, on the other hand, the 
rights of property in a mark are derived 
entirely from the law and depend on the 
registration of the mark. Registration is 
usually granted without investigation of 
the right to its use, though after due no- 
tice to those interested by publication of 
the application in the official gazettes. 
When once effected registration is final 
against all later comers. The importance 
of registration is therefore greater in the 
Latin American countries than in _ the 
United States, in view of the possibilities 
for unfair registration under the trade- 
mark laws in effect in those countriés. 


In most of the Latin American countries 
a distinction is drawn between the manu- 
facturer’s mark, or ordinary trade-mark 
(marca de fabrica), used to designate the 
products of a particular factory or manu- 
facturing concern, and the dealer’s mark 
(marca comercial), used to distinguish 
the articles handled by a particular dealer 
or commercial enterprise; and in some 
countries, notably in Chile, Colombia and 
Venezuela, there is a separate registration 
for the two classes. In a few countries 
there is a third class of marks used for 
agricultural products. 

In some countries, such as Argentina, 
Peru and Uruguay, articles are divided for 
the purpose of trade-mark registration into 
a number of classes, and separate regis- 
tration is required for articles included in 
each class. 

For the benefit of manufacturers who 





are considering the development of trade 
in South America the Department of Com- 
merce has recently compiled some impor- 
tant information on the subject of the 
registration of trade-marks in Latin Amer- 
ica, and a preliminary report has recently 
heen issued on the subject by E. E. Pratt, 
chief of the Bureau of Foreign and Do- 
mestic Commerce. In this is briefly sum- 
narized the essential points of the trade- 
mark laws of Argentina, Brazil, Chile, Co- 
lombia, Costa Rica, Cuba, Ecuador, Guate- 
mala, Honduras, Mexico, Nicaragua, Pan- 
ama, Paraguay, Peru, Salvador, Santo 
Domingo, Uruguay and Venezuela, with 
information as to the office of registration, 
the duration of the time of registration, 
the amount of fees which must be paid, as 
well as the formalities that must be gone 
through by the registrant. 

No attempt has been made to give all 
the provisions of the law, the purpose be- 
ing simply to enable the manufacturer to 
determine on the best method for the pro- 
tection of his trade-marks in these coun- 
tries. The bureau has also on file a collec- 
tion of patent and trade-mark laws of for- 
eign countries and is prepared to answer 
to specific questions concerning these laws. 








Gem Imports for OD peat the fact 
the. Places that the hgures 
for the fiscal year 
Year. ended June 30, show- 
ing the precious stones imported through 
the port of New York were the smallest in 
about 20 years, it 1s evident that the im- 
portations into this country of gems, and 
particularly diamonds, is increasing. This 
can be seen from the fact that for the 
month of June the imports, as reported by 
the Jewelry Examiner Treadwell at the 
Public Stores, New York, passed the $2,- 
000,000 mark, exceeding June a year ago 
by over $200,000 and showing an increase 
in both rough and cut gems used for jewel- 
ry purposes. As far as the fiscal year is 
concerned, [Examiner Treadwell’s figures 
indicate that the total value of the precious 
stones and pearls imported in the 12 
months was but $14.700,847, as compared 
with $55,183,735 in 1914, and $48,788,997 in 
1915 
Of the importations last year the total 
value of cut precious stones and pearls is 
given as $11,274,152, as against $25,103,681 
in the year just prior to the opening of the 
present war, while the value of the uncut 
precious stones, duitable at 10 per cent., par- 
ticularly rough diamonds, which came in 
during the past year, was $3,253,255, and 
uncut gems for mechanical purposes, free 
of duty, was $193,460. This total of all 
rough, $3,426,690, compares favorably with 
the amount of rough imported in, the pre- 
vious year, $8,080,054 and shows how much 
the diamond cutting industry in the United 
S:ates has been curtailed as a result of the 
troubles in Europe. This is particularly 
evident in the fact that even the importa- 
tions up to June, 1914, were not exactly nor- 
mal, as far as rough’ was concerned, the 
previous years showing the importations of 
rough stones amounting to over $12,000,000. 
There is little doubt that while two 





(Continued on page 79.) 
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B. M. Nelson, local representative of the 


D. & N. Mfg. Co., Providence, R. |., is at 
the factory for a visit. 

Fred Cook, of the Whiting & Davis Co., 
15 Maiden Lane, visited the factory at 
Plainville, Mass., last week. 

James L. Hand, auctioneer at 14 Maiden 
Lane, is selling the entire stock of the B. |. 
Seckel Co., 11 Beaver St., at auction. 

Il. Bloom, a diamond cutter formerly at 
51 Maiden Lane, has moved into more com- 
modious quarters at 26 Maiden Lane, 


Louis Lewitt, a manufacturer of gold 
and platinum diamond mountings, who has 
been at 111 Nassau St., has moved to new 
quarters at 108 Fulton St. 

George A. Schade, with the Towle Mig. 
Co., 15 Maiden Lane, sailed last Wednesday 
for New Orleans on a trip that will ex- 
tend over a period of eight weeks. 

E. J. Harmon, with Joseph Fahys & Co., 
54 Maiden Lane, who has been visiting the 
factory at Sag Harbor, N. Y., returned last 
Tuesday. John Hall is on a trip to Boston 
and other eastern cities. 

G. A. Whiting, of the Sturtevant, Whit- 
ing Co., North Attleboro, Mass., motored 
to this city last week. He spent the week- 
end with Fred Cook, of the Whiting & 
Davis Co., at Fairfield, Conn. 

George F. Wolf, traveling representative 
for J. F. Fradley & Co., gold and silver- 
smiths, 212 W. 23d St., is at present enjoy- 
ing a few weeks’ sojourn with friends fish- 
ing in the Great South Bay, Long Island. 

Frank Weisserman, 70 years of age and 
a retired jeweler of 3924 Park Ave., was 
found dead last Thursday in Claremont 
Park, the Bronx. The body was found near 
a clump of bushes by some school children. 

Louis Alexander, 54 years of age, for- 
merly engaged in the optical business in 
this city, died Friday, June 25, at his home 
at Purdy Station, N. Y., from heart failure. 
Deceased is survived by his widow and six 
children. 

The stock of Louis Freedman, jeweler 
at 69 E. 105th St., was sold at public auc- 
tion last Thursday at 539 Broadway. The 
stock, which was placed on sale at 10.30 
A, M., consisted of fine jewelry, a safe, fix- 
tures, etc. 

Alfred Pretzfelder, of Bayer & Pretz- 
felder, manufacturers and importers, 5 E. 
17th St., this city, is spending two weeks 
in the Adirondack Mountains, where he is 
competing in a golf tournament being held 
by the Sacandago Club. 

The regular monthly meeting of the New 
York branch of the American Electro- 
platers’ Society was held in their rooms re- 
cently. At this meeting the newly elected 
officers were installed and the reports from 
the delegates to the annual convention were 
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read. During the course of the evening a 
demonstration in cobalt plating was given 
by Charles Buchanan. 

H. B. O’Brien, sales manager tor the 
Alvin Mfg. Co., at Sag Harbor, N. Y., is 
spending his vacation on an automobile tour 
through Pennsylvania. F. 
the same concern, will leave July 12 on a 
three weeks’ trip that will extend as far 
west as Cincinnati, O. 

Friends of George H. Hodenpyl, former- 
ly in the gem importing business here as a 
member of Hodenpyl & Sons, and later of 
Hodenpyl & Walker, have received word 
that he is now located in Chicago, where he 
has become connected with the Walker- 
Edmund Co. of that city. 

Samuel Croak, 61 years of age, a jewelry 
salesman, who lived at the Hotel Laurelton, 
147 W. 45th St., was found dead in his 
room last Wednesday. He had committed 
suicide by shooting himself in the right 
temple, and had been dead several hours 
before his body was found. 

The bankrupt stock of Joseph Green- 
wald, dealer in diamonds and jewelry, 277 
Stanton St., consisting of jewelry, rings, 
chains, pins, safe, etc., will be sold at pub- 
lic auction Thursday, July 8, by order of 
the court. ‘Lhe sale, which will be held at 
539 Broadway, will start at 10.30 A. M. 

Jesse Friedlander, New England repre- 
sentative for the Bonner Mfg. Co., 87 
Maiden Lane, will leave this city early this 
month for a trip through his territory. 
Thomas Leake, southern representative for 
the same concern, will also leave at the 
same time to call on the trade in his ter- 
ritory. 

A general members’ meeting of the 
Jewelry Workers’ Union, this city, will be 
held to-night (Wednesday) at the organ- 
ization’s headquarters, 175 East Broadway. 
At the meeting, which will be called to 
order at 8 Pp. M., the question of the prob- 
ability of a general strike in the jewelry 
trade will be discussed and voted upon. 

Rose Jarrisch, also known as Rose Jarrisch 
Freiman, at present conducting a sales and 
jewelry store at 33042 Grand St., Manhat- 
tan, executed a general assignment for the 
benefit of creditors last Thursday in the 
County Court House, this city. Louis J. 
Gold, residing at 1626 Madison Ave., was 
named as the assignee. The assignor was 
also interested in a store at 247 Bowery. 

As a result of bad feeling dating back 
to the prosecution of several East Side 
manufacturing jewelers by the National 
Jewelers Board of Trade for violating the 
stamping law, the Third District’s Magis- 
trates Court had another charge to dis- 
pose of last week, and the end is not yet. 
The last case was the result of a com- 


A. Johnston, with. 









plaint by Solomon Gitnick, a manufactur- 
ing jeweler of 102 Fulton St., New York, 
against Max Megurowsky, another manu- 


facturing jeweler of Eldridge St., whom 
he charged with disorderly conduct and 
threatening to do him bodily harm. Ac- 


cording to the testimony given by Gitnick 
in court Wednesday last, the threat and 
assault occurred June 25 at Orchard and 
Broome Sts. Gitnick said that he 
talking to another jeweler when Megurow- 
sky came along and denounced him as a 
“squealer,” telling his companion that he 
(Gitnick) would get him into trouble the 


Wadas 


same as he had done to others. Gitnick 
resented this, he said, whereupon Megu- 
rowsky threatened to “kill” him. In the 
mixup that followed Megurowsky’s face 
was scratched, and Gitnick was hurt on 
the chest. The latter then sued out a 
summons for his opponent and in court 


both were represented by eminent counsel. 
After listening to the testimony the magis- 
trate put Megurowsky under bonds to keep 
the peace and released him. 


Elwood E. Rice, founder and president of 
the Rice Leaders of the World Association, 
of New York, on June 26 gave away $30,- 
000 worth of copyright-designed solid gold 
Elgin watches. They were presented to 
leading salesmen of the world, represent- 
ing members of the Rice Leaders of the 
World Association, and were given to those 
who had attained the highest efficiency in 
salesmanship. The presentations, made by 
President Rice at the conclusion of an elab- 
orate banquet at the Waldorf-Astoria, came 
as a happy climax to a contest conducted 
during 1914-15 by the association, of which 
the Elgin National Watch Co. is an es- 
teemed member. The watches are hex- 
agonal shape, and upon the back of each 
is the strikng emblem of the Rice Leaders 
of the World Association, in full-color 
enamel. The name of the recipient, the 
company he represents and the reasons for 
the bestowal are properly engraved upon 
each, while on the face side, at the angles, 
are engraved the words “Honor, Quality, 
Strength, Service,” which are the qualifi- 
cations for membership in the association. 
The presentation of the watches by Mr. 
Rice was a striking and happy event. 
While Mr. Rice delivered the main address 
on the calendar of speechmaking, he also 
acted as toastmaster, and others were 
heard as follows: Hon. Job E. Hedges, 
New York; George E. Hodson, New Ha- 
ven, Conn.; W. C. Allen, New York; F. E. 
Van Buskirk, New York; Gustav Erbe, 
Rochester, N. Y.; William H. Gay, Grand 
Rapids, Mich., and Charles A. Lent, New 
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York. On the afternoon of that day Mr. 
Rice presented to other leading salesmen 
of the world, representing members of the 
40 specially finished automo- 


association 


biles 
William Schneiderman, said to be a 
jeweler, was recently held to await investi- 


the death ot Miss Henrietta 
was run over and killed by 
Fifth 


vation for 
Haynes, who 
Schneiderman’s auto while crossing 
Ave. at 09th St. 

The business of the Deman-Klous Mfg. 
Co., manufacturer of gold and platinum 
jewelry and chains, 51 Maiden Lane, 1s be- 
ing liquidated. The business will hereatter 
be conducted by F. Deman, at tie same ad- 
dress. |. P. Klous, a former member otf 
the firm, announces that he has opened an 
office at 170 Broadway, where he will dis- 
play a line of precious stones. 

A few minutes after swallowing cyanide 
of potassium in mistake for some mixture 
she was in the habit of taking for back- 
ache, Mrs. Henrietta Russe, wife of Augel- 
more Russe, a jeweler, died at her home, 
15 Richmond St., shortly after breakfast 
Saturday. Mr. Russe used the poison tor 
cleaning his wares. He had placed a glass 
containing some of the poison on the table 
and Mrs. Russe had put a glass in which 
she had dissolved a portion of her medicine 
near that containing the poison. 

Lebolt & Co., retail jewelers, opened their 
new store at 534 Fifth Ave. yesterday. The 
firm for many years had been located at 
the southwest corner of Fifth Ave. and 23d 
St. The company, as recently noted in [THE 
JEWELERS’ CIRCULAR, leased two floors in the 
building on the northwest corner of 44th 
St., adjoining the Fifth Ave. Bank. Hand- 
somely equipped sales and display rooms 
and the oftices of the members of the firm 
occupy most of the two floors. The lease 
of the store 1s for 12 years. 

A general assigument for the benefit of 
creditors was executed under the laws of 
New York State on June 28 by A. Berrent, 
Inc., retail jewelers, 123 Lenox Ave., New 
York. Charles I. Katz, 87 Nassau St.. was 
named as the assignee. This business was 
started originally by A. Berrent, who was 
at one time a jewelry peddler. In Novem- 
ber, 1887, he opened a store with one Levin- 


son, conducting business as Berrent & 
Levinson. ‘his partnership was dissolved 
Nov. 1, 1889, Berrent assuming the lhabili- 
ties. He continued alone until 1896, when 


he retired from the jewelry business and 
started in the manufacture of clothing at 
90 East Broadway, under the style of Ber- 
rent, Cohen & Monoswitz. This business 
was continued until 1901, when they met 
with financial difficulties. Berrent there- 
after entered the jewelry business and in 
1913 the present company was incorporated 
under the New York State laws with an 
authorized capital stock of $15,000, claimed 
fully paid in. Other members of the firm 
are a son, Herbert J. Berrent, who is vice- 
president of the concern, and Abe Harri- 
Soi. secretary and Lreasurer. 
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Mark J. Gretsch Sent to Prison for Con- 
cealing Assets of A. Birnbaum & 
Co., New York. 

Newark, N. J., July 1—Mark J. Gretsch, 
formerly engaged in the jewelry business 
and also at one time a member of the bar, 
was sentenced in the local branch of the 
United States District Court, by Judge 
Thomas G. Haight, last Monday, to serve 
ne year in the Trenton prison, for con- 
cealing the assets of A. Birnbaum & Co., 
diamond dealers, 71 Nassau St., New York. 

A full report of the testimony given at 
the trial prior to Gretsch’s conviction ap- 
peared in the issue of June 16, last. At that 
time Awsey Birnbaum, Gretsch’s former 
partner, who was also charged with trying 
to conceal his assets from the receiver in 
ankruptcy, pleaded gutity and then ap- 
peared as a witness for the Government 
against Gretsch. 

[t took a jury 45 minutes to convict the 
former diamend dealer, after which he was 
remanded for sentence until last Monday. 








Business Troubles. 


R. Rosenberg, Butte, Mont., is offering 
creditors 20 cents on the dollar. 

Harry R. Suter, Sisterville, W. Va., re- 
cently filed a voluntary petition in bank- 
ruptcy. 

A voluntary petition in bankruptcy has 
been filed against the Gem Jewelry Co., 
Helena, Ark. 

The business of Mrs. M. J. Edmonds, 
S07 N. Kansas Ave., Topeka, Kans., is in 
the hands of a receiver. The jewelry store 
has been es:ablished at the N. Kansas Ave. 
address since 1899, having formerly 
been conducted by Mrs. Edmonds’ late hus- 
hand, Max J. Edmonds, whom she suc- 
ceeded about 1911. 








Preliminary steps toward the formation 
of an organization having for its purpose 
the further development of business con- 
litions on S. Broad St., between Market 
St. and Greenwood Ave., Trenton, N. J., 
were taken on the evening of June 29 at 
a meeting of business men in the store of 
Nathan Marcus. Frederick Pfleger, a 
jeweler who has lately moved into the 
block, was one of the most active workers 
in the cause. It is the belief of the pros- 
pective members of the organization that 
the business enterprises of this particular 
section of the city are of sufficiently large 
proportions to warrant patronage from a 
more extended field than that from which 
they now receive it. It is felt that the scope 
of their establishments could be greatly 
extended through concerted and systematic 
efforts toward development, and that this 
purpose could be better accomplished 
through the means of an organization. This 
block contains many of the leading business 
men of Trenton and is advantageously lo- 
cated to command the patronage of thou- 
sands of Trenton residents. It is the pur- 
pose of the proposed organization to take 
steps to beautify this particular block. 
There is also a project on foot to hold a 
carnival within the block some time during 
the Summer, at which there will be music, 
decorations and entertainments of various 
kinds. 
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Lancaster, Pa. 


Edward Wolt, a graduate of the Loper 
School of Watchmaking and Engraving, 
Lancaster, has taken a position at Clymer, 
Pa. 

John H. 


~ 


man of the Hamilton wa‘ch factory, 


McKechnic, a department fore- 
with 
his wife, have gone to California for a few 
weeks. 

H. M. Musser has taken out a building 
permit for placing another story on his sil- 
ver-plating works, making it a three-story 
building. 

Andrew Dusel, formerly connected with 
the Hamilton watch factory and now with 
the Howard factory at Waltham, Mass., is 
visiting Lancaster relatives. 

QO. C. Rodgers, of Windber, Pa., a stu- 
dent of the Ezra F. Bowman school, has 
taken a position as watchmaker and engrav- 
er with P. J. Ives, Meriden, Conn. 

A dangerous fire occurred close to the 
jewelry stores of W. W. Appel & Son and 
Banjamin Lichtenstein on July 1; only 
the firemen’s desperate efforts preventing a 
bad blaze. 

Oscar Duldbury, Waltham, Mass., former- 
ly with the Hamilton Watch Co., is visiting 
Lancaster. Frank J. Pontz, also of Wal- 
tham, is visiting Lancaster friends with his 
family. 

C. B. Wohr, formerly a watchmaker for 
suckingham & Flippen, Lynchburg, Va., 
and wife, have returned to Lancaster, 
where he will enjoy a vacation before tak- 
ing another position. 

Traveling representatives of the trade 
will be interested in hearing that the usual 
closing of Lancaster business places at 5 
p. M. for the Summer has begun, and will 
continue at that hour every day except Fri- 
day and Saturday until Sept. 1. Friday 
afternoons during this period will be a half- 
holiday. 

Marriage has followed a romance begin- 
ning in the Ezra F. Bowman Technical 
School several years ago, where the groom, 
Harry M. Killian, who is engaged in the 
jewelry business at Morgantown, W. Va., 
was formerly a student. The bride is Miss 
Jennie Rae Shape, Morgantown, also a 
former student of the school. They were 
married on June 28. 

The following former students of the 
Ezra F. Bowman Technical School visited 
there while in Lancaster last week: James 
Hoffmeier, Trenton, N. J.; John Balthous- 
er, Steubenville, O.; Bruce Smith, Phillippi, 
Va.: Jerome Hoffer, Camden, S. C.; Miller 
Holland and C. F. Mehl, York, and Miss 


Dora Scholl, Palmyra, Pa. 








New Enterprises. 


A new store has been opened in The 
Dalles, Ore., by A. Clarke. 

A new jewelry store has been opened by 
Maurice Reingold at 142% 3d St., Port- 
land, Ore. 








John L. Abbott, a jeweler and son of 
John C. Abbott, died at the home of his 
parents on Public Square, Georgetown, 
Del., recently after an illness covering a 
period of about two years. He was about 
23 years of age, and a graduate of George- 
town High School. 
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Philip Krimke and family have gone to 
fleishman’s, in the Catskills, for the Sum- 
mer. 

Richard C. Adams, of |. W. Adams & 
Co., manufacturing jewelers at Union and 
Hamilton Sts., is spending a couple of 
weeks’ vacation at the Thousand Islands. 

Albert Brod has returned from a trip 
to California and other points in the far 
west in the interests of Schless, Brod & 
Co. Herbert Brod is now covering the 
trade in the middle west. 

John A. Pryor has left for a trip which 
will first include visits to the trade through 
the middle west in the interest of the B. M. 
Shanley, Jr.. Co. 13 Governor St., and 
then the trade in California 

W. C. Barry, of Barry & Co., 10 Austin 
St., has returned from a trip through the 
middle west in the interest of his concern. 
\W. I. Price has also returned from a trip 
through New York State for the same con 
cern 

The industrial parade held in Orange on 
Saturday, June 19, was such a success that 
the Orange Board of Trade has decided to 
hold the pageant annually. The Board has 
also decided to hold another “Dollar Day” 
in September. 

Herman Kollmar, of the manufacturing 
jewelry concern of Burstow, Kollmar & 
Co., 18 Columbia St., left last week on a 
pleasure trip to the Panama-Pacific Ex- 
position at San Francisco. He will be gone 
all the month of July 

Walter S. Noon, of Clark & Noon, Inc., 
27 Marshall St., will spend the month of 
July at the Twin Lake House, Convene, 


“Me. He will spend much of his time fish- 


ing for bass in the lake. He is accompa- 
nied to the lake by his family. 

Announcements of the opening of the 
new classes of the Newark Technical 
school have been posted in the factories 
throughout Newark. The day classes will 
open on Tuesday, Aug. 17, and the night 
classes will open on Monday, Oct. 4. 

Edwin C. Orr and Walter Stone, both of 
whom were formerly located at 26 Beecher 
St., this city, have organized a company 
for the manufacture of enameled jewelry, 
under the s‘yle of Orr & Stone, Inc. It 
is located in room 602, Richardson build- 
ing, Columbia St. 

L. Leber & Son, 149 New Jersey Railroad 
Ave., have been granted a registered trade- 
mark by the United States Government. 
It is “L. L. & S.” David Rosen has re- 
turned from a successful trip for the firm 
which included visits to the trade in the 
Attleboros and Providence. 

George S. Overton, of the Edge Chain 
Co., has returned from a trip to Boston, 
Providence, Baltimore and Washington. 
‘Trade prospects look brighter than a 
mont ago, he says, and indications point 
to a good Fall business. This firm closed 
down only for the Fourth of July. 

About 40 members of the Kamihele Klub 
went on an outing to Centerport, Long 
Island, last week, going by automobiles. 
Rudolph Krimke is the head of the organi- 
za‘ion and is known among the club mem- 





bers as the “Grand Soakum.” Among the 
otiers on the trip were Philip Krimke and 
Louis V. Aronson. 

Following are the dates on which some 
of the jewelry factories of Newark close 
for their semi-annual overhauling of ma- 
chinery, etc., which were omitted from the 
list published last week: Schless, Brod & 
Co., July 12-19; L. E. Garrigus & Co., July 
3-19: A. Joralemon & Son, July 3-15; Al- 
bert Abrecht, July 3-15; Nesler & Co., July 
3-8: B. M. Shanley, Jr., Co., July 3-19; 
Moore & Son, Inc., July 3-12; Merrill Bros. 
Co., July 2-19; T. W. Adams & Co., June 
30 to July 19. 

Charged with the murder of his brother- 
in-law, John Fredericks, 50 years old, in 
his garden at 7 a. mM. on June 29 at Dele- 
wanna, Leonard Riker, a gold leaf manu- 
facturer, also of Delewanna, is now held 
in the county jail at Paterson. Riker ad- 
mits he shot Fredericks, but declares that 
it was in self-defense. He states that 
Fredericks tried to hit him with a hoe, say- 
ing at the same time that he was going to 
kill him. It is said that there has been a 
feud between the two men for a long time. 
l'redericks is survived by a widow and sev- 
eral children. Riker also has a family. 

There will be a meeting of the executive 
committee of the New Jersey State Retail 
Jewelers’ Association at Witkop’s Hotel, 
Millburn, on Tuesday, July 27, to which 
all the members of the State association are 
invited. It was not intended to hold an- 
other meeting of the organization until 
Fall, but the association was invited to 
meet in Millburn by George A. Rahner, of 
that place, and decided to accept the invi- 
tation. Dinner will be served at 7 Pp. m. 
All members are urged to attend. Those 
who intend to go should get in touch with 
the officers of the association, who will try 
to arrange to go in automobiles. 
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Gem Imports for the Fiscal Year. 
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known factors, namely, the business de- 
pression and the increase in gems, brought 
in prior to the new tariff played a large 
part in causing the drop in importations of 
gems, there is another factor that should 
not be lost sight of, and that is that tor 
some time past at least many more gems 
would have been imported in‘o this coun- 
try, both rough and cut, had our merchants 
and manufacturers been able to get what 
they wanted in Europe. There has been, 
and is still, a distinct scarcity of certain 
izes ana certain grades of diamonds and, 
coup-ed with this, has been the personal 
danger to the importer who goes abroad, 
which has undoubtedly curtailed the 
amount of American buying in Europe. 
The figures of gem importations for the 
fiscal years since 1899 which are available 
form an interesting study, as they indicate 
to a large extent the condition of the dia- 
mond and gem trade in this country. The 
figures showing the importations through 
the port of New York for these years are: 


Year ended June 30, 1915.. .$14,700,847.00 


ee 33,183,735.00 

2 = AP Oe ea a 48.788.997.00 
ere 39,845,285.00 
ee 38,374,891.00 

DN 6c0eceewas 44,885,057.25 
a 27,354,003.91 

i ht oh £6 dad 15,557 ,866.47 

Pb ccccccceoes Sheen 

; Sevccccecscce SaeeneaLTe 
™ ae ene 33,223,164.59 
bi ae 21,843,119.17 

7 a eee 27,318,642.13 

, ' . i ney where 22.938,531.62 
- oi 0 er °21,.919,053.86 

™ eI tected ia aie a 14,984,110.57 
ws = a lO 18,0385,801.94 


As far as the figures for June alone are 
concerned the importations through the 
port of New York show a total value of 
cut precious stones and pearls amounting 
to $1,808,482, of uncut gems, dutiab‘e at 10 
per cent., $281,691, and of uncut gems for 
mechanical purposes, free of duty, $4,641, 
or a total of $2,094,814. In January, 1914, 
when the total reached $1,835,809, the cut 
precious stones and pearls were valued at 
$1,565,262, the uncut. dutiable at 10 per 
cent., $220,243, and the uncut, free of duty, 
$50,304. The importations in June, 1913, 
before the new tariff, showed a total of 
$5,102,917, of which the cut precious stones 
and pearls amounted to $3,920,175, and the 
uncut gems, of all kinds, $1,182,742. 








Canada Notes. 
J. T. Park, Boissevain, Man., recently 
sustained a fire loss. 

Stock & Bickle, Toronto. are selling off 
their stock at auction. 

O. ]. Moser, formerly of Berlin, Ont., has 
opened a s‘ore in Baden, Ont 

The stock and fixtures of R. E. tlunter, 
Brandon, Man., are advertised for sale by 
auction. 

J. A. Hetheringten, secretary f the 
Goldsmiths Stock Co., Toronto, is enjoying 
a vacation at Cedarhurst, Lake Simcoe. 

On the night of June 20, a fire in the store 
of Phillippe Giguere, 888 St. Catherine St., 
E. Montreal, occasioned considerable dam- 


adage. 
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Rosenberg opened the Harvard 
Jewelry Co. last week at Inman Sq., Cam- 


rrnest 


bridge 
H. | 


is at his 


Freiman, of the Lenox Jewelry Co., 
cottage at Bayside, Nantasket 
Beach, for the Summer. 

Edmund T. Glover, sales manager for 
Bigelow, Kennard & Co., is on an outing 
trip at Piymouth, Mass. 

B. Aronson, of room 56, Jewelers build- 
has gone on a trip to the Panama- 
Pacific expositions in California. 

Walter H.. Fish is a new man in the em- 
ploy of Shepherd & Beaton, engravers to 
the trade, in the Jewelers building. 

Louis Schworer, head of the Gendreau- 
Reynolds Co. watch department, has been 
at Newcastle, N. H., over the holidays. 

Joseph Morris, brother of Henry G. Mor- 

f£ the Boston Jewelry Mfg. Co., is on 
he road as traveling salesman for the con- 


cy 
™* 


" —- 
Cilil 


Several 


-” 


members of the Red Sox base- 
ball team were the special guests Sunday, 
June 27, of Frank A. Gendreau at his cot- 
tage at Nanet Beach. 

The E. Howard Clock Co. moved June 30 
id quarters on the third floor of 


from its 
corresponding 


the Jewelers building to the 
suite on the sixth floor of the same build- 
no 


*¢ os — 
well Known 


Nathan Goldsmith. formerly 


as a salesman for concerns in the Jewelers 
I 


ng, has opened a Summer novelty and 


ee Be) 


build 
art goods store at Hough’s Neck, Quincy, 
Mass. 
David Michaels. 
ilene’s, has returned from a business 
New York city. Miss N. C. Mooer 


een appointed assistant buver of the de- 


Bee on . . ann 1 oe, 
buver of jewelry 


partment. 
wedding 
Henry W. 


4 5 , 
v) ee > 
NOLAvDIC 


Miss Ine at “Son, 
Patterson, t W 
event 


7 
nome 


Lhe 
daughter of 
Harry Wood was a 

28 at the Marblehead 

f Mr. and Mrs. Patterson. 

Practically all of the post clocks 
heart of the city have been removed. 
latest to disappear was the old tavern clock 
n Washington S lt taken down 
by the city public works department. 

Mrs. Morris, wife of Henry G. Morris, 

the Boston Jewelry Mfg. Co., is re- 

ne from a dangerous illness, double 
having followed a recent sur- 


s ( ciet V 


Summer 


7 
J une 


Was 


monia 
operation which she un 
ink W. B. Pratt, the 
in clocks, has leased from R. M. 

a Marblehead jeweler, the latter’s 

in Marblehead. Mr. Cook is oc- 

his Summer place at Naueus 


ierwent. 
Franklin St. 


credit man with the 
! returned trom 
has been for a 
having attended the 20th 
Associa- 


Co. jas 

where he 
weeks, 
nvention of the National 
Men. 

Buyers in town during the week included 
John Q. Adams, for Longee-Robinson Co., 
Laconia; P. H. Safford, Rochester, N. Y.; 
R. M. Cook, Marblehead; J. F. Hill, Bev- 

C. Newhall, Lynn: John A. Will- 


f Credit 


iams, Canton; O. M. Ayers, Haverhill; E. 
A, Doyle, Lynn; E. I. Thomas, Leominster, 
Mass. 

William J. Murray, for the past 12 years 
with A, W. Briggs, engraver to the trade, 
in the Jewelers building, was married June 
30 to Miss Josephine Canty, of South Bos- 
ton. A reception and luncheon at the Hotel 
Clarendon followed the ceremony. 

Ricketson B. Russell, son of William L. 
Russell, retail jeweler at 154 Dudley 5t., 
Roxbury district, has taken a position in 
his father’s store after a preliminary train- 
ing as a workman in silversmithing and in 
the shop of a manufacturing jeweler. 

William C. Dorrety, 587 Washington St., 
motored in his machine to Martha’s Vine- 
yard June 30, to open up his Summer cot- 
tage at West Chop. He will remain: there 
the whole month of July and return to his 
ofhce for two or three days each week dur- 
ing the month of August. 

James H. Parks, head of the diamond 
department of Bigelow, Kennard & Co., 
and Boston jewelry member of the famous 
Rotary Club, was on the entertainment 
committee and one of the judges at the 
outing of the club held at Napoli Villa las: 
week Wednesday. Mr. Parks had as one of 
his guests Newton Eltinge, president of 
the Philadelphia Jewelers’ Club. 

lhe E. Howard Clock Co. recently in- 
stalled a master and secondary clock system 
in the Holyoke Hotel, Holyoke, Mass.; also 
interior clocks for the Hotel 
Statler, Detroit, Mich.; a watchman clock 
system for the National Casket Co.., Long 
Island City, N. Y.; a time-part tower clock, 
jewelers, 


SiX special! 


rdered through Riggs & Bro., 
Philadelphia, and a watchman clock 
tem in the Widener building, Philadelphia. 

\t the rooms of the Society of Arts and 
Crafts, 9 Park St., a special exhibition has 
been opened, to continue through the Sum- 
work of the Guild 
This guild is 

in America. 


YOO 4 th - x 
1888. s . W rT " 


,\ yw 


mer, consisting of the 


f Handicraft of London. 


having been founded in 
now on exhibition here consists of enamelec 
and 


4 


rames and 
some very interesting 
work in champlevé, cloisonné and piqué a 
There are many small examp!es of 
applied to jewelry, which are all 
dif- 


: ~T41 
iInciudes 


enamel] 


boxes, jewelry, 


pieces Ol] 


jour. 
enamel 
the more interesting because of their 
ference from the work being done by our 
wn enamelers. In general, the same re- 
mark applies to the jewelry. 

W. K. Harris, who for the last 
years been associated with the 
Johnston Co., 79 Sudbury St., as a mem- 
ber of the firm, died very sudden'y on June 
22 as a result of a paralytic stroke. Mr. 
Harris was apparently in good health anda 
was in the factory about his duties as 
usual a few hours before he was stricken. 
He was well known among the Providence 
jewelers, having been foreman in charge 
of the D. Wilcox firm for over 20 years 
before coming to Boston. 
pert ring maker, and was the originator 
of many designs which proved popular in 
the jewelry trade. He was born in Wo- 
burn, Mass., in 1854, and served his early 
apprenticeship with Ripley Howland & Co., 


Nas 


He was an ex- 


Boston. 


Police inspectors from this city brought 


1915. 


July 7, 


to Boston June 26 the man who has been 
identified as the one charged with robbing 
the New England Jewelers’ establishment 
several months ago. The Governor of 
[l!inois honored the requisition of the Gov- 
ernor of this State for his extradition. 
When arranged in court he was held for 
a hearing after being identified by B. S. 
Gainsboro, manager of the concern; R. 
Cohen, head salesman for A. Fritsch, and 
by Miss Gainsboro. At the time when the 

bbery is alleged to have taken place he 
as a member of the firm of Fisher & 
Washington, D. C. He ordered 
eoods to the value of $1,818.70. Mr. Gains- 
boro did not fill the order for shipment, 
but telegraphed to the Washington 
upon which the check was drawn. He was 
informed that the concern -aid not have 
any funds in that bank. Manager Gains- 
boro examined the trays of rings which had 
been shown to the man and discovered that 
goods valued at $196 had been sto!en. Mr. 
Gainsboro gives unlimited praise to THE 
JEWELERS’ CIRCULAR for its enterprise 1n 
printing excellent likenesses ot the man, 
who was arrested shortly afterward for a 
robbery elsewhere. Mr. Gainsboro recog- 
nized the picture as that of the man who 3s 
suspected of having stolen his rings, and 

tification to the police followed 


posed 


lane, 


bank 








Connecticut Notes. 


\t the annual outing held last Saturday 
at Morris Cove of the fire brigade of the 
R. Wallace & Sons Mfg. Co., Wallingford, 
Conn., a series of athletic events were held 
ind prizes were awarded, after which a 
dinner followed at the Shoreham and a 
two hours’ sail aboard the Cynthia. About 
60 attended, leaving by a special car. 

\When work is resumed at Factory E of 
the International Silver Co., Meriden, 

nn., on July 19, after the Summer shut- 
down, Assistant Manager H. H. Stickder 
expects that the plant will be run on a 55- 
hour schedule, as in past years. This will 
mean that between 1,500 and 1,600 men 
will be working full time, as all depart- 
ments will be running 

Charles F. Linsley, 
has been a member of the Board ot Appor- 
tionment and Taxation since that board 
was created, in 1899, has tendered his res- 
ignation to Mayor Donovan. He wishes to 
resign in order that he may concentrate 
all his attention on his executive duties at 

plant of the Bradley & Hubbard Mfg. 
o., of which corporation he is secretary. 
The “New Haven Day” movement was 
nched June 30 at the Monday luncheon 
the Publicity Club, held at the Old 
Iberg, New Haven. Speakers ad- 
dressed the meeting urging the feasibility 
fa “New Haven Day” to be held at the 
Panama-Pacific Exposition. After some 
discussion July 14 was selected as “New 
Haven Day.” Those having charge or ar- 
rangements at the exposition have secured 
Professor Hadley, of Yale University, as 
a speaker on this occasion to represent tlre 
educational and civic interests of the city. 
Walter Camp, president of the New Haven 
Clock Co., will deliver an address setting 
forth the manufacturing industries and 
what they represent 


Meriden, Conn.. who 


ry¥.°3 
rie1ae 
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TRADE CONDITIONS. 
It can be said with assured certainty that the 


prosperity wave has arrived in Pittsburgh and 
nearly everyone is beginning to feel its benefits. 
“Several months ago,” said L. M. Smit, of the 
M. J. Smit Co., “I read in the Pittsburgh column 
of Tue JEweLers’ Crircucar that by July 1 things 
would be nearly normal in Pittsburgh, and that 
we would begin to feel prosperity. I wish you 
would tell THe JEweLers’ CircuULAR readers that 
this statement was correct and that prosperity has 


arrived in Pittsburgh, and that in two or three 
months hence we will have more business than 
we can comfortably take care of. In fact I am 


so optimistic about it that I am going to advertise 
throughout the entire Summer, something which 
I have never done before. I feel that while this 
advertising is not going to bring any immediate 
benefit, people will know where our store is when 
they begin to buy. We already notice a decided 
improvement in the trade. Mills 
vertising for men and we have a scarcity of labo 
in this district right now. THE JEWELERS’ CIR 
CULAR certainly hit it right when that prediction 
made. Some papers were making us prosper 
long before that period arrived, but prosperity 
with us, although the jeweler will not be- 
gin to feel the direct benefits as quickly as som: 
lines of business.”’ At the store of the 
Grogan Co. it was said that the June jewelry busi- 
ness of that house was the largest of any June in 
Naturally all jewelers 
Same condition, but it is 


state of are ad 


was 
OuUS 


otner 


the history of that concern. 
do not report the 
that it only goes to 
the Pittsburgh district 


assured 
what is going on in 
what may be expected 


show 
and 


here later on. Members of this firm expressed 
themselves as feeling very confident regarding 
future conditions. In fact most Pittsburgh jewel- 
ers are beginning to buy accordingly, and when 
traveling representatives go out from here, within 
1 few more weeks, it is confidently believed that 
‘arge orders will begin to pour in from all quar- 


‘ers as stocks are said to be depleted. In fact some 


Yelieve that trade is going to come with a rush 
when it actually begins. It has already started | 
“ome quarters, 


i 


a 


Ben Vey, of the North Side, and members 


of his family last week motored to Rye 
‘Beach. They expect to remain there for a 
month or more. 


S. Freshman, Altoona, Pa., spent a day 
or two here last week calling on his Pitts- 
burgh friends. He reports business improv- 
ing in his territory. 

B. K. Elliott has been elected first vice- 
president of the Rotary Club of Pittsburgh, 


one of the foremost organizations of its 
kind in this country. 
L. E. Sands, Bentleyville, Pa., was mar- 


ried recently and has been receiving the 
congratulations of his Pittsburgh friends as 
well as those elsewhere. 

B. H. Tiffany, formerly of Scranton, Pa., 

has accepted a position as head of a depart- 
ment in the jewelry store of Louis De Roy 
& Bros., Smithfield St. Mr. Tiffany and 
family are now residing in Ingram. 
J. H. Goldstein, a son of Marcus Gold- 
stein, graduated a few days ago from the 
medical school of the University of Pitts- 
burgh and is now getting practical experi- 
ence in one of Pittsburgh’s hospitals. 

Charles Hoerst, for a number of years 
employed with Theodore Frey, a North 
Side jéweler, has completed a course in 
watchmaking at the Bradley Institute, Pe- 
oria, Ill., and expects to engage in business 
in Pittsburgh. 

R. Seidle & Sons, Wood St., jewelers, 
have adopted a novel plan for selling 
watches. The firm has organized a watch 
club, in which a purchaser pays a certain 
sum of money each week for 20 consecu- 


THE 


tive weeks. The plan is similar to the 
Christmas savings clubs now operated by 
many local banks. Other Pittsburgh jewel- 
ry concerns are operating diamond savings 
clubs. 

C. E, Snyder, 3711 Butler St., and Walter 
Spencer, of Spencer were among 
those who left this week with the Shriners 
to attend the festivities on the Pacific Coast. 
They will visit the Panama-Pacific Expo- 
sition before they return to Pittsburgh. 

Something definite will be announced 
rext week regarding the Labor Day plans 
if the Jewelers’ 24-Karat Club of this city, 
but the indications are that the club will 
be the guests of the Motor Boat Club of 
the Allegheny Valley and that the mem- 
bers will participate in a regatta which will 
take place on the Allegheny River in the 
vicinity of Oakmont, a most delightful 
point. In fact it is said that several invi- 
tions to the club are in view and unless 
present indications fail the day is likely to 
he one of the most delightful ewer spent 
in the history of that organization. These 
affairs in vears gone by have been attended 
by from 300 to 500 members of the trade. 
Their employes and friends and everyone 
are most enthusiastic regarding this year’s 
program. Chairman August Loch, J. 
Loughrey Roberts and others are working 
diligently on plans for the day and promise 
a splendid time wherever it is decided to 
hold the event. 

Ee. Frederich, of the Pittsburgh 
tion of Credit Men, has been appointed 
trustee in the involuntary bankruptcy pro- 
ceedings started against West, White & Co., 
and has advertised the assets for sale in 
bulk July 13. Mr. Frederich told THe 
JEWELERS’ CIRCULAR correspondent that he 
did not believe that there is any chance 
whatever of a composition offer. Practical- 
ly every Pittsburgh jeweler is hoping that 
something may yet be done that will en- 
le this firm to get on its feet, in view of 
the fact that general business is showing 
such good signs of improvement. The 
court named J. C. Crawford and S. O. 
Stewart as appraisers and they are at work 
n the stock. The inventory price of the 
stock itself was between $42,000 and $43,- 
000. It ts pointed out that Mr. West is 
not the kind of a man to conceal anything 
and that he simply presented figures as he 
carried them and what he thought his prop- 
erty was worth and what it would bring in 
the ordinary course of business and not 
it would bring 1f forced to liquidate. 
His friends still are of the opinion that the 
creditors will fare much better if an ex- 
tension should be granted that would be 
sausfactory to both sides, and hope that 1 
is not too late to bring about such an ad- 
justment. In fact, as was stated in [THE 
JEWELERS’ CrrcuLarR last week, opinion is 
undivided here that it will be unfortunate 
indeed to permit this firm to fail and 

hope that all concerned can yet 
from going to the wall. 
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Associa- 
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The Texas Optical Association, which 
held its annual meeting at Dallas, Tex., 


recently, elected the following officers: H. 
C. Rees, San Antonio, president; John H. 
Hales, Brownwood, first vice-president; 
Charles G. Lord, second vice-president, and 
Sam L. Burstyn, secretary and treasurer. 


JEWELERS’ CIRCULAR-WEEKLY 











P. White, is on a 


George Fisher, of L. 


oleasure trip. 

}, C. Luden, Reading, cailed 
during the last week. 

Mr. Lanaes, of Faust & Landes, Allen- 
town, was a visitor to the city last week. 


~ 


George Righter, of R. M. Cooper & Son, 


7 


on the trade 


spent the holidays fishing in Grassy Sound. 
John C. Demmert, Camden, mace a trip 


motor boat to 


in his Delaware Bay over 
July 4. 

J. Henry Yeager is closing out his stock 
at 435 Girard Ave. a store 
at Riverton, N. J. 

frank A. Colladay, of 9241 Germantown 
Ave., jury in the 
Common Pleas Court. 

‘*. Irving J. Hurd, treasurer yf Jos. 
Schwartz, Ltd., Honolulu, was a visitor to 
Philadelphia last week. 

[Ira D. Garman left July 5 as 

the councilmanic escort of the Liberty Bel! 


ana will open 


has been serving on the 


to the Panama exposition. 
Sigmund Wunderman, of 
will move to new offices in the | 
building, 8th and Chestnut 
J. E. Caldwell & Co. had a display of the 
prizes otf the People’s it con- 


sisted of plaques, watches and medals. 


19 N. 9th St.. 
ommercial 
Sts 


Regatta. 


Sol Sickles, ot M. Sickles X Sons, aCe- 
companied by Mrs. Sickles, Willard J. 
Sickles and Miss Sickles, left for San 
Krancisco on last Monday with the 


Shriners. 

Jewelry and other articles valued at $75 
were stolen last week from the window of 
the Quaker City Loan Co., 1901 S. 7th St., 
by thieves who smashed the window with a 
heavy stone. 

KF. J. Berlet, of Maxwell & 
leading at Ridley Park, where he 
home, in the nducted by 
the Woman’s Suffrage Party tor the 
dent who has the best collection 
blooms in his vara. 

William Hayes, of J. B. Bechtel & Co., is 
spending part of his vacation on a walking 
trip to Atlantic City. John Geist, of the 
same firm is on a fishing trip on the Dela- 


Berlet, is 
has his 


contest being ¢ 


ware. and Miss Annie Auewater is spend- 
ing her vacation in the mountains. 
Col. J. Warner Hutchins, president of 


the Jewelers’ Guild, is busy this week pre- 

for the annual encampment of th: 
Pennsylvania National Guard. When the 
colonel is not in the jewelry business he is 


nNaring 


the Commissary General of the National 








suard. 

J. P. Henebry, Roanoke, Va., will move 
his store trom 32 Salem Ave. to the lIer- 
euson building, at the corner of Campbell 
\ve. and Henry St., about Aug. 15. The 


store has a large glass front both on Camp- 
bell Ave. and Henry St. and it is especially 
suited for a jewelry store. The new estab- 
lishment will be fitted with mahogany fix- 
tures and will be the only corner jewelry 
store in Roanoke. Mr. Henebry started in 
the jewelry business in a small way about 
Since that time 
four 


18 years ago in Roanoke. 
he has moved his place of 
each time doubling his rent 


business 


times, 
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Where Are You Putting 
The Jewelry Business 


—and where will it eventually put you? 
That’s for you to decide. 
For many the watch business points the way. 
Let’s see how. 


Here’s the leading jeweler in a New York state town 
of 3000 who says the watch business is exceedingly quiet— 
and yet 


He had 324 prospective watch customers visit his store 


during the past twelve months to whom he sold dollar 
watches. 


Is it any wonder good watches are out of the question— 
not only for him but for these 324 customers as well ? 


Now figure it out for yourself what he made on the 
324 dollar watches and then figure how many of these 
324 customers could have been sold better watches, which 
would have yielded hima living profit—not only in per- 
centage but in amount—had he not kept the dollar watches 
in stock. 


If you’re selling dollar watches look at the proposition 
from all sides and you'll see where you’re putting the jewelry 
business and where it will eventually put you. 


Illinois Watch Company 


Springfield 
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Chicago Notes. 


Ed Kry has returned from a northern 
trip. 

Charles D. Purdy made a trip to Mil- 
waukee last week. 

G. G. Gubbins, with the Illinois Watch 
Case Co., came home to spend July 4. 

E. G. Adler, of Bonner & Co., 1s on a 
visit to the factory in New York city. 

R. J. Hillinger, of R. J. Hillinger & Co., 
is on a two weeks’ fishing trip at Haywood, 
W is. 

P. M. Nelson, traveling for P. M. Nel- 
son & Co., has returned from a trip to 
Kansas. 

Louis Bruns, representing 
heimer & Co., paid a visit to 
last week. 

Frank E. Dunn, of Dunn & Rodenburg, 
Providence, R. I., is spending his vacation 
in the east. 

Robert Schwartz is on a visit to New 
York city. He will spend a few days a 
the seashore. 

The engagement is announced of Adolph 
Braude, of Emil Braude & Bro., to Miss 
Mollie Blum. 

H. M. Eddy, representing the 5S. B 
Champlin Co., is on a western and north- 
western trip. 

B Heyman, New York, stopped over 
here last week on his way home after hav- 
ing visited the factory. 

M. E. Robinson, representing the Oneida 
Community, Ltd., spent a few days at the 
Chicago office last week. 

H. G. Schram, salesman for the Stein & 
Ellbogen Co., leaves this week on his trip 
through the central west. 

A. J. Williams, of A. L. Williams & Co., 
is building a nine-flat apartment on High- 
wood Ave., in Edgewater. 

All travelers from the Chicago ofhce of 
the Watson company leave this week for 
their respective territories. 

J. P. Ryan, Flint, Mich., 
here recently en route .or a 
exposition at San Francisco. 

Frank E. Whiting, representing the 
Whiting & Davis Co., made an auio trip 
over the holidays to Indiana points. 

Bert Chapman, San Francisco represent- 
ative of the Elgin National Watch Co., 
was a recent visitor in Chicago. 

Mrs. D. H. Keene, Ft. Worth, Tex., 
was recently in this market, stopping over 
a few days en route for New York. 

R. F. Spies and party, including “Billy” 
Lamb, motored to Grand Beach, Mich., 
where they played golf over the holidays. 


H. E. Oppen- 
Milwaukee 


stopped over 
ViIS‘'tT TO the 


C. E. Williams, general manager of the 
William a Gilbert Clock Co., W insted, 
Conn., visited the Chicago office recently. 

W. E. Smith, traveling from the Chicago 
office of the Schafer Fountain Pen Co., is 
on a visit to the factory at Ft. Madison, 
la. 

F. H. Speilman, traveling for the Towle 
Mig. Co., is visiting his parents at Water- 
bury, Conn., and the factory at Newbury- 
port. 

Harry Arens and H. N. Nystrom, travel- 
ing from the Chicago office of the Amer- 
ican Silver Co., leave on their trips this 
week. 

Frank Kostock, house salesman for R. 
the Wallace & Sons Co., is on his vacation 
He expects to spend a week at Bowman- 
ville before his return. 

George H. Hodenpyl, for many years an 
importer of precious stones in New York, 
is now connected with the Walker-Edmund 
Co., State and Madison Sts., of this city. 

\lex. Harper, treasurer and _ general 
manager of the American Silver Co., 
Bristol, Conn., spent a few days at the 
Chicago office of the company last week. 

Thomas B. Wilson and M. Kalter, of 
T. B. Wilson & Co., Minneapolis, were 
recent visitors in Chicago; Mr. Kalter will 
visit relatives in Indiana before his return. 

Edw. Lehman, of the Edw. Lehman 
Jewelry Co., Denver, Col., visited the trade 
here a few days last week on his way 
home after a visit to New York to other 
eastern points. 

The marriage of Miss Aida Ruth Gor- 
don, daughter of George Gordon, of Gor- 
lon & Morrison, to A. Straus took place 
at her home, Sunday, June 27. The couple 
left on a honeymoon trip to Los Angeles, 
Cal. Exposition, 
and will be gone three weeks. 

August Johnson, head of the firm of 
August Johnson & Co., fountain pen manu- 
facturers, 109 N. Dearborn St., accom- 
panied by his wife who has recently re- 
from her illness, is visiting the 
southern Illinois trace They 
their vacation at her old home at Cham- 


the Panama-Paciftic 


] 
ana 


covered 
will nend 


paign, I[Il. 

The following from the Waltham Watch 
Co. factory recently visited the Chicago 
office of the company en route for the ex- 
position at San Francisco: E. F. Folsom, 
superintendent of statistics; Mr. Snow and 
family and Miss Alma E. Morse, secretary 
to the treasurer of the company. 

The Elgin Jewelry Co. is reported in 
financial difficulties. The concern claims 


assets of about $6,500, and the liabilitie 
are about $8,000. Of the assets $3,000 is 
in merchandise, and $3,000 the cost pric 
of the fixtures. Bernard Caro is president 
and Gustava Caro secretary and treasur: 
of the concern. 

W. V. Ghislin, Chicago manager of 
Gorham company, together with the travel- 
ers trom the Chicago office, is on a vis! 
to the factory at Providence, R. I. Georg: 
Miller, traveling for the Gorham compan) 
at San Francisco, recently stopped over a: 
the Chicago office on his way home after 
having visited the factory. 

The J. H. Stouffer Co. has become a 
member of the Chicago Jewelers’ Associa- 
tion. Charles P. Stouffer is enjoying a 
well-earned vacation and rest. James E. 
Kennedy is at his home in Canton, Mass.., 
and intends spending a few weeks in the 
mountains with his bride. Fred Pierce is 
also on his vacation. L. M. Trapp is home 
in Sheboygan until the middle or July. 

The State Bank of Italy is in the hands 
of the Chicago Clearing House Associa- 
tion, and all depositors will be paid in full. 
Pasquale Schiavone, who is also in the 
jewelry business, is the chief stockholder. 
Heavy withdrawals of deposits on account 
of the war in Italy is given as the cause 
of the bank’s liquidation. It is thought 
there will be some equity for the stock- 
holders. 

\mong the buyers here recently were the 
following: C. T. J. De La Porte, Moline, 
Ill.; H. Jeffrey, of Jeffrey & Harris, Minn- 
eapolis; Hubert W. Anderson, of Maier 
& Berkele, Inc., Atlanta, Ga.; Mrs. D. } 
Keene, Ft. Worth, Tex.; George C. Olin, 
Janesville, Wis.; J. Jappe, Racine, Wis.; 
C. F. Graff, Elkhorn, Wis.; W. H. Carew, 
Streator, Ill.; A. L. Palis, Upland, Cal. 
and C. Keller, Kansas City, Mo. 

W. O. Kellogg, manager of the Chicag 
office of the Watson Co., made an aut 
trip over the holidays to nearby Illinois 
poin‘s; Neal Vanderwoolf, of the same of- 
tice, has been at Long Lake with his fami], 
Harry D. Wachholder, traveling from ¢! 
Chicago office of the same company, ha: 
just returned from a trip to the San Fran- 
cisco exposition. He was accompanied by 
his sister and cousin, and the party als 
visited points of interest in Colorado. 

Local members of the National Jewelers 
Board of Trade have received a notice 
from the Chicago directors telling of the 
appointment of Thomas Fleming Walsh, 
of New York, to take charge of the 
Board’s collection business throughout 1 
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Edwards - Ludwig - Fuller 
Jewelry Co. 


(Formerly EDWARDS & SLOANE JEWELRY CO.) 


WHOLESALERS OF 


Jewelry, Watches, Diamonds, 
Clocks, Silverware, Cut Glass, 
Tools, Materials, etc. 


Catalog on Request 














Enamel Ring Mountings 
All Platinum Mountings 
Platinum [Inlaid Mountings 
Platinum and Gold Mountings 














Original and artistic designs that will ap- 
peal to your customers. 

People want something out of the 
ordinary. 

We are specializing in this line and are 
prepared to send convincing designs any 
where on request. 

Don’t overlook this 
profitable business. 


MEYER JEWELRY CO., 
Boley Bullding 


opportunity for 


Kansas City 












































C. C. HOEFER W. H, JOERS E. 0. BAUMGARTEN 


Hoefer Jewelry Company 


WHOLESALE 
WATCHES 
DIAMONDS 
JEWELRY 


MERRY BUILDING 
No. 1009-11 Walnut St., KANSAS CITY 























GOOD QUICK REASONABLE 
WORK SERVICE PRICES 
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Our 3 Best Point 


Porter & Wiser Jewelry Co. 


Masaufacturing Jewelers, Eazravers, Repairers 





Evans Building, Kansas City 
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country, which says in part: “In Chicago, 
pre? law offices of Mr. Walsh will be located 

5 S. Wabash Ave., adjoining the offices 
a ph Board. This Chicago office will be 
under the personal management of F. M. 
Hickok, who is also the manager for the 
board here. Mr. Hickok himself is an at- 
torney at-law, and tr a exnernie ic 
we believe he will be able, with the sup- 
port of the members, to give high-grade 
collection service in this territory, particu- 
larly in the handling of extensions, adjust- 
ments, investigations and failure matters. 
He will retain the same organization which 
formerly handled your business here, in- 
cluding Louis Goldman and H. E. McDou- 
gall, who are also members of the bar, and 
it appears to us as though the Chicago 
office will be in a position to furnish the 
highest efficiency in all respects.” 








Portland. Ore. 


~ 


C. C. Tonner has taken a position as 
watchmaker with C. C. Christensen, jewel- 
ers, in the Corbett building 

A license was issued June 28 to Fritz 
Abendroth, jeweler, of 313 Morrison St., 
to wed Anna M. Harwood, of 914 Francis 
Ave. 

Ert Smith, of‘ Smith & Lehman, has 
gone on his annual vacation. He is ac: 
companied by Mrs. Smith and they have 
gone to the mountains 

Albert Krumpf, who has been associated 
in business with his father Richard 
Krumpf, has taken a position as watch- 
maker with the F. Friedlander Co. 

Maurice Reingold, who has been in the 
employ of Mrs. Tillie Grossman as a sales- 


-man for several years, has leased the store 


at 142% 3d St. and will open a jewelry 
store at that location. 

R. P. Kearns, of the R. P. Kearns Co., 
wholesale jewelers with offices in the Pit- 
tock block, has gone to San Francisco to 
take in the exposition and visit with old 
friends and acquaintances. On his return 
trim he will call on the trade. 

Charged with the embezzlement of $250 
worth of jewelry from the store of Joshua 
M. Golden in San Francisco, where he 
was employed as a clerk, a man was ar- 
rested here June 28 by city detectives 
Tichenor and Cahill. Chief of Police 
White, of San Francisco, wired that an 
fheer had left to return the fugitive to 
the south. 

Portland jewelers have posted notices to 
the effect that they will close their stores 
at 6 o’clock Saturday evenings during the 
months of July and August. Those agree- 
ing to do this are as follows: G. Heit- 
kemper Co., Jaeger Bros., Felix Block, 
A. and C. Feldenheimer, L. C. Henrichsen 
Co., F. Friedlander Co., Leffert Jewelry 

o., A. and M. Delovage, Frederick Miller, 
Fritz Abendroth, M. Jacoby and H. J. 
Altstock. 








The Retail Jewelers’ Association of 
Richmond, Va., has decided that its mem- 
bers will close their stores during the Sum- 
mer months at 5 o’clock and at 6 o’clock 
on Saturdays. The agreement, which is 
entered into by the majority of the retail 
jewelers of this city, is effective until 
Sept. 15 
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Samuel Thal, of Loftis Bros. & Co., has 
returned from a vacation trip to the interior 
of the State. E. J. Mann has been added 
to the sales staff of the Loftis concern. 

Charles Welsmiiler, of the Bauman- 
Massa Jewelry Co., has started on a trip 
through kansas and Oklahoma. mm Be 
Lowenstein has started through Missouri, 
Illinois and Arkansas and R. E. Huesgen 
through Missouri and Illinois. 

The following out-of-town jewelers were 
in St. Louis during the past week: Samuel 
Bentley, of the J. J. Crites Jewelry Co., 
Rolla, Mo.; J. F. Stewart, Albion, Il; E. 
Didesheimer, Steeleville, Ill.; F. W. Meisen- 
heimer, Ava, Ill.; J. W. Berding, Union, 
Mo. 

The annual steamboat excursion of the 
Retail Jewelers’ Association of St. Louis 
took place Wednesday night on the steamer 
Alton. There was a good attendance and 
the jewelers and their families and friends 
had a good time. The St. Louis Associa- 
tion of Optometrists joined in the excur- 
sion. 

Louis Robin, of the Globe Democrat 
building, left Friday afternoon in his yacht, 
Ella Lee, tor Hannibal, Mo., to attend a 
motor boat regatta which is to continue a 
week. His boat was part of a fleet of 18 
from the St. Louis Yacht Club. The yachts- 
men took their clubhouse along, the 18 
boats towing it up the swollen Mississippi. 

Mrs. Hazel Derleth, East St. Louis, has 
iled suit in the Circuit Court at Belleville 
against Roy Derieth, jeweler, son of 
Charles Derleth, one of the leading jewelers 
of East St. Louis, alleging cruelty. Mrs. 
Derleth was married to Derleth two years 
ago and the couple lived at Carbondale, 
lli., where be was engaged in the jewelry 
business. They separated a few weeks ago. 

August Grumme, proprietor of the 
Grumme Optical Co., 612 Pine St., well 
known to all St. Louis jewelers, died 
Thursday morning at the Deaconess Hosp!- 
tal, following an operation performed on 
him Monday. He had been prominent in 
optical circles for 25 years and was 47 
years old. ‘The funeral Saturday after- 
noon was under Masonic auspices. It has 
not been decided what the future of the 
business shail be 








G. W. Haltom, Ft. Worth, Tex., has 
moved to the opposite corner of Main and 
6th Sts. to allow for the erection of a 
modern store and office building which 


1s being built at his old location. 
[he ground floor is being fitted to 
meet his requirements. The floor space 


’ 


will be 35 x 90 feet with show windows 
on all sides and on the building lobby new 
fixtures will be made for the store and 
packing and shipping room will be fitted up 
in the basement. Some 20 years ago Mr. 
Haitom started in business in a small lexas 
town by making a bench and setting up a 
repair shop in a drug store. From this 
humble beginning has grown the jewelry 
store of to-day. Mr. Haltom has just opened 
a new store at Wichita Falls, a growing 
city of some 25,000. 


Omaha 


\ll jewelry stores in Omaha now close 
at oO P. M. 

E. M. Cleaver will open a new store at 
Griswold, la. 

A. Wolf has gone to Kansas City and 
Excelsior Springs for a few weeks’ rest. 

Fred Brodegaard has returned to Omaha 
from California much improved in health. 

Charles Wolford, Brighton, Colo., has 
opened a new store at Gothenberg, Nebr. 

F. W. Knapp, with the Ryan Jewelry 
Co., has gone on a three months’ trip to 
Wyoming. 

W. H. Reeves and family, Onawa City, 
la., visited Omaha last week en route to 
San Francisco. 

W. W. Van Court, formerly with G. R. 
Hill at Plainview, Nebr., has opened a new 


‘store in Plainview, Nebr 


Donald Brooks and Dick Short have 
purchased the jewelry stock the S. Y. 
Cornell Drug Co., Greenfield, la. 

Will Kortlang, with J. L. Teeters & Co., 
who has made Omaha his home for many 
years, has moved to Lincoln, Nebr. 

The A. F. Smith Co. secured a contract 
last week from the United States Com- 
missioners of Indian Affairs to furnish the 
clocks for the year 1916. 

Mr. and Mrs. E. N. Hewer, Faretson, 
S. Dak., have gone on an eight weeks’ va- 
cation trip to the west. They were the 
guests of J P. Byrne last week. 

J. Kirkpatrick, St. Joseph, Mo., and W. 
H. Thorpe, Sioux City, Ia., were guests 
of T. G. Bruner during the meeting of the 
Rotary Club in Omaha last week. 

These were the out-of-town jewelers in 
Omaha last week: C. G. Texley, New- 
man’s Grove, Nebr.; Carl Strable, Stan- 
ton, Nebr., and E. R. Hall, Valley, Nebr. 

T. L. Combs, president of the A. N. R. 
J. A., has returned from Chicago. While in 
that city he delivered an address before the 
national convention of the Associated Ad- 
vertising the World. One day last 
week President Combs was presented with 
a unique and artistic platinum and gold 
P. W. M. Scottish Rite jewel by the 
Scottish Ri e bodies of Nebraska Con- 
sistory No. 1 on his retirement from mas- 
tership of Rose Croix Chapter. The jewel 
shows the degrees from 4th to 32d, as well 


K. C. C. H. degree. 


Clubs of 








Utica 





G. W. Payne is now located in a new 
jewelry and optical store at 178 Genesee 

t., Utica, N. Y. 

Evans & Sons, jewelers and silversmiths, 
206 Genesee St., will close their store Sat- 
urdays, during July and August at 1 Pp. M. 

Lhe Abelson has taken out 
a charter of incorporation with the State 
Department to engage in business at Utica, 
N. Y., with a capital of $5,000. The incor- 
Abelson, Louts 


belson and Joseph |). Abelson. 


Jewelry 


porators are Mortimer S. 








\ deed executed by using the hand of an 
unconscious person to make his mark on 
the paper at the place of signature is void, 
according to the decision of the Supreme 
Court of Indiana in the case of Barkey vs. 
Barkey 


THE 


Saunders. of A. I. Hall & Sons’ 
Francisco, is expected here 
ra short stay 

Melville Nordlinger, of S. Nordlinger & 
Sons, has been in San Francisco recently 
visiting the exposition. 

A. L. Palis, Upland, has gone on a trip 
east to visit relatives. He expected to be 
gone two or three weeks. 

George F. Schaal, Winslow, Ariz., has 
been spending several weeks in southern 
California for the benefit of his health 

Mr. Rees, buyer for the jewelry depart- 
ment of the Coulter Dry Goods Co., 1s pre- 
paring to start for the eastern markets in 
a few days. 

M. Katzman has returned, after an ab- 
about five months, and is again 
Levinson, wholesaler, 403 Title 


sence of 
with f. 
Guarantee building. 

S. B. Bailey, 837 S. Broadway, has de- 
cided to hold an auction sale to 
more rapidly of his stock before 
his present location. 

The Broadway Department Store, the 
million-dollar building for which is about 
completed, will have a fine jewelry depart- 
ment on the first floor. 

(.. C. Brooks, Los Angeles representative 
of the International Silver Co., has gone to 
Salt Lake City with a large sample line of 
sterling and Sheffield silverware. 

C. C. Abel, of the Adams & Abel Co., 
has gone north on a business trip, expect- 
ing to be gone about six weeks, covering 
the Coast as far as San Francisco. 

Milton Greenbaum, representing William 
I. Rosenfeld, 1 Maiden Lane, New York, 
is spending a vacation in Southern Califor- 
nia. He was in San Diego last week. 

George W. Miller, buyer for the silver 
department of Brock & Co., has been con- 
fined to his home in South Pasadena for 
a number of days by a serious attack of 
the grip. 

George M. Williams. 
years proprietor of the Geneva Watch & 
Optical Co., was here last week. He is 
now in the automobile business in Tulare, 
Kern County. 

5. Simmons, proprietor of the “Diamond 
Shop.” 443 S. Broadway, has returned from 
a visit to San Francisco. He was accom- 
panied by his wife and reports having had 


dispose 


leaving 


formerly for many 


an enjovable trip 

J. G. Talbot, of the Meyer 
has been building a cottage in the 
tains beyond San Bernardino, which he 
expects to occupy frequently as a resort 
during the Summer. 

Earl V. Lippold, son of George 
pold, 410 W. 7th St., who has been 
ciated in business with his father, was grad- 
uated trom the Los Angeles Polytechnic 
High School a few days ago. 

H. L. Gruber, 250 S. Broadway, accom- 
panied by A. Protsch, Redondo, took a trip 
by automobile to Santa Barbara recently 
They went to attend a big gathering of 
Mystic Shriners in that city and had a Gce- 
lightful time. 

George A 


& Talkot Co.. 


moun- 


Lip- 


aSSsoO- 


Brock, president of Brock & 
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Co., was one of a party of members of the 
Los Angeles Chamber of Commerce which 
went to San Diego last week to visit the 
exposition and to give expression to their 
friendship toward that city. 

The Hambright & Walsh Co., 
salers. have engaged the services of A. E. 
Baranger as a regular traveling salesman. 
Mr. Baranger will cover the southern part 
of the State. He is well known and popu- 
lar among the jewelers of this Coast. 

Charles J. Walter, 707 S. Hill St., has 
returned from Murrieta Hot Springs, 
where he went in the hope of getting reliet 
from severe rheumatism. He is now at his 
home in Venice, about 14 miles from Los 
\ngeles. His malady shows very little 
abatement and he still suffers severely. 

Oscar Whitaker has taken a _ position 
with A. Moss, manufacturing jeweler, 429 
Mason building. This adds the fourth man 
to the force in the shop of Mr. Moss, who 
established himself here only quite recently 
and is fast building up a successful busi- 
ness. His specialty is high-grade diamond 
and platinum work for the trade. 

Frank Sterling, traveling representative 
of the material department of the E. W. 
Reynolds Co., was in Calexico, on the Mex- 
ican border, when the recent earthquake 
occurred throughout the Imperial Valley. 
No word was received from him for sev- 
eral days and some alarm for his safety 
was felt, but he returned home safe and 
sound last Saturday. 

H. Victor Wright, of Feagans & Co., 
has been chosen sole delegate from the 
Associated Retail Credit Men of Los An- 
geles to the meeting of the Retail Credit 
Men’s National Association in Duluth, 
Minn., Aug. 19-21. Mr. Wright had a 
prominent part in the preparation of the 
matter for the current number of the 
Credit World, the organ of the national 
association, and contributed to it an able 
article on “The Qualifications of an Ideal 
Credit Man.” 


whole- 
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A new store was recent!y opened in The 
Dalles, Ore., by A. Clarke. 

J. H. Seymour has been succeeded at As- 
toria, Ore., by Shamer & Co. 

L. W. Smith has purchased the business 
of Theodore Christensen in Columbia Falls, 
Mont. 

\W. J. Lawrence has opened a jewelry, 
confectionery and cigar store at 125 Ste- 
vens St., Spokane, Wash. 

Jay V. Carithers, of the 
store, Pomeroy, Wash., was mar- 
ried last week to Scoggin, and 
is now receiving the congratulations of his 


Simenstad 
jewelry 
Miss Rose 


friends in the trade. 


Hayden W. Wheeler & 


Colo.. visi- 


H. H. Butts, of 
Co., New York, Denver, 
tor, Tuesday and Wednesday, June 22 and 
25. He is returning home by easy stages. 
after a pleasant trip through California and 
a visit to the expositions at San Francisco 
and San Diego. His Denver visit was pure- 
ly social, and he was warmly welcomed 
several of the jewelers he has known for 
years. While here he made the ascent of 
Mt. Lookout by automobile. 
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J. R. Jenkel is conducting an auction sale 
at his store, on O’Farrell St. 

John J. Morse, of the Elgin National 
Watch Co., is expected to return to this 
city shortly. 

Albert Brod, of Schless, Brod & Co.., 
on a combined business and 


Was 
here recently 
pleasure trip. 

Word has been received here that Y. H. 
Boudreau has sold his business in Ukiah, 
Cal.. to L. Schnell. 

Rollin Kearns, of the R. P. Kearns Co., 
Portland, Ore., is here on a combined busi- 
ness and pleasure trip. 

A. H. Bullion, manufacturers’ representa- 
tive, is in town, after a complete circuit of 
the territory from Denver west. 

Sam Dickson, Fortuna, Cal., is in San 
Francisco, accompanied by his wife and 
family, to attend the exposition. 

Ralph Schwartz, of the Eastern Import 
Co., Seattle, Wash., has left for home, after 
spending two weeks at the exposition. 

Mr. Rasmussen, of the Bartlett Jewelry 

Ventura, Cal., is here with his family 
visiting the exposition. They made the trip 
by automobile in 16 hours. 

Henry Jacobson, of Jacobson Bros., New 
York, was here recently on a combined 
business and pleasure trip. He was accom- 
panied by his sister and niece. 

Henry Jacobs, attorney for the Na- 
tional Jewelers Board of Trade, left a few 
days ago, accompanied by Mrs. Jacobs 
on an outing trip to Lake Tahoe. 

Mr. Wachholder, who represents the 
Watson Co. in Texas, Oklahoma and Kan- 
sas, has been visiting the exposition, and 
incidentally called on W. E. Graves, who 
handles that line for the Pacific Coast. 

EK. W. Sultan, city salesman for Jos 
Mayer & Bros., Seattle, Wash., has 
spending his vacation in San Francisco, 
and Mr. Wells, traveler for the same com- 
pany, has been taking in the exposition 
also. 

The new location of Julius A. Y 
room 302 of the Jewelers’ building, 150 
Post St., is being nicely fitted and will be 
ready for occupancy next week. Mr. 
Young represents a number of eastern cut 
glass and silverware lines. 

Among the out-of-town jewelers to call 
on the local trade the past week were A. 
White, Vallejo; Sam Dickson, Fortuna; 
B. F. McMurry, Tulare: R. P. Kearns, 
Portland, Ore.; Clyde Badgley, Livermore; 
Charles J. Noack, Sacramento; I 
man and Max Lac‘man, Seattle. 
and Max Kohn, Reno, Nev. 

Vacations are in order at the local jewel- 
ry establishments, both wholesale and re- 
tail, and a large number are taking the 
pportunity of visiting the exposition in 
preterence to spending the time in the 
mountains or at seaside resorts, as in for- 
mer years. Representatives of eastern con- 
cerns have planned their schedules in many 
cases so as to include a visit at the exposi- 
tion also. 
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Morris Jacoby, Portland, Ore., has been 


succeeded by Samuel Bromberger. 
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Enrique C. Miller, of the Baldwin- Miller 
Co., has returned from a visit to his farm 
in Ohio. 

Beginning yesterday and continuing until! 
Sept. 7, downtown merchants, including 
jewelers, will close their stores at 5 P. M. 
the first five days in the week. 

Mr. and Mrs. Charles Mayer and Mr. 
and Mrs. Charles Mayer, Jr., have re- 
turned from the commencement at Yale, 
where Edwin Mayer was graduated. 

Among retail jewelers in the city last 
week were Mr. Kilmer, of the Kilmer- 
Arnkins Jewelry Co., Frankfort; J. C. Dale, 
Crothersville; Agee Wilson, Danville, and 
J. W. Hudson, Fortville. 

Maxwell C. Lang has filled a $500 order 
for medals for the A. A. U. swimming and 
diving championship exhibitions at Broad 
Ripple under the auspices of the Indian- 
apolis Amateur Athletic Federation. 

A 17-year-old boy of Tipton, Ind., was 
arrested here a few days ago. He had in 
his possession a number of watches and 
knives that had been stolen from the store 
of William Sholtz at Windfall. 

Charles W. Lauer, of Charles Lauer & 
Co., is making a business trip through Ohio. 
George Keifner, a traveler for the com- 
pany, started this week on a trip through 
southern Indiana, Kentucky and southern 
Illinois. 

Horace A. Comstock, who retired re- 
cently, after 35 years in the local jewelry 
trade, is one of the incorporators of the 
newly organized Auto Equipment Co., of 
this city, which will manufacture automo- 
“bile accessories. 

About 50 members of the wholesale trade 
division of the Indianapolis Chamber of 
Commerce made a trade excursion trip in 
automobiles to cities and towns between 
Indianapolis and Danville, Ill., last Tues- 
day and Wednesday. 

The Advertisers’ Club of the Indianapo- 
lis Chamber of Commerce has been awarded 
the Baltimore Truth trophy for having 
done more than any other member of the 
Associated Advertising Clubs of the World 
to promote honest advertising during the 
last year. 

A man 36 years old has been arrested 
on a charge of passing fraudulent checks. 
He is alleged to have given bad checks to 
Leo Krauss, Daisey E. Noe and Charles 
Snavely, jewelers, and to other local busi- 
ness concerns. He has been bound over 
to the county Grand Jury for investigation. 

Thus far no date has been fixed for a 
meeting for the reorganization of the In- 
dianapolis Retail Jewelers’ Association. At 
the convention of the Indiana association, a 
few days ago, several local jewelers signed 
an agreement to join in reorganizing the 
local association, but no further steps have 
been taken. 

Although there were not enough mem- 
bers present to hold a meeting a few days 
ago, the Ladies’ Auxiliary of the Indiana 
Retail Jewelers’ Association is to be con- 
tinued. It is expected that a meeting will 
be arranged later in the year. The auxili- 
ary was organized during the meeting of 





the jewelers’ association at Laporte last 
year. 

The proprietor of a jewelry concern on 
Illinois St., which has been conducting an 
auction sale, has been arrested on a charge 
of petit larceny. A woman left a bracelet 
at the store to be repaired and the bracelet 
was sent to the factory. The jeweler says 
a mistaken impression has gone out that 
he was about to leave the city, which made 
the woman uneasy, whereas he merely con- 
templates changing locations. A young 
woman who was a defendant in police 
court a few days ago testified that she had 
been employed by the jeweler to help swell 
the crowds at the auction sale. The charge 
against her was dismissed on her promise to 
leave the city. 
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Lawrence Daniels, head of the engraving 
department of Richter & Phillips, has re- 
turned from his wedding trip on the Great 
Lakes. 

O. B. Wise, Ithaca, Mich., stopped here 
last week en route to Huntington, W. Va., 
where he will visit his brother, who is a 
prominent jeweler there. 

W. H. Schinke, Greenville, O., jeweler, 
motored to this city with a party of friends 
last week. He called on a few wholesalers 
and returned home the same day. 

The Charles (1H. Schmitt Jewelry Mfg. 
Co., of this city, has been succeeded by the 
Surran & Sauer Co., manufacturers of dia- 
mond jewelry, 114-116 W. 6th St. 

Fk. M. Bennett, doing business as the 
Scouts’ Compass Watch Co., filed suit in 
the Kenton Circuit Court at Covington, 
Ky., July 1 against the International 
Liberty Union in which the plaintiff seeks 
to recover $115.20 alleged to be due for 
supplying the defendant with one gross of 
watches. 

Cincinnati Detectives Grear and Thomas 
have recovered five rings valued at about 
$1,000, from Cincinnati pawnshops, part of 
the loot of a $3,000 robbery in Atlanta, Ga. 
A negress has been arrested and will be 
sent back to Atlanta. The police are on the 
lookout for a negro who pawned the rings 
for her. The police found that the woman 
had come to Cincinnati with part of the 
booty to sell it. It is believed she can be 
made to clear up the case. 

Charles Schnittger, aged 16, was returned 
to the House of Refuge from where he 
had been paroled after he was caught in a 
saloon in Covington, Ky., July 1, trying to 
cash a check on Kohler & Co., opticians, 
126 Walnut St. The bartender noticed 
he was a little reticent and nervous when 
he asked to have the check cashed.and sum- 
moned a patrolman. At police headquar- 
ters the lad confessed that he worked for 
Kohler & Co. and had opened letters with 
which his employer had sent him to the 
post-office and taken out of seven of them 
checks amounting to nearly $100. He was 
detained in Covington until the next morn- 
ing, when Judge Edmonds turned him over 
to Cincinnati authorities. 








Floyd Major, Washington, N. J., has 


been succeeded by W. H. Merrill. 
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Sol Blumberg has opened a new store at 
603 Oakland Ave. 

John T. Eddington, Pontiac, called on 
the trade here last week. 

George Blashill, Marlette, has been seri- 
ously ill for several weeks. 

Harry Sydnam has taken up his Summer 
residence on the Canadian shore opposite 
Belle Isle. 

L. H. Cooper, Oxford, is thinking of re- 
tiring temporarily from business because 
of his health. 

Nathan Jacob has taken over the store 
formerly run by S. E. Sallan at 94 Wood- 
ward Ave. Mr. Sallan has taken tempo- 
rary quarters at 302 Old Telegraph build- 


‘ing until his new store is completed. 


The Weyhing Bros. Mfg. Co. will install 
this month an automatic striking machine 
similar to those used in making coins. This 
firm has had a big Spring trade in class 
pins, medals and other goods of that na- 
ture. 

Arthur C. Pezan, with the Charles A. 
Berkey Co. for a number of years, is to 
be married to-morrow (July 8) to Miss 
Gertrude Kopp, of this city. The wedding 
takes place at St. John’s Church. Arthur 
Frazho is to be best man, while the bride’s 
sister will be bridesmaid. The young cou- 
ple will go to Mackinac Island for their 
honeymoon, 









> = a: 
Stevens, Nickerson, Kans., was in 
the city last week visiting the trade and 
buying new stock. Mr. Stevens says that 
the crops have done much to better the 
retail trade throughout the State, and par- 
ticularly in his section of the country. 

C. C. Hoefer, of the Hoefer Jewelry Co., 
recently returned to the city with his fam- 
ily. Mr. Hoefer says that the trip was one 
of the most delightful that he has ever 
taken and that he was particularly glad to 
be able to attend the convéntion of the 
National Wholesale Jewelers’ Association 
at Atlantic City, N. J. 

The new advertising law has not yet been 
tested in Kansas City or this section of 
the State and just what stand the jewelers’ 
organizations will take in this matter has 
not yet been determined. But it is gener- 
ally conceded that the auction sales will 
soon have to go. There is only one such 
place now doing business in the city, and 
the sign on its doors is said to be not in 
accordance with the new law. 








Milwaukee. 





Julius Sauermann, jeweler at 166 Wis- 
consin St., has filed suit in the Milwaukee 
County Circuit Court asking for a divorce 
from his wife. He charges cruelty. 

One of the plate glass windows of the 
Alva Snider jewelry store at Beloit, Wis., 
was smashed recently when a stone was 
hurled through the glass by the tire of an 
automobile. 
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AFTER ALL, ADVERTISING IS MERELY 


GOOD BUSINESS POLICY 


Copyright 1915, by Ernest V. Madison 


HY do business men advertise? 


Why ? 


The answer might be epitomized in 
the one sentence, “because it is good 
common sense,” or, on the other hand, 
sufficient reasons could be written to 
fill every page in this periodical. Adver- 
tising is both simple and mysterious. 
Simple to those who use it; mysterious 
to those who do not—just as the power- 
ful searchlight is mysterious and awful 
to the Zambezi native but simple and 
beneficial to the civilized man. 


There are, however, a number of 
nuclear reasons which actuate a manu- 
facturer or wholesaler to advertise. 


Foremost is that he knows that ad- 
vertising makes easier the selling of 
his goods. It simplifies the work of his 
salesmen, agents and other distributors. 
It brings to him business from out of 
the way places where his salesmen 
would never go. 


He believes in service to the buyer— 
in facilitating work for him. His ad- 
vertisements tell a summary of facts 
about his goods; they tell how easy it 
is to get additional information about 
them. 


He realizes that advertising works in 
conjunction with the intelligence of the 
buyer. He knows that it awakens, per- 
suades and criticizes; that it makes him 
reason with himself, “J should buy that 
article, because, ete.;” that it implants 
the seed of sales. 


He likes to tell others about his suc- 
cess because he is proud of his business. 





Men like to tell about, and work for, 
the things in which they are most inter- 
ested, therefore it is certain that an 
advertiser is working, constantly, to 
better his business, service and product. 


He regards advertising as an assur- 
ance to the buyers. He realizes that 
men trust the man who comes to them 
in a straightforward way to tell his 
business. He knows that this assur- 
ance, mixed with service, quality and 
price cements trade to his house. 


He considers it the duty of every 
honest manufacturer or distributor to 
scourge with the printed truth the 
fakers out of the Temple of Business. 
He classifies advertising as a sterilizer 
of the stagnant waters of Public In- 
difference. 


He knows, as we know, too, that the 
demand for an article which is adver- 
tised is greater than when it is not 
advertised. He knows that this de- 
mand necessitates manufacture in larger 
quantities; that these larger quantities 
lower the cost of production; that they 
allow shipment in larger lots which re- 
duces transportation cost; that, as a 
consequence, he can sell a better article 
at a lower price; that he can keep -his 
factory running steadily, for he can 
offset any slackening of orders with a 
larger advertising campaign to sell the 
surplus of manufacture. 

View these reasons inversely and 
they will tell you why you as a careful 
purchaser should give preference to the 
articles made by the advertisers in 
THE JEWELERS’ CIRCULAR. 
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A. L. Thoma, Piqua, was the guest of A. 
J]. Heesen last week. 

John Kapp, of the Broer-Kapp Co., store 
is back in his place at-er an illness of sev- 
eral weeks’ duration. He had a touch of 
typhoid fever. 

M. A. Hoffstadt, senior partner of the 
Hoffstadt-Berson Co., located in the Ohio 
building, has returned to California, where 
he will look after the interests of the firm 
in that section. The concern has a good 
trade in southern California. 

An inventory of the business stock of 
Isaac Kopelman, well-known jeweler who 
died about a year ago, has been filed in Pro- 
bate Court by Sara Kopelman, administra- 
trix. The inventory amounted to $61,174.63. 
Mrs. Kopelman asked permission to dispose 
of the stock at private sale. 

M. J. Donaghy, who at one time held the 
position of secretary with the Toledo 
Jewelry Mfg. Co., died a few days ago at 
his Toledo home, aged 43 years. He ieft a 
widow and one son. Tuberculosis was the 
cause of his death. He had suffered from 
the aiiment for several years. 

Miss Minnie Marie Rowe and Jack Wiil- 
iams were united in marriage recently at 
the home of the bride’s parents in Circle- 
ville, O. The ceremony was performed by 
Rev. A. L. Brokaw, of the Methodist Epis- 
copal Church of that city. Only a few inti- 
mate friends and relatives witnessed the 
ceremony. The young people took an au- 
tomobile trip through the east and are now 
at home to their friends on Lincoln Ave., 
Toledo. Mr. Williams is a traveler for the 
Merrili & Broer Co., and well known to 
the trade throughout Ohio, Indiana and 
Michigan. 

Robert H. Hause has moved his manu- 
facturing jewelry plant into the Security 
Savings Bank & Trust Co., building on Su- 
perior St. The concern is located on the 
fourth floor of the building and has con- 
venient quarters there. Robert L. Hause 
has been in the jewelry manufacturing busi- 
ness in Toledo for 30 years. He was for- 
merly connected with the Swigart Watch 
& Optical Co., which firm originally owned 
the manufacturing plant which was recently 
taken over by Mr. Hause. Mr. Hause is 
still a stockholder in the Swigart company 
and the firm does a great deal of the manu- 
facturing for the Swigart Watch & Optical 


Co. 








Rochester, N. Y. 

he Rochester Retail Jewelers’ Associa- 
tion will hold a meeting on Thursday, July 
8. Weather permitting the members will 
go in automobiles to one of the lake re- 
sorts. 

Roy Present, of the P. Present house, 
is on a five weeks’ trip through the West 
with a special daimond line and reports 
business good. M. Abelson leaves here 
this week for an Eastern business trip. 

Surrogate Selden Brown June 30 
handed down a decision in which he held 
that Phineas C. Joel, of Rochester, who 


died on July 4, 1914, was of sound mind 
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and memory and free from restraint and 
not under undue influence at the time he 
made his will on May 7, 1914, and a codicil 
on July 3 of the same year. Mr. Joel con- 
cucted velry and ; awnbrok 
ness at 30. S. Ave. under the name of the 
Joel Co., Inc. He left an estate valued at 
$30,000. 

Friends of Lewis Sunderlin, president of 
the L. Sunderlin Co., are congratulating 
him on reaching the 88th milestone on 


life’s highway. Although having reached 
that advanced age, he is enjoying good 


health, Mr. Sunderlin attributes his 
longevity and good health to the fact that 
he has always taken a keen interest in 
men and affairs, that interest extending 
down to the present. He has, since he 
was a lad, been identified with the jewelry 
business. 

the 19-year-old daughter of Fred H. 
Rees was striken with typhoid fever on 
her return home from college, June 15, 
and is now very low and under the care 
of two trained nurses and two doctors. 
Miss Rees is well known to many jewelers, 
as she attends the jewelers’ conventions 
with her father. She is a fine arts student 
in the Syracuse University. Many who at- 
tended the convention at Syracuse will re- 
member Miss Rees and her class mates 
who came into the convention hall as Mr. 
Rees was delivering an address at the con- 
vention. 


J. Jack, of the Metals Art Co. says 
that he observes business conditions im- 
proving. [The company has received an 


order for watch fobs from the Eastman 
Kodak Co. Mr. Jack has closed a com 
tract with the United States Government 
for the supply of gilt collar ornaments for 
the United States militia. The term of 
the contract is for one year. Major G. H. 
Penrose submitted five styles of letterings 
used by the various State regiments. The 
company has expanded in business until 
the present quarters are inadequate. Floor 
space on the third floor of the South Ave. 
building, now occupied, has been leased, 
and the plant will be extended to the ad- 
ditional room this Fall. 


NORTH ATTLEBO O 
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George Harrison is making a western 


trip in the interests of his concern. 

Arthur S. Bishop, of the Bishop Chain 
Co., is confined to his home with illness. 

Andrew E, Morris, of G. C. Hudson & 
Co., spent several days last week at Oak 
Bluffs. 

The Webster Co. resumed operations on 
Tuesday, after the customary close for 
repairs. 

Fred Cook, of the Whiting & Davis Co., 
returned to New York last week, after a 
visit to the factory. 

Walter C. Sherman, salesman for the 
O. M. Draper Co., has opened his Summer 
home at Brant Rock. 

Harry Sandland, of C. E. Sandland & 
Son, was floor director at the high school 
alumni reception to the graduating class. 

The Merit Mfg. Co. has moved the 
branch shop that has been located in Attle- 





Falls to its main 
Attleboro. 
Wiiham S. Metcalf, of the Plainville 
Stock Co., has returned home from the 
Sayles Memorial Hospital in Pawtucket. 
He is much improved in health. 


boro shop on Falmouth 















pete am 
sold last week at 
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The stock of aie store of 
1305 Decatur St., 
auction 

M. Purdon, prominent Central American 
jeweler, spent several days in New Orleans 
last week, transacting much business. 

Julius Meyer, New Iberia, attended the 
wedding of his brother in this city last 
week. Mr. Meyer will remain in New Cr- 
leans several weeks. 

E. Waitermeyer, Guifport, passed through 
New Orleans last week, enroute to San 
francisco, where, with members of his fam- 
ily. he will attend the fair. 

W.E. Taylor, head of the wholesale sup- 
ply house which bears his name, has re- 
turned from Grand Isle, where he, with 
Mrs. laylor, spent two weeks’ vacation. 

Vic. Lazana, traveling for the W. E. Tay- 
lor Co., who was stricken with ptomaine 
poison last week while on the road, has 
fully recovered from his illness and has re- 
sumed his duties. He is now traveling 
through the northwestern section of the 
State. 

The wedding gift of 
son, the New Orleans publisher, to his 
bride, Miss Genevieve Clark, daughter of 
Speaker Champ Clark, a beautiful diamond 
encircled watch-bracelet, was bought from 
the Hart Jewelry Co., Common and Baronne 
Sts., this city. The gift is unquestionably 
one of the most handsome pieces of jewel- 
ry to pass through the hands of a local 
jeweler in years. The watch, which meas- 
ures hardly two inches in diameter, is of 
platinum encircled in more than 50 diamonds 
of the most brilliant quality. The bracelet 
is flexible and also is studded with dia- 
monds. Each link in the chain contains 
three of the stones. The watch was im- 
ported into the United States by the A. 
Wittnauer Co., New York city. The present 
was presented to Miss Clark just before the 
wedding Wednesday in Bowling Green. An- 
other present counted among the numerous 
handsome wedding gifts set off in reserved 
space in the Summer home of Speaker 
Champ Clark, was a silver reproduction of 
the front page of the New Orleans Jtem, 
the paper of which Mr. Thompson is pub- 
lisher, and was given to him and Miss 
Clark by the newsboys of that paper with 
their compliments. The work, which was 
an excellent specimen of the jeweler’s art, 
was made in the shop of Schultz & Ulrich 
this city. 


was 


James M. Thomp- 








The following jewelers at Oswego, N. Y., 
have agreed to close their stores every 
Thursday afternoon during the months of 
July and August, except Thursday, July 8, 
when the stores will be open all day, as 
Monday, July 5, they were closed all day 
for the Fourth of July: Jules Wendell & 
Son, L. Bechard, H. D. Fisher, Mrs. G. A. 
Schilling, Charles Dale and Albert King, 
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No Better Glass Cut—No Glass Cut Better 


Pairpoint Genuine Hand Cut Glass 


is standard—it has a known reputation. Will suit your most particular customers. 
Our new and spacious New York salesroom 


43-47 West 
Twenty-third St. 








is fully stocked 































and 
well worth at 
a - your inspection. | No. 551. JAR. “Butterfly.” | 
No. 138. GRAPE JUICE BOWL. — | No. 551. JAR. “Viscaria.” | 
Viscaria. | Please | These Jars can be used for Tea Caddies, Rose Leaves, 
| No. 928. GRAPE JUICE GLASSES. | Smelling Salts, ‘‘Pot Pourri’’ or Lavender, 
*Viscaria.”” visit us. | each packed in an attractive box. | 

















Every piece We are showing 







Hand-Blown , | 

Sead fh a new line 

not pressed. of | 
Electroliers 











that we are 





Photographic Books 
showing any of these 
lines complete loaned 
to the trade on appli- 
cation for inspection : 






really proud of. 








Cut Glass : Silver Plate Every lamp 


Electric Portables 
Prize Cups : Brass Goods 
Sheffield Reproductions 







and 






every shade 





will give 





















546 Viscaria Smellin | 
. ‘ urnished with Green, Yellow or Red | 
“Garland.” | satisfaction. Perfumed Lavender Salts if desired | 
























The Pairpoint Corporation 


Factories: New Bedford, Mass. 


Branches: NEW YORK, 43-47 W. 23d St. MONTREAL, Coristine Bidg., St. Nicholas St. CHICAGO, 402 Columbus Bldg. SAN FRANCISCO, 140 Geary St. 
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Reminiscences of an Old Glass Cutter. 





By James D. Bergen. 

















(Continued from issue of June 23.) 


HAVE before me a clipping taken from 


THE JEWELERS’ CIRCULAR, pardon me, 


to be exact, THE JEWELERS’ WEEKLY, date of 
March 7, 1894. You were then writing a 
series of articles on cut glass, and the 
manufacturers prominent in the business at 
that time. Article seven was devoted to 
the Mt. Washington Glass Co. This was 
only 21 years ago and 
the Mt. Washington 
Glass Co., so to speak, 
has passed into an- 
cient history, the suc- 
cessors being the Pair- 
point Corporation. To 
me, the Mt. Washing- 
ton Glass Co. is sim- 
ply an incident im my 
life. I worked there in 
1872. The concern com- 
menced business. in 
1869. It is said that 
the English have won _ victories  be- 
Cause they never knew when _ they 
were licked. A: Chinese will suffer defeat 
gracefully if he can only “save his face.” 
The Japanese of old courted death in a 
good cause, as he believed it meant for him 
a happy hereafter. The Frenchman says 
N’Importe, and as instanced at the end of 
the Franco-Prussian war, and made plans 
at once to pay the tremendous indemnity 
which was imposed on him. But none of 
these people has anything on the Mt. 
Washington Glass Co. The Dorflinger 
people have been successful from the start, 
so successful that when almost their entire 
plant was destroyed by fire in the early 
90’s, when they carried their own insurance, 
they built up again without even a ripple 
in their business life. The Libbey com- 
pany has never met with reverses. Hawks 
likewise, the same with Clark and others. 

It was not so with the Mt. Washington 
Glass Co. It met with rebuffs and re- 
verses to such a degree that according to 
all of the rules of the game it should 
be out of business to-day. But Phoenix- 
like it arose from the ashes. If I de- 
vote a few lines to the Pairpoint Corpora- 
tion and its predecessors it is because of 
my admiration for indomitable grit and 
perseverance. In 1872 the specialty in 
that house was glass chandeliers. To see 
one of these in the large size mounted 





JAMES D. BERGEN. 





as it was before it left the factory, 
with cut glass scroll arms, vase-shape cut 
glass posts, cut bowl-shape pieces extend- 
ing up to them at intervals from the large 
one at the bottom to the small one at the 





INTERIOR OF A CUT 

(See text 

top, cut bobaches, all glistening with 
dangling lapidary pendants, was a sight 
worth remembering. This concern since its 
early days has never followed the beaten 
cut glass path. Its aim has been to manu- 
facture something different. Staples were 
avoided. The concern has never cut a 
figured blank. It was one of the first to 
perfect the acid bath in polishing, owing 
to the fact, 1 presume, that they were 
etchers and consequently familiar with the 
working of acid on glass. The firm has de- 
veloped stone engraving to a wonderful 
degree and has closely interwoven this with 
the regular cuttings, thereby forming an 
original combination, and one which has 
brought a great deal of business. I men- 
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tion the above simply because it is out of 
the ordinary. 

Previously in these articles | mentioned 
that | had no one to boost or no one to 
get square with What I may have said 
regarding department stores and their con- 
nection with the cut glass trade was writ- 
ten in an impartial sense. I have written 
concerning instances of which I| have a 
knowledge. If the department store hap- 
pens to be hit that is only a coincidence. 





ASS WASHING ROOM. 
page 97.) 


Less than a dozen years ago I was ap- 
proached by a Boston department store 
buyer. He told me that he had at least 
a $1,500 order to place. I informed him, 
before going any further in the matter, that 
the trade which we had at that time in 
Boston precluded our opening up with any 
department store such an account as he 
proposed, and as far as I personally was 
concerned the incident was closed. At this 
time the buyer visited the show rooms in 
New York of one of the best known and 
at the same time one of the most conserva- 
tive cut glass houses in the business. He 
informed a member of the firm of this 
house that his store proposed having a 
very largely advertised special sale of cut 
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This “Russian Cosmos”’ design is our 
latest, and it is creating quite as much 
| sensation as our celebrated American 
| Beauty Rose pattern. 


The 8-inch Bowl costs $4.50 list. You 
should send for a sample and judge its 
| value for yourselt. 


The design is made complete on all 
shaped blanks. 
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DEMER BROS. CO., Inc. 


HALLSTEAD, PA. 




















July 7, 1915. 
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A New Pattern in 


(EX 
| 1853 (@3"Jcur GLASS | 
— ane 


Send for CIRCULAR B showing complete 
line with prices of the 2584 pattern and 
the “Muncy,” another new floral design, 


J HOARE & @. 


CoRNING, N.Y. 
























































Bokay Vases 





Gray Finish 





No. 909 SIGMA 


10 in. $11.10 Doz. 
12° 1560 ° 
14 ° 2000 


No. 911 TX! 


10 in. $11.10 Doz. 
12 in. 13,40 





Subject to 
| a 
| Catalog 
| 
| Discount 
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T. B. CLARK & CO., Inc. 


Honesdale, Pa. 


























Applied For 


Process Patent 


The Very Latest 


in cut glass. The flowers in this design 
are delicately colored and when laid out on 
white linen tablecloths present at once a 
fascinating and handsome appearance. 


This is an ideal jeweler’s line. 


Send for full particulars and samples. 


R. H. PITTMAN CO. 


Tioga Co. LAWRENCEVILLE, PA. 
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glass, and he suggested that they consign 
them a quantity of glassware, the amount 
to be left to the discretion of the cut glass 
firm, but no amount would be too large 
tor them to handle. The buyer was told 
that such a proposition would not even be 
considered by them. That their previous 
experiences in consigning goods had always 
worked to their disadvantage, and that 
there was nothing doing as far as they 
were concerned. The buyer then said that 
in this instance the matter of consigning 
goods was to be a mere formality, and that 
while the goods would be nominally con- 
signed, the buyer would give his personal 
attention to having the same paid for on 
the regular selling terms. The buyer also 
said that he was very anxious to have the 
goods made by this manufacturer on dis- 
play in the store at the time of this sale, 
as the prestige which they carried and the 
well-known high quality of the goods 
wculd add to the reputation of the store 
which he represented, and there was fur- 
ther talk along these lines. 

The member of the firm in discussing 
this matter with me afterward told me 
that this buyer must have hypnotized him 
as in the end he agreed to the proposition, 
and as an immediate delivery was impera- 
tive a long telegram was sent to their fac- 
tory and the wheels put in motion for a 
prompt shipment. Up to this time every- 
thing was all right. The sale in the depart- 
ment store was to take place the following 
Monday, and the Boston Sunday papers 
were to have full-page advertisements cov- 
ering the same. My friend, the member 
of the firm, lost little time Sunday morn- 
ing in sending for a copy of a leading Bos- 
ton paper. 

Imagine his surprise when he found at 
least the names of a dozen cut glass manu- 
facturers as contributors to this sale. The 
names were there one after another in a 
row. Some of those mentioned were prom- 
inent in the business, but the majority of 
them were second raters, and next to the 
last the name of my friend’s house ap- 
peared. Even then he did not lose hope. 
He found consolation in the fact that pos- 
sibly the goods from his house were given 
a special and prominent position, as all 
things considered, they certainly deserved. 
On Tuesday a representative from the 
house in question appeared in Boston, and 
his report to headquarters was that the 
goods of his firm were indiscriminately 
mixed in with the others. 

Let us draw a veil over the conclusion 
of this tale. What happened in the mat- 
ter of the goods being immediately re- 
turned as being bought under false pre- 
tences and the vigorous opinion expressed 
as to the method by which they were got- 
ten into the store is of no particular in- 
terest as far as this article is concerned. 
[f it was not for the serious sice of it to 
the cut glass manufacturer it would be 
almost amusing. It was a passing inci- 
dent among the many of which I| have 
record, and as such [| merely mention it. 

While on the subject of Boston let me 
say a few words in relation to the late T. 
J. O’Connell, who passed over the “Great 
Divide” only a few weeks ago. He was 
48 years old and I knew him for over 20 
years, and on more than one occasion en- 
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He 


soston, 


started in 
as a boy, 


tertained him at my home. 
with A, Stowell & Co., 
ana as the cut glass buyer, for a number 
of years, and up to the time of his death, 
he was very well known to all of the cut 
glass trade. He certainly was one “white 
man.” I wish I could express myself in 
regard to him just as | feel, and as I am 
sure many others feel toward him. Those 
who knew him 20 years ago will remember 
him as rather an ordinary looking young 
fellow, but as he gradually grew older and 
his duties and power accumulated, progress- 


ing ultimately to his membership in the 
firm of Stowell & Co., he changed in ap- 
pearance very much for the better. He 
dressed in quiet, good taste. His sandy 
hair was very becoming to him, and on 
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what his expenses will total for the week. 
Any cut glass manufacturers who have 
the 
them 
CHE 


received particulars regarding 
above exhibition can readily obtain 
by dropping a othce of 
JEWELERS’ CIRCULAR. 
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line to the 








A Cut Glass Washing Room. 


a 


T HE cut on page 95 showing the interior 
of the washing room in a cu: glass fac- 
tory gives an idea of how cut glass has to 


be treated at er it has 


been dipped in the 
acid. kor the information of those who 
do not know the process of dipping, it is 
well to explan that before going into the 
acid which polisnes :he cut portions of the 


olass. if 1S covered with a coating of parat- 

















No. 


the whole he became a man of so-called 
aristocratic bearing. I am glad of this op- 
portunity to say even as much as I have in 
relation to him. 

(To be continued.) 








A Word to Cut Glass Manufacturers. 





HE opportunity presented at the Grand 
Central Palace, New York, the week 

of Aug. 23, is one that cut glass manufac- 
turers should not neglect. Never has such 
an opportunity before presented itself. 
There a cut glass manufacturer can, under 
one roof, show his goods, where they may 
be seen by between 4.000 and 5,000 retail- 
ers, who may all be prospective customers. 
The American National Retail Jewelers’ 
Association in securing the use of the 
Grand Central Palace for a convention and 
exhibition headquarters, made a wise move, 
and still wiser is it that they themselves 
undertook this responsibility, rather than 
leave it to the hands of a promoter, who 
would most likely mulct the exhibitors for 
all kinds of minor pet‘y charges, thus mak- 
ing the expenses so great that they would 


be prohibitive. The game is worth the 
candle in the present instance. The space 
is bought at a flat rate, which includes 


sign, decoration and light, so that an ex- 
hibitor pays a flat rate for space and knows 
that with the addition of help and wha‘ever 
entertaining he might want to do, exactly 





19Y4—SHOWING A PANSY DECORATION IN 


PLACE OF THE DAISY. 
fine wax upon the parts that do not have 
to be polished. 

Lhe insides of the vases, tumblers, bowls, 
etc., are already polished when the cutter 
receives them, so that it is useless to waste 
the acid on polishing the portion that does 
not need it. Tumblers are sometimes 
treated in a different manner, having no 
parafhne covering whatever, but a rubber 
ball considerably larger than the orifice in 
the glass is pressed into the opening, thus 
preventing the acid from en‘ering the inside 


of the glass. Others use patent frames that 


will hold a quantity of tumblers, thus sav- 
ing much time and iabor. 
Some cuiters fill the vases with other 


material, putting a wax film around the top 
and so preventing any acid from enter- 
ing. After the goods leave the acid room 
they are taken to the wash room, as shown 
in the picture. There the girls remove 
the wax and thoroughly wash each piece, 
which is allowed te drain and is then dried 
off in a sawdust bin. This department ts 
usually a tended to by girls. 








[he members of the Pottery, Glass & 
Brass Salesmen’s Association and _ their 
friends should not forget that the annual 


outing takes place on July 31, and so ar- 
range their affairs as to be able to attend. 
This bids fair to be the most enjoyable 
and successful picnic that the association 
has ever held. 
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Wide-Awake Jewelers Should Read This Carefully 


The writer has some very fine cut glass, but very rarely sees it used on his dining table. How frequently do you notice 
heavy cut glass in use on your own table? You know it is kept on the sideboard or in a glass closet no matter how much 
you have. Why is this true and why don’t you see it used? Ask your wife why she does not use it daily. Her answer 
will be this: “Oh, well! I am afraid of breaking it and it is so hard to clean again.” So rather than have the trouble 
and risk, cut glass is not used for the purpose it was intended. 

This same thing is true in thousands of other homes. With this fact in mind we have made up a line of beautiful cut 
glass suitable for daily table use, easy to keep clean, practicable shapes, appropriate designs, and you can offer your cus- 
tomers an entire table outfit at a cost they can afford to pay. You will use this cut ware on your own table because it 1s 
practical, and so will lots of others when you show it. 

Write us for catalog; get busy with these new goods. Let your neighbor think it over; on your part act now. Take 


=” IMPERIAL GLASS CO., Bellaire, Ohio 
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W Cc Ar e N OW Ready [LEN AP EES | Our 
to ACCEPT ORDERS for the TWO ~ond sabia 
BEST DESIGNS for JEWELERS ag 
VN Cu Ft 6 L339 eae Fae 

N essed blanks used in our whole output. Nothin 
SevESB OCOPFEREA® but GENUINE ALL-CUT GLASS. Special JUGS 
AT SUCH POPULAR PRICES and VASES expressly for the jewelry trade. 
LET US CONVINCE YOU 


N AVY—STRAND PRICES and SAMPLES 


furnished responsible firms 


on application 


























THESE ARE THEIR NAMES. =e 
THEY CONSIST OF FLORAL Conlow-Dorworth Co. 
AND MITER CUTTING. FOR ROXBOROUGH, PHILA., PA. 
QUALITY AND PRICE THEY 
DEFY COMPETITION :: 27s. 























SPECIAL INDUCEMENT 
JUG and 6 TUMBLERS (as cut) } 


STAGE BROS. CUT GLASS CO, , ee )) seitibeseeceeianimeamane aise 
breakage—Sent on approval—Cash on 


LAWRENCEVILLE, PA. BS 9 a | Pea Re 


T | O G A a O U N T Y a ; | . 2 : Complete line of Stemware at propor- 





tionate prices. 


Monument Cut Glass Co., Toledo, O. 
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LENOX 
Fine China For Every Use 








New Flower Bowls No. 1723/M16 and Vases No. 
1725/M16. Decorative motif, band of black broken 
by baskets of colored enamel flowers. Same deco- 
ration in Chinese blue band M3. 


LENOX, INCORPORATED 


TRENTON, N. J. Walter S. Lenox, Pres. « | 















































> sh ane. Ain Aho ei i a 


CRORE CO AMS 6 OR od ie 





a oe > 
ae hss 
Tt” LO 5 ee 


July 7, 1915. 





“a 





The Art Glass Trade’s Oracle. 








His Suggestions, Criticisms and Opinions. 














|’ is always encouraging to receive en- 

dorsement for what one is doing, but par- 
ticularly when the fight is an uphill one. 
Hewever, it is gratifying to receive such 
letters as the following: “We read with 
much interest the articles on cut and deco- 
rative glass which we believe to be one of 
the most profitable and satisfactory lines 
in the modern jewelry store. Very truly 
yours, [The Watch Shop Co.” 

lt is evident that Mr. Ricksecker, who is 
the vice-president of this concern at New 





No. 192—cUT GLASS SANDWICH PLATE, 
CLOVER DESIGN. 


Philadelphia, O., and who dictated this 
letter, realizes what this department is en- 
deavoring to impress upon the jewelry 
trade and appreciates its efforts. If more 
members of the jewelry fraternity were to 
take the same stand, the little time devoted 
to this would well repay them for their 
efforts. This is only one of several let- 
ters which are received from time to time 
on this subject. 

Another letter which comes to the editor 
of the retail advertising department of THE 
JEWELERS’ CIRCULAR states that the writers 
“have no side lines in their store,” and then 
classifies the items that they sell. Promi- 
nent in this list is cut glass, therefore es- 
tablishing in their own minds the fact that 
cut glass is not a side line, but one of the 
necessary lines for a jeweler to handle. 
This has long been my contention and 
should be the opinion of all jewelers, but 
that this is not the case is borne out by 
another letter received, wherein the writer 
states that “cut glass is our only side line.” 

I have before me a three-column adver- 
tisement inserted in a Buffalo paper by a 
jeweler. The advertisement, although it 
occupies nine inches of space, with the ex- 
ception of the cne word, “jeweler,” and a 
line in essmall type stating that the adver- 
tiser is an expert watch and jewelry re- 
pairer, is devoted in full to cut glass. There 
is a six-piece illustration and a head line 
to the effect that this genuine hand-cut 
glass can be seen in the display window of 
the jeweler advertising. Here is another 
instance of the jeweler not only handling 
cut glass, but making a special feature of 


it and devoting a whole window to its dis- 
play. If the profits were not good and the 
sales large in proportion to other products, 
jewelers throughout the country would not 
be devoting so much of their time and 
energy to its sale. Therefore, again I would 
remind those jewelers who are not handling 
cut glass in an extensive way to look fur- 
ther into it. 

A cut glass manufacturer writes: “I be- 
lieve that jewelers could very much in- 
crease their trade in cut glass if they would 
explain its merits, such as you have speci- 
fied, rather than allow the customers to 
convince the jewelers that the particular 
articles which they are showing are of the 
same quality that they would find in de- 
partment stores.” 

Here is a thought that may well be taken 
to heart by jewelers who suffer in compe- 
tition with the cheap department store. 
Don’t try and sell against them, comparing 
your quality to theirs, but rather sell your 
own goods at a higher price, because they 
are higher quality and convince your cus- 
tomers that they are getting greater value 
for their money at your store than they 
can possibly get at the department stores, 
where they get no more than they pay for 
and sometimes perhaps not as much. 

In endeavoring to tell the jeweler some- 
thing about cut glass that he does not 
know, it has been with an idea of helping 


THE JEWELERS’ CIRCULAR-WEEKLY 99 


“We are pleased to congratulate you upon 
the articles you have been running in your 
paper on cut glass. In our opinion you 
have been doing a lot of good both to the 
manutacturers and jewelers. There is room 
enough for all the manufacturers, provid- 
ing they turn out the right goods. Lime 
blanks, poor cutting and unpolished goods 
will sell in limited amounts, regardless of 
the selling price. Let the manufacturer fin- 
ish his goods in an ornamental manner 
and soon he will be in a position to com- 
mand better prices.’ 

Here is a manufacturer whose main ob- 
ject apparently is to turn out a high grade 
of goods, yet his prices are not too high. 
They are in line with every other manu fac- 
turer who wishes to turn out a piece of fin- 
ished ware that will be a credit to him and 
to his customer, and not forgetting the ul- 


“timate users, who will be glad to have them 


in their houses. 
a 


A fight without opposition is a very 
tame affair. The fight that the cut glass 
men and their customers, the jewelers, 
have before them is with the common 
enemy, the price-cutting department store 
and its buyer, through the wunprincipled 
methods used in attracting attention to 
their different bargains, which, in nine 
cases out of 10 are misleading, if not 
fraudulent. The jewelers, with the manu- 
facturers as allies, can do a great deal to 
offset the harm done to the cut glass in- 
dustry by exposing in every conceivable 
manner the methods adopted by these de- 
partment stores. THE JEWELERS’ CIRCULAR 
is doing its best and the manufacturers in 
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him to increase his sales and also keeping 
distinctly within the facts. That the latter 
has been done is borne out by a prominent 
cut glass manufacturer whose rating is of 
the highest and whose goods are equal to 
the rating. “We have read the article in 
THE JEWELERS’ CrrRCULAR and find it inter- 
esting reading and essentially true and also 
presenting facts that more than likely the 
jewelers have overlooked.” This letter re- 
fers to an article issued a short time ago 
on the various methods of cutting glass. 


a measure can do still more if they will 
only grasp the opportunity given them in 
these columns. No one single individual 
can accompilsh the end in view, but the 
co-operative action of all concerned will 
bring the ultimate user to the point where, 
instead of seeking bargins or so-called 
bargains at department stores, they will 
seek to purchase their fine cut glass, be it 
light or heavy, from the jeweler, in whom 
they have always had confidence, and know 
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(Continued on page 101.) 
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14 kt. GOLD PLATE 
SUPERIOR TO ALL OTHERS 


Te & ot, ¥ ‘he Bail 
Price 50 Cents Pate Mug 80 We intend to stand 


Re-issucd Aug. 17, 1909 




















i ADVANTAGES ; | devices. 
ees. It Holds~-The harder ¥ou puil the tighter it holds. The “HOLD:ON “ 
oe. To Release—Raise the ciaich and pull the ball, . 
3. Al One Piece—No-pacts to lose. . , why incur any risks by 
i. piclaens a. HOLD-ON CLUTCH 

















Notice 


AS TO SCARF PIN PROTECTORS 


On November !7th, 1914, Judge Sanborn, United States 
District Judge Southern District of New York, decided 
that the Scarf Pin Guard called the UNEEDA GEM 
SCARF PIN GUARD is an INFRINGEMENT of the well 


" FOR SCARF PINS AND BROOCHES known Hold-On Clutch, and gave us a decree against 
4 | the defendants, together with costs. 
, : The trade is warned again not to handle or sell the 


: following guards, as they are infringements: 
| LUCKY—UNEEDA GEM—E.Z.—VERY BEST—HANGON 


—etc. 


on our legal rights and prosecute 


all dealers or firms handling any of these infringing 


is the best and is guaranteed— 
handling infringements ? 


CO., 85 John Street, N. Y. 




















Alli W edding 
Ri 

Rapidly supplanting the old style 

band ring. s graceful in style and 

the secrecy of its construction and the 

hidden engraving add to its selling 


qualities. Joints are invisible, but cas 
be readily opened with a pin. 


Our 1915 Catalo comprising 
over 600 $F? es, illustra DIA- 
MONDS, WATCHES, JEWELRY. 











14 kt. $1.80 per dwt. net. .-In dozen lots, $1.26 dwt. net. 4 
18 kt. $1.45 _ dwt. net. .-In dozen lots, $1.40 dwt. net. VER WARE CUP OL ASS is SIL 
AVERAGE WEIGHT. 8 DWTS. EACH. ready for distribution. 
LEONARD KROWER (Canal and Exchange Place 
IMPORTER OF DIAMONDS—JOBBER OF WATCHES 
MANUFACTURER OF FINE GOLD JEWELRY NEW ORLEANS, LA. 

















Manipulation of Steel 
in Watch Work 


By JOHN J. BOWMAN 


Sennen 


Reduced Price, 50 Cents 


POSTPAID 
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Defy Competition 


by selling this 
10-in. Cut Glass 
Sandwich Plate 


at $1.98 each 


You will make a good 
profit and many friends. 
Write 
Giometti Bros. 
Corning, N. Y. 




































Save On Your Boxes 


WRITE TO 


HEADQUARTERS 


FOR OUR 


SPECIAL OFFER 


AND SAMPLES 


J.H. Paterson Box Co., Buffalo, N.Y. 


1133-1137 MAIN STREET 



















$12. Sample Assortment 


Barrel containing eight pieces, as 
shown in illustrations. 

All cut on best quality lead blanks and 
hand finished. 

ORDER ONE BARREL NOW on 
approval and you will surely order 
more. 


CRYSTAL CUT GLASS CO. 


HONESDALE, PA. 




















Be 
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Products for the Jeweler in the Glass and China Markets. 











A Brief Review of the Artistic Novelties of Cut, Engraved, Decorated and Fancy Glass and 
China and Metal Wares Now Offered by the Leading Manufacturers and Importers. 














(Continued from issue of June 23.) 


¥ illustrating the kinds of cut 

glass it is the endeavor to show the va- 
cheap, of middle 
illustrating the 
cheap class of goods, it would be better to 


various 


riety Ot goods, both 


price and expensive. In 
term them inexpensive, as they are not es- 
pecially fancy, but a good value for the 
money. Not so much work or time is put 
upon them, yet they are artistically finished 
and have a very great place in the market. 

Group 190, on this page, shows a berry 
bowl and individual berry bowl, the idea 


motif. In the case of the fern dish foliage 
alone is used as a surrounding for the 
flower, but in the vase and the pitcher, both 
foliage and chair-bottom cutting adds to 
is ornamentation. These also are on heavy 
blanks. 

On page {9 is shown a set of casseroles. 
Group No. 193 shows one large casserole, in 
which an entré may be cooked anid placed 
in its ornamental moun‘ing, and six indi- 
vidual casseroles. 
for cooking individual 
on the table in their mountings. 


These too, May be used 


dishes and ery ed 


This class 





No. 190—ATTRACTIVE DESIGN IN LIGHT CUTTING ON THIN BLANKS. 


being one large one and six or a dozen 
little ones to make a set. This is of the 
light cut glass variety and shows a very 
pretty design of a floral conception with a 
butterfly filling in the blank space above the 
flowers. One advantage in this class of 
goods is that it is not an expensive mat- 
ter to replace breakage, and when anything 
is made of glass breakage is a thing one 
will naturally look for. This kind of goods 
is extremely seasonable at this time of the 
year. 

At this time of the year, when all the 
gardens are filled with flowers, the natural 
consequence is to require receptacles of 
beauty to arrange them in for house deco- 
ration. Cut glass flower baskets, as will be 
secn on this page in group No. 191, have 
proved more popular this year than ever be- 
fore. They are made in both heavy and light 
glass, although those illustrated are of the 
heavy variety. These show both floral and 
miter cut decorations. One is of floral and 
another of miter cutting, while the third is 
a combination of both. 

On page 99 will be seen an illustration 
of a sandwich plate. This has the advan- 
tage in its floral decoration of being dis- 
tinctive. It departs from the regular daisy 
or marguerite design, which has become so 
common that it is now becoming monoto- 
nous. These plates are made in nine and 
10-inch sizes and are on heavy blanks. 

Another departure in the floral lines is 
shown in group No. 194 on page 97. This 
instead of the daisy, has a pansy for its 








of service is increasing in popularity daily 
and every well-regulated household, with 
an up-to-date matron at its head, is usually 
equipped with these contrivances, or with 
this useful addition to housekeeping. 

The jeweler should not neglect this 
branch of his business as a side line. It 1s 
extremely profitable and at the same time 
quite ornamental, adding materially to the 
decorative scheme of the store or show 
window. 
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that what they purchase will be a credit 
to the jeweler’s establishment and fittingly 
grace the purchaser’s table or sideboard. 
Appeal has been repeatealy made to the 
manufacturers to fortify the efforts made 
in these columns, and in that so much 
good has already been done, it is most im- 
portant that the work should be kept up 
and that cut glass manufacturers should 
give all the help possible along the lines 
indicated. Jewelers, too, can help, and we 
believe are willing to do so and thus co- 
operate with the press and manufacturers. 
Sir ORACLE. 








The annual meeting of the American 
Association of Flint & Lime Glass Manu- 
facturers will be held on Monday, July 26, 
at the Marlboro-Blenheim Hotel, Atlantic 
City, N. J 
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Cut Glass Notes. 





Axel ( 
for C, Dortlinger & Sons, recently moved 
from Brooklyn to Pompton Plains, N. J., 
where he is preparing to go into the chicken 


Llanes, traveling representative 


raising business for pleasure rather than as 
a business proposition. 


® * * 
Orders for a complete new equipment ot 
china, glass and silverware for the Casino 


at Narragansett Pier, R. I., have been re- 
ceived by the Tilden-Thurber C Provi- 
dence, R. I. The same concern has also 
received an order for a new equipment of 


OT Ps 


silver and glassware for Green’s Inn, at the 
same place. 

The U. S. Glass Co. is one of the 
cesstul bidders for contracts to supply the 
newly completed Hotel Traymore, at Atlan- 
tic City, N. J., with all of the table glass- 
ware which will be used in this hostelry. 
[It is stated that there will be 3,000 dozens 
of all This ware was all designed 
by Reuben Haley for the United States 
Glass Co. and is a special pattern which wil! 
be used exclusively by the new hotel. 


K * 


suce 


sizes. 


B. Tomby, to Fifth Ave.., New Y ork, ie- 
ceived official notification recently from the 
ofhce of the German Section of the Liberal 
Arts building, San Francisco, Cal., appris- 
ing him of the fact that he had been award- 
ed a gold medal by the International Jury 
of Awards at the Panama-Pacific Interna- 
tional Exposition for his collection of 
Schlegelmilch china. The award came as a 
rather pleasant surprise to Mr. Tomby, and 
he is at present receiving the congratula- 
tions ot the trade. 

xk * * 

E. L. Van Buskirk arrived home recently 
after a three and one-half months’ visit to 
Japan in the interest of Morimura Bros 
This was Mr. Van Buskirk’s first trip to the 
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Orient, and there were numerous things to 
interest him. During his trip he received a 
number of large orders. He also inspected 
the plant where Morimura pottery is pro- 
duced, where he saw about 30 acres under 
roof, where over 4,000 employes are 
engaged, 600 or more are fed every day and 
a large number comfortably domiciled. 
One thing which made the deepest impres- 
sion on Mr. Van Buskirk was the thorough 
system and efficiency of the Morimura 
plant. European buyers visiting the pottery 
establishment say it 1s the largest, most up- 
to-date and best conducted plant in the 
world. 
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Write Today for the SiIMmonsS Plan 


RADE MARK REG. U. &. PAT. OFF. 


to Boost Your Business! 


We want to help you make your business bigger. Your success means 
our success. So we've decided to spend our advertising money where 
it will do you the most good; right in your own community. 


Advertising in your own name — Simmons pays all costs 


The Simmons Plan makes the dealer the chief factor. It You and vour store are advertised as much as Simmons 
centers around you and your store. The campaign will be Chains. To all intents and purposes it is your advertising. 
conducted entirely in your name. Yet the entire cost of it will be borne by us. The plan will 

[t concentrates upon the better class of people in your compel the attention of the better class of buyers and will 
community; the people whose trade you want to secure and add prestige to your store. . 


hold. 
Built upon confidence The value of a trade-mark 


Simmons is one of the few manufacturers who isn’t afraid 
to stamp his name on every chain he makes. It is Simmons’ 
guarantee of quality. It enables the dealer to warrant every 
chain he sells—to build up an exclusive trade on a depend- 
able line of goods. 


Success in the jewelry business is surely founded on con- 
fidence. To the average purchaser such terms as “rolled 
plate,”’ “‘gold filled’’ and ‘10 karat’’ are meaningless. They 
must rely upon the integrity of the dealer. Naturally they 
go to the one they know best. 


Widening your acquaintance Find out about it 


The keynote of the Simmons Plan is to put you into closer Merchants who already are using it are most enthusi- 
personal touch with the people of your community. Many astic. They write that it brings to the store many new cus- 
who have never traded with you soon come to your store tomers. It identifies them with a widely known article, and 
with a feeling that they know you well and can rely upon besides it brings a lot of business outside of the advertised 
you. goods. 


Now is a good time to talk about Simmons Chains; a good time to 
learn about the Simmons Plan. Write for FULL DETAILS. 


R. F. Simmons Co., Attleboro, Mass. 


Established 1873 
Main Office and Works at Attleboro, Mass. 
Sales Offices: 9 Maiden Lane, New York ; 10 S. Wabash Avenue, Chicago ; 95-97 King Street, E., Toronto 
Wholesale Jewelry Houses, Distributors 
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That this department shall prove mutually ene- 
ficial to our readers, it is desirable that the mem- 
-¢ f= 3 bers of the trade generally communicate with Tue 
== , I k~ > 57 JEWELERS’ CIRCULAR regarding any advantageous 

device or plan which they are utilizing in con- 




















nection with their business. 















































J Service and Trade-Marks. 


i) Written expressly for The Jewelers’ Circular by Walter A, Olsen, 






































N the world of commerce to-day the two 
most vital and recurring topics of dis- 
cussion and criticism are the material and 
survival values of service and trade-marks. 
It is a non-disputed fact that the quality 
and quantity of service rendered have a 
more marketable significance if there 1s 
something tangible and definite by which 
the consumer can associate and remember 
the producer and retailer back of the 
service. 

And this connecting link, in its broadest 
sense, is undoubtedly the trade-mark; for 
trade-marks were originally created and 
established for the purpose of identifying 
the particular service rendered by the pro- 
ducer of the goods. Trade-marks first 
came into being in the Stone Age, when 
all the goods produced had a uniformly 
relative value. Service in its widest scope 
is practically the newest addition to the 
world of commerce. And yet there are 
still some who question the efficiency of 
either, or both. 

“Survival value” is the latest phrase in 
the dictionary of merchandising. We are 
beginning to measure and compute the 
worth and merit of things now by their 
survival value. In the realm of advertis- 
ing they call it the “cumulative effect.” 
Most merchants will recognize it by its 
close relation to and possible usurpation of 
the throne long occupied by the hackneyed 
phrase, “Good will.” Apropos, let me give 
you some emphatic illustrations of both 
the existing and survival values of service 
and trade-marks. Many frequently ask, 
“Does service pay?” 

Does it pay? At once a conflict is waged 
between the heart and the head. And only 
the head doubts. The heart answer, “Yes; 
manifold.” And in the conflict between 
the two the heart triumphs. For service 
to-day is the foundation and standard of 
every successful business. 

The present hour marks the ultimate 
triumph of service. Its every conceivable 
definition is given expression. The great- 
est successes, the most mammoth enter- 
prises, were built on a foundation of serv- 
ice. In fact, the greater the success the 
more conspicuous and highly developed has 


been the service rendered. Success and 


‘ajqeiedosut pue snow Auouds 18 ddIAdas 
In the lexicon of the retailer of yester- 
year the word service was submerged. To- 
day it completes the sum and substance of 
his business dictionary. And one definition 
of service is labor, assistance or kindness 
to another. Kindness? Surely that is a 
word to conjure with. Kindness in busi- 
ness means service in its broadest sense. 

Does it pay? The measure of success 
attained is balanced by the scale of serv- 
ice. Has any great artist, genius or in- 
ventor asked himself that question? Would 
civilization progress if that question were 
asked and not answered? 

Did any really great discoverer, pioneer 
or explorer ask himself that question? Did 
Shackelton ask when he faced death to dis- 
cover the South Pole to humanity? Did 
Peary when he made seven successive at- 
tempts fo: the North Pole? And yet how 
long will their fame live and their works 
be remembered! 

Does it pay? Service is an art. Does 
art ever pay? Did Columbus question 
when he set sail on unknown seas to prove 
that the earth was round? And when he 
discovered this mighty land did he ask 
himself, “Does it pay?” Did it ever really 
pay—to kim? And yet its survival value 
is immortal! 

The great musician, the great artist, does 
he ask? He never questions, but does that 
which talent and genius inspire him to do. 
Were he to ask “Does it pay?” from 
whence would come the soothing sym- 
phony, the great painting? And, once cre- 
ated, do they not last forever? 

And yet all—without one exception—do 
that which they have done out of service 
to humanity. Many times they have not 
even received the recognition of their 
works, but at all times humanity has been 
served. 

What that little band of Pilgrim Fa- 
thers have landed on Plymouth Rock if 
they had stopped to question? Did it ever 
pay—to them? Doing the right as they 
saw it was sufficient incentive. And the 
results of their service to humanity will 
never grow dim. 

Does it pay? It does to the retailer of 
to-day, whether he challenges the fact or 





not. Even aside from the duty of it, it 
pays in handsome dividends. Every busi- 
ness to-day owes it as a right to the public 
to render service, supreme and sublime. 
“For the greatest among ye will be he 
that serves the most.” For in rendering 
service one must first become humbled, and 


“he that humbleth himself shall become 
exalted.” Greatness and service are indis- 
soluble. 


Service consists in garnering the best 
merchandise consistent with price—and 
that price the lowest to the public; in im- 
proving that merchandise and its system of 
distribution whenever possible; in making 
shopping a pleasure instead of a semi- 
necessity. 

To constantly improve and educate the 
personnel of the store, that the standard of 
service may be keyed up to the highest 
pitch. To attain and maintain an altitude 
of merchandising that shall be far above 
all sordid signs of mercenary motives. 
Service is entertainment. 

Does it pay? Your delivery department 
is a service to your patrons. Eliminate 
that delivery and you soon would have no 
patrons to serve. Rigid economy and 
watchful care in buying your merchandise 
and conducting your business is the essen- 
tial service to the public. 

Getting rid of all your old stock at a 
loss to ycurself is not the meaning of serv- 
ice. System and business science should 
have prevented your keeping that stock 
until it go- old or unsalable. The mind of 
the successful retailer is constantly alert 
seeking and devising new methods of im- 
proving his service to his customers. 

Where promise glitters the most, per- 
formance is lacking. Business is a matter 
of performance. Service can only be ex- 
pressed in the doing. 


It is always embodied in commission, 
rarely in omission. A merchant is rated by 
his goods and service. If he is lackadaisical 
in serving his constituency to its complete 
satisfaction that constituency will soon se- 
lect some other servant. This gives serv- 
ice a vital, commercial value. 

A number of retailers labor 
misapprehension that service is 
which must be done for nothing. The mo- 
ment a price is paid the element of service 
is supposed to vanish. Yet nothing could 
be more foreign to the fact. 

In a certain city located in the south of 
Michigan there are about six retail clothiers 
catering to the same general class. For 
many years these six stores held on the 
even tenor of their ways, no one rising 


under the 
something 
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Swiss Pattern Files 
For Their Die Work 










Every Nicholson file is specially designed to do a definite 
kind of work, in the quickest and most economical way. 

Made at the finest equipped file factory in the world, by 
experts who have made file users’ problems a lifetime study. 
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FILE. A 50 years’ education on files in an hour. 

























Read our booklet, “ File Filosophy” CHO Sy 
Zo. SENT FREE ON REQUEST. > 4 
40 o Lenn 


On FY LE CO., provider” 


























No Matter what movement you use, 


It’s as plain as the nose on your face, 
That to a great measure, 
The height of your pleasure, 
Depends on the looks of your case. 


Ask 
Your 


Jobber 


ILLINOIS WATCH CASE CO.’S 
Watch Cases 


IN ALL GRADES 


LOOK BETTER— WEAR BEST 


ILLINOIS WATCH CASE CO., ELGIN, ILLINOIS 





































o% 








July 7, 1915. 


Storekeeping Department. 








above or dominating its rivals. All six 
rendered the utmost in the common accept- 
ance of service. 

And yet all six retailers were well versed 
in the lore of winning trade. Each carried 
a nationally advertised brand and all ad- 
vertised regularly in the daily newspapers. 
Came a time when the shrewdest merchant 
of the six realized that to outdistance his 
competitors something radically different 
and daringly stragetic would have to be 
accomplished. It is also worthy of men- 
tion, by the way, that the latter was the 
youngest of all. 

The other five retailers were dumfound- 
ed one day to read in the advertisements 
of the sixth an announcement to the effect 
that he had installed a repairing and press- 
ing service department. The announce- 
ment went on to state that for a nominal 
sum this department would keep men’s 
clothes in constant repair, pressing and 
other needfuls which combine to lengthen 
the life of an ordinary suit. And so popu- 
lar did this service feature of the store 
become that it soon demonstrated. to the 
other retailers in town that they would 
have to install a like service or be left far 
in the reer. 

To-day all five of these retailers have 
installed a liké department, or service—in 
fact, were forced to—but the pioneer of 
the service “stole a march” on his com- 
petitors and consequently got all the credit. 

But the vital point is this: Here was a 
new feature of service—for service it was 
—and the retailer derived a profit from it. 
As a new source of revenue it was wel- 
come, but it was infinitely more profitable 
as a beacon light to guide new customers 
to the store and make the old ones talk 
about it. A service pure and simple it was 
—but paid for! 

Many nien had often felt the need of a 
service of this kind, although they did not 
express it And making them pay for it 
made the service all the more distinctive 
and appreciated. And so you can render 
a vital service to your customers and still 
make them bear the expense. This is busi- 
ness; in fact, paying for it pleases the in- 
telligent customer all the more. 

The righi merchandise, efficient methods, 
good values, intelligent, courteous em- 
ployes, are the spice and salt that season 
the retailer’s service to his customers. Un- 
treasured of all these he is not a merchant, 
but a commercial parasite. A liberal, broad 
business policy, with judicious, honest ad- 
vertising as its mainspring, will make your 
standard of service all the more valuable. 

Does it pay? Who now dares ask such 
a question? You want to be highly suc- 
cessful; you may be ambitious for leader- 
ship in. your line; perhaps your ideas of 
business life are tempered with philan- 
thropic promptings; or you may be just 
starting out, unburdened with cobweb ideas 
or antedated precepts. 

Your station in life will be gauged by 
the service you render. The zeal with 
which you serve will be the barometer of 
your fortunes. The most powerful magnet 
ever devised to attract people to your store 
is incorporated in the seal of service. Let 


service be your watchword and your light 
will never grow dim. 

Does it pay? It certainly does. Fewer 
businesses offer as many opportunities for 
rendering service as does that of retail 
merchandising. Necessities often invite 
impositions in the marketing and selling 
thereof, but the virtue of service when 
thus rendered becomes all the more sub- 
lime. And so I say to you—whoever is 
reading this essay—that service does pay, 
materially, physically and spiritually. Serv- 
ice will always pay. 

And to the manufacturer and retailer the 
significance of this service is most logic- 
ally contained and expressed in the trade- 
mark of the business or the product. It 
has its ultimate value in the impression it 
leaves with the consumer. To capitalize 
this service is best accomplished through 
the tra.le-mark, for that is what will be 
remembered by the consumer and enable 
him to identify the service and place it 
where it belongs. As an earnest of this 
observation let me give you the accurate 
statement of the sales manager of one of 
the largest retail establishments in the 
counry: 

“From a sales standpoint we find 90 per 
cent. of our glove trade to be in the trade- 
marked lines, 90 per cent. of our hosiery 
and a high percentage in the shoe line. 
The clothing sales are almost exclusively 
on trade-mark goods. There is little or 
no salesmanship demanded of the clerk in 
selling these lines. They practically sell 
themselves. This is a big advantage from 
the retailer’s standpoint. 

“The disadvantage comes from the abuse 
of the trade-mark by the manufacturer. 
Such abuse consists in the lowering of the 
quality and in the withdrawal of the right 
of sale from a retailer after he has, by 
advertising, helped establish the reputation 
of the line and of his store as an agency 
for its sale. This is sometimes done by 
forcing heavier buying than the retailer 
thinks advisable under threat of handing 
the business over to some other retailer 
exclusively. It is sometimes done solely 
on the promise of the other dealer to push 
it harder. 

“T believe the trend of affairs among the 
bigger and more responsible retailers is to 
push such lines as little as possible, or not 
at all, and to trade-mark their own prod- 
uct as often as possible. The trade-mark 
has zome to be recognized as a sign of 
quality. Any trade-mark line manufac- 
turer who permits quality to slump com- 
mits business suicide. The public appre- 
ciates this and, in my opinion, is governed 
by it in trading, believing quality guaran- 
teed.” 

The trade-mark is to the goods what the 
face is to the human being. As the face 
distinguishes the man, so does the trade- 
mark symbolize, signify and stamp the 
goods. As a man’s value is at first de- 
duced from his face, so the trade-mark has 
become recognized as the identifying mark 
of the werth of the goods. 

We remember a man’s face far more im- 
pressively and lastingly if he himself ren- 
ders us a distinct, material service. The 
memory of the face will somehow or other 
seem the guarantee and guardian of that 
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service when the animate conception ig 
himself absent. And the analogy between 
that and the function of the trade-mark is 
infinitely close. The consumer will recog- 
nize the quality and merit of the merchan- 
dise through the trade-mark and bestow 
his affections accordingly. 
(To be continued.) 





Summer Selling. 


Krom The Advertising Werld 


USINESS perspiration is at hand. 
Summer vacations are on. The one 
who stays at home to attend to business 
wants something to attend to. Some people 
have been waiting for Summer sales; some 
have waited because they thought they 
would be able to get through the Summer 
on last year’s goods. It will pay the busi- 
fiess man to go after the person who has 
been hesitating and uncertain. It will pay 
to appeal to the needs and the comfort of 
those who have wanted their cash to reach 
as far as possible. 

People have, as a rule, enough money for 
necessities—they can even indulge a few 
luxuries if the argument is put to them 
in a logical sort of way. It is the business 
of the business man to know the logical 
way to put up the argument and to put it 
up that way. It may be hotter in August 
than in July, but there will never be a time 
when hot-weather selling will be more im- 
portant. Now is the time of the year when 
hot-weather arguments are most likely to 
strike home. Hot weather and dog days 
might cause people to hesitate and luxur- 
ate. 

If selling was slow in June, the neces- 
sity for making it better in August must 
appeal to anyone. At any rate, there are 
August possibilities as a result and reward 
of mid-Summer hustling. It is never too 
late to present an argument for business. 
Just now would seem the logical time to 
hustle a little. In the volume of business 
of the year it is important to keep up the 
record of August, and the merchant knows 
that every little bit of publicity now will 
have its sure effect. 





Storekeeping Sense. 


HE man who wants to be the boss 
should ever remember that many of the 
qualities that fit a man as a leader are 
best cultivated in the patient service of 


others. 
* * * 


Remember that birthdays happen every 
day in the year, so wouldn’t it be very 
profitable to send out some suggestions 
every little while to people not only in 
your own community but in adjacent 
towns? A little pamphlet could be made 
up embodying suggestions not only for 
birthdays but for various anniversaries, 
weddings, etc. 








J. W. Preston, who for the past few 
years has been engaged in watch repairing 
at Elmira, N. Y., and for 15 years prior to 
that time employed by a single concern in 
New York, has opened a jewelry store at 
126 S. Main St., Elmira, N. Y., the location 
formerly occupied by the late John Walker. 
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(SURE TIME) 


Here’s the greatest value in an American made Watch ever offered the retail jeweler, a $15.85 movement for $6.50 


If this movement had the maker’s name on the plates and dial, and you bought it at the factory in the usual large 
wholesale quantities, you would have to pay $15.85 for this movement. 


Is the maker's name worth $9.35 ? 


While it is true that the makers of this movement are one of the companies that produce the highest grade 
watches made in America, nevertheless we believe that by eliminating the maker’s name the saving is well worth the 
difference, and by putting your own salesmanship back of it and giving your customer a high-grade article at a low 
price, it will mean a continued benefit to you, and if you knew as well as we know who made this watch, we know 
that you would order them in quantities. Now get busy; send us your orders, because we have but 5,000 of these move- 


ments and they are going fast. Order to-day. 
16 Size 


Hunting Only 
DESCRIPTION 


16 Size Abbott Hunting, 17 jewel adjusted, three-quarter plate, two 
steel exposed winding wheels, double steel roller, whip lash regulator, 
double sunk glass enamel dial, ruby jewels in gold cups. This 
movement must be seen to be appreciated. The regular price 
of this movement is $15.85. Our Net Cash Cut 5 

Ss es © 068bbnb6608s 000 orn e use 66660 6.600000066 6. 0 


ALTER & COMPANY 


Successors to HOLSMAN & ALTER 
179 Madison Street CHICAGO, ILL. 
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P. S.—Write for Illustrated Bargain Catalogue, Mailed to Retail Jewelers on Request Only 



























































Souder’s Safety System 
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HALL OF STOCK RECORD AND 
AND BUSINESS INFORMATION 
MANTEL FOR JEWELERS AND 
CHIMING wma . kl 


©. L O CO kK S (Recommended by the Jewelers’ Circular) 


gives absolute security against loss without your 
| knowledge. Full and positive information about 
COPYRIGHTED CHIMES | your business in detail and summarized—in- 





EXCLUSIVE CASE DESIGNS | stantly. 
HIGHEST QUALITY IN | YOUR EXACT STANDING 
EVERY PARTICULAR ALWAYS BEFORE YOU 


Send for Descriptive Pamphlet 


Does not require a bookkeeper. Only two books. 


GEO. BORGFELDT & Co. Very little work. Simple. Direct. Accurate. 
16TH ST. AT IRVING PL. Three years’ service, $25. For information and 
NEW YORK CITY | sample books address, 


E. H. SOUDER 
Albany, N. Y. 
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Unique Campaign to Elevate the Instal- 
ment Jewelry Business. 


By Nat C. Wildman, Advertising Manager, Castelberg’s National 
Jewelry Co., Baltimore, Md. 


























PPRECIATIVE of the unjust preju- 
A dice that has at all times existed 
among the more affluential element of the 
purchasing public—both men and women— 
against the purchase of jewelry on an in- 
stalment basis, Castelberg & Son, Balti- 
more, Md., recently inaugurated a cam- 
paign of advertising that is most dis- 
tinctive. 

The sole idea behind this publicity was 
to elevate the credit end of their business, 
and of the trade in general, to a higher 








G This time-worn Adage 1s particularly apt just now, 
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/ = @And in pointing out the Logic of our Appeal, 
=—— NOW is the time to make such an invesiment 


@ Castelberg’s—At the Sign of the Big Clock— 
322 West Baltimore street—St. Paul 7443 is on the 
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plane and to start mental process of buy- 
ing upon liberal credit plan in the minds 
of some people who had not previously 
considered the idea. To accomplish this 
end, the firm, after having carefully an- 
alyzed the situation, organized their staff 
of 50 outside salesmen into a Service De- 
partment, and based their copy appeal on 
the added convenience to the buyer that 
this new feature would give him if con- 
templating a purchase on credit. 

The campaign was confined exclusively 
to a small weekly publication called the 
Town Crier—a breezy little magazine that 
was circulated almost entirely among the 
solid business men of Baltimore. This 
periodical was chosen with a view of first 
breaking down the barrier that prevailed 
between the big financiers and business 
men of the city, and an instalment jewelry 
establishment. Secondarily, it was selected 
because of the fact that the copy itself was 
rather too personal to exploit in news- 
papers or other like publications with a 





more general circulation. The underlying 
theory of the proposal was that there are 
a certain class (even a large percentage 
of diplomatic and broad-minded business 
men), who although having a very strong 
antipathy to visiting an instalment estab- 
lishment direct to purchase their jewelry 
needs, on the other hand, will go to a so- 
called “cash house” and there buy goods 
to be paid for within 30, 60 or even 90 
days. This they call “cash,” while the 
more convenient way of paying for goods 
on a weekly or even monthly basis is 
branded with the name “instalment.” The 
point was advanced that these same busi- 
ness men, who would be disinclined to 
come into the store to purchase on instal- 
ment, might on the other hand be con- 
vinced that by allowing a member of the 
Service Department to visit them within 
the privacy of their home or office, they 
could conveniently buy on this basis. 

The first advertisement to appear was 
entitled, “Would YOU Do It,” and made 
a direct appeal to this particular man, em- 
bodying the thought that was explained 
above. This was followed up by a second 
advertisement with the caption, “Hitching 
Action to Impulse,” and reiterated the idea 
brought out in the first piece of copy. 
“Parker was Stumped” was the heading 
of the third article, and this particular 
advertisement was hitched up to the Grad- 
uation Gift sentiment that was quite popu- 
lar at that time. Several more advertise- 
ments of a similar character were inserted, 
and while the campaign is still in its in- 
fancy, tangible results of the effect that 
it has produced in the way of increased 
demand for outside salesmen are already 
quite apparent. To back up the advertising 
to a further extent, a letter was mailed 
to each member of the Advertising Club 
of Baltimore, an organization composed of 
600 of the biggest and most critical busi- 
ness and advertising men in the city, asking 
them for their personal criticism of the 
copy. While on the surface this letter ap- 
peared to be nothing more than a request 
for candid judgment, the real underlying 
thought was to more indelibly impress 
upon them the line of advertising that was 
being run and to bring their attention to 
the fact that the buying of jewelry on the 
basis of convenient payments was a strictly 
dignified procedure. 

This letter alone brought in over 250 re- 
plies, constituting answers that ranged 
from the Mayor of Baltimore right through 
the line of bank presidents, corporation 
and mercantile heads, to the little “piker” 
in the corner tailoring shop. Naturally, 


in seeking an opinion from such a general 


class of men, there were all kinds of criti- 
cism, but as a whole the replies were fav- 
orable and seemed to coincide with the 
thought brought out in the unique cam- 


paign. 
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The graduation advertisement was also 
used with telling effect when it was en- 
closed in a letter to the parents of the 
graduates of the schools and colleges in 
the city calling their attention to the pub- 
licity, and inviting a call at the store. This. 
letter also yielded phenomenal returns to 
the house. The advertising itself, while of 
an educational type, has been extremely 
cumulative in effect, and the firm ts of the 
opinion that it will ultimately overcome 
the unjustified prejudice and lift the in- 
stalment business to a standard that it has 
never yet attained. 

Ads Nos. 1 and 2 are examples of the 
style used. 

This letter was sent to over 600 really 
prominent business men from Mayor Pres- 
ton down to all the bank presidents: 


My dear Mr. Doc.—The “chief” called 


‘me in yesterday morning and said: “How 


about those ‘ads’ yowre running in the 
Town Crier—what kind of an impression 
are they creating?” 

l advised him that I had heard quite a 
bit of favorable comment—but the “Chief” 
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| @ The Man who demands Value received tor wat he spends who in- 
| vestigates most thoroughly the Quality and Workmanship of a piece of 
| Jewelry—who is critical in making selections, and wo Satishes himself in 


| every detail, is the man we like to sel! 


@ We believe we can Convert that man to our way of re koning, whose 
Biased Views against an installment house have prompted him to seck 


another Mart for his Jewelry needs. 


@ Our Invitation for him to come in and see us almost Borders on a 
“challenge —We want him to “stand the test’ —to feel that his Prejudice 


|ts based on Unjustified Impression. 





| GA member of our Service Depariment will be glad to call—and in the 
privacy of your Office or Home to explain the operations of this Con- 
| venient Payment Sysiem and its appeal to YOU! 


| QCastelberg's—Ar the Sign of the Big Clock—322 West Baltimore street 
—St. Paul 7443 is on the other end of your line 











assumed a “show me” attitude, so here I 
am. What I am anxicus to secure 1s your 
frank, personal opinion—criticism, 1f you 
please—of the enclosed advertisement. I 
candidly believe that it 1s practically pos- 
ible through this campaign to show that 
the purchase of jewelry on the basis of 
convenient payments is a strictly dignified 
procedure. The line of appeal ts unusual— 
different from anything we've ever at- 
tempted—and I'd appreciate your com- 
ments on tt. 

lf you re foo busy to dictate, justi write 
on the back of ths page and return it to 
me in the self-addressed envelope 

Thanks! Very respectfully, 

NAT ©. WILDMAN. 

P. S—I have a dinner bet with Mr. C. 
that I receive over 25 per cent. answers to 
> wan it? 


this. Wall you help me 








Harry L. Glenn has opened a jewelry 


store at Elkins. W. Va. 
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Giving Advertising a Chance. 


Written expressly for The Jewelers’ Circular by Irwin Spear. 

















A T the present moment when much 1s 
heard about unsatisfactory business 


conditions. a pertinent question is, “Why 

don’t you let advertising help you?” 
Strange to say, many jewelers—and for 

that maticr all classes of business men— 


reserve ¢ advertising efforts tor the 
times when business 1S Food ] hey make 
their strongest play for trade at times 
when it is bound to be active—as at the 
holiday season and during the wedding 


months of June and October. When things 


are dull, they accept the condition as inevit- 
able, lay back on their oars and drift with 
the current. ‘Waiting,’ they tell you 
Waiting for what’ tor business to get 
better’ BB wait? Why not proceed 
to make it better by the same tactics em- 
ploved to help things when business 1s 
nail 
Surel rtising is desirable when 
business 1s boon it is more than desir- 
S esse w hie uusiness 1s gloom- 
nc 
j ex Cl thre jeweler who does 


not advertise at all is really an advertiser, 
advertise is an ad- 


: ' - 
vertisement of lack o!] progressiveness Lhe 


things we dont do are often as significant 
as the things we d lf you retire into your 
shell at time lke this, Dame Rumor will 
0 with | re ns rarely complimentary 
t usuall haseless 


“Crom ti — a a ae 
rom | { i at if id) The OTAVEe., SalGd a 

+7 } - ++ - - 
well-known advertising man. “all is adver- 
tising.’ \When we come into the world. we 


advertise with a cry and when we go out 
of it. the tombstone that marks the grave 
continues to advertis us The society 
woman who entertains a grand duke is ad- 


vertising her social prowess. The club man 
who gives his friends a “monkey dinner” 
is advertising his abundance of dollars and 
lack of sense. And so through the list 
You cannot get away from advertising. 
Ner should you wish to. For, properly han- 
died, advertising is an overwhelming weap- 
on. in its narrower and literal sense we 
know that advertising is nothing more or 
less tha alesmanship—salesmanship in 
print any men—not merely business 
men, but politicians, lawyers, professional 


men in every line—owe their reputation 


and their tortunes in large measure to their 
ability to sell themselves in print And 
why not the jeweler as well? 

But,” says some JEWELERS’ CIRCULAR 


Teader, thats 1iust what dont know how 
‘ - , 
to do—to sell mvself, my store, my service. 
o> weniitiens ) S82» 08 
f policy, to the public 


> -»_* . 
i ner ire Ways and ways rt adoing this, 


to be sure. Some are better and some that 
would be good in one instance, or for one 
store. would be ill-advised if used by an- 
other. 

The technique of advertising enters here 
You must know how. More than that you 
must know when, where, why. 

No jeweler can be blind to the impor- 
tance of advertising. It has become a vital 
factor in the “make up” of modern busi- 
ness. Others advertise, so must you. It 1s 
a part of the “game’’—a result of the in- 
evitable march of progress. 

Yet how many men—how many jewelers 

are equipped by proper training and ex- 
perience for this important work? Some, 
to be sure, have found time to study the 


theory of advertising and to tamuliarize 


themselves with approved practise. More 
have learned by sheer necessity—by dire 
experience—a long and costly way. Most, 


however, are storm-tossed novices on an 
unchartered sea of uncertainty. They 
know not which wavy to steer or where to 
look for aid. They know only that they 
need to advertise and would advertise if 
only the course were made plain 

The jeweler who would succeed with his 
advertising must possess three qualifica- 
tions. First, some money—not necessarily 
much: second, common sense; third, pa- 
tience 

Why are these essential: Jecause ad- 
verlisinge cannot be done without cash; 
second, its theory and practise are crys- 
tallized common sense, and third, you often 
have to wait for results. 

Every jewelry store—every business of 
any kind—is a law unto itself. Conditions 
are never identical in two jewelry stores 
even though they be located side by side. 
Hence every business has its own advertis- 
ing problem. 

A great many jewelers who know a good 
deal about advertising in general are too 
close to their own business to get good re- 
sults for themselves They are almost 
certain to have prejudices that blind them 
to their own best interests. 

The writer knows an advertiser who re- 
fused to use a very radical socialist paper 
hecause he is opposed to socialism. And 
vet a competitor of his who is using this 
paper told me that 1t pays better than any 
other he ever used. One cannot afford 
to have prejudices when one advertises. 

\gain, the jeweler may not know his 
own field—the various media and _ their 
adaptability to his particular needs. He 
may be a top notch merchandiser but he ts 
rarely expert in more than one line—jewel- 


ry. His vocation requires most of his time, 
especially if he is successful. Hence he is 
unfitted judge whether street car cards 
or posters, monthly form letters or news- 
paper space will prove most productive at 
any certain period and in any specified lo- 
cality. 

Many jewelers believe they are entirely 
competent to handle their own advertising. 
No doubt a few are, but the majority go 
ahead without rule or reason. Sometimes 
they succeed in spite of their inexperience. 
Sometimes their losses offset their gains. 
I‘requently there is a total failure and the 
disappointed jeweler concludes that adver- 
tising does not pay or comforts himself 
with the assurance that “we can’t advertise 
our business.” 

Fortunately the jeweler who would ad- 
vertise does not have to depend on himself. 
lt is the function of the advertising man 
to steer advertisers in all lines of busi- 
ness, clear of the pitfalls with which the 
advertising route is so plentifully supplied. 

Many jewelers hesitate to employ the 
services of an advertising man \s a re- 
sult they stumble along blindly when they 
might be going ahead at a gallop. 

The professional advertising counsel is 
a product of business specialization. What 
is his reason for being? It is this: If you 
have money and manifest a willingness to 


—~ 


spend :t, there are a thousand and one ways 


to do it and two thousand and two persons 
who can show you how. It is to protect 
you trom the two thousand who should per- 
haps not have a part of your appropriation, 
that the advertising man exists. 

He 1s lisinterested. He works for you 
The two thousand and two work for their 
emplovers, the publishers of newspapers, 
printers, billboard companies, engravers, 
novelty houses and so on down the line. 

These each have their little axe to grind. 
Nearly always it is a very good little axe 
and they may be perfectly sincere in recom- 
mending it. But ofien it is not at all adapt- 
ed to your individual requirements. Per- 
haps it is too heavy or too light or too 
far-reaching. You do not go after ducks 
with a gatling gun nor tackle a moose with 
an atomizer. 

So, in advertising, we must suit the me- 
dium to the need. This is the advertising 
mans work. He selects the right weapons 
for your warfare. You may listen to the 
artiul, plausible arguments of the two 
thousand and two and decide that you want 
everything offered you. 

You are convinced you need all those 
good things and that your business will not 
prosper without them. But vou can’t go 
on contracting for all of them. First. be- 
cause your money would not hold out and, 
second, because you would soon find these 
various methods overlapping, duplicating 
and even actually conflicting. 

The modern jeweler, the wise modern 
leaves ways and 
means to his advertising counsel, who, by 
a process of elimination, prepares a pian 


jeweler, if you please 


of action comprisine the essential moves 
for sticcess i this particular business 
Having decided what shall be done, he 
next proceeds to tne no less important con- 
sideration: what shall be said? Your talk 


or “copy” must be convincing—your argu- 
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Retail Advertising Department. 








ments must conclusive. Otherwise your 
advertising has not done its work. 

The advertising man knows—or should 
know—what to say, what to omit. What to 
omit is as vital as what to say. Huis inter- 
est is to get results. He has nothing to sell 
but service—his ability, his time and his ex- 
perience. You may think his charge high. 
It will generally be all too low considering 
what he gives you. Nearly always he is 
worth what he costs. 





Suggestions for Business Letters. 
(No. 1.) 

Dear Sir: We belteve you would find it 
profitable to call at our establishment and 
see the many pieces of jewelry and other 
articles which we have selected as suitable 
gifts. There is a real satisfaction in giving 
something that will be appreciated. It does 
not necessarily have to be expensive. The 
care which we have exercised in selecting 
odd pieces of artistic design, at moderate 
prices, makes our services exceptionally 
desirable. 

With best wishes, and thanking you in 
advance for your patronage, we are, 

Very truly yours, 
( Name.) 
(No. 2.) 

Dear Sir: The purchase of a wedding 
giftis sometimes a perplexing problem, be- 
cause the giver does not know what to buy. 
We make a specialty of helping prospective 
gift-givers select just the right gtft. 

It makes no difference whether the pur- 
chaser buys an expensive or an tnexpensive 
article. If we please him we figure that 
we add just so much to our prestige and 
good-will, which we consider a valuable 
business asset. We have gifts ranging from 
$ =e $0 Genus 


$ 

Our diamond jewelry designs are exclu- 
sive and, therefore, possess individualhty. 
We have also a stock of diamonds which 
we were fortunate in securing before the 
beginning of this terrible European war, 
which has been responsible for an increase 
in price. 

lt 1s evident, therefore, that we can Sell 
you very reasonably because of these for- 
tunate and timely purchases. It will pay 
you to inspect our stock. 

L’ery truly yours, 
(Name.) 








The Clock Was All Right. 





MAN went into a clock store and 
handed out the pendulum of a 
clock, which he wished to leave for re- 
pairs. 
The clock man asked him why he didn’t 
bring thé whole clock. 
“The clock is all right,” was the reply. 
“It’s the pendulum that won’t go. As soon 
as | pulled that out the rest went like the 


ver\ dickens.” Judge. 








Max Meer has purchased the interest of 
his partner, Louis Farber, in the Boston 
Jewelry Co., Vernon St., Gardner, Mass.. 
and will continue the business alone. 
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What Some Jewelers Say in Their News- 
paper Advertisements. 




















HEN you want good jewelry come to 

us. Buying good jewelry and silver- 

ware is an investment that brings big re- 

turns. It always looks good and gives full 

satisfaction. We ask you to visit our store 

and see the many, many beautiful articles 

for your personal adornment. Our goods 

and our prices will please you so well you 

will sing our praises to all your friends. 
R. Brandt, Athens, Ga. 
. 2 @ 

Diamonds, watches, clocks, jewelry, sil- 
verware and cut glass are ideal wedding 
gifts, and we have them at attractive prices; 
and with every dollar you pay you get a 
free ticket, with a chance to win the $20 
cas) prize to be awarded on — 
Day. Thorp’s Jewelry Store, Beaver Dam, 


Wis. 





* * * 


Correcting an erroneous’ impression. 
Among those who have never dealt here 
there are some who have gained the idea 
they could not afford to pay our prices. 
We invite you to inspect our large and 
varied stock, and ascertain for yourself the 
reasonable figures we ask. This ts the real 
way to prove to yourself that you can se- 
cure here what you desire, and at prices 
you are willing to pay. Merrick-Whelan- 
Aehle-Hutchinson Jewelry Co., St. Louis, 
Mo. 

k ok 

War’s effect on the diamond. Imme- 
diately on the outbreak of the war now 
raging in Europe the diamond mines in 
South Africa closed operations. The in- 
vasion of Belgium by the Germans closed 
the diamond-cutting plants in Antwerp. 
Holland called her men to arms; this closed 
the Amsterdam plants. So to-day there is no 
diamond cutting in all Europe. Prices can’t 
help but advance under these conditions. 
Our stock was bought last June at right 
prices and we offer this stock to you at a 
right price. Our selected diamonds at $25 
to $100 are worth the consideration of pro- 
spective buyers. W. W. Fisher, Sun- 
bury, Pa. 

x * * 

Styles in jewelry do not change as fre- 
quently as in apparel, but they do change. 
For all that is new in jewelry this store is 
headquarters. If you contemplate the pur- 
chase of an ornament, either for yourself 
or another, we invite an inspection of our 
exhibit. 

i? &.% 

La vallieres and sautoir pendant watches 
—dainty enough for a fairy. What girl 
ean resist the charm of a dainty lavalliere, 
a veritable lacework of gold or platinum 
set with precious or semi-precious stones! 
The designs this year are so unusually 
lovely, so delicate and fine, we are sure 
they must have been inspired by the fairies. 
Especially charming, too, are our sautoir 
pendant watches. A more pleasing gift 
could not be chosen, or one that combines 
so much beauty with practicability. Come 





in and look them over—whether you intend 

to purchase or not. We know it will be a 

treat to you to see these exquisite pieces of 

jewelry. Klein & Son, Montgomery, Ala. 
x *« * 

A sterling silver pattern of unusually 
Deautiful outline, with severe but artistic 
detail. The Maryland unites grace of form 
with refinement of modeling, and recalls 
the gracious hospitality of the famous 
eastern shore in Colonial days. It is an 
exquisite pattern for the wedding chest. 
Fincher & Ozment Jewelry Co., Tusca- 
loosa, Ala. 

* x “ 

Solid gold pendants. Exquisite gold 
pendants in unique and exclusive designs, 
set with diamonds, pearls, sapphires, am- 
ethysts and beautiful cameos, $5 up. Splen- 
did assortment with one diamond and also 
baroque pearl drop, $6.50 to $10. Laval- 
heres, wonderful examples of the jeweler’s 
art in platinum, $45 to $100. W. C. Lean, 
San Jose, Cal. 

*¥ * * 

Let us help you choose your jewels. 
Choosing appropriate jewelry for a gift or 
for personal use is not an easy matter. 
Our experience and complete l.ne to select 
from will help you. We are sure you will 
find just what you want and at the price 
you should pay. We have a complete stock 
of diamonds, watches, clocks, jewelry, sil- 
verware and novelties. Towle-W interhalter: 
Hannifin Co., Butte, Mont. 

* « . 

Direct from the diamond cutter to you. 
The diamonds this Jaffe store offers you 
are perfect gems, every one of them; and, 
what’s more, they are directly from the 
original cutter to you—this does away with 
the middleman’s profit and lessens the price. 
Our stock is superb in its completeness, 
showing stones of every size mounted tin 
every conceivable style in solitaire, pairs 
and combinations—in rings, pins and 
brooches. This ad tells you of a splendid 
chance to buy perfect diamonds at a big 
saving. Jaffe Jewelry Co., Birmingham, 
Ala. 

* * * 

In a nutshell, you save $15 on every hun- 
dred you spend if you buy a diamond here 
this month. Our special 15 per cent. sale 
to reduce stock and provide ready funds 
for extensive purchases abroad. Special 
values at $50, $75, $100 and $1.50. Gillespie 
Bros., Pittsburgh, Pa. 

7 x . 

“And so they were wed.” Spring and 
Summer, Autumn and Winter, young people 
—sometimes their elders—will marry. If 
you have an invitation to the ceremony and 
are perplexed as to a present and its cost, 
walk right in, take your time, and look 
through the rich and tasteful selections of 
gems and jewelry in general we are show- 
ing. You cannot go amiss if you choose 
one of a thousand things we display. 
Young, the Jeweler, Moberly, Mo. 
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Wadsworth-Made 20 Year Watch Case 


THE 


REFEREE 


Stands preeminently as the very best 
watch case proposition on the market 
for the money. It embodies 


QUALITY 
APPEARANCE 
ARTISTIC FINISH 
DECORATION 











Handle this case, show it to your 
trade and it practically sells itself. 
The profit and added prestige is 
there for you. 


WADSWORTH WATCH CASE CO. 


FACTORY : DAYTON, KENTUCKY 
NEW YORK CHICAGO 
15-17-19 Maiden Lane Columbus Building 
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The Lever Escapement and Its Tests.* 


Written expressly for The Jewelers’ Circular by T. J. Wilkinson. 























(Continued from issue of June 2. 


CHAPTER VI. 
THE ROLLER JEWEL. 






124. The Roller Jewel—The roller 
jewel or impulse pin is a_ cylindrical- 
shaped jewel inserted into the table 

A \ 
Fic, 13. 
roller. About one-third of a roller 


jewel’s cylindrical face is flattened off. The 
old style round jewel pin necessitated the 





A 
Fic. 14. 


the bankings to an unnecessary 
The result obtained by flattening 


opening of 
extent. 


- * Book 


rights of series reserved by author. 








the roller jewel is that the angular motion 
is lessened, or, to express it another way, 
the lever’s motion from bank to bank is 
decreased. 

125. Action of a Roller Jewel—When a 
watch 1s running the roller jewel enters the 
lever-slot and strikes one side of the notch 
a blow. The force of this blow lifts the 
lever off its bank and unlocks the tooth 
and pallet; the escape-wheel tooth then en- 
ters on to the pallet jewel’s impulse plane. 
The direct effect derived from the contact 
of the two lifting planes is to cause the 
opposite side of the slot to deliver a return 
blow to the reller jewel. It is this blow 
which causes the vibration of the balance. 
This action of giving and receiving a blow 
is kept up until the watch runs down. 

126. Angles Relating to the Roller Jewel. 

The width of the roller jewel is obtained 
by an angle whose starting point is the 
pallet center. The width of the roller 
jewel is naturally related to the width of 
the fork slot. The slot’s width must al- 
ways exceed that of the roller jewel, the 
difference between the widths being known 
as “the freedom of the roller jewel within 
the slot.” The angle providing freedom 
between the roller jewel and slot corners 
arises at the pallet center and is illustrated 
in Fig. 13 (ABC). This angle is of great 
importance in relation to the safety action, 
as we shall later explain. The roller jewel’s 
angle of contact or arc of contact with the 
fork is technically spoken of as the im- 
pulse angle of the roller jewel. The dis- 
tance from the balance center to the face 
of the roller jewel is termed the impulse 
radius or the roller-jewel radius. The dis- 
tance between the balance and pallet cen- 
ters 1s controlled combinedly by the angle 
relating to the lever’s angular motion and 
the angle of impulse. Given these angles 
we can calculate the distance the pallet and 
balance centers should be apart. This, 
however, little concerns the man at the 
bench, it being largely a theoretical ques- 
tion. It has not been thought necessary 
to make a theoretical draft of the roller 


jewel’s position as it relates to the slot 


corners. The graphic drawing (Fig. 13) 
conveys all the practical information that 
one drawing can convey, which is that a 
roller jewel requires a certain amount of 
freedom when passing the slot corners un- 
der normal escapement conditions—by 
which we mean that slide is present. Our 
lessons, practical and theoretical, on banked 
to drop positions and on the safety action 
will be found much more beneficial than 
extended explanatory instruction on 
drafting a The 


aly 


jewel in position. 


roller 











same statement applies to instructions for 
the drafting of a table roller. 

127. The Table Roller—The table roller 
in an escapement possessing but one roller 
has two functions—first, to carry the roller 
jewel; second, its edge is an important 
feature of the safety action. In a double- 
roller escapement we have two rollers. The 
larger roller is termed the impulse roller 
and carries the roller jewel. ‘The smaller 
table is known as the safety roller and is 
entirely associated with the safety action. 
The action of these rollers will be found 


* 
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Fic, 16. 


explained in our chapters on the safety 
action. 

128. Roller’s Angle of Freedom.—The 
angle which governs the amount of free- 
dom between the edge of the roller and 
the guard point originates at the pallet 
center. This angle is illustrated in Fig. 14 
by the lines SAN; the amount or extent 
of this angle varies with the type of es- 
capement. For a thorough understanding 
of the variations of this angle, either un- 
der normal or banked to drop conditions, 
the reader is referred to that portion of 
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The World’s Best Watch Glasses 
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THE LABEL OF QUALITY 


Your jobbers are able to execute all 
orders for V. T. F. Glasses, with service 
and quality fully maintained to pre- 
vious standards. 

P. S.—The dearth of Watch Glasses in the 
United States resulted in the importation of some 
glasses intended for use as Watch Glasses. Exam- 
ination of these so-called Watch Glasses by the dis- 
criminating user will prove the unqualified superi- 
ority of the V. T. F. Glasses. 





ee - 
a Se eee. 
= Steer eee : eae 
= pie te es 


“ainsprings 








Chr 


— Soe. 


a 
=. 
Le. 




















MN aOe ly : 


A ; Of F be, | , 

Vybse Sander: Teobert: 

. 7 Sa Craux-de Serle 
See Suarentec mswe oft Covet » . fi Wel , ri rlano 














On the market for over a quarter of a century 
and nothing to equal them yet. 











The only modern lathe backed by over thirty 
years’ experience in lathe building. 





THE L, C. R. CALIPER No. 50, with the Patent Parallel Guide, is the 
last word in Calipers. The Parallel] Guide on the truing Caliper enables the 
Watchmaker to adjust the Index to any size Balance in a moment. To ac- 
commodate the difference in length of staffs, slide the bar to the proper 
place and fasten it with the set screw. The hinged Index can then be tipped 
so it will conform to the circle of any size balance wheel. The Guide must 
be in a different position when truing in flat than in the round. When 
using any of the old style guides a new adjustment has to be made for every 
observation, which is vexatious labor. With the new Parallel Guide, the Index 
will move in or out on the same line and the index point will not dig into 
the balance when moved from position of truing in the round to the new 
position, when truing in the flat and vice versa. To obtain best results, the 
truing in the flat should be done first. The Caliper has been improved by 
using points with reduced ends, which permits the poising of very small 
balances. Price complete with Balance Wrench, each $8.00. 
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this series treating on the safety action 
and its tests. This also applies to the re- 
quirements of the various escapement types 


when banked to drop, as hereafter de- 
scribed. The angle of freedom of the 
guard point from the edge of the 


roller is a matter of vital importance to 
the safe action of an escapement. It is 
also a lengthy and somewhat intricate sub- 
ject, best mastered from practical experti- 
ence as outlined in our tests. 

129. Crescent or Passing Hollow.—The 
provision of a crescent or passing hollow 
cut into the edge of the roller enables the 
guard pin to pass from bank to bank with- 
out touching any part of the circumference 
of the roller. Its entire purpose is to in- 
sure the guard pin a free passage under 
normal conditions. Width and depth are 
its important features. 


CHAPTER VII. 


DRAW AND ITS EFFECTS IN SINGLE AND 
DOUBLE ROLLER ESCAPEMENTS. 
130. Draw—Draw is a result obtained 


from two sources—first, to the inclination 
or slant on the locking face of a pallet 
jewel; secondly, to the inclination of the 
tooth, only the corner of the tooth should 
touch the locking face of the pallet. We 
might define draw as the force, or as the 
mechanical suction which under normal 
escapement conditions holds the _ lever 
against its bank. The cause of draw is 
located in the pallet and tooth action, aided 
by the power of the mainspring. The effect 
of draw is shown by the lever and its 
parts. 

131. Slide Lock—Ilf we observe an es- 
capement in action we will see the in- 
stant a tooth drops and locks on a pallet 
_jewel that the pallet immediately starts to 
dip into the wheel, thereby increasing the 
amount of lock. This increase of the lock 
is spoken of as the slide or as the slide 
lock. This sliding lock of the pallet with 
the tooth is entirely a product of the force 
termed draw. If the draw is imperfect— 
that is, weak and unable to satisfactorily 
retain the lever against its bank—the asso- 
ciated slide lock, no matter what its ex- 
tent, will be correspondingly ineffectual. 
The extent of slide is entirely controlled 
by the banking pins. If the draw is de- 
fective the lever will either fail to reach 
its bank or, if it does reach its bank, it 
will be found insecurely in contact with 
the banking pins. The amount of draw 
necessary to hold a lever against its bank 
should be just sufficient to offset the ordi- 
nary body motions which a watch is sub- 
jected to in daily use. Should a watch 
receive an extra hard jolt, and the lever 
in consequence be thrown away from its 
bank, the guard pin coming in contact with 
the edge of the roller, the action of draw 
being effective it will promptly return the 
lever to its banking. Unnecessary friction 
between the guard pin and roller is there- 
by prevented. If the draw in an escape- 
ment is not strong enough to hold the 
lever against its bank, when subjected to 
the shocks received in daily usage, the lever 
in such an escapement will frequently be 
jarred away from its bank. Consequently 


an undesirable amount of contact of the 


guard pin with the edge of the roller will 
stoppage, 


This cause or at 


result. 


may 


ieast the timekeeping qualities of the watch 
will be seriously impaired. 
132. Draw in Single-Roller Escapement. 
-In a single-roller escapement the effect 
of draw is important in three positions. 
(1) During such times when the guard 
pin is outside the crescent. 


(2) When the guard pin just enters the 
crescent. 
(3) When the roller jewel is opposite 


the slot corners. 

Regarding the first, should a watch re- 
ceive a shock of sufficient violence to throw 
the lever away from its bank the guard 
pin will come in contact with the edge of 
the roller. The action, however, of draw 
immediately returns the lever to its bank, 
the result being that contact of the guard 
pin with the edge of the roller is pre- 
vented. With reference to our second 
statement, should the lever be thrown off 
its bank at the moment the guard pin en- 
ters the crescent a small portion of the 
curve of the horn will come in touch with 
the roller jewel. If the draw is effective 
the lever promptly returns to its bank. Our 
third item has reference to the possibility 
of the lever leaving its bank at the moment 
the roller jewel is passing the slot corner, 
in which event the roller jewel and slot 
corner come in contact. The action of 
draw should then pull the lever back to 
its bank. In this manner draw is a factor 
in the safety action. 

133. Draw in Double-Roller Escape- 
ments—In a double-roller escapement we 
have three different phases of escapement 
action wherein draw must be effective. 
These three positions exactly correspond 
with the requirements as before set forth 
for a single-roller escapement. ‘they are: 

(1) During the time that the guard fin- 
ger remains outside the crescent. 

(2) When the guard finger is within 
the crescent. 

(3) When the roller jewel is opposite 
the slot corners. 

As the above items are practically the 
same as already set forth in our foregoing 
statement on draw in a single-roller es- 
capement, students will find no difficulty 
in understanding them, especially if they 
follow out in a watch the following experi- 
ments: 

134. Experiment No. 1—When the roller 
jewel is well past the end of the horn stop 
the watch by placing a finger on the bal- 
ance; then with a fine tool, such as a watch 
oiler, lift the lever off its bank, thereby 
causing the guard pin to come in contact 
with edge of the roller. When the tool 
is removed the draw, if effective, will 
promptly return the lever to its bank. 

135. Experiment No. 2—At the moment 
the guard pin or finger arrives just within 
the crescent stop the watch and hold the 
parts in position. Next, lift the lever off 
its bank so as to produce contact of the 
lever horn with the roller jewel; this done, 
remove the tool. The action of draw 
should then be sufficient to pull the lever 
toward its bank. 

136. Experiment No. 3.—Guide the roller 
jewel opposite the corners of the lever 
slot, then hold it there. Next, lift the lever 
off its bank, causing contact of the slot 
corners with the face of the roller jewel. 
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Remove the tool from the side of the lever, 
and the draw, if good, will return the lever 
to its bank. If any defect in the draw its 
detected by the above experiments it should 
be further confirmed as follows: 

137. Testing the Draw—To thoroughly 
examine the draw remove the balance. We 
should then expect to find, power being 
present, that the rest against 
its bank. To apply the test lift the lever 
slightly off its bank, then let it go. If the 
draw is right the lever promptly returns 
to its bank. Again lift the lever off its bank. 
but this time a little further than before. If 
the draw is sound the lever will again re- 
turn to its bank. A third time lift the lever 
off its bank nearly to the point of unlock- 
ing, and, as before, when the lever is re- 
leased it should return to its banking. 
Should the lever hesitate about returning 
bank, assuming that the watch is 
clean and freshly oiled and that the pivots 
of pallet staff and escape-wheel pinion cor- 
rectly fit their respective holes, then to- 
overcome the want of draw the slant of the 
pallet jewel’s locking face will have to be- 
altered. As a rule, want of draw is gener-- 
ally due to a pallet jewel being too straight. 
To overcome this want of slant the stone 
should be tilted in its setting; experiments 
are advisable. [or instance, students should 
determine for themselves the effect of tilt- 
ing a pallet jewel. If the pallet jewel ex- 
perimented upon fits tightly in its seat sub- 
stitute a thinner stone, or else cut out the 
walls of the seat; the original pallet jewel 
can then be tilted as desired. Changing 
the slant of a pallet stone necessitates in- 
vestigating the drops, the shakes and the 
locks as directed in the following chapters- 
A great deal more could be written on the 
subject of draw, but given the hint that 
draw can be altered by changing the slant 
of the pallet jewel, students can by experi- 
menting on old watches quickly master the 
correction of this defective draw. 


CHAPTER VIII. 


lever is at 


LIFT ON TOOTH AND PALLET CORRECT AND 
INCORRECT. 
138. The Lifts—The question of lift on 


tooth and pallet is an entirely practical one. 
An irregular action of the lifts prevents 
timing and causes stoppage.’ The student 
is therefore advised to make a study of 
the lifts at different phases of the escape- 
ment action. The manner in which a tooth 
first enters on to a pallet’s lifting plane, 
their central relationship and their relative 
positions when disengaging should be 
closely studied and understood. 

139. Correct Lift—The drawings (Fig. 
15) A, B and C indicate the average rela- 
tive positions of a tooth as it passes over 
the impulse face of the receiving pallet. 
The drawings (Fig. 16) D, E and F show 
the average relative positions of a tooth 
as it travels over the discharging pallet’s 
impulse face. 

140. Incorrect Lift—Not infrequently we 
encounter lifting actions of an irregular 
nature, such, for instance, as illustrated in 
Fig. 17. This drawing shows that the pal- 
let acts on the tooth in place of the tooth 
acting on the pallet. In Fig. 18 we have 
represented a disengaging action wherein 
we again find that the pallet corner is 
scraping the tooth’s lifting plane. Errors 
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such as shown in figs. 17 and 18 must 
never be allowed to go_ uncorrected. 
Watches possessing this fault are a source 


of worry to untrained watchmakers and 
are entirely unsatisfactory to their owners. 

141. Correcting Lifting Errors.—Errors 
in lift are generally attributable in old 
watches to mismatched parts. When the 
trouble is due to an unsuitable pallet jewel 
it should be replaced by one of correct form 


and make. Irregularities of the lifts are 
sometimes discovered in new _ watches. 
When such is the case the watch should 


be returned to the factory for correction. 
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Our own experience is that the factory 
simply cuts the sides of the container hold- 
ing the pallet jewel; this allows the stone 
to be so tilted that the error in lift is over- 
come. As watchmakers are not lapidaries, 
cutting the seat is their only solution of 
the problem. Changing the slant of a pal- 
let jewel always brings with it questions 
of draw, drop, siake and lock. With these 
subjects we must be thoroughly familiar. 


CHAPTER IX. 
DROPS AND SHAKES. 

142. Testing and Correcting Drop and 
Shake.—In high-grade watches possessing 
steel escape wheels we generally find the 
-drops and shakes approaching perfection. 
It is mostly among the cheaper grades of 
watches, especially such as have brass es- 
cape wheels, that we find defects in either 
the drop or shake, or both. As brass is 
not rigid like steel, this is one cause of the 
trouble. The teeth in brass escape wheels 
will get out of shape; some are longer 
than The teeth may not be 
at an equal distance apart, all of which 


others. also 
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complicates the watchmaker’s problem of 
securing safe drop and shake. Whenever 
the drops are found unequal usually the 
locks are unequal. It therefore follows 
that the correction of irregular lock over- 
comes to some extent irregularities of both 
the drops and the shakes. 

143. Testing Outside Drop—tTo test the 
outside drop allow a tooth to be discharged 
from the exit pallet. The escape wheel 
then moves free. This free motion of the 
wheel is its outside drop. Outside drop 
ceases the moment another tooth is caught 
on the intercepting locking face of the 
opposite pallet. 





HOROLOGICAL REVIEW AND TECHNICAL DEPARTMENT 


144. Testing Outside Shake—The out- 
side shake is always less than its corre- 
sponding outside drop, as explained else- 
where. To test the outside shake bring 
the tooth found at rest on the locking face 
of the recetving pallet down to that pal- 
let’s lowest locking corner, as represented 
by Fig. 19. Hold the parts in this position 
while you note the amount of space which 
separates the back of the exit pallet from 
the point of the tooth just behind it. The 
space seen represents the least freedom of 
the escape-wheel teeth outside the pallet 
jewels. 

145. Testing Inside Drop.—To test the in- 
side drop allow a tooth to become dis- 
charged from the receiving pallet. When 
this happens the escape wheel moves free 
of all contact. The free flight of the es- 
cape wheel is known as its inside drop. 
Inside drop ceases the instant a_ tooth 
comes in contact with the opposing face 
of the exit pallet. 

146. Testing Inside Shake.—To learn the 
extent of inside shake bring the tooth 
found at rest on the exit pallet jewel’s 
locking face down to the lowest locking 
corner of the pallet, after the manner 
shown in Fig. 20. Retain the parts in this 
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position and observe the space separating 
the back of the receiving pallet from the 
point of the tooth just behind it. The space 
so seen represents the inside shake. The 
inside shake is always less than its corre- 
sponding inside drop. 

147. Correcting Drop and Shake—The 
first thing that demands attention when 
irregularities in the drops or shakes are 


discovered is to examine the locks. By 
lock we mean drop lock exclusively. If 
the locks are unequal they should be 
equalized. 


148. Correcting Drop and Shake When 
Tight Inside—To correct drop and shake 
when deficient inside we should try spread- 
ing the end of the pallet stones apart. At 
times it is best to spread or tilt both pallet 
jewels apart. More commonly the defective 
inside shake is cured by the tilting of one 
stone only. When this is the case the 
question which pallet stone we shall tlt 
comes before us. The answer in a prac- 
tical way is decided by examining the draw. 
A test of the draw on each pallet usually 
shows draw as less effective on one stone 
than on the other. Therefore the stone to 
be altered, when possible, is the stone show- 
ing the poorest draw. If the draw is sound 
on the exit pallet and deficient on the re- 
ceiving, then in most instances by tilting 
the end of the receiving stone away from 
the opposite pallet the draw can be in- 
creased. We must also remember that tilt- 
ing the pallet jewel affects the lock, the 
drop and the shake. A little experimenting 
will prove these statements. 

149. Correcting Drop and Shake When 
Tight Outside —lIf the drop and shake are 
tight or deficient outside we, as before, 


L1o 


first see to the drop locks. Should it be 
desirable to use other means than attempt- 
ing to make a correction by directly alter- 
ing the locks we can do so by bringing the 
pallet jewels closer together, after the 
manner already described for correcting 
shake and drop when too tight inside. 

150. Providing a Safe Amount of Shake. 

To provide a safe amount of shake it 
becomes necessary at times to replace a 
thick pallet jewel with a thin one. When 
the watch is of a poor type the same effect, 
namely, substituting a thin for a _ thick 
stone, can be obtained by means of a dia- 
mond lap. By using such a tool a part of 
the back portion of a pallet jewel can suc- 
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This thins the 
stone at the required place and provides 
the requisite shake. The foregoing in a 
general way outlines the procedure to be 
followed. The points to be aimed for 
when tilting, shifting or changing the 
thickness of a pallet stone are to equalize 
the drops, the shakes, the locks and the 
draw so as to preserve a sound safety 
action. 


cesstully be ground away. 


(To be continued.) 





A Suggestion to the Watch Crystal Manu- 
facturers. 





INDIANAPOLIS, Ind., June 23, 1915. 
Editor THe JEWELERS’ CIRCULAR: 

SAW in a recent issue of [HE JEWEL- 
ERS’ CircuLAR that the glass factories 
have started to make crystals for all kinds 
of watches, and as | am very much inter- 
ested in this matter, I would respectfully 
make a few suggestions. It is regrettable 
that there is no standard or uniform meth- 
od of measuring watch crystals. Each fac- 
tory has its own method. There is, there- 
fore, considerable confusion when crystals 
are formed from different measures. In 
order to avoid all this inconvenience I 
would suggest that the factories here in the 
United States adopt the metric system of 
measurement. Sooner or later this system 

will undoubtedly be established anyway. 
All good watchmakers and without excep- 
tion all far-sighted ones, have the G. Boley 
caliber, by means of which everybody can, 
with the naked eye, measure the tenth of a 
millimeter, and in this way there is no 
trouble nor will any mistakes arise when 
different sizes are asked for. I sincerely 
hope that my suggestion will be taken up, 
because by so doing matters will be simpli- 
fied. Both the makers and the consumer, as 
well as the dealer, will be benefited. Adop- 
tion of this system will be more than desir- 
able especially because in Europe they make 
all tools and practically all kinds of ma- 
terial used for watches according to the 

metric system. ARGOS. 








Buroughs & West. Albertville, Ala., have 
been succeeded by F. A. Buroughs. 
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MAZUR UNIVERSAL CLOCK REPAIRING TOOL : Watch and Clock Oil 
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SOLDERING BLOCK 


Clean, and any kind of pins can be used. 
Will outlast many charcoal blocks. 
Prix Cc. SO0.50. 


All Prices Are Less 6°/o 
Discount for Cash 


THE BOSTON PAD FOR ENGRAVERS 
The best transfer device for Spoons, Forks, Cuff But- 
ns, Beauty Pins, etc. Substantially made and will do 
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| Results of the Last Watch ond Chronometer Trials at Kew Observatory 








(a). Watches.—The usual activity in this 
was fairly well maintained dur- 
ing the first four months 
since then, and especially in the latter 


department 











Performance of F ifty Noteworthy ‘Watches. 


(April-July), 


compared with the 


the primary 


tests. 








number of watches 








corresponding entries 
for 1913. The reduction has been mainly 
In movements sent for the Class A trial and 
Police” 











rey in the year 


shows a falling off of about 25 per cent., 


ABL 
Resvurs or Water 7 xtacs.—Performance of the 50 a ns whic h obtained the highe st number of merks during the year :— 


Name. 


Paul Ditisheim, La Chaux-de- 
‘onds 
Longines Watch ae tory 
(Baume & Co ) St. Imi 
Longines ch Fac tors 
(Baume & Co). St.-Imier. 
Vacheron & Constantin, ee 


Le Roy & Fils, London & Paris. 


‘‘has. Frodsham & Co., London 


violay, Fils & Stahl, Geneva 


v acheron & ( ‘onstantin, Genev ra) 


New sume A Co., ’ Coventry, Trt tT ! 


~. Smith & Son, Ltd., London . 


tiolay, Fils & Stahl, Geneva tee] 


4 Pavid, Geneva ..... 

tiolay, Fils & Stahl, Geneva . 

Longines Watch Factory 
(Bane & Co.), St. Imier. 

Vacheron & Constantin, Geneva 

Le Rov & 1 ils ‘London & Paris. 

‘iolay, Fils & Stahl, Geneva .. 


Rarraud & Lunds, London .. 


Vacheron & Constantin, Geneva 
Golay, Fils & Stahl, Geneva . 
Audemars Piguet & Co. , London 


Rotherham & Sons, Coventry 
S. Smith & Son, Ltd., London . 


Longines Watch Factory 
(Baume & Co.), St. Imier. 
8. Smith & Son, Ltd., London 


A. Brown, Birmingham 


Wsher & Cole, Londom........ { 
Nicole, Nielsen & Co., London 
Rotherham & Sons, Coventry 


Golay Fils & Stahl. Geneva . 
J. Cole & Sons. London 


A. Pavid. Geneva,...... 
Stauffer. Son & Co., London . 
S Smith & Son, Ltd., London 


Audemars Piguet & Co., London 
Stauffer, Son & Co., London .. ./ 


Longines Watch Factory 
(Baume & Co.), St. Imier 
Stauffer, Son & Co., London . 
Jos. White & Son, Coventry 


S. Smith & Son. Ltd., London 


Vacheron & Constantin, Geneva 


John Hewitt, Coventry 


Vacheron & Constantin, Geneva 


s.r. = single roller 
+ gaining rate 


| D-r., g.b. Guillaume bal. 


. 238-102 


Escapement, 
balance, etc. | 


Dr.., g.b. Guillaume bal, | 
D.r., g.b. Guillaume bal. | 
D.r., &.b. Guillaume bal 


D.t., c.b. Integral bal. 

D.r., g.b. Integral bal. . 

Dr..g . Guillaame bal- 

Dur fusee Tourbillon. 
Brass and steel bal. 


D.r., g.b. Guillaume bal. | — 
bal. 


D.r., g. ~ In 

D.r., g.b. Integral bal. 

Dr. g. b. Integra! bal. 

S.r., g.b. Karrusel. Brass | 
and steel ba 


; 
| S.r., fusee. Tourbillon. 


Guillaume bal 


731; Dr., g.b. Guillaume bal. 


D.r., g.b. Guillaume bal. 
D.r.. g.b. (Systeme Pavid | 
Guillaume balance 


D.r., g.b. Guillaume bal. 


Dur ‘sD. Integral bal. 

D.r., , Integral bal. . 

Dr. + : Guillaume bal. 

D.r., g.b. Guillaume bal. 

D.r., g.b. Guillaume bal. 

S.r..g.b. Karrusel Brass 
and steel bal. 


g.b. Integral bal 
+» @-D. Int 1 bal 
g.b Guillaume bal. 
g. 


r 
© b. Bevolving es- 
capement. Brass & 


stee . 
D.r., g-b. Guillaume bal. 


S.r., g.b. Tourbillen. 
Brass and steel bal. 
S.r.,g.b. Revolving es- 
ones. Brass and 
A 


r., fusee. ' Brass & steel 


al. 
D.r., fusee Tourbillon. 
as steel bal 
, a.b Brass & steel 


a . 

Dr.. g.b. Guillaume bal. 

S.r.. gb Tourbillon. 
Brass and steel bal 

D.r.. z.b. (Systeme Pavid) 
Guillaume bal. 

D.r., g.b. Brass & steel 
bal 


S.r., Gb. Brass & stéel | 


bal 


D.r., g b. Guillaume bal.? - 


D.r., g.b Brass & steel- 


y bal 
D-r., g.b. Guillaume bal 


D.r., g.b Brass & steel 
bal. 
S.r.. a.b Brass & steel 
& 


S.r.,z.b. * Revolving es- 
capement Brass and 
steel bal 

D.r., g.b. Integral bal 

D.r., g.b trass & steel 


ba 
Dr 2 b. Integral bal i + 


double roller g.b 
losing rate 


Mean daily rate. 


months. 
The numbers sent for 
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|-1.6 | -1.9|—44] -05 
|-~1.2/-22}-16{-2. 
}—L1 | -1.5 | -O1 | —14 
16) +03/—08 | —0. 
—0.4) 00) +18 /| +0. 
—0.8 | -18/|-—16/—1. 
+0.8 | +1.3 | +2.7| +2 
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+14) 421) +21 | +1. 
ion +0.9 | +0.5 | —0 
i 
|_o6|-02| +0. | 0. 
)-O.1 | +0.7 | +0.5 | +0. 
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/+1.4 |) +13 | +0.7/ 41 
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| | 
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+0.9'> +04) —0.6 | -—0 
—~1.7|-1'5!—-1L5 | -0. 
1.7! 402%) —-3.4} <1 
+0.7' +09) +16} -—0.5 
1.5 -~0.8 | -12 —2.4 


—-3.3 | +-41;)-0.7 -1.9 


1.6 0.7 0.9 20 
+2.7 1.5 0.1 0.4 
0.9 28 06:4+1.1 


- April 1914—March 1915. April 1913—March 1914. 
i j 
Number Reccived Number Received | 
Test. Sent. Certificates. Failed. | Sent. | Certificates. Failed. 
Class A. 142 | . 9 | 231 208 23 
ae! a 23 : 16 7 28 23 5 
‘Police 1} | 9 2 55 55 0 
Subsidiary A. 41 31 10 53 42 11 
- Police .. 138 121 17 110 99 ll 
Special 2 l l 2 2 0 
oh 357 301 56 479 429 50 
months, the effeci the war has been The total number received was 357 
very marked and consequently the total compared with 479 for the preceding 12 


each class of test. 
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und the results of the trials, are given in 
the following table: 3 

for the purpose of comparison the cor- 
responding entries for 1913 are also given. 

the following figures show the percent- 
age number of watches obtaining the dis- 
tinction “especially good,” as compared 
with the total number obtaining Class A 
certificates : 


} ear. Y ear. 

ae $4.7 De tee 87.7 
Ses 0 «epee veo Sen 1911 44.9 
arenes Serre 13.0 1912 47.8 
a a *1913-14 67.2 
SeePiccocesiceceee GEG *1914-15 70.7 


"Fifteen months. 


Nineteen watches obtained 90 marks and 
upward, as compared with 37 last year, 
and 24 in 1912. Eighty-seven Class A 
watches were awarded the distinction “es- 
pecially good,” the corresponding number 
for 1913 being 151; but the figures for 1913, 
both in this respect and also in respect of 
watches, obtaining 90 marks and upward, 
were “records.” 

The causes of failure of the 19 Class A 
watches can be grouped under the 
ing headings: 


fe llow- 


Cause of failure. Vumber. 


Daily rate exceeded + 10 seconds, in 
pendant up position....... wi inenenn nd 2 
Daily rate exceeded + 10 seconds. in 
pema@emt right position... .......cecce:-; 2 
Daily rate exceeded + 10 seconds, in 
pemanes Bett pemieiem......<cccccccccec. 3 
Daily rate exceeded + 10 seconds, in 
pendant dial up position............... I 
— rate exceeded + 10 seconds, in 


piled between pendant up, and pendant 
right rates, exceeded + 10 seconds..... 2 
Difference between pendant up, and pendant 
left rates, exceeded — LO seconds ee oe « 
Difference between pendant up, and pendant 


dial up, exceeded + five seconds....... 6 

Mean Variation of rate exceeded ~- two 
EE Sad de ns wae wien sdkien 3 
19 


Table 1 of the appendix contains the re- 
sults of triai of the 50 watches obtaining 
the highest number of marks during the 12 
months, and the first place was taken by 
Paul Ditisheim, La Chaux-de Fonds, Swit- 
zerland, with the keyless double-roller go- 
ing-barrel lever movement No. 36174, which 
obiained 94.0 marks. 

lt will be found that all the watches sent 
by the Swiss manufacturers were again fur- 
nished with the “Guillaume” type of bal- 
ance, and there is but little doubt that the 
use of this type largely contributes to the 
high marks obtained by the watches sub- 
mitted by these makers. 

(b) Marine Chronemeters.—With these 
movements, as with pocket watches, the re- 
strictive effect of the war has also been felt, 
only 71 chronometers having been received, 
as compared with 98 in the preceding year. 
Of these 21 failed to pass and the percent- 
age of failure (30) is above the average 
for the past 10 years. 

During the year the large “Comparator- 
Chronograph” has heen brought into regu- 
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-, wish to extend our most hearty thanks for ‘the patronage we have 


received and the confidence with which you have favored us in the 


past, which refers to your shipments of OLD GOLD, SILVER, PLATI- 
NUM, FILLED and PLATED SCRAPS, SWEEPINGS, ETC.—our sale 
to you of GOLDSMITH HAND-MADE MOUNTINGS, with stand-up 


prongs—both of which have figured so prominently in the success which 
has attended our efforts to serve you since 1867. We earnestly solicit 
the continuance of this patronage and confidence in the future. 


Check for Old Gold by return mail subject to your 
approval. Returns for Sweepings in 5 to 10 days. 








Goldsmith Bros. Smelting & Refining Co. 


20 John St., New York City 


Madison and Wabash - 24 Adelaide West Green Building 
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lar use for the comparisons with the stand- 
ard mean-time Morrison clock, presented to 
the Laboratory by Lady Douglas Galton, 
and is now working very satisfactorily. Its 
regular use takes up more time, both in re- 
cording and in tabulating the records, but 
the results are more reliable than it is pos- 
sible, even for an cxpert, to obtain by the 
“eye-and-ear’ method, with the additional 
advantage of an indisputable permanent 
record. 

The chronograph consists of a drum 950 
cms. long and 60 cms. in circumference, 
which is driven by a motor through worm 





TABLE 


HOROLOGICAL REVIEW AND TECHNICAL DEPARTMENT 


movements under observation. |] he read ng 
of each movement is recorded at four posi- 
tions symmetrically arranged around the 
seconds dial and the mean of the four ob- 
servations is taken, thus reducing the 
chance of experimental error, and eliminat- 
ing any error due either to eccentricity of 
the seconds wheel, or to irregular dividing 
of the dial. The speed of the motor is con- 
trolled by a fairly heavy flywheel, on the 
face of which a small inertia bob is mount- 
ed at the end of a spring arm. As the 
speed rises this bob swings out, and event- 
ually makes contact against a stop, thus 


Highest Marks obtained by ‘ Complicated’ watches during the year :— 
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Dese¢ription. | Number, | Name. Varia- Posi- Temper-| Total 
| tion. tion. ature. | Marks. 
| % 

| st | 0—40 0-40 | 0—20 | 0—100 
Minute and split seconds chronograph a | | i 
and minute Repeater - -+| 15045 | Audemars Piguet & Co., London .| 31.9 | 32.3 13.9 | 78.1 
Mi it seco | a 7 
Minute and split seconds chronograph 2571 |.D. & J. Wellby, Ltd.. London ..; 32.9 30.0 15.1 78.0 
nnanoabaniiee | et chia 
162-10 | 8. Smith & Son, , 5 | 
Minute and seconds chronograph +; 162-11 | se —eee a1 33 181 22.8 
( 11242 | Nicole Nielsen & Co., London «.., 30.7 37.0 14.6 82.3 
188-247 | S. Smith & Son, Ltd., London ..' 31.7 36.1 13.2 81.0 
‘* Non-Magnetic ’ oe ei < / | 25555 | | 
(| 168-9 | " . .. 90.8 | 201 . 182 | 78.1 





reduction gearing at a uniform speed of 
two revolutions per minute, the motor itself 
running at 1,800 r.pm. There are two 
pointed tappers mounted together on a 
small carriage which traverses parallel to 
the axis of the drum through a distance of 
4 mm. per revolution. These tappers strike 
through a red and black typewriter ribbon, 
and are actuated by means of relays, the 
one from the standard clock, and the other 
by the observer, through a tapping key. The 
chart is thus covered with a series of red 
dots at 2 cm. intervals, representing the 
seconds of the standard clock, while inter- 
spersed between these are black dots repre- 
senting the times registered by the various 


short-circuiting a small resistance in the 
field of the motor, which, accordingly tends 
to slow up until the contact is again re- 
leased. The spring is so adjusted that at 
the required speed the contact is being con- 
tinually made and broken. The control is, 
in principle, though not in design, essential- 
ly similar to that described by Von Helm- 
holtz. 





An Interesting Watch. 





N interesting watch with a verge move- 
ment, evidently mace for some special 
occasion, recently came into the hands of 
Hermann Bock, watchmaker at Breslau 
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This waich will chiefly interest those who 
are members of the masonic fraternity tor 


it appears to have been made tor sume 
“worshipful master.” 
lig. 1 shows the front and Fig. 5 the back 


plate of this remarkable watch, and in Fig. 
2 the back plate ot the watch ts shown en- 
larged. The movement is enclosed in a 
gold case and this, as was tormerly the cus- 
tom, is contained in another case made of 
tombac. The diameter of the unique dial 
is 45 millimeters. In place of the figures 
12 emblems, familiar to freemasons, ap 
pear, such as the trowel, square, etc. 

Instead of the numeral III there is a 
title picture showing a columnar tempie 
and a church tower; the numeral IV 1s 
replaced by a picture of a biretta, V and 
VII by levels, numeral VIII ts represented 
by a block, into which is struck a carpen- 
ter’s hatchet. Underneath the center of 
the dial may be seen a palm-branch and an 
olive-branch, crossed. 

At the edge of the pillar plate, beginning 
at the hinge and running around to the left 
is the inscription in French, “Vice only 1s 
low, virtue confers worth, the most just 
man is therefore the greatest.” The back 
of the watch shows on a ribbon the inscrip- 
tion (also in French), “Wisdom, Strength 
and Beauty,” and these attributes are typi- 
fied by a Pallas Athena for wisdom, an 
angel for beauty and a powerful ma‘e 
figure with a club for strength, who are 
shown grouped about a plinth which sup- 
ports two tables of the law. 

The balance-cock, as our enlarged illus- 
tration of the movement (Fig. 2) plainly 
shows, is not open-worked in the conven- 
tional ornamental style, but made to dis- 
play also the masonic emblems (squares 
and levels). The meaning of the inscrip- 
tion on this plate we could not ascertain, 
says Deutsche Uhrmacher Zeitung, it being 
inscribed in no language of civilization; 
probably they are cabalistic signs. 








S. W. Swander, a manufacturing jeweler 
and diamond seller at Des Moines, la., has 
moved to 214 Davidson block, at &th and 
Walnut Sts. 
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INTERESTING 


WITH MASONIC SYMBOLS, BELIEVED TO HAVE BEEN MADE 





FOR A MASTcR MABON, 
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BAKER & CO., INC.-Newark, N. J.°"" 


PLA INUM | |] REFINERS AND WORKERS 
fo OF 


PRECIOUS METALS 


in Any Shape and Hardness 


SERIES 58—19 SIZES—HIGH BASE—FLUSH SETTINGS—WITH LONC CRAMPS 
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SIGNIFIES QUALITY TH 


“Ut Tat JANG 


TRADE MARK REGISTERED FLECT RIC CLOCK 





For Home or Office 


For Over a Quarter Century the 
Leading Gold Watch Case Manufacturers 





The American Electric Clock Co. 


} Ashland, Ohio 


























Clocks and Chronometers for the I rade 
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. LESTER CERF i 


47-49 Maiden Lane 








Mathey Bros., Mathez & Co. 


15-17 Maiden Lane, New York 


MANUFACTURERS and IMPORTERS 


of Superior, Plain and Complicated 


watts 


An ! 
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i Switz! we are sole agents in the United States 


SMALL WATCHES A SPECIALTY We also carry the Safety Razor 
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A Quarter-striking Attachr ent. 


A* interesting and novel striking ar 
rangement has recently been invent- 
ed. By means of this attachable arrange- 
ment any ordinary clock can be converted 
into an hour and quarter striking clock 
This attachment consists of a ring l. Fig. 
I., which has on both sides actuating ham- 
mer pins, as shown at 2,3 and 4. This ring 
or metal circle is rotatable and is mounted 
on rollers 5 on the clock frame. The 
pins, of which there are three sets, are so 
arranged that on each movement of the 
ring the hours are sounded by the action 
of the hammer 28, while the quarters are 
sounded by the successive actuation of the 
hammer 28 and another 29. The set o' 
pins 2 are longer than the others and, 
though co-operating in the striking, limit 
































MECHANISM OF QUARTER STRIKING DEVICE. 
the movements of the ring by engagement 
or coming in contact with a pivoted arm 
2] The movements of the ring are 
.brought about by means of a pawl 17 which 
is mounted on a lever 10, which is 1n turn 
controlled by a spring 15. During each 
period of 15 minutes the lever 10 is raised, 
this causing the spring to be wound up. 
This is brought about by the lever being 
rotated by means of one of the four arms 
13 on the disc 12 which come in contact 
with a pin 16 on the lever. The disc 1s 
mounted on the minute arbor. 

When arm 13 passes clear of the pin 
16 the detent 21, having meanwhile been 
lifted to free the particular pin 2 with 
which it was engaged, the spring 15, by 
means of its kinetic energy, causes to ro- 
tate the lever which therefore in turn 
causes the ring to be driven around until 
it is again stopped by the arm 21. The 
lever 10 is geared to a fly 38 through a 
toothed segment 30 and ratched mecha- 
nism, which allows the movement effected 
by the arms 13 to occur freely. With the 
arrangement as shown the hours and quar- 
ters up to 6 o’clock are sounded. 

This arrangement appears to be quite 
simple and should prove to be most eff- 
cacious in every respect. 








Stating that he owes debts to the amount 
of $2,026 and that he has assets which will 
reach $4,100, Alfred E. Axman, who for 
some time past has been engaged in the 
jewelry business at 24 E. 5th St., Dayton, 
O., has filed a voluntary petition in bank- 
ruptcy. He asks for the exemption of cer- 
tain property to the value of $750. 
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Royal Observatory, Greenwich. 


Abstract of Annual Trial of Chronometer Watches, 1914. 


| | | Trial Number 
Merit. | i s Name Number a+ 2b : ade 
| (ce +4+#)| 
3 


| 
































| l H. White & Co., Ltd. (Cheapside).. ...... | 2060 18.5 | 30.9 
| 2 I oe ch cdnweue nceee cece | 151350 26.1 | 31.0 
a J. Lilley & Son, Ltd. ....... eS ee epee | 1763 295 | 31.9 
| 4 NN i, sor bnsiconrin oases | 2140 29.9 35.4 
| 5 III “h nevicnpsssdediuenhaivieractenets' | 2062 24.0 36.4 
| 6 H. White & Co., Ltd. (Cheapside)......... | 2059 17.4 36.5 
| 7 SE ee | 51901 34.4 39.2 
| 8 EY ida a sale yieseuesensernens 31882 30.9 39.2 
| ) Wales & McCulloch, Ltd. .................. | 3802 36.1 39.7 
| 10 SEA ee | 597 30.1 42.1 
| 11 A. Johannsen & Co. ........... eee cece | 7173 38.0 45.55 
12 en. ilentenkncoebuenanss | 51950 32.5 | 46.88 
13 i ss ae Seteeninih | 31885 36.1 46.8 
14 OR EE EE ee Pe a | 1955 31.4 47.1 
15 OS OY ae eae | 35251 29.6 48.2 
16 H. White & Co., (Cheapside) ............... | 2049 30.3 | 49.0 
17 | ee i | 6627 39.) 50.2 
18 BE Te I oi 6 cctv nis cbocde secaecces. | 2111 45.8 50.2 
19 Usher & Cole  .......... 0. ccc cceececcecceceeces | 31877 29.1 50.5 
| 20 TE a re | 7002 31.4 | 61.2 
|. 2 R. Ashworth & Co. .............ccecececeecees | 145701 34.7 | 61.9 
| 22 H. White & Co., Ltd. (Cheapside)......... 2052 47 | 5189 
| a Se Ditto 51965 {| 389 | 83.1 
| 24 a eo, Luudunenawsemes 51925 | 36.1 53.2 
| 25 NN occ ci vinsindsWacepedaccccis 2568 | 449 | 53.3 
° 26 EP Re Ee ne 8630 | 489 | 53.3 
27 OE EOE SR ee Gee aE | 51949 | 493 | 546 
28 ON ee oy ae ee | 61955 | 41.4 | 653 
29 ON aL le | 51966 | 37.9 55.5 
30 H. White & Co., Ltd. (Cheapside).. | 2057 | 39.2 90.6 
31 I, | 51952 48.1 | 56.3 
32 A GO ee | | 2088 40.7 | 57.0 
33 R. Kunzler ........ antes op AO Se 46.1 | 57.6 
34 R. Kunzler_......... + RSet Pe een | 51962 54.2 | 58.) 
35 | S. Alexander & ‘Sons ........ seaaied Sheba . | 95934 §1.7 59.4 
36 J. Lilley I 1790 53.5 | 59.8 
37 III ins: ntantahrinonenai Sivesnicss eee | 8196) 53.4 | 60.4 
ee SS eee —_ rae 1954 55.0 61.8 
39 Wales & McCulloch, Ltd. .................. | 3430 47.9 62.5 
40 SS ee ane | 35246 50.9 | 4263.8 
4] TE IE a a ED | 2047 49.4 | 64.8 
42 RR ge deed | §196) 58.7 | 65.0 
43 sen pet civics a Te 38.3 G5.4 
44 H. White & Co., Ltd. (Cheapside)......... | 2081 52.9 65.4 
| 4 iil hdres. cada cagisie dase castinny | 32040 95.4 67.1 
46 EEL Ne aE ED aes | 148644 58.7 68.1 
47 H. White & Co., Ltd. (Cheapside)......... 2056 34.9 68.5 
| 48 Ollivant & Boteford § ...........cccccccccess. 31179 54.1 . 68.5 
49 nn ane 51897 49.9 69.2 
| 50 “ty ee he | 51911 53.8 | 69.6 
| 651 a | 31881 | 49.8 70.4 
| §2 H. White & Co., Ltd. (Cheapside)......... | 1940 39.6 70.5 
Fk si icine cendcannandeacaseosoutes 2368 54.1 73.0 
eh EE BIIIE n cnc sn ccecccesensscees 137096 58.5 74.8 
ee ll eer [aor i : 1952 59.9 76.3 
56 rina takcasebideedianscxemnes = 1909 41.4 | 80.7 
57 I | 51903 65.2 85.9 
58 EE EE EE OO ea | 96540 56.6 | 86.4 
59 S. Alexander & Sons .............. ie dadt htt’ 95936 45.1 87.0 
60 RP, Sdeewevvssdespessecss ens ae 59.5 | 908 
Se 5 he ED EG “Goseivesedhccpaadsvacescnsl | 190367 41.9 94.1 





ey _ - : d re , 
Che ‘Trial Number is, a + 2b +4 (c+ — ), the quantities a, 6, c, d, e being taken numerically 
3 


irrespective of sign. 

a Is the difference between the greatest and least weekly rates. 

b Is the greatest difference between one week and the next. 

c Is the diflerence of weekly rates between “pendant up” and “ dial up.” 

d Is the difference of weekly rates between “‘ pendant right” and “dial up.” 

e Is the difference of weckly rates between “pendant left’’ and ‘‘ dial up.” 

The period of rating was for 16 weeks, from 1914, August 1, to November 21, and the watches 
were tesied in heat and in four positions, namely, “dial up,”’ “ pendant up;” “right” and 
‘left’ respectively. All the watches are keyless. 

Roval Observatory, Greenwich, ce. W. DYSON, 

ast February, 1915 \stronomer Royal. 
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Chime 


The Growing Popularity of Chime Clocks 


Our eight-bell quarter-hour chime is particularly popular, being 
the only one of that character made in this country. 


Seth Thomas Chime Clocks, displayed within your store where 
patrons may hear the melodious music of their Westminster 
chimes, will contribute much to the desire for this type of clock. 


SETH THOMAS Chime Clocks 


Besides having a century-old reputation for timekeeping ability, 
Seth Thomas Clocks are advertised nationally, featuring our Chime 
Clocks. Order from your catalog and profit by the interest your 
customers have in these clocks. 


SETH THOMAS CLOCK CO. 
15 Maiden Lane Established 1813 New York Citv 














* 
Exceptional | a perreet watcn or clock Olt 
Ad nf ges must be “neutral,’ which means that it must be 
Va a absolutely free from acids of any kind. The pres- 


ae? ; ence of acid means corroded and blackened pivots. 
lie in the fact that jewelers may 


with safety send direct to us 
without the waste of time conse- 
quent in correspondence any- 


thing in the line of 
— are the only WATCH, CLOCK and CHRONOM- 
Watch-Case Repairing ETER OILS produced that are free from all acids. 


or Jewelry Repairing AND WE CAN PROVE IT. 


7 av expect it back in shor i it — 
You owes expect ut ack in t MH MH Dr. F. W. Mann, probably the 
order in first class shape an at a \ best known oil chemist in the 
charge which is just and equit- world, says: 
able. There’s a mint of satisfac- | ee et 
ane. aes rey: a Me i, Fulcrum Watch, Clock and 
tion to be derived in trading with | | Chronometer Oils are non-drying 
A jewelry repair shop of known reputation and Integrity. | | | and CANNOT GUM. neither will 
Great satisfaction also comes from the knowledge that RB they 1 even _— expos- 
-d tc bs sphere. ( C 
vour work is being done bv mechanies of superior attain- ed to the atmosphere n account 


=e ye | , iipriens f ot the absence of free, fatty or 
ments---assurance of high grade work. You know what a | rim ANY OTHER ACID, they can- 


REE U [ A [ [ON f r QUALI { Y | ( \ not corrode any metal.”’ 
0 | > « lf you are not using Fulcrum 


means in your business. It means the same in ours. Bs reremrer te Hii Oils you are not using the BEST 
not this statement sufficient to warrant your spec tying : B 6 «olls. 

- and relying on us for the ; 
BECKER-HECKMAN Ned ORK shearer. WATCH and CLOCK OIL CHRONOMETER OIL 
result’ e solicit your business. ic. 2 tedinn 40 ee dacs gang ra 


Becke ie Heckma D Com pany Fulerum Oil nanan Franklin, Pa., U.S. AL 


803 Heyworth Building 3s ss Chicago. Illinois 











RB W; E. P. REICHHELM & CO., Inc. 
Owman IF€1€Ss Jewelers and Metal Workers’ Supplies 


Time-Receiving Sets ‘‘American- 
$25.00 to $40.00 || sww'rie Aeiox! 


Representing 


) AMERICAN GAS FURNACE CO. 
° ten Gas Blast Furnaces, Heating Machines, 
Chris. M. Bowman = Pressure eae Fuel as Plants 
Formerly Wireless Dep’t only, of Ezra F. Bowman’s Sons Sand Blast a 
tia - ateieieacillee Price, $20.00 | AMERICAN-SWISS FILE & TOOL CO. 
, , . 
24 JOHN STREET - - = NEW YORK 














Send for information and free Aerial instructions. 
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[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 3297.—Silver Signet 
Rings.—/ would appreciate it if you would 
kindly let me know through your workshop 
notes what alloy should be used in making 
cast-silver signet rings and what will keep 
them from tarnishing. a 4 

ANSWER:—An alloy of fine silver and 
aluminum will not tarnish, and may be 
cast, rolled or drawn into wire or spun. 
It looks exactly like silver and is not af- 
fected by nitric acid. For sterling use 925 
parts fine silver to 75 parts aluminum. 
Melt silver first; allow to cool down: add 
aluminum and pour rapidly. An alloy of 
silver and cadmium is also used. A few 


grams of zinc added to the regular alloy 
of silver and copper just before pouring 


makes an easy-running metal for casting. 
These last will tarnish, however. 
OvuesTION No. 3298.—Retipping of 
Piatinum Rings.—Can you inform me 
through your valuable weekly, in work- 
shop notes, how the retipping of platinum 
rings is done? Are the stones removed? 
feo im 
repairing the setting on 
on which the prongs hold- 
become worn off it is al- 
ways advisable, in order to make a work- 
manlike job, to remove first the stones. 
Then the prongs are filed lower to a height 
where they are still heavy; upon them new 
tops are now soldered on. To fasten the 
latter so they can be conveniently soldered, 
and to obtain a strong joint so they will 
not break off in resetting, it is advisable 
to make a mortise joint. This is made by 
sawing a slit into the filed-off prongs, 


ANSWER :—In 
platinum rings 
ing stones have 


shaping the tops correspondingly, and 
shoving them in, after which they are 
soldered. 

QUESTION No. 93299.—To Bleach 


Brushes.—|Vill you kindly advise tf you 
know of any preparation to bleach brushes 
after they have been discolored by usef 
J. B. B. 
ANSWER:—A quart of tepid water con- 
taining a teaspoonful of borax and three 
teaspoonfuls of ammonia makes a good 
fluid for washing the bristles of brushes. 
After washing, rinse them well in cold 
water and lay in some warm, dry place, 
preferably in the sun, to dry and bleach. 
Another way is to clean the brushes in 
tepid water in which some soft soap is 
dissolved. Then rinse in cold water. Leave 
them, bristles down, in a flat basin contain- 
ing a very weak solution of sulphurous acid 
for 48 hours, after which wash and dry. 
During either process the backs as well as 
the handles of the brushes should be kept 
free from the fluids as much as possible. 


QuEsTION No. 3300.—Special Wheels, 
Etc.—/ want brass cog wheels 1/6 to 3/32 
inch thick, from 1 to 3 inches in diameter, 
having from 40 to 120 teeth mounted on 
hub, with hole in same 4/16 inch in diam- 
eter, having said wheels made of brass, the 
same kind as clock wheels are made from; 
also sheet brass in sheets 1/16 or 5/64 inch 
thick by 2% or 3 inches wide and 6 to 10 
feet long; also tron wire 3/16x10 inches. 
The wheels I would like to get mounted on 
wire the same size as clock wheels are 
mounted or pivoted, and have pinions of 
the lantern style on them of 8 to 10 or 12 
teeth. J.F. W. 

ANSWER :—The wheels in question are of 
unusual dimensions and will, therefore, 
have to be made to order. You can order 
the same from the Philadelphia Gear 
Works, Philadelphia, Pa. The Scoval 
Mfg. Co., Waterbury, Conn., is in a posi- 
tion to furnish sheet brass, which will also 
have to be rolled to the desired thickness. 
Iron wire may be obtained from Keller & 
Co., 64 Nassau St., New York. 

Question No. 3301.—Rolling Wire.— 
What is the best way to roll sheet metal 
or wire to prevent curling? R.& S. 

ANSWER:—Sheet or wire is kept from 
curling when going through the rolls by 
pulling the wire or plate and keeping it 
straight as it feeds through. If it has a 
tendency to curl up or down a little pres- 
sure will keep it straight. Of course, see 
that the rolls (the flat ones) are true and 
are ground when necessary. 

Question No. 3302.—Plating 22-Karat 
Gold.—_We want to plate 22-karat gold 
sheet in the same gold as the sheet. Can 
you inform us as to the method of fixing 
the solution? R. & S. 

ANSWER :—To make a 22-karat solution 
the same as the 22-karat sheet it is best to 
dissolve into the bath gold right from your 
sheet. This is done by putting a porous 
cell in bath in which a platinum anode is 
put connected with the negative wire. The 
22-karat anode is hung on the positive wire 
and immersed in the cyanide solution. I¢ 
allowed to run, using about three volts, 
enough gold will be dissolved in a few 
hours in the bath. The solution should be 
made of distilled or boiled water, and 
should contain about three ounces C. P. 
cyanide of potassium to the gallon. The 
porous cell should have a little piece extra 
of the cyanide added to the regular bath. 
For all ordinary purposes, unless the 22- 
karat is alloyed mostly with copper, thus 
giving it a red tinge, or else with silver, 
making it pale or greenish, we would rec- 
ommend the regular Roman, or 24-karat, 
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bath, as this employs only the gold. It is 
always harder to deposit a combination of 
metals than one single, and is a matter of 
experience in adjusting the current strength 
of solution so that about the right propor- 
tion of the different metals is being de- 
posited. For instance, with a strong cur- 
rent too much copper will be deposited, and 
vice versa with a weak current. 

Ovestion No. 3303.—Torsion Pendu- 
lum Clocks.—Will you please give me 
some information as to how a 100-day 
clock should be to give satisfaction? The 
information I require ts regarding revolu- 
tions or the extent of travel the pendulum 
ball should take, the length of suspension 
spring generally is; in short, how I could 
put an old movement in shape. 

F. W. P. 


ANSWER:—The rotating of pendulum 


clocks such as you mention will not bear 


comparison with the ordinary vibrating 
pendulum for time. The final completion 
of such clocks as to timekeeping can only 
be obtained by repeated trials. The length 
of the suspension springs of such clocks 1s 
generally about six to seven inches, and 
would make about 16 excursions each min- 
ute. A great deal depends upon the power 
the suspension can resist torsion and on 
the weight and mass of the ball or bob. 
See that the small brass pallets which are 
fixed to the spring take fairly high up the 
wire on the lever pallets; that it is also at 
right angles to the pallets when stationary. 





Brilliant Coating for Articles of Metal, 
Porcelain and Glass Without the 
Use of Electricity. 
5 here process will prove of great value, 
because the metal coating produced 
by this method on iron and steel affords a 
more effective protection against rust than 
the zinc coating produced by ordinary 
processes. Even if this metal coating is 
scratched off, the metal treated according 
to this process retains its power of resist- 
ance against atmospheric influences. This 
is explained by the fact that the zinc pene- 
trates somewhat deeply into the iron sub- 
stance, for not only has a superficial coat- 
ing been formed but beneath this an actual 
zinc-iron alloy has been created. 
As regards the metals galvanized by this 
process, their hardness is not unfavorably 


affected, says W. 'H. in Deutsche Gold- 
schmiede Zeitung, the temperature em- 
ployed not being so high. If any metal 


object is imbedded in a mass of zinc dust 
and the whole heated to 250 to 330 de- 
grees C. (482 to 626 degrees F.)—that is 
to say, to a temperature which is still con- 
siderably less than the melting point of 
zinc (420 degrees C. = 773 degrees F.)— 
the metal object will quickly be covered 
with a coating of zinc that is very uniform, 
homogeneous and durable. The zinc at 
the same time penetrates somewhat deeply 
into the metal. In place of zinc cadmium 
and other metals may be employed, but the 


results are not as favorable as with zinc. 


If we desire to produce an electro- 
deposit on porcelain, stone, glass or other 
objects they must be capable of with- 
standing a temperature of 250 to 300 de- 





(Continued on page 128.) 
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Watchmakers, Attention !! 


The 


Following 
is a 
Formula 
for a 


Perfect 


and 


Specific Gravity 15.5 C. 0.9219 
Saponification Value 278 

lodine Number 29 
Viscosity (130° F.) 61 Seconds 


This has been determined by a large number of tests, and 1s the 
first scientific information ever given to the watchmaker 

Purchasers of Watch _ Clock Oil can verify this by any reliable 
chemist, or by any of the large Watch Manufacturers ot the country. 

Pure Porpoise Jaw Oil is the only Oil] in the world that will meet 
this chemical requirement. We are the only manufacturers who pro- 
duce this Oil from the Porpoise to the watch pivot. 

Porpoise Jaw Oil is the only known Oil that will stand three years 
in the jewel of a watch without evaporation, creeping or oziciz ing. 


This Oil is used by Ninety Per Cent. of the Watch Manufac- 
turers and Repairers in this Country. 
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This outfit 
will keep your 
shop neat and 
clean. The 
powerful suc- 
tion of air at 
both hoods 
sucks in the 
dust—the 
tanks under- 
neath the 
bench make 
it an easy 
matter to re- 
cover the val- 
uable parti- 
cles of gold, 
silver or plat- 
inum. Health 
is preserved 
by the use 
of the outfit. 
Every shop 
should have 
one — stores, 
showrooms 
and _ schools, 
as well as fac- 
tories, both 
large and 
small, are us- 
ing them. 
This is a very 
successful and 
reliable out- 
fit—strong, 
substantially 
built, at a 
price you can 


‘sros. Polishing Dust Collector “<%= 


Shipped all set up and ready to run. Nothing for you to do but attach your 
electric wire to the motor. Nothing could be simpler. This outfit is working a 
revolution in the condition of the workroom. No more dust and dirt flying 
around and caking on everything. Just a nice clean shop, a healthy place to 
work in, a pleasant place. No work too small and none too largt. Remember 
that and ask for Catalog No. 4. 


SEMAN BROS. NY. 








—. so Work pomenes, Motor st tg 
an olls, Sand Blasts, raw Benches 
JEWELERS’ ae semnee, , Vunbin Machines, gone 
athes ears moke ocods for Soldering, 
MACHINERY Smoke Hoods for Melting, Lapidary Outfits, 
and ship Foot Presses, Furnaces, Pressure Blowers, 
Complete Shops Vacuum Pumps, ‘‘Compiete Shop’ ’ all on one 
Right_out of Stock bench. 


LEIMAN BROS. - - - - 62B John Street, NEW YORK 
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Horological Department 
‘BRADLEY POLYTECHNIC INSTITUTE 


Peoria, Il. 


This entire building is used exclusively for work of the 
Horological Department, and with six other larger build- 
ings, distributed over a campus of 20 acres, is located 
in the very best residential district of the city. 

Here are taught Watch-work, Jewelry, Engraving, and 
Optics in the shortest time possible consistent with good 
thorough work. Our school year begins the first Mon- 
day in September and is continuous throughout the year, 
no vacations in the MHorological Department. As the 
work is given by individual instruction, one can enter at 
any time that might be convenient. 

One of our latest catalogs will interest you. A post 
card, addressed, HOROLOGICAL, PEORIA, ILL., will 
get it. 
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A Short Course in Engraving for Jewelers. 


Written expressly for The Jewelers’ Circular by Wm. Kassel. 




















(Continued from issue of June 2.) 
PART III. 
CELLULOID ENGRAVING. 

ARISIAN ivory (celluloid) tor the past 
few years has been very popular with 

the public, and has replaced silver on many 
dressers and writing desks. The engrav- 
ing of these celluloid articles has been the 
cause of much annoyance to many engrav- 
ers, due to their lack of knowledge of the 
proper method of cutting it. Whenever a 
piece of celluloid offers any resistance to 
the graver the mistake generally made is 
to try to force the graver through it, caus- 


Fic. 29. 


ing the celluloid to crack; for the more 
pressure put behind the graver, the more 
trouble will be experienced. 

There are several grades of celluloid 
The better grade can be 
cut with a square graver, if properly sharp- 
ened, while for the inferior grade a spe- 
cial graver, called a wood carver’s tool, 
must be used, in order to obtain the best 
results. The graver is, therefore, the first 
thing to be considered. ‘The belly of the 








square graver should be short and sharp- 
ened at an angle of about 45 degrees; 
after which it should be polished with No. 
0000 emery, in order to take the sharpness 
off the cutting edge. Too sharp a graver 
has a tendency to cause the cracking of the 
celluloid. 

In cutting the best results will be ob- 
tained by holding the graver as low as pos- 
sible, ieaving the belly to drag in the cut. 


This is just the reverse of me‘al en- 
graving, where the graver must be held 
high, so that the belly will not drag. As 
little pressure as possible should be used, 





as resorting to force will not work on cel- 
luloid. Unnecessary pressure will only 
cause it to break out and crack. 

Most engravers use wax colors for fill- 
ing in the engraving, and in cutting “line 
out” the letters the same as on metal. This 
lining out is unnecessary, for celluloid will 
look just as well when filled in with wax 
colors if cut with a single cut, which re- 
quires but one-third as much time. When 
using the square graver it is best to out- 
line the letters first, after which the shades 
are cut with a single cut. The graver 
should be held straight, not laid to one 
side as with bright cutting on metal, for 
the wax requires a cut that is the same 
depth at both edges. <A flanged cut will 
not only prevent the wax from holding as 
it should, but the shade of the color will 
also differ, for where the cut is deepest 
the color will be darker. Fig. 29 is an il- 
lustration of a shade line, to show the 
correct way; both sides of the cut, it will 
be noticed, are at the same angle and there- 
fore the same depth. The cutting should 
not be any deeper than is necessary to hold 
the color. First, on account of the extra 
time that is required for filling in, then 
there is always the possibility that the en- 
graving may have to be taken out. In 
this instance, if the cutting is too deep, 
the chances for removing same are slight. 
The correct depth can only be learned from 
experience; the wider the shade line is 
cut, the deeper it must be in order to hold 
the color. Engraving of every description 
has a tendency to look heavier when filled 
in. For this reason precaution should be 
used so that it will not look clumsy. A 
good rule to follow is to cut just a trifle 
lighter than the finished job should look. 

Fig. 30 is a wood carver’s tool, which is 
also known as a “reform graver.” This 
tool is sharpened on both sides of the belly, 
like the square graver and polished wit1 
No. 0000 emery, after which it is sharp- 
ened in the V with a triangular Arkansas 
oilstone, so as to get a thin cutting edge 
to the face. This is the only graver that 
can be relied on to cut clean and smooth 
on all qualities of celluloid. Furthermore, 
it is a time-saver, as a monogram can be 
more quickly cut “single cut” than with a 
square graver, with which it is at times 
necessary to work very slowly and care- 
fully, in order to prevent the cracking of 
the celluloid, whereas this is not the case 
with this tool. In cutting the chip will 
come up inside the V. This is what pre- 
vents the cracking or breaking away of 
the celluloid; furthermore, it is not neces- 
sary to outline a monogram before putting 
the shading in place. Start the monogram 
with a hairline, gradually bearing heavier 
on the graver in cutting where shading is 
to be; this will give the gradual swell to 
the shading, and as the shading fades into 
a hairline lessen the pressure. This will 
cause the graver to make a narrower cut; 





the same procedure is followed until the 
monogram 1s complete. 

While the designing can be done in the 
same manner on celluloid as on metal, 
(with grease and powder ), a colored powder 
being used in place of white, it will be 
found to have its disadvantages. After 
the monogram has been steel marked, some 
difficulty will be experienced in seeing the 
marking, due to the fact that there is not 
enough contrast. This can be overcome by 
making the scratching deep enough so that 


‘powder can be rubbed into it; this, how- 





ever, is not advisable unless care is taken 
that every scratch is covered in cutting, 
otherwise when the engraving is filled in 
with the wax color these scratches would 
show. The most satisfactory method to 
avoid this trouble, and also save the time 
required for scratch marking, is to use 
either gamboge or Chinese white. Apply 
either one of these to the surface to be 
marked, with the aid of a little water, and 
allow it to dry. An engraver who 1s a 
good designer can proceed to make the 
design on this surface, making such slight 
changes as may be necessary with the aid 





of an eraser. A satisfactory method that 
can be employed by an engraver, whose 
ability as a designer is limited, is to draw 
the design on paper first with a pencil, 
after which the reverse side of the paper 
is darkened with a soft pencil. The paper 
is then placed on the space to be engraved, 
and the design traced, which will cause it 
to be reproduced on the article by the aid 
of the black lead that has been applied to 
the back of the paper. After the entire 
design has been carefully traced, the paper 
is removed and a light reproduction will 
be found on the article. This should be 
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gone over with a pencil, in order that it 
can be more easily seen, and unless the 
pencil used is too soft the design can be 
cut without any fear of rubbing off, after 
which the article can be cleaned with a 
damp cloth. A substitute for gamboge or 
Chinese white, that is being used in estab- 
lishments where large quantities of cel- 
luloid engraving is done (on account of it 
being cheaper), can be made by mixing 
whiting, water and fish glue to form a 
paste, the mixture being applied to articles 
with a wide camel’s-hair brush. Care must 
be taken to have no lumps in the whiting, 
otherwise a rough surface will be obtained. 
This is very undesirable to work on, and 
for this same reason the whiting and water 
should be mixed well first, adding the fish 
glue last. This preparation should be kept 
in an air-tight receptacle, in order to keep 
it from hardening on the surface, in which 
case it would have to be remixed, which 
would be difficult to do without lumping. 
This preparation can easily be removed, 
after engraving, with water. 

Wax colors that are used for filling in 
can be purchased in all standard colors. 
When, however, it is necessary to use any 
other color it has to be made up by the 
engraver himself. This can readily be ac- 
complished with the aid of a small gas 
stove and a tin cup. Any color can be 
made by melting different colors together, 
according to the standard way colors are 
mixed. In most cases, however, it is some 
off-shade that is wanted, a very light blue 
or green, for instance. These can be ob- 
tained by melting down a stick of solid 
color with one or more sticks of white; 


- the amount of white used depends on the 


shade desired, it sometimes being neces- 
sary to use five or six sticks of it. In 
order to be sure of the shade, the color 
should be tried before it hardens by dip- 
ping a steel blade into same, on which it 
will harden in a second. If it is found to 
be too dark more white should be added, 
after which it should again be tried. Care 
must be taken that no more heat is used 
than is necessary to melt the colors, as 
there are ingredients in the color that will 
burn out, thus causing the color to become 
brittle and, therefore, useless as a filler. 
When the shade desired has been obtained 
the color should be taken off the fire at 
once and poured into either a long glass 
tube or a paper roll, and left to harden. 
These colors can be made and be ready for 
use in 10 or 15 minutes; if, on using, the 
color is found to be of an uneven shade, 
the reason for it will be that the colors 
were not mixed together properly. 

When filling in engraving the color 
should be rubbed across the letters, not up 
and down. The surface color is best re- 
moved with a piece of cheesecloth, rubbing 
crosswise over the engraving. At times 
holes will be found where not enough color 
has been rubbed into the cuts. This should 
be rectified by refilling. After the engrav- 
ing appears to be satisfactory a few extra 
brisk rubs will give the color a gloss. 

At times it becomes necessary to take 
out a color and replace it with another. 
This can be accomplished with a steel 
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marker, care being taken that the marker 
is not allowed to slip outside of the cuts, 
as this would make a bad scratch on the 
surface of the celluloid that would have 
to be removed. After most of the color 
has been taken out, the remainder can be 
removed with a piece of cloth that has 
been saturated with benzine. 

Wax colors have caused much dissatis- 
faction, particularly so in warm climates, 
due to the fact that the colors, being wax, 
will run, especially if by chance the sun 
should strike them, causing the customer 
to come back with the article. At times 
refilling will satisfy the customer. How- 
ever, this is not always the case, for some 
people would feel that something of in- 
ferior quality had been used, and unless a 
satisfactory explanation can be given a 
good customer may be lost forever. Pieces 
of celluloid that are thin, and therefore 
have a spring to them, cause no end of 
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trouble on account of the filling coming 
out, and in such pieces the wax will not 
hold. For these reasons something had to 
be found to replace this method, and to- 
day wax colors are being discarded in fa- 
vor of non-deteriorating colors. These are 
of two kinds, one being a tint, the other 
opaque, both of which are applied with a 
brush. For this particular method the 
cutting must be in double outline. Fig. 
31 is a monogram designed for tinting; it 
will be noticed that “overs and unders” 
have been omitted, as the lines should only 
connect. 

The tint, which we will know as Formula 
1, is made as follows: 


Grain alcohol ........... 4 ounces 
a OS a 4 
CN ie i wt a l 


The alcohol and acetone are used to pene- 
trate; the acetic acid to make the tint flow. 
Care must be taken that too much acetic 
acid is not used, as the added strength will 
cause the tint to flow outside of the en- 
graving on to the article itself. These in- 
gredients will evaporate and _ therefore 
must be kept in a corked bottle; prefer- 
ably with a glass stopper. Aniline dyes 
or mineral colors are used with this tint; 
a small quantity of color should be put in 
a porcelain cup (it being advisable to have 
a nest of five with cover), to which a little 
of the formula is added. A fine camel's 
hair brush is used to mix the color and 
formula, enough color being dissolved to 
obtain the shade desired; the more color 
used, the darker the shade will be. 

The engraving is touched, in the center 
of a line, with a brush of the color; this 
will cause it to flow over a part of the 
engraving and into the outlines. If, how- 
ever, too much acetic acid has been used, 
the color will flow over the outline; this 





should be repeated until the entire surface 
of the engraving has been painted. The 
tint requires a deep, narrow cut, which 
permits the color to flow over the engrav- 
ing, but not outside of it. The article, 
after painting, is to be washed with running 
water with the aid of a soft cloth, causing 
the surplus color to be removed, giving the 
engraving an even shade of color. If too 
much color comes off, causing the engrav- 
ing to look pale, the fault is that not 
enough acetone has been used. If this 
occurs only in spots, the reason will be that 
the ingredients have not been mixed 
enough. 

Formula 2, for opaque colors, are obtained 
by dissolving celluloid in amyle acetate. 
The celluloid must be cut in small pieces 
and put into a bottle, to which about four 
ounces of the acid is added. The length 
of time required to dissolve the celluloid 


: depends on how small it has been cut, 


which will take from 10 to 12 hours, even 
when cut small, and should, when dissolved 
be thin enough to work freely with a brush. 
A small quantity of color should be put into 
a two-ounce bottle and only enough amyle 
acetate added to dissolve it, to which 
one ounce of the liquefied celluloid is 
added. It should afterward be thoroughly 
mixed by shaking, when it will then be 
ready for immediate use. All colors de- 
sired should be mixed in the same man- 
ner; in small bottles. It is therefore nec- 
essary to have the liquid celluloid ready, 
so that any color needed can be made up 
when wanted. This formula will not flow 
like the tint, but must be used like a paint. 
lf found to be too thick to work free 
more amyle acetate must be added. The 
use of two colors is the means of obtain- 
ing a very effective-looking letter. 

Figs. 32 and 33 suggest ways of cutting 
letters so that two colors can be used, the 
center, black parts, to be painted first, leav- 
ing the outer color until last. 





The Gun-Metal Finish. 


[INISHES of this name are produced by 
the use of liver of sulphur, arsenic dips, 
black nickel, ammonia and carbonate of 
copper and platinum oxidizing. What is 
considered to be the real gun-metal finish 
is produced by the use of a Saturated solu- 
tion of chloride of iron, arsenic being the 
medium of saturation. 

Steel scrap, free from grease, is dis- 
solved in muriatic acid and water in equal 
quantities. A half an ounce of white ar- 
senic is added to each quart of the solu- 
tion. In both processes, heat should be 
applied to hasten the dissolving process. 
The solution is then filtered and should 
stand about 30 deg. by the hydrometer. 

The work, properly prepared, is connect- 
ed up with the current before placing it in 
the solution. About six volts are used. 
Either a sheet-iron or carbon anode can 
be used, the latter being preferable as it 
gives a darker deposit. The required ef- 
fect is obtained in a few minutes’ time. 
Hot rinsing follows. After drying, a 
scratch-brushing is given and the article is 
ready for lacquering. There are other 
methods of after-treatment according to 
the effects desired—Metal Record and 
[:lectroplater. 
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Hand-Made Settings for Larger Stones and Cameos. 


Written expressly for The Jewelers’ Circular by Carl Lindenmann. 

















gprs it 1s mot necessary to point 

ut here that the mode of production 
as tollowed by jewelry workers differs 
essentially according to whether they are 
employed in factories, where jewelry most- 
ly is turned out on a large scale, or in 
shops connected with stores, where their 
work consists in repairs and new orders. 
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Factory workers, if we except those 
making high-class ornaments, are general- 
ly engaged assembling machine-made parts 
into whole articles; functions sometimes 
performed in endless repetition. Jewelers 
in repair shops, on the other hand, with 
their ever varying repairs and single new 
articles, have a wider field to cover and 
they must be familiar with many processes, 
even if they be very simple, with which 
the former do not have to trouble them- 
selves. 

Sometimes a duplicate of those very 
articles made in factories must be pro- 
duced and neither machines nor dies are 
at disposal to quickly furnish the parts 
of which the ornament is composed. In 
connection with such work various shaped 
stones or cameos are often used, and it 1s 
necessary to make the settings for them 
Therefore, a few words bearing on this 
might not be amiss. 

Let us start with the simplest of all 
stone settings, known as boxes, bezels, or 
collets. The smallest of these, especially 
if we need a number of them, may quick- 
ly be obtained from tubing prepared by 
means of a draw plate. 

For larger stones a parallel strip is cut 
from sheet metal of proper thickness which 
is bent corresponding to the outline of the 
stone; the latter may be put upon it to 
judge whether the size is correct; then the 
end of strip not needed is cut off after 
which the box is soldered. 

A bottom may be soldered to the box 
so the setting is closed and may be filled 
with plaster of Paris, upon which after it 
has hardened the stone is set. It is used in 
this way mostly for cabochon-cut stones. 
Needless to say, foil is put under trans- 
parent stones set in such boxes. Often, 
instead of the bottom, a concentric band 
is desired: then from the soldered-on bot- 
tom a disc smaller in diameter than the 
box is removed with a saw. 

Sometimes round, conical boxes are re- 
quired. Instead of the straight strip of 
metal from which the box is bent one 
must be cut in the shape of a curve, the 
lines of which may be marked with spring 
dividers on the sheet metal. If uncertain 
about the size, it should be tried first with 
a piece of stiff paper or a piece of sheet 
brass. The more this curved strip ap- 
proaches a concentric circle, the more 
conical the box resulting from it; and the 
less this the case, i.e., the less curved the 
strip, the more vertical, or straight, the 
box will be. After the joint has been 





soldered the shape may be made perfectly 


round upon a mandrel. See Fig. 1. 

In using platinum for bezels which 
should have no soldering joint, a circular 
piece a little larger than the stone is cut 
out, a hole drilled in center and a smaller 
circular piece sawed out. The concentric 
piece remaining is domed up with conical 
punches, annealing it a few times, and 
proceeding carefully till the desired shape 
is obtained. 

A conical shape on Oval boxes may be 
effected by first making them ordinarily 
straight and then widening them on top 
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with a conical punch. In doing this there 
is, however, a risk of breaking the solder- 
ing joint. A better way would be to ob- 
tain a steel plate with conical, oval holes 
and to force the box into a hole of appro- 
priate size by using a hammer and a fla: 
punch. Breaking open of the jc‘nt is then 
out of question, as the box is now being 
compressed instead of being forced apart 
as in the method mentioned first. 

If large oval boxes of conical shape are 
required, they can also be made by cutting 
a curved strip as recommended for round 
boxes; but this will not prove satisfactory 
if used in the same form, inasmuch as 
the curvature of oval boxes is not as uni- 
form as that of round ones. If tried, it 
would be disappointing, as the shape would 
be distorted. The oval form, therefore, 
must be taken into consideration and a 
somewhat modified shape adopted as 
shown in Fig. 2. 

More elaborate and artistic settings are 
often made from boxes made of heavier 
stock by piercing the wall of box and 
sawing and filing the desired design out of 





it. Of this an instance is given in Fig. 3. 
At the bottem an extra | 
shown in A. 

Some time ago Die Deutsche Gold- 
schmied2-Zeitung had a description of how 
a gallery setting for a larger stone may 
quickly be made when no gallery is just 
at hand. According to that a piece of 
thin wire is rolled flat to the width of 
nearly 1 mm. After annealing and pickling 
it is divided into sections of about 10 mm. 
each and bent and pressed together with 
flat pliers at the places marked. The wire, 
as shown in Fig. 4, A, is then soldered; 
at the same time the under portion, B, 
may be added. May. 


ezel is added as 





Brilliant Coating for Articles of Metal, 
Porcelain and Glass Without the 
Use of Electricity. 


(Continued from page 123.) 








grees C. (482 to 572 degrees I.) without 
injury. 

The article to be coated must be pre- 
viously cleansed, but it is not necessary 
that every particle of grease be removed. 
On the contrary, the presence of the latter 
seems, to a certain extent, to assist the 
operation. Inasmuch as with the rising 
temperature oxidation increases, the recep- 
tacle in which the object to be coated is 
placed and in which it is covered with the 
metal dust must be in some manner sealed 
imperviously against the outer air. For 
this purpose finely pulverized wood char- 
coal is added to the metal dust described. 

This can be most readily accomplished 
by adding to and intimately mixing with 
the metal dust to be used some pulverized 
charcoal and, when the article to be coated 
has been enclosed in a fireproof envelope, 
introducing this metal charcoal mixture 
between the envelope and the object, and 
heating the whole to 250 to 300 degrees C 
(482 to 572 degrees F.). 

The metal coating thus produced con- 
sists of very fine particles of metallic zinc 
or cadmium, mixed with a considerable 
quantity of oxide. An object coated in 
this manner which otherwise is not a con- 
ductor can now be given in an electrolytic 
bath a coating of any desired metal. Ar- 
ticles that are to be silver-plated, gold- 
plated or nickel-plated must first be copper- 
plated. 








The Maryland Court of Appeals held, in 
the case of Lucas vs. Long, that the mis- 
representation of a purchaser of real estate 
not equipped for a dairy farm that he 
wanted the property for that purpose was 
not such fraud as would prevent the pur- 
chaser from obtaining specific performance 
of the contract where the vendor knew the 
condition of the property and believed it 
had a value as a dairy farm. 
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‘)% WHICH 'S CONTAINED A LIST OF THE LATEST PAT 
ENTS GRANTED BY THE UNITED STATES AND GREAT 


BRITAIN THE UNITED STATES PATENTS THAT HAVE 
TXPIREC ANC THE REGISTERED TRADE-MARKS.! 








UNITED STATES PATENTS. 





ISSUE OF JUNE 16, 1915. 


STRIKING MECHANISM. 
IVER W. JOoHN- 
yhnson 


July 21, 


1,142,943. CLOCK 

Harry |. DooLtirrte and O1 
Cleveland, O said |e assignor to 
1913. Serial 


includu Y a king 
hammer to strike 
ertically 

and 
bring 


hammer, 


‘A clock striking mechanism 
hammer, means tor actuating the 
the hours and fractional parts thereof, a 
shaft carrying irality of 
shaft to 


| 


path of the 


disposed bells, 
means for partially rotating the 


| 
the bells 1¢ 














eExte nding 


said meat nciuding actuating arms 

idialiy tro . shaft, and a cam member 
ounted upon the bell shaft and having arms 
dapted for engagement by the arms of the hou 


shaft. 


1,148,022. COFFE! PERCOLATOR. Louis 





BARABAS and JosepH Hapa, Cleveland, O. 

Filed Mat . 1914. Serial 828,284 
[The combinat " ’ ffee-pot ind its 
~ rut 1 1 ( ( al mbeé secu ed to the pot 
, \ ’ ! ne with the extreme 
end of the chamber and with the spout, 
two ends of the v-pass being unobstructed 
ereby to insure return to the pot of any coffee 
ping ft cha without danger of 
f,b4.262., ETIHOD OF MAKING CHAIN 
MESH. Wittram H. Eynon, Cleveland, O. 
Orig Lt1O filed Dec. 27, 1909. Se- 
lal | Divided and this application 

hled Ja 1914 Serial 815,578 

fhe me f making chain-mesh, consisting 
1) cutti e ¢ s of a helix, (2) moving the 
several ends into closed links, (3) simultaneously 
ting nd provecting 1 helix whereby 





the convolutions thereof enter through said closed 




















links, repeating the cutting 


and { 
SAFETY  ‘{ 


BENNO VOM EIGEN, 


and (4) 

operation as in (1) 

1,145,336. 
FRAMES 


I, assigno 


16, 1912. Serial 731.658. 

The combination wit! a bag fram and 
closing catch, said bag frame comprising a pa 
tf hinged frame _ sections, each frame_ section 
being formed with leg-members, and a indle, of 
a holding means pivotally connected at its lowe 
end upon each leg member of one of the said 


frame sections, said holding means being 


to embrace the corners of both of the frame 
when in their closed 


into separabl 


sections relation, SO as to 


’ 


be brought 


. - “4 /3 
> 4 7 o 6 2*O 
20 as a Sy: 
ee | a = % / , yi af 


e holding engagement wi! 








~ 
5 
‘. 


two closed frame sec 


end of said holding 


ends oft the 


portions of the 
means at the other 
attachment of the 


tions, and 
means for the 


handle of the bag to said holding means fo! 
bringing said holding means into its holding et 

1 . -s. 1 7 ] 
gvagement with said corner portions of the close: 


sections. 

1,143,514. HAND BAG FASTENER. 

DirFANY, Newark, N. J. Filed Dec. 18, 
Serial 807,431. 

In combination, a 

Illy a lock provided 


frame 
HENRY 
1913 


itv of side frames hav- 


' I 
with two upstanding g 


spring- 


ielding mem ibers a lapted to pass and engage each 
other: a plurality of projecting members extend 

—. 

f2 

mye 

ia} 

+ 
9 ITO! the sides of said frames, and a top cov 
ered cap adapted to enfold said upstanding men 
hers, said ca having endant elatively con 
tracted sides adapted to pass Ve ind engage said 

projecting members. 

1,148,510. CHOLASTIC APPLIANCE FOR 


THE READING OF CLOCK 
THE DISTINGUISHING OF 
Joun Epmiston, G 
Oct. 10, 1914. Serial 
appliance for the 
dial, two hands traversing th 
together in usual horological 


TEACHING 
DIALS AND 


OLORS. 
Filed 
scholastic 
fixed 
il and geared 


land. 
In a 


SCI ibed : a 





: asal ' . oA 
nner, a a in the dial, and two ad . 
bh ec sy mbol-be: aATINg discs, one of lesser di 1mm¢ 
+ | “r Ane eiscalles » ' 
the other, arranged concentrically at th 
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} 


back of the dial so that the symbols may be 


brought behind the apertures. 


1,143,545. EXTENSIBLE BRACELET CHAIN. 
Rurus Kine, Plainville, Mass., assignor to 
the Bugbee X Niles Co . Providence, R. I. 





Filed Feb. 27, 1914. Serial 821,508. 

In a link, an outer member having open sides 
and a closed end, a pair of inwardly extending 
projection it =the ypposite end thereof closing 
said opposite end, a sliding inner member having 
i of inw lly extending |} jections which 

BL 
9 al = 4 
é i 
i > 
4 — D fy 
BAS = Sa 
+? ! ’ 
YY = 
latte ~ =~ i c té ‘ 1) I 
iT i . 0 ~¢ T ble bodily 
, lengt . ; Oo ‘ . é f rneé MuTeT 
( nd itte ire losed 
e ends of ¢ ng g tl espective 
rojections of the inner and oute members 
£148,548. LDIUSTABLE HOLDER FOR 
WRIS] VATCHES. CLtaupe W. Morris and 
Harotp R MiorrIs Chi igO ky ed lan. 13, 
LYlo Serial 2,061 

In a device of the class described, two inter- 
htting parts locatable along the back of a watch 
movable with reference to each ther, to, in all 
positions, present substantially continuous smooth 
faces, one to the watch, tne other to the hand 

IF 1g > 

~- heads 
i the user, means for detachably securing said 
parts in selected positions with reference to each 
other, and means carried by each of said parts 


lor retaining a watch in c with them. 


1, 143.56 we W INDING 
AuNE, Waltham, 
tham Watch Co. Filed 


“~-) 


' ~~. 


mtact 


INDICATOR 
Viass., assignor to the 


L911. 


ANDERS 
Wal 
Serial 
533,35 
toothed 

move- 
rotatably 


In timepiece the ( 
winding 


ombination with a 
| 7 « ‘ 

wheel tor the mainspring and a 
ment wheel 


mounted stud, a pinion frictionally engaged with 
said stud and in mesh with said movement wheel. 
a second pirlio0Nn secured to said St id, da yoke 
pivoted coaxially with said stud, a pinion carried 
said yoke, and meshing with the second named 
means tor moving the third named pinion 

nto mesh with the winding wheel when the main 





; 
‘* 
4 
4 
\ 
. 
} 
\ 
| ' 
] : 
} 
’ 
'] 
» “dl . _ is 
a 
] ; ; ~ sa 1 
= neg ~ ¢ o T} vv ‘ 
] + S ‘ eet 
Vil rig V\ CCl i ( 
{ t 1] ‘ S I 
j ( Tid y \ } rie ¢ ‘ y » 

; | 
gyea mine cluding “ 4 T ey \ _ i = 
re ‘i= =~ 

" 
| : > + 
ind having stop shoulders at each end of its lin 
vy" ? 
orf Té tn, . erebdDy its movemen ri Cli 
7 } . - , 
tion ~ DOSILIVELY mited, ind rn na 
, , . 4 } . nt 
nected with and operated by said seg 


1,145,580. Nik‘ 
? 


FULL R. L, assignor to H 
© H ton, | P ! m c. I 
\ 14 si STO LAT 
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with the slot of the socket, a locking member 
pivoted to said member and engageable in the 
slot and in the groove to lock the pin, and a cam 
member pivoted to said member for actuating 
the locking member, said cam member having a 
cam edge to force the locking member to locking 
position, and having a finger to engage the lock- 
ing member to move the latter to unlocked 
position. 
Designs. 

47,452. PIN. Enrigueta Cuacon, New York. 

Filed May 3, 1912. Serial 694,966. Term of 


_ 


— : —_ : ~ 


. r 
pat ent 7 years. 


47,465. ELECTRIC PERCOLATOR. FRANK 
Kuxyw and Frank E. Snattor, Detroit, Mich.; 
said Shailor assignor to said Kuhn. Filed 





—> 














April 1, 1915. Serial 18,605. Term of patent 
14 years. 

47,466. BEEHIVE BUTTON. ALEXANDER S. 
Levy, Philadelphia, Pa. Filed Jan. 2, 1915. 


~ 5 
~ 





Serial 311. Term of patent 3% years. 
47,470. SPOON, FORK AND SIMILAR AR- 
TICLE. Grorce H. Pinney, South Man- 
chester, Conn., assignor to the Williams Bros. 
Mfg. Co., Glastonbury, Conn. Filed Feb. 18, 






ee 
_ 4: 
ee 


ts 
~~ 


1915. Serial 9,188. Term of patent 3% 
years. 

47,473. PENCIL. CHartes W. ReEITLER, Den- 
ver, Colo. Filed March 9, 1915. Serial 13,215. 





Term of patent 14 years. 





UNITED STATES TRADE-MARK. 
[The following trade-marks have been adjudged 

entitled to registration under the Act of Feb. 20, 

1905, and are published in compliance with Section 

6 of said Act.] 
TRADE-MARKS REGISTERED, JUNE 15, 1016. 

104,744. CHINA TABLEWARE AND ORNA- 
MENTAL CHINAWARE. Ownonpaca Por- 
TERY Co., Syracuse, N. Y. 

Filed Dec. 7, 1914. Serial 83,125. 

April 6, 1915. 

104,745. CHINA TABLEWARE AND ORNA- 
MENTAL CHINAWARE., Ownonpaca Por- 
tery Co., Syracuse, N. Y. 

Filed Dec. 7, 1914. Serial 83,126 Published 

April 6, 1915 

104,777- PRECIOUS METAL CUFF BUT- 
TONS. Parxs Bros. & Rocers, |! 
R. I, 

Filed Jan 21. 1915 Serial 84.010 Published 

April 6, 1915. 

104.799. CLOCKS. Tue E. Incranam Co., Bris- 
tol, Conn. 

Filed Feb 4. 1915 Serial 84,298 


Aoril 6. 1915 





Published 


roy idence, 


Published 


BRITISH PATENTS. 
(ABRIDGMENTS OF SPECIFICATIONS, 1912, From The 
lllustrated Official Journal.) 


ISSUE OF JUNE 16, 1916. 
4,261. CLOCKS H. 
Feb. 19. 

Striking Mechanism; Chimes.—Relates to elec- 
tric striking and chiming apparatus. A wheel A 
mounted on a fixed boss is rotated through a 
quarter-turn every quarter of an hour, The 
wheel carries a slider K pressed by a _ spring 
against a stepped cam M which is integral with 
a wheel N. This wheel is mounted on an arm 
of the wheel A and gears with a frictionally-held 
pinion H. Beneath the wheel A are fixed two sets 
of pins R, S, suitably wired to single-stroke bells, 
a set of bells being provided in connection with 
the pins S for chiming, and a bell in connection 
with the pins R for striking. A contact-pin E on 
the slider is adapted to coact with the pins R, 
and four pins a, b, c, d, are provided at different 
radial distances on the arms of the wheel A to 


WILSON. Manchester. 


coact with the pins S. At each quarter-turn of 
the wheel, one of the pins a---d makes contact 
» i 
~~ 
~~ 
FIC.I. P ee ~ 
. \ pe, 
“\ pa \ 
f \ \ N,” win 
7 ,. - 











with certain of the pins S, thus producing the 
chimes, the fourth chime being followed by the 
engagement of the E with certain of the pins R, 
for striking the hour. After each complete revo- 
lution of the wheel A, the cam has been turned 
through a twelfth of a revolution by the gearing 
H, N, thus allowing the ‘slider K to shift and 
bring the pin E into a fresh position relative to 
the pins R. Fig. 7 shows an arrangement which 
may be employed when an electromotor is used 
for rotating the wheel A. When an electromagnet 
5 is energized by a current-impuise from a master- 
clock, the armature 3 is attracted into a position 
in which it closes the motor circuit through a con- 
tact 4. The circuit is broken when, by the 
partial rotation of the wheel A, one of a set of 
pins 6 thereon returns the armature 3 to its 
normal position. 


4.635. CASES. J. Swincewoop. Birmingham. 
Feb. 23. 



































Fittings, Internal.—-In a case for carving knives, 





July 7, 1915. 


etc., formed with stag or horn handles, the knife 
7? is held in position beneath two flanges 9 of a 
transverse block 2 by means of a spring-controlled 
piece, which presses up against the underside of 
the blade. Channels 4, 5, for the reception of the 
steel and the shank portion of the fork are pro- 
vided at the edges of the case. 
Applications for British patents, June 9-11. 
$516. MEMORANDUM TABLETS FOR 
WRISTLET WATCHES. Watter EpMuND 
NKERSLAKE. 
8,605. BRACELET FOR CARRYING IDEN- 
TIFICATION DEVICES. Gerorces Grosset. 
8,624. HAT FASTENER. THomas CHAPMAN 
PATERSON, 
Compblete specifications accepted, 
1914. 
20,696. DETACHABLE PROTECTORS OR 
CAPS FOR THE GLASSES OF WRIST- 
LET WATCHES. ScHIeRwater. 





UNITED STATES PATENTS THAT 
HAVE EXPIRED. 


[Reported for THe Jeweters’ CrrcuLar by W. 
H. SweENarton (ex-Examiner U. S. Patent Office), 
Counsel in Patent and Trade-Mark Cases, New 
Y ork. ] 


Design granted June 11, 1901, for 14 years. 


34,646. HANDLE FOR SPOONS OR SIMILAR 
ARTICLES. Ftorentine A. HEtter, Paris. 
Designs granted June 4, 1907, for 7 years. 

38,593. ORNAMENTAL DESIGN FOR A 
BADGE. Cuas, J. Dieces, New York. 


38.599. ORNAMENTAL DESIGN FOR A 
BADGE. ( HAS, J. Dieces, New York. 


38,600. ORNAMENTAL DESIGN FOR A 
BADGE, Cuas, J. Diseces, New York. 


$8,601. HANDLE FOR SPOONS, FORKS OR 
SIMILAR ARTICLES. Girpert L. Crowe tt, 
Arlington, N. J. 

Design granted June 4, 1901, for 14 years. 
$4,607. FORK. Wick HaAtuaway, Madison, QO. 
Design granted May 28, 1907, for 7 years. 
38,583. HANDLE FOR SPOONS, FORKS OR 
SIMILAR ARTICLES. FREDERICK HABEN- 

sacK, Sag Harbor, N. Y. ! 








Unusually Large Number of Inventions 
Filed Causes Patent Gazette to Be 
Suspended for Three Weeks 
Readers of THE JEWELERS’ CIRCULAR 
have noted that during the past two weeks 
there has been no patents published, and in 
this connection the following article pub- 
lished in the Christian Science Monitor. 

Boston, recently, is of interest: 

“Owing to the unusual number of patents 
issued this year at the United States Pat- 
ent Office to inventors in this and other 
countries, the appropriation of $565,000 for 
this branch of the Federal service has been 
exceeded and publication of the official Pat- 
ent Gazette has been suspended for the last 
three weeks of the current year, ending 
June 30, according to Allen & Daggett, 
patent attorneys of Boston. 

“Despite the fact that the Patent Office 
has earned and placed to the credit of the 
patent fund in the Treasury of the United 
States nearly $8,000,000, it is unable to ob- 
tain the comparatively insignificant sum of 
$6,000 to pay for printing the issues of the 
Gazette for June 15, 22 and 29. No funds 
for carrying on the work will be available 
until after July 1, when the appropriation 
for the year 1915-16 will be effective. 

“It 1s learned in Boston that the Patent 
office this year has granted between 22,000 
and 23,000 patents, indicating a remarkable 
growth, the issues of recent years totaling 
about 17,000 or 18,000. The Patent Gazette 
has a circulation of approximately 200,000 
copies and is issued every week. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situations 
Wanted” 3c. a word; minimum charge, 75c. 

SITUATIONS WANTED Ic. a word for first 
25 words. Additional words, Sc. per word. 

Heavy type a word; minimum charge, 
81.25. 

Name, address, initials and abbreviations count 
as words, and are charged for as part of the 
advertisement. 

Display cards, $4.00 per inch. 

In all cases, if answers are to be forwarded, 
10c. extra to cover postage must be enclosed. 

Advertisers who are not subscribers should 
send lc. if they desire a copy of the paper 
containing their advertisement. 


= 7. 
el. 








Situations Wanted. 


Under this heading, only Ic. a word for first 
25 words, Sc. for each additional word; mini- 
mum charge, 25c. 


EXPERIENCED 
t1i0n on 
ence ex< 


WATCHMAKER 
betor e Aug. 1: $30 


S. O. Wall, 


open for posi- 
per week; reter- 


Albert Lea, Minn. 


la) ged. 





cr . 
TO! 


west. 


SITUATION, watchmaker, 
ability show hand made 
Address ‘‘leweler,’ 1714 


ete! 


salesman: 
south or 
St., F ogansport, 


engraver, 
watch: 
peat 





WATCHMAKER, 


hres 


23, 
on 
63, 


nd engraver, 
bench and 
rT eh 


jeweler a 
experience 
rade . be I ot 


7 
4 
; 
lo nia, 


age 
wailing 
Box 


years at 
rerterences, 


la. 





YOUNG MAN, 18, 
ing the trade: 
ben 


learn- 
at the 
Harmon, 


finish 
experience 


work. 


wants position to 

two years 
h; ambitious, willing to 
} 


a\Ae 





HMAKER, jeweler and en- 
tion; expert cloc repairer; 
Address a 1457, care 


ASS WAT 


DOSsItT 





stablished trade 
Kansas, 1s open 
; 924, care 


LSM. LN, 


CED 
a lisse UuTi anit i 


DI ska, 
Lh Jul ] ciidiowen , oa 
irCcuiar, 





iainted with 





W AT HMAKE 
New ; 


addy 




















WATCHMAKER, eight years 
experience: 
taking 


“Jeweler,” 


charge: marr 


do plain tg ope. 


Box 635, 


at bench, 
am capable 
reference. 
ton, WU. 


ied: best 


Welling 


with store 
of 
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" experie 
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and 
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yn th a first 
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ALL 


platinum and gold cast work; 
enced retining; 
charge, 


AROUND JEW 


have 


cular. 


Address “E., 


ELER wishes position on 
hustler; also experi- 
good references; can take 


1429,” care Jewelers’ Cir- 





ENGRAVER, 
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le young 


first 


. } lnpea-. 
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Address 
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Cular®r, 


class, 


married 
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man; samples 
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store: <U ve 
Address 

Circular 


also fine en- 
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POSITION WANTED 
and optometrist; 
perience, but 
watchmaker: 


C. Kinner, 


as watchmaker, engraver 
have had store and school ex- 
would like position under good 
references desired. Address H. 
Box 318, Youngsville, Pa. 





WATCHMAKER 
maker only; 
mechanics; references 
ers as to ability 


““W atc h im; ike 


AND 


first 


ENGRAVE R, or 
ability, of be Sst 
from well known 
desirous to change. 

r,’ Box od4, Lancaster, Pa. 


watch 
German 
jewel- 
Addr ess 


7 
CidSs 





I: NGR. AV EI 790d 


able vol ne mi 


jewele! 
in, ith some 
h work: would finish 
orkman: best of ence. 

526 Prescott Scrant 


W 


EXPER ndow 

trimime know!l- 
unde: 
Address 
Pa 


rere 


\ve . 


nN, 





ANY WHE RE, 


alist 


UU) thoroug watc! 

in 
teady 
reterences 


TT... 1 


hly experienced 
complicated watches and 
position in prominent es 
exchanged; will start 


560,’’ care Jewelers’ Circula: 





EXPERT watchmaker and engraver desires change 
about first of August; up to date engraver, ex- 
perienced in both branches; 25 years’ experience; 
salary $30; send for beautiful card of engraving 
come ae Address ‘“C., 1504,’’ care Jewelers’ 

ircu 





PERMANENT POSITION 
lady with several years’ 
jewelry business as saleslady, 
keeper, etc.; proficient, 
erences. Abieees ““M. 


boro, Ark. 


WANTED by young 
experience in retail 
stenographer, book- 
good address, good ref- 
C. R.,” Box 606, Jones- 





GO ANYWHERE, skilled watch and clock 
repairer, doing work of the highest Guuiterd. 
accustomed to take full charge of any repair de 
partment, receive the public, estimate work, etc., 
wisl steady position; excellent references; 
salary $30. Address ““G., 1559," care Jewelers’ 
Circular, 


les 








Lines Wanted. 


3c. a word; minimum charge, 75c. 








SALESMAN, - carrying 
popular priced 10kt. line with 
trade in the south, 1s pen for 

Address *H., 1555,”’ Jewelers’ ( 


LIVE manufacturer's 
est: oe 
other line. 


eeriwiae 
ifCcular. 


atl 
one 


caTe 








Side Lines. 


3c. a word; minimum charge, 75c. 








WANTED, a fit | ‘Iry salesma 
id l w | uainted 
west: 


re Jews le 


Wi 


rs’ 





AN 


EXTREMELY ATTRACTIVE LINE of gold 
and diamond pendants for the retail trade open 
as a side line for territories west of Chicago 
and the Coast. Address “‘E., 1878,”" care Jewel- 
ers’ Circular. 





LIVE SALESMEN WANTED to carry a 
line of first class watch movements; 
sample case can be carried in pocket; 
special proposition; good commission; 
good side line. Address “G. R., 
1325,"’ care Jewelers’ Circular. 
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HELP WANTED—Continued. 








WANTED, traveling man for immediate engage- 
ment to represent wholesale watch and jewelry 
line. Lindenberg, Strauss & Co., Carew Bldg., 
Cincinnati, O. 





SALESMEN WANTED, 
jewelers, to sell French ivory 
merit; state territory you 
1558,’ care Jewelers’ C 


fine 
articles of 


Address ‘“‘E., 


calling on 
toilet 
cover. 
ircular. 


those 





WANTED, experienced traveling salesman with 
establis hed trade in Iowa, Illinois and Missouri; 
start July 1: carry watches and jewelry. R 
J. Ayres & Sons, Keokuk, Ia. 





GOOD MAN to do 





engraving, clock and jewelry 
repairing and assist on watchwork; permanent 
position, good salary. Pfeiffer Jewelry Co., 
1810 Main St., Parsons, Kans. 

WANTED, a good repairing jeweler, one who can 
do general 0b repairing and polishing for the 
trade, in a large city in New York State. Ad- 
dress “‘K., 1571,” care Jewelers’ Circular. 





WANTED, a first 
goed engraver: 


class watchmaker 
permanent position; 


who is a 
reply stating 








alary expected with sample of engraving and 
aaaian of references in first letter to Carl Mayer, 
Austin, Tex. 

OPTICIAN AND WATCHMAKER, American, 
over 25 years of age; must be good all around 
man; good, steady place for right man: best of 
references required. Edward C. Kern, Mont- 
clair, N. | 

IN VIRGINIA, a first class jeweler; must be Al on 
new work and general repairs; young man, good 
references; full particulars with salary desired 
in first letter. Address “*M., 1581,” care Jewel- 
ers’ Circular. 





WANTED, a first class jewelry salesman to repre- 
sent a middle west jobbing house for the States 
of Colorado, Arizona, New Mexico, Montana and 





part of Kansas. Address oH 1566,” care 
Jewelers’ Circular, 

SALESMAN to sell As et priced line of 10kt. 
la vallieres and brooches, to jobbers in New 
York city and out of town, on commission basis; 
must be well acquainted with trade. Address 
**X., 1534,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, good engraver, 
Salesman, window trimmer by Aug. 1, in Iowa; 
Steady position to sober, reliable man; salary 
20; age, references, sample engr aving first let- 
ter. Address “E., 1505,” care Jewelers’ Circular. 





FIRST 
chanic, 


CLASS WATCHMAKER, a good me- 
who is capable of repairing all grades of 
watches in a first class manner; must be quick, 
accurate and sober; done salary to the right 
man; permanent position; located in a New 
Jersey town of 100,000 population. Address 
“T., 1567,” care Jewelers’ Circular. 


, 





DESIGNER WANTED, man or woman, with reli- 
able Philadelphia house; one who can produce 
up-to-date ideas, also wax models for platinum 
jewelry; in answering please state full particu- 


lars in first letter, such as salary expected, 
former places of employment. and enclose some 
specimens of work. Address “P. B., 1480,” care 
Jewelers’ Circular. 





WANTED, an experienced salesman to 
handle plated line to retail trade in 
New York City, eastern New York 
State and Connecticut, on strictly 
commission basis. Address -~ 
1465,’ care Jewelers’ Circular. 

JEWELRY BUYER—We need an ex- 
perienced man to act as Manager of 
our Jewelry Department. Require- 
ments: Good health and vigor. A spot- 
less reputation. Thorough knowledge 
of the jewelry business; department 
store or mail order experience prefer- 
red. Must be accomplished merchan- 
diser and able to write strong, sales- 
compelling jewelry copy. Applicants 
must give complete personal descrip- 
tion and detailed history of business 
career. All replies held in strict con- 
fidence and no references consulted 
unless permission is given. Address 

President, Charles William Stores, 

New York City. 








CLEAN STOCK OF 


For Sale.t 


Stores, Stocks ‘and | Businesses. 
sc. a word; minimum charge, 75c. 








JEWELRY STORE for sale; 
live man; poor health 
dress ‘“‘X., 1216,” 


fine opportunity for 
reason for selling. Ad- 
care Jewelers’ Circular. 





BARGAIN 
jewelry 
dress “D 


in richest country in South Carolina; 

store for sale; eyes have failed. Ad- 
~ +2 , .* 

.» 1546," care Jewelers’ Circular. 





JEWELRY, 


will invoice about 





$2,000, will sell for 75 cents on the dollar; get 
particulars. Address *“‘L., 1575,’ care Jewelers’ 
Circular. 

JEWELRY AND OPTICAL STORE in central 
California, railroad division; population, 2,500; 
stock and fixtures, $1,500; no optician in town. 
Address “‘D., 1359,” care Jewelers’ Circular. 





FOR SALE, $14,000 jewelry store, city of 10,000, 
Minnesota: doing good business; will take half 
cash and balance land. Address “First Class 


Proposition, 1541,” care Pn se Circular. 





FOR SALE, established jewelry and optical store, 
with or without stock; bargain if taken at once; 
Te rsey town of 35,000 people; reason for selling, 
have two stores. hidden “QO., 1588,” care Jewel- 
ers’ Circular. 





COME WEST where 


times are good and buy 
leading jewelry 


store in city of 10,000 Minne- 
sota; $7,000 will handle; splendid opportunity 
for optician. Address “Your Chance, 1540,’’ care 
Jewelers’ Circular. 





FOR SALE, 
large safe, 
boxes, etc. 
be had 
Findlay 


entire wholesale stock of jewelry, 
two trunks, sample cases, stock 
- must be sold as an entirety and can 
cheap. Wm. T. Bingham, S. W. cor. 
and Plum Sts., Cincinnati, O. 





JEWELRY STORE or fixtures and lease in pros- 
perous city of middle west; well known store 
making money; if you want store of opportunity 
investigate this one; further particulars given 
on request. Hoefer Jewelry Co., Kansas City, 
Mo. 





JEWELRY STORE, established 55 years in fine 
corner location in New York city; excellent 
trade; a rare op pavtnns for a live man, owner 
leaving city. Address “H., 1549,” care Jewelers’ 
Circular. 











for Sale. 


Tools, Fixtures, Equipments, Etc. 


3c. a word; minimum charge, 75c. 











FOR SALE TO QUICK BUYER, 


workbench and chair. watch 


41 mixed trays, 
board, polishing 


lathe, engraving machine, foot wheel and coun- 
tershaft, 60 punch K. & D. staking tool vise, 

electric watch sign 36” x 87”, regulator, six ft. 
floor case, two 8-ft. wall cases; all in first class 
shape; total value $434, first $200 takes all or 
bre sell separate. Walter H. Bowser, Ford 
ity, Pa. 











Business Opportunities. 


3c. a word; minimum charge, 75c. 








eee —-— 


al 


SALESMAN WANTED to take over half interest 
of retiring partner; make a good line of sterling 
silver novelties small amount of capital re- 
quired; have good orders on hand. Address “lL., 
1535,”’ Jewelers’ C 


care ircular. 








ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage: rating and 


references of the highest order. an Praag & 
Co.. 15-17 Greene St., New Y ork, established 
1889. 


| 





HIGH CASH PRICES paid for diamonds 
and watches; immediate returns 
made; bank references. Address M. 
lralson, Room 707, 7 W. Madison St., 
Chicago, Ill. 





PARTNER WANTED in large, 
facturing establishment, making 
gold jewelry; must be practical 
run factory; none other need 
plies tre: ated in confidence. 
1557,’ care Jewelers’ Circular. 


successful manu- 
1Okt. and 14kt. 
man and able to 
respond; all re- 


Address ‘Ability, 





0)0) 


AN EXPERIENCED 


capital 


SALESMAN 


with $100, 
who wants to engage in the 


manutacture 


of 10kt. and 14kt. gold jewelry, is nating for a 
partner who must be a first class practical fa 
tory man; answers treated confi den ti: ‘lly Ad- 
dress “Energy, 1556,”’ care Je) Ww < lers’ ( ‘“reula ‘ 





|! PAY CASH for your surplus stock of 
diamonds, watches and jewelry; busi- 





ness confidential; national bank ref- 
erences. H. Schwartz, 1209 Hey- 
worth Bidg., Chicago, Ill. 

| PAY CASH for your diamonds, 


watches, jewelry; send your stock to 
me and receive money by return mail; 
national bank references. Emil Noel, 
29 E. Madison St., Chicago, Ill. 





IF YOU WISH TO RETIRE from busi- 
ness or have surplus stock to dis- 
pose of, consult with me; it will be 
to your benefit; | am in a position to 
pay better prices than anybody. Ben. 
Roth, wholesale jeweler, 235 S. Dear- 
born St., Chicago, Ill. 





SOLID GOLD JEWELRY less than plated, 
$10,000 worth, less than one-half cost to manu- 
facture: solid gold scarfpins, 33 cents each and 
up; cameo pendants, $1.38 each and up: cameo 
brooches, $1.50 each and up; all solid 10kt. gold; 
also lot of diamond jewelry; sent to you on 
memorandum bill, all express ch arges paid; se- 
lect what you can use; send check with your 
report; order to-day as the lot will soon be sol 


sold. 
Dan I. Murray, broker, 3 Maiden Lane, New 
York. 





AT ONCE! We pay spot cash for your 
entire or part of your stock of jewelry, 
diamonds and complete § jeweiry 
stores, with or without fixtures; send 
your entire or part of your stock to us 
at our expense and we will send to 
you, cash, immediately; if our offer is 
not accepted we will return your 
goods; all communications answered 
quickly and kept strictly confidential; 
bank and mercantile references of 
high standing. Brooklyn Purchasing 








Syndicate, F. Walker, Prop., 608 
Broadway, Brooklyn, N. Y. Estab- 
lished 1887. 
To Erchange. 
3c. a word; minimum charge, 75c. 

10 TO ACRES first « ~ iwricultu il ind, 
close t $12.50 acre. to trade { dia- 
nonds, W es, jewelry n se most a! ng 
yo av < B Xx i } ¢ Vi ¢ lex 








(Miscellaneous. 


3c. a word; minimum charge, 75c. 


HILES WATCHMAKING and Engraving School, 


the largest and best equipped school in the west 
717 Market St., 


San Francisco, Cal. 
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Just Published—The Third Edition 


* Trade-Marks 


OF THE 


LOPS Bea RE, 


IRADE/A\ARKS 
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Jewelry and Kindred 
Trades” 


Containing 366 pages of trade-mark informa- 
tion. Handsomely bound in cloth. Size 7x10% 
inches. 














Over 6,500 trade-marks and trade names and the names of flatware and toiletware 
patterns. 

Illustrates by actual facsimile reproduction the trade-mark as stamped on _ the 
manutactured article. An essential feature to positive identification as a similarity 
in trade-marks often exists. 

Three alphabetical indexes and classification into departments makes reference 
Casy. 

Includes a digest of the National Stamping Law, governing the registration of 
trade-marks, Essay on Marks of Gold and Silversmiths, Historical Sketch of Makers’ 
Marks and other articles giving a fundamental knowledge of trade-marks in the United 
States and foreign countries. 


CONTENTS 
Introduction. Leather Goods. The Troy and Decimal Sy stem—Equiva- 
Explanatory Notes Regarding I: Materials, Tools and Supplies. lents. 
Trade-Marks: Medals. Index to Names of Firms Having Trade- 


Badges, Emblems, Medals, etc. Miscellaneous Lines. 

Buttons, Studs, etc. Pens. 

Chain Bracelets. Precious and Imitation Stones. 
Chains, Gold, Gold Filled ; 
Clocks. Silver Plated Ware. 
Sterling Silverware. 
Tortoise Shell Goods. 
Watch Cases. 

Watch Materials. 


Cut Glass, American. 
Diamonds. 

Ebony, Ivory and Shell. 
Emblems. 

Fountain Pens, Pencils, et Watches. 

Imitation Diamonds. Historical Sketch of Makers’ Marks. 
Ivory. Summary of London Hall Marks. 
Tewelry, Gold and Silver. Marks of Gold and Silversmiths. 


Tobbers’ Marks. The Law of Trade-Marks. 


Rings, Gold, Gold Filled and Plated. 


arks. 

Index to Letters and Words Used as 
Trade-Marks. 

Index to Advertisements. 

Index to Names of Flatware and Toilet 
Ware Patterns. 

National Stamping Law. 

Proposed Stamping Law for All States. 

State Laws Regulating the Stamping of 
Gold:and Silver. 

The Gold and Silver Stamping Act of 
Canada, 

Marking of Foreign Plate in England— 
New Marks Adopted. 


An authoritative reference book for every Jeweler, Manufacturer and Jobber, 
having occasion to look up trade marks or trade-mark information. 


First Edition 1896—Second Edition 1904—Third Edition 1915. 





Sold only to Subscribers of or with a year's subscription to THE JEWELERS’ CIRCULAR. 
PRICE $5.00—EXPRESS PREPAID. 


Combination Price $6.00 for Trade-Marks of the Jewelry and Kindred Jlrades and 
THE JEWELERS’ CIRCULAR one year’s subscription ($2.00)—fifty-two issues. 
’ : : : 11 John Street 
The Jewelers’ Circular Publishing Co., Newyork 
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Double Your Business 
Let in the Sunlight 








We can furnish you informa- 
tion which with our assist- 
ance will solve your business 
problems. 





A. J. COMRIE W. H. BROKAW 




















The ever changing conditions in the Jewelry and China business make it almost impevative to keep abreast of 
the times. 


We can interest you—and show you how to take advantage of opportunity. 


We would be pleased to send you our booklets, and letters of reference. We can give you valuable service, and 
good advice on how to accomplish any purpose you may have in view, without loss to you. 


We offer you the services of two high-class auctioneers, with a reputation surpassed by none. 


We are the men to aid you—Let us prove it to you. 


COMRIE & BROKAW 


Auctioneers 
14 Maiden Lane NEW YORK 














Phone, Randolph 652 


JOHN F. TURNER CO. 


AUCTIONEERS 


JEWELRY — BRIC-A-BRAC — OBJETS D’ART 


5 S. Wabash Ave., Chicago, Ill. 


Unimpeached reputation, perfect understanding of the art of Auctioneering is of 
paramount importance, producing results that are invariably highly satisfactory, profitable 
and permanent. No price can buy our quarter of a century practical experience, yet you 
will get its benefits without being penalized therefore. 





Col. John F. Turner 


We take all chances, just let us get you some real money. Don’t hesitate. Turn your 
worries Over to us, we will turn them into cash. No magic, just competence and persistence. 
July and August are good months to hold an auction sale, try it and be convinced. Small 
sales given the same consideration as the largest. We have conducted over five hundred 
successful and profitable sales for prominent and leading jewelry firms throughout the 
United States and Canada. Wire or write for terms and dates, which are very tempting. 
All correspondence confidential. 
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Manipulation of Steel in Watch Work 2 20 ?: Powman 


Reduced Price, 50 Cents, Postpaid 


The Jewelers’ Circular Publishing Company, JJ John St., New York 

























SEE OUR 


Watch and Jewelry Material 


Advertisement on page 74 


CROSS & BEGUE LIN, Inc. 
21-23 Maiden Lane - New York 














Can You Get Better Prices Than These for Your 


4 Kt...16c. per dwt. 
sEeciisesast OLD GOLD and SILVER? 
8 Kt...32c. per dwt. 

16 Kt...40c. per dwt. We have been serving our customers satisfactorily for over 61 
i2 Kt...48c. per dwt. years. We pay special attention to mail and express orders; 
i4 Kt...56c. per dwt. we pay the bullion assay price for same, and solicit a trial 
16 Kt...64c. per dwt. order. Ore assays a specialty. Returns on ex _~ orders will 
18 Kt...72c. per dwt. be made within 24 hours. Our reputation our strongest 
= Sy ..80c. per dwt. guarantee. 


.88c. per dwt. 
34 Kt.$100 perawt. A. C. SONTHALL, *° ee Se 
BDstablished 1850. Assayer, Smeiter and Refiner SUCCESSOR TO L. DURR & BROS. 


HERMAN KOHLBUSCH, Sr. 


ESTABLISHED 1859 
Manufacturer of Fine Balances and Weights 
for every purpose where accuracy is required 


Office and Salesroom, 170 BROADWAY, NEW YORK 
Send for Price List Tel. 370 Cortlandt 

















a 





YOU WANT A POSITION 
YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 


USE THE 
Want Advertisements 
of the 
Jewelers’ Circular - Weekly 














CRUCIBLSGS. 


u 


Jewelers’ Supplies, 
Etc. 
Estadlished 1850. 


J. &H.BERGE, 


95 John Street, 


| NEW YORK. 











W. H. Swenarton 


(ExExaminer U. S. Patent Office) 
Counselin Patent Causes 


2 Rector Street, New York 
Patents Tradc=/Darks 


















Enterprise Smelting & Refining Go. 


526 Smith Street ad BROOKLYN, N. Y. 


Sweep Smelters 4 Assayers 


Highest and Most Prompt Returns on All Refinings 













a a 














THE JEWELRY REPAIRERS HANDBOOK 
By JOHN G. KEPLINGER 
Bound in cloth, 75 cents. 


JEWELERS’ CIRCULAR PUBLISHING COMPANY 


11 John Street, New York 












Positively Highest Prices Paid tor Oid Gold and Silver. IMPORTERS OF PLATINUM 


U. Ss. SMELTING AND REFINING WORKS 


L. & M. WOLLSTEIN, Inc., 16 John Street, New York Works: 16 New York Avenue, Newark, N. J. 
SVUVEEP SMELTERS and ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made for Sweeps and all kinds of Waste containing Precious Metals 


Ore and Bullion Assays a Specialty 


















ESTABLISHED 1868 GOLD AND SILVER REFINERS 


L. LELONG & BRO. ASSAYERS AND SWEEP SMELTERS 


S. W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. a 8=—s« oe fae See 


SMELTING 








in any hardness. 
Refiners, Assayers. 





Our New York Office: 


CHARLES ENGELHARD 
30 Church Street 
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‘‘America’s Leading Jewelry Auctioneer’’ 


| JAMES L. HAND 


14 Maiden Lane - NEW YORK 





Have conducted the sales of the largest and finest jewelry stocks ever 
offered at auction in the United States or Canada. Have been employed 
by Banks, Trust Companies, Trustees, Receivers, Administrators, in the set- 
tlement of estates, for the National Jewelers Board of Trade and under the 
supervision of the United States and Canadian courts. My recent sale in 
Seattle, Washington, the largest and finest stock ever sold on the Pacific 
Coast, the greatest seven weeks of jewelry selling that Seattle had ever 
witnessed, then conducting sales for the leading jewelers of Billings, Mon- 
tana; Sacramento, California; San Diego, California; Austin, Texas; 
Hannibal, Missouri, and Omaha, Nebraska. Let me submit facts and 
figures about these sales. They will astonish you. So many applications 
for my services in the Far West that I could have remained there indefi- 
nitely, but having promised my services, and as I never disappoint, I de- 
clined the sale of one of San Francisco’s representative stores, and am 
now conducting a reduction sale for Messrs. C. A. Turpisch & Sons, of the Ag 

Borough of Richmond, Greater New York, one of New York’s oldest and JAMES L. HAND 
best known jewelry firms, established fifty years. The Hand sale is well — 
and favorably known to the jewelry trade from Puget Sound to New York Bay! Only your own goods sold. Am 
assisted at each sale by a jewelry auctioneer of unquestioned ability. The objectionable features of the average auc- 
tion are absent at the Hand sale. All sales conducted personally. Hand never disappoints. Will call on you at your 
place of business without obligation or expense to you. Advance cash or render any honorable assistance. Better 
wire or write to-day. I will appreciate your confidence and treat it as such. 


Have you noticed the better standard that is demanded of Jewelry 
Auctioneers since Hand entered the field? 











EXCUSE THE PERSISTENCY! 


But I’m wondering why you aren’t more interested in a proposition 
that means Money and Success to you. 

MONEY is to successful business what Water is to Steam, absolutely 
essential ! 

EFFICIENCY is secondary only to Money. 

Worry over unpaid bills and the accumulation of Dead Stock destroys 
efficiency, and accelerates failure. 

WHY WORRY and WHY KEEP DEAD STOCK? 

Turn your Dead Stock into Money, pay your bills, stop worrying and 
GET BUSY! 

Getting busy means increased business, more Money and consequently 
greater success. 

Chiefly from your DEAD STOCK, I can get money for you—from 
three to ten thousand dollars a week; build up and increase your 
future business. 

Yes, Sir! right now, during this hot weather when you aren’t doing any- 
thing, J can more than double the best holiday business you ever did, and 
make you almost as much profit. 





[ do not skim the cream of your stock and leave you with the old goods, 
I sell the Cream, the Skim Milk and the Package. 


A MITCHELL AUCTION SALE, Sir, is an INVESTMENT, not 
a speculation, a SURE THING that’s bound to help that sickly bank ac- 
count over at the First National. 


Just a word to me now—T7O-DA Y—will bring my booklet “Solving Your 
Problem” with information and proof. 


JOHN HUBBARD MITCHELL 


Jewelers’ Auctioneer Eighty Maiden Lane, New York 
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33T043 GOLD ST., NEW YORK. 


BRANCH OFFICES:- CHICAGO, ILL.31 North State St. AMSTERDAM.HOLLAND,1O TulpStraat PARIS. FRANCE 51 Rue de Chateaudun. wu 
TO AVOID DELAY USE LOCAL ADDRESS, 33 tro43 GOLD ST.,NEW YORK. Fe 
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Pendants. 

Scarf pins. 

Brooches. 

Baby pins. 

Coat chains. 

Vest chains. 

Key rings. 

Bib holders. 

Class rings. 

Lorgnettes. 

Barrettes. 

Monocles. 

Fichu pins. 

Tulle pins. 

Chains. Earrings. 
Hat pins. 

Bar pins. 

Veil pins. 
Lockets. Charms. 

Crosses. 

Gold, silver and 
plated thimbles. 
Gold and silver 
Cigarette Cases. 

Bead neck chains. 
Fobs. Studs. 


Rings. Bracelets. 
Patent safety 
guard bracelets. 
Gold, silver and 
plated collar 
buttons. 
Watch bracelets. 
Gold, silver and 
plated Knives. 
Lorgnette chains. 
Gold and silver 
match boxes. 
Amber cigarette 
holders. 
La Vallieres. 
Link buttons. 
Neck chains. 
Rope chains. 
Cigar cutters. 
Cameo goods. 
Onyx goods. 
Locket rings. 
Lingerie clasps. 
Watch holders 
Pearl necklaces. 
Ring mountings. 
Sautoir chains. 
Emllem goods. 
Lapel buttons. 
Vest buttons. 
Tie Clasps. 






















Fine platinum 
jewelry of every 
description. 
Lap:dary work. 
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IMPORTERS OF DIAMONDS 
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COMMUNITY SILVER. 





Posed for COMMUNITY 4, MISS B 











Did You Ever Stop to Think 


why 25,000 dealers in this country are on the alert for the latest patterns 
and pieces in COMMUNITY SILVER? 
BECAUSE—One price, good profit, best quality, most beautiful, and—-most im- 
portant of all, the women /ove it and seek it—-and seck the store that keeps it. 


ONEIDA CONMAUNITITY, Lrp., ONErpa, N. Y. 




















